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THEROOISOF 


STOCKTON,  Calif.  -Full  of  pride 
and  out  to  prove  himself,  Tino 
challenged  members  of  a  rival 
street  gang  to  a  fight.  In  minutes, 
he  bled  the  15  years  of  his  life 
away  through  a  SK-inch  gash  in 
his  chest. 

The  StocktcMi  Record,  a  Gannett 
newspaper,  chose  not  to  let  Tino’s 
story  and  others  like  his  remain 
faceless  numbers.  Nor  was  it  sat¬ 
isfied  simply  to  report  the  problem 
Its  five-part  series  on  the  “Roots 
of  Violence”  served  as  a  catalyst  for 
community  corrective  measures 
that  were  already  under  way. 

Accompanying  graphic  crime 


reports  drawn  firom  public  records 
and  extensive  interviews  were 
analyses  by  experts  representing 
a  spectrum  of  the  community  on 
what  could  be  done  They  were  the 
police  chief,  judges,  a  domestic- 
violence  expert,  a  street  minister 
specializing  in  youth  gangs— 25 
panelists  in  all  A  pattern  began 
to  emerge 

While  chronic  unemployment 
was  the  principal  culprit.  Stock- 
ton’s  location  and  climate  made  it 
ripe  for  industrial  development 
if  the  unemployed  were  given 
new  skills. 

With  an  involved  community  at 
its  side,  the  Stockton  Record 
helped  the  local  University  of  the 
Pacific  obtain  a  special  Gannett 
Foundation  grant  to  design  a 
retraining  program  for  the  unem¬ 
ployed  in  a  variety  of  electronics 
manufacturing  jc^s.  In  the  Record’s 
view,  the  program  will  “^ct  as  a 
magnet  to  new  industry... 
help  reduce  our  high  crime  rate, 
and  instill  pride  and  self-worth  in 
many  people.” 


Filling  the  need  for  news  and 
information  is  the  first  responsi¬ 
bility  of  Gannett  members.  But 
the  commitment  goes  beyond 
that  All  Gannett  voices— newspa¬ 
pers,  television  and  radio  stations, 
outdoor  advertising  and  others— 
help  the  people  they  serve  by 
acting  as  good  neighbors.  From 
San  ^ego  to  Saratoga,  fixim 
Phoenk  to  Pensacok,  from  Little 
Rock  to  Louisville,  each  Gannett 
member  fulfills  its  community 
responsibilities  in  its  own  way. 

For  more  information  about 
Gannett,  write:  Gannett  Co.,  Inc.; 
Corporate  Communications; 
Lincoln  Tower,  Rochester,  N.Y. 
14604,  or  caU  (716)  546-8600. 


A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Introducing  AHEAD  in  L.A.  Alternate 
Herald  Examiner  Advertising  Delivery.  The 
brand-new  newspaper  network  that  delivers  the 
Best  Food  Day  buy  in  L.A. 

With  just  one  insertion  order  and  one  piece  of 
artwork,  you  can  now  buy  L.A’s  Herald  Examiner 
PLUS  the  Hearst  Community  Newspaper 
Network.  That’s  27  community  papers  and  two 
dailies  with  a  combined  circulation  running 
over  750,000*  copies.  And  that  makes  our 
Wednesday/Thursday  Food  Day  buy  the  best 
in  town. 

AHEAD  is  flexible,  too.  If  you  don’t  need  to 
buy  all  of  L.A.,  you  don’t  have  to.  You  can  buy 
segments  of  the  market  by  combining  the  Herald 


Examiner  with  papers  in  the  San  Fernando  Valley, 
for  instance.  Or  northern  Orange  County. 

Each  paper  is  a  credit  to  the  community. 

Most  AHEAD  papers  are  adjudicated.  That 
means  they’re  qualified  to  carry  legal 
announcements,  and  are  acknowledged  as  the 
official  community  paper.  Usually  they’re  the 
largest,  too. 

How  to  get  AHEAD  when  your  computer 
is  behind.  It  may  be  months  before  your 
computer  catches  on  to  what’s  happening  in  L.A. 
But  that’s  no  reason  why  your  client  should  have 
to  miss  out  on  our  Best  Food  Day  buy.  Just  pick 
up  the  phone  and  get  AHEAD.  Call  collect 
213-744-8050  for  further  information. 


WE’VE  JUST  PUT  TOGETHER 
THE  BEST  FOOD  Dfflr  BUY  IN  IJL 


ALTERNATE  HERALD  EXAMINER 
ADVERTISING  DELIVERY 
Represented  by  Hearst  Advertls'ng  Service 


We  deliver  L.A.  like  no  one  else. 

’Source:  ABC  Publishers  Statement,  3/13/81 
Hearst  Community  Newspaper  Circulation  Department,  2/25/82 


Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS: 
25111  GLENDAU  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOUS  •  lACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBURG 


Flint  Ink  delivers 
in  more  ways  than  one! 
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*  Major  meetings  in  bold  face 


MAY 

24-28 — International  Federation  of  Editors  &  Publishers  (FIEJ), 
Oslo,  Norway. 

25 — Gannett  Co.,  Inc.,  annual  meeting  of  stockholders.  10  a.m., 
Rochester,  N.Y. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia.  Pa. 

28-31 — Gay  Press  Association,  Downtown  Hotel  Inn,  Denver,  Colo. 


The  wind  turbine  may  be 
ahead  of  its  time,  engineers  at  the 
St.  Petersburg  Times  and  Evening 
Independent  will  tell  you. 

The  $130,000  egg-beater- 
like  contraption  on  top  of  the 
Clearwater  offices  of  these 
newspapers  produced  2,200 
kilowatt  hours  of  usable 
electricity  in  1981-a  savings 
to  the  company  of  $162. 

No  one  is  wringing  his  hands 
over  the  fact  that  the  wind 
turbine  produced  less  than  it  was 
expected  to,  though.  From  the 
outset,  the  modern-day  windmill 
was  planned  as  an  experiment.  As 
a  result,  engineers  have  collected 
valuable  data  on  what  makes  the 
windmill  run -and  what  doesn’t. 

When  the  time  and  place  are 
right  —  and  when  the  wind  is  up! 
—  the  experiment  will  pay  off  in 
a  practical  energy  source. 

Until  then,  the  landmark  on 
Clearwater’s  skyline  expresses  the 
Times  Publishing  Company’s 
commitment  to  private  industry’s 
role  in  sharing  the  cost  of 
developing  the  technology 
of  tomorrow. 

#t.  Petersburg  ulimpa 
&  Evening  Independent 
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JUNE 

3-6 — National  Society  of  Newspaper  Columnists,  Grand  Plaza  Ho¬ 
tel,  Grand  Rapids.  Mich. 

6-10 — Newspaper  Division,  Special  Libraries  Assn.  Conference 
Westin  Hotel,  Detroit,  Mich. 

8 — NASA.  Chicago  Chapter,  Chicago  Athletic  Association. 
10-12 — New  York  State  Dailies  Advertising  Managers  Bureau, 
Queensbury  Hotel,  Glen  Falls.  N.Y. 

10-12 — South  Carolina  Press  Association,  Myrtle  Beach,  S.C. 

12- 16— American  Advertising  Federation  national  convention, 

Omni  International  Hotel,  Atlanta,  Ga. 

13- 17— Association  of  Newspaper  Classified  Advertising  Mana¬ 

gers,  Doubletree  Inn,  Monterey,  Calif. 

16- 18 — Second  Canadian  Design  Workshop,  Hotel  Vancouver 

Vancouver,  Can. 

17- 19 — Tennessee  Press  Association,  Knoxville 

19- 23 — 54th  Annual  ANPA  Production  Management  Conference 

Dallas  Convention  Center,  Dallas,  Tex. 

20- 22 — N.E.  Newspaper  Advertising  Executives,  Mountain  View 

House.  Whitefield,  N.H. 

20-23 — California  Ad  Executives  Association,  Doubletree  Inn. 
Monterey,  Calif. 

20- 24 — International  Circulation  Managers  Association,  Annual 

Conference,  New  York  Hilton  Hotel,  N.Y.C. 

21- 25 — The  Newspaper  Guild,  Biltmore  Hotel,  Los  Angeles,  Calif. 

24- 16— Texas  Press  Association,  San  Antonio. 

25- 27 — Investigative  Reporters  &  Editors  National  Conference, 

Sheraton  National,  Arlington,  Va. 

27- 30— Newspaper  Personnel  Relations  Association,  Washington 

Plaza  Hotel,  Seattle.  Wash. 

28- 30 — Newspaper  Personnel  Relations  Association,  Annual 

Conference,  The  Westin  Hotel,  Seattle.  Wash. 

29- July  2 — National  Conference  of  Editorial  Writers,  Annual  Conference, 

Sheraton-Plaza,  Chicago,  III. 


JULY 

1-5 — National  Press  Photographers  Association,  Hyatt  House, 
San  Jose,  Calif. 

15-17 — Ozark  Press  Association,  Rock  Lane  Lodge.  Branson,  Mo. 
15-17— Virginia  Press  Association  annual  meeting,  Fredericksburg 

18-21 — INAME  summer  meeting.  Hotel  Del  Coronado,  Coronado, 
Calif. 

22-24 — Arkansas  Press  Association  summer  convention.  Eureka 
Springs. 

22- 24 — North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25— Alabama  Press  Association  summer  convention.  Gulf 

Shores. 


AUGUST 

8-12 — ^Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 
Club,  Marble  Falls,  Texas. 

29-31 — New  York  State  Publishers  Association,  61st  Annual  Con¬ 
vention,  The  Gideon  Putnam,  Saratoga  Springs,  N.Y. 
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And  theyVe  added  35,000  daity  circulation. 


That’s  the  highest  gain  in  the  103  year 
history  of  the  Dallas  Times  Herald.  We  added 
an  unprecedented  35,023*  in  circulation  daily 
over  the  last  year.  We’ve  had  equally  impressive 


Represented  nationally  by  Branham  Newspaper  Sales,  Inc. 


Sunday  gains  of  24,848. 

Not  only  are  we  up  1 5%  daily,  but  our  rate 
of  increase  has  accelerated  each  quarter.  We’re 
actually  growing  faster  than  Dallas  itself.  Why? 

Because  the  Pulitzer  Prize  winning  Times 
Herald  gives  Dallas  and  the  Southwest  what  it 
wants.  A  great  newspaper.  By  adding  more 
features  and  sections.  New  writers.  New  col¬ 
umns.  And  more  news  bureaus  across  the 
state  and  around  the  world.  Maybe  this  explains 
our  consistent  and  increasing  dominance  in 
Dallas  over  the  last  few  decades. 

Plus  we  give  our  readers  a  choice  of  when 
they  want  to  read  us.  With  a  morning  and 
afternoon  home  delivered  edition.  In  fact,  Dal¬ 
las  is  turning  to  our  Morning  Edition  in  record 
numbers. 

So  remember,  when  you  want  to  buy 
Dallas,  buy  the  newspaper  that  more  of  Dallas’ 
young,  affluent,  acquiring  market  buys.  The 
Dallas  Times  Herald.  Morning  or  afternoon  we 
can’t  be  beat. 

*ABC  Publishers  Statement  March  31,  1981 
and  ABC  Publishers  Statement  March  3 1 , 

1982  as  submitted,  first  quarter. 


About  Awards 


Workshops/Clinics/Seminars 

(National  and  Regional) 


For  Achievement  .  .  .  Employees  of  the  newspapers  and 
broadcast  stations  owned  by  the  Evening  News  Association 
(Detroit)  shared  $21,0(X)  in  awards  for  journalistic  achieve¬ 
ment  for  1981.  The  program  is  named  for  James  E.  Scripps.  In 
the  newspaper  category  a  top  prize  went  to  Sydney  F.  Freed- 
berg  and  David  L.  Ashenfelter  whose  work  earned  the  Pulit¬ 
zer  Gold  Medal  for  the  Detroit  News.  Also  honored  were: 
Caleb  Trainer,  Palm  Spritifts  (Calif.)  Desert  Sitn\  Christine 
Mahr,  Indio  {Calif.)  Daily  News:  and  Margie  Malandro,  Vine- 
'and  (N.J.)  Times  Journal. 

*  tit 

New  York,  New  York  .  .  .  Miguel  Perez,  New  York  Daily 
News,  and  Guy  Trebay,  Village  Voice,  could  sing  all  the  way 
to  the  bank  with  $  1 ,000  each  as  co-winners  of  the  Mike  Berger 
Awards  from  Columbia  University.  Perez,  as  a  native  of 
Cuba,  was  cited  for  his  articles  about  Spanish-speaking  peo¬ 
ple  and  Trebay’s  column  “Talking  Heads”  was  saluted  for 
“the  deftly  chosen  detail,  written  with  the  beat  and  the  voice 
of  the  city  in  every  line.” 

*  tk  :|c 

Leaders  ,  .  .  Posthumously.  Columbia  University  Gradu¬ 
ate  School  of  Journalism  conferred  a  “distinguished  service” 
kudo  on  William  C.  Kreger,  Class  of  '52,  as  “one  of  the 
handful  of  unknown  men  who  made  the  Wall  Street  Journal  a 
great  newspaper.”  Other  honorees:  Robert  Larry  Jinks,  '56, 
for  leadership  that  has  made  the  Knight-Ridder  chain  syn- 
onomous  with  excellence  in  American  journalism;  Reginald 
A.  Stuart,  '71,  Atlanta  bureau  chief  of  the  New  York  Times, 
“who  reaches  his  writing  zenith  in  stories  about  people”;  and 
Barbara  Stubbs  Cohen,  '68,  for  changing  dramatically  “the 
entire  texture  and  approach  to  news  at  National  Public 
Radio.” 

♦  ♦  3k 

‘Time  Bomb’  ...  A  documentary  on  toxic  wastes  pro¬ 
duced  by  Thomas  V.  LoCicero  of  WXYZ-tv  Detroit,  won  the 
$1,000  prize  from  the  Michigan  United  Conservation  Clubs, 
but  honors  were  accorded  several  newspaper  reporters  for 
exceptional  reporting  on  conservation  topics.  They  included: 
Jack  V.  Storey,  Sault  Evening  News:  David  Everett,  Helen 
Fogel  and  Paul  Magnusson,  Detroit  Free  Press:  and  Barry 
Drue,  L'Anse  Sentinel. 

*  ♦  * 

Second  Time  Around  ...  A  Chicago  Sun-Times  team 
(Gene  Mustain,  William  Clements  and  Roy  Larson)  dupli¬ 
cated  a  feat  achieved  by  colleagues  four  years  ago,  winning 
the  National  Journalism  Award  of  Ball  State  University. 
Their  report  on  the  questionable  financial  practices  of  Cardin¬ 
al  Cody  triggered  a  federal  investigation.  The  award  competi¬ 
tion,  incidentally,  is  open  to  all  reporting  in  print  media,  not 
especially  investigative  journalism. 

3k  3k  3k 

Sky  Writing  .  .  .  The  Aviation/Space  Writers'  Associa¬ 
tion  gave  their  James  J.  Strebig  Memorial  Award  for  out¬ 
standing  excellence  to  Ron  Ishoy,  Miami  Herald,  for  his 
report,  “Our  Crowded  Skies.”  Other  winners  in  the  news¬ 
paper  category  were:  Howard  Benedict,  AP;  H.G.  Bissinger, 
St.  Paul  Pioneer  Press:  Robert  C.  Cowen,  Christian  Science 
Monitor:  and  the  staff  of  Cocoa  (Fla.)  Today.  The  Robert  S. 
Ball  Award  went  to  the  ABC  News  team  of  Frank  Reynolds 
and  Max  Robinson,  and  the  Earl  D.  Osborn  Award  went  to 
Edward  G.  Tripp,  Mark  M.  Lacagnina,  Mary  F.  Silitch  and 
Thomas  A.  Horne,  AOPA  Pilot.  James  L.  Long,  Newsweek, 
and  Berl  Brechner,  Flying,  won  photojournalism  prizes. 
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MAY 

21-23 — Society  of  Newspaper  Design-University  of  Newspaper 
Design  Workshop,  Gannett  Hall,  Columbia,  Mo. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

23-26 — ANPA/INPA  Strategic  Planning  Seminar,  La  Coquille 

Club,  Palm  Beach,  Fla. 

25 — Newspapers  and  Marriage  Mail,  Amfac  Hotel  and  Resort, 
Dallas-Ft.  Worth  Airport,  Tex. 


JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute, 

PNPA  Press  Center,  Harrisburg,  Pa. 

4-5 — Stanford  Editor's  Conference,  Rickey's  Hyatt  House,  Palo 
Alto,  Calif. 

4-6 — Mid  America  Press  Institute  seminar  for  copy  editors, 
Indianapolis 

6-9 — SNPA  Foundation  seminar,  "Improving  Newspaper  Writing.” 

University  of  Mississippi,  Oxford. 

6-11— Modern  Media  Institute,  Writing  Center  Seminar  for 
Journalism  Professors,  St.  Petersburg,  Fla. 

6-11 — Management  Development  Program  for  Newspaper  Exec¬ 
utives,  sponsored  by  University  of  Texas  Graduate  School  of  ( 

Business  and  College  of  Communication  in  cooperation  with  Texas  I 

DailyNewspaper  Association,  WorldofResortsInn,  Lago  Vista,  near  1 

Austin,  Tex. 

6-16 — American  Press  Institute  Seminar,  "Management  and 

Costs,"  Reston,  Va. 


7-10 — Washington  Journalism  Center,  The  Changing  Economy, 
Washington,  D.C. 


13-23 — American 
Reston,  Va. 

Press 

Institute 

seminar, 

"City 

Editors,” 

16-18 — Canadian 

Design 

Workshop. 

sponsored 

by 

Vancouver 

Sun,  Hotel  Vancouver,  Vancouver,  B.C. 

20-30 — American  Press  Institute  Seminar,  Copy  Desk  Chiefs  and 
Wire  Editors,  Reston,  Va. 

27-29 — Inland  Small  Newspaper  Management  Seminar 

(papers  under  15,000),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers.  Knight-Ridder 
Institute  Training  Seminar,  Miami.  Fla. 

27-July  2 — American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University,  Palo  Alto,  Calif. 


SEPTEMBER 


19-22 — ANPA/NPRA  Workshop  on  Personnel,  Practices,  Pro¬ 
cedures  &  Policies,  The  Colony  Square  Hotel.  Atlanta. 


Canon  Camera  says  .  .  .  One  picture  of  professional  foot¬ 
ball  players  is  worth  $500.  In  this  case  the  winner  of  first  prize 
in  the  black-and-white  action  category  of  the  Pro  Football 
Hall  of  Fame  contest  was  Lance  Wynn,  Tiffin  Advertiser 
Tribune,  who  covered  the  San  Diego-Cleveland  game.  David 
Woo,  Dallas  Morning  News,  won  the  black-and-white  feature 
category.  A  freelancer,  John  McDonough,  of  Encinitas,  Calif, 
shot  the  “Photograph  of  the  Year” — in  color — at  the  Buffalo- 
San  Diego  game.  He  received  $1,000.  Prizes  for  second  and 
third  places  went  to:  Michael  S.  Green,  Grand  Rapids  Press: 
Ed  Hille,  Dallas  Morning  News:  Dan  Peak,  Kansas  City  Star, 
John  Rhodes,  Dallas  Morning  News. 
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Tophat-weanng  E.  W.  Scnpps 
founded  UP  back  when  the 
Wright  Brothers  were  news. 
An  early  office  contrasts  with 
UPl's  modern  new 
World  Headquarters  below. 


In  the  summer  of  1907  United  Press  was  brand  new  and  just 
getting  started.  UP  wires  carried  10,000  words  a  day,  sent  by 
Morse  Code  or  via  brief  telegrams. 

A  handful  of  ambitious  young  reporters  set  out  to  cover  news 
differently  from  the  style  of  75  years  ago.  They  hustled  for 
beats  and  produced  more  color  and  enterprise. 

Today,  UPl’s  computers  handle  13  million  words  a  day,  going 
out  to  100  nations.  With  brand  new  World  Headquarters  in 
New  York  and  a  Dallas-based  computer  center  unmatched 
in  sophistication,  UPl  has  the  tools  for  success  in  the  next 
75  years. 

UPl  reporters  are  still  hustling,  working  from  224  news  and 
picture  bureaus  around  the  world.  UPl  looks  to  its  75th 
anniversary  this  summer  with  pride  in  past  achievements 
and  enthusiasm  for  the  future. 
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If  anycme  tells  you 
costs  less  than 


wrong:  You  can’t  print  your  newspaper  for  less  than 
with  the  NAPP®  System.  That’s  the  simple  truth  and 
we’ll  prove  it  right  in  your  offices  using  the  most 
widely  used  financial  computer  economic  model  in 
existence. 

But  you  don’t  need  a  computer 
to  understand  the  main  reasons  why  ^ 

NAPP  System’s  printing  economies 
overcome  anybody’s  initial  plate 
cost  advantage. 

First  off.  NAPPlates  are  manufactured  in  a 
modern  factory  by  highly  specialized  machinery.  There 
is  no  better  letterpress  plate  in  the  world  than 
NAPPlate®. 

Quality  control  is  meticulous  —  beyond  anything 
you  could  hope  for  in  a  corner  of  your  shop.  We  reject 
the  misfits  because  you  shouldn’t  pay  for  worthless 
plates.  So  when  you  open  your  box  of  NAPPlates, 
you’re  ready  to  go.  Exact  sized  and/or  prepunched  if 
that’s  what  you  want. 

Processors  with  built-in  savings. 

When  NAPPlates  go  into  one  of  our  new  NP  ™ 
Series  processors,  the  savings  really  grow.  Because 


When  you  hear  someone  trying  to  pitch  the  price 
tag  on  a  raw.  unprocessed  plate,  there’s  one  thing  you 
can  be  sure  of. 

He’s  playing  hide-and-seek  with  the 
real  costs. 

The  real  price  tag  goes  on  the  plate 
after  it  comes  off  the  press.  After  the 

and  maintenance. 


^  make-overs,  clean 

After  the  electric  bill  comes  in  and  you 
hand  out  the  payroll  checks.  And  after  the  advertiser 
buys  more  space  and  pays  his  bill. 

The  sales  rep  who  talks  plate  materials  cost  isn’t 
talking  about  that  ’’after  all  the  bills  are  in"  price  tag. 
He’s  not  talking  about  the  cost  of  lost  ads 
or  handling  agency  complaints  or  make- 
good  ads.  Or  additional  direct  costs  like 
labor  and  utilities.  All  he’s  talking  about 
is  the  cost  of  the  raw  unmanufactured 
plate.  Because  that’s  all  he’s  got  going  for  him. 

Put  your  money  in  our  plate  —  and  bank  the 
difference. 

Let’s  put  plate  price  in  its  proper  perspective  once 
and  for  all.  Just  remember  this  and  you’ll  never  go 


Theirs 


their  kttrap^ess  tdate 
ours,  don’t  buy  it. 


processing  equipment  costs  money.  Interest  paid, 
labor,  taxes,  insurance,  maintenance, 
spare  parts  and  energy.  There  are  four 
models  delivering  20  to  120  plates 
per  hour  with  a  single  operator.  With 
the  NP  processors  there  is  less  capital  and  less  labor 
required.  And  energy  costs  are  cut  75%  —  big  savings 
that  get  bigger  every  time  rates  go  up. 

But  NAPP  system  operating  savings  are  only  the 
beginning.  The  NAPP  System  will  give  you  the  highest 
possible  print  quality  today.  And  promises  you  even 
better  quality  for  the  future  with  advanced  technology 
that's  being  developed  right  now.  And  don’t  forget, 
print  quality  means  dollars,  too:  Gains  or  losses  in 
advertising.  Customer  satisfaction. 

The  best  today  —  even  better  tomorrow. 

Our  NAPPlate  II  and  NP  Series  processors  are 
producing  quality  closer  to  offset  than  ever  before.  And 
there’s  a  lot  more  on  the  horizon.  Soon,  a  new 
NAPPlate  will  be  available  throughout  the  world.  An 
even  better  plate  to  get  even  closer  to  offset.  At  the 
same  time  our  Print  Quality  Task  Force  is  exploring 
every  avenue  of  newspaper  Anilox  inking  technology 


in  order  to  raise  the  quality  of  letterpress  printing  to 
even  higher  levels.  While  reducing  operating  expenses 
at  the  same  time. 

You  can  take  our  computer’s  word  for  it. 

Just  give  us  the  opportunity  to  put  your  figures 
into  our  capital  investment  computer  program  to  prove 
just  how  much  more  cost  effective  the  NAPP  System 
really  is.  You’ll  base  your  judgment  on  factors  like 
operating  costs,  payback  period,  rate  of  return,  net 
present  value,  profit  index  and  $  per  plate  savings.  And 
you  get  them  in  black  and  white  free  for  the  asking. 

Understand  your  letterpress  costs  one  way  or  the 
other.  Pick  up  the  phone  and  call  (800)  854-2860  toll 
free  right  now.  In  California  call  (800)  542-6226.  We’ll 
arrange  for  your  plate  system  cost  analysis  right  away. 

And  no  matter  what  it  recommends,  our  advice 
is  —  Buy  it. 

The  NAFP  System. 

Ymi  canlt  print  your  newsp^>er  for  less. 

HIAPR 

NAPP  Systems  (USA)  Inc..  360  So.  Pacific.  San  Marcos.  CA  92069 
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The  new  competition 

While  intercity  newspaper  competition  may  be  a  thing  of 
the  past,  with  some  vigorous  exceptions,  it  appears  the  com¬ 
petitive  spirit  has  not  died  —  it  has  just  shifted  into  a  higher 
gear. 

The  Wall  Street  Journal,  which  has  been  publishing  in  14 
cities  via  satellite  transmission,  is  now  being  challenged  by 
the  New  York  Times,  with  expansion  of  its  national  editions 
to  the  West  Coast  (also  via  satellite),  and  the  projected  USA 
Today,  scheduled  for  publication  via  satellite  in  September 
by  the  Gannett  Company. 

Add  to  that  the  Wall  Street  Journal’s  announcement  of 
expansion  into  the  international  field  with  reproduction  in 
foreign  countries. 

These  giants  of  our  business  are  not  waiting  for  data  banks 
and  reproduction  of  the  news  through  cable,  on  video  screens, 
although  they  have  interests  in  those  areas.  Nor  are  they 
waiting  for  reproduction  of  the  daily  newspaper  in  every 
home  with  a  ton  of  newsprint  in  every  basement. 

They  are  going  for  the  “real  thing”  —  using  modern  tech¬ 
niques  to  put  an  actual  newspaper,  rather  than  an  abbrevi¬ 
ated  facsimile,  into  the  hands  of  readers. 

The  wizardry  of  electronics  will  bring  news  via  the  printed 
word  in  our  homes  in  many  forms  but  the  difficulties  of 
duplicating  for  the  reader  what  a  newspaper  now  provides  on 
paper  is  hard  to  see.  Arthur  Ochs  Sulzberger,  publisher  of  the 
New  York  Times,  recently  put  it  this  way:  “When  you  glance 
at  a  broadsheet  newspaper  page  such  as  that  of  the  Times, 
your  eye  can  scan  up  to  6,000  words  in  but  a  moment.  But  the 
tv  screens  that  we  called  standard  have  a  coarse  525-line 
readout.  As  a  result,  they  can  barely  show  32  characters  on 
each  of  12  lines  —  or  about  80  words  per  screenful.  That 
means  it  would  take  75  screensful  to  present  one  page  of  the 
Times.  And  if  you  wished  to  see  a  page  of  classified  ads,  you 
would  need  1,200  screensful.  It’s  not  a  relaxing  way  to  spend 
your  Sunday  morning.” 

Don’t  start  junking  those  printing  presses  just  yet. 

Hope  on  Fol  revision 

While  the  Senate  Judiciary  Committee  is  pondering  revi¬ 
sions  to  “restructure”  the  Freedom  Of  Information  Act,  and 
press  organizations  are  trying  to  prevent  complete 
emasculation  of  it,  newspaper  publishers  received 
encouragement  from  “Tip”  O’Neill  in  San  Francisco  that  no 
such  bill  was  scheduled  in  the  House  and,  he  implied,  none 
would  be,  as  long  as  he  is  there. 

Newspaper  editors  gathered  in  Chicago  the  following  week, 
however,  were  a  little  more  realistic  about  the  hazards  still 
faced.  It  is  possible  that  Fol  amendments  could  be  attached 
to  a  major  tax  or  appropriations  bill  and,  if  that  happens,  it 
could  get  consideration  in  the  House  in  spite  of  O’Neill’s 
prediction. 
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Letters 

IRONY 

Oh,  the  irony  .  .  . 

The  April  24  edition  of  E&P  editorially 
lambasted  AT&T  for  lobbying  actively 
against  House  Resolution  5158  (the 
second  opposition  editorial  in  two 
weeks). 

Yet,  in  an  interview  on  page  13  of  the 
same  issue,  ANPA  chairperson  Kather¬ 
ine  Graham  talks  of  ANPA  lobbying 
efforts  and  plans.  Mrs.  Graham  has  good 
words  for  lobbying:  “.  .  .  the  word 
‘lobbying’  has  a  pejorative  overtone  to  it 
that  1  don’t  think  it  should  have.  Lobby¬ 
ing  is  part  of  the  democratic  process,  isn’t 
it?” 

Mrs.  Graham  added  that  newspaper 
lobbying  should  be  “not  for  favors  but  for 
things  we  believe  in.” 

AT&T,  the  Bell  operating  companies, 
and  Bell  shareowners  have  no  less  right 
than  newspapers  to  petition  Congress 
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about  “things  we  believe  in”  especially 
to  defeat  a  bill  which  would  arbitrarily 
strip  shareowners  of  assets  allocate  tele¬ 
communications  markets,  increase 
operating  company  taxes,  give  com¬ 
petitors  benefits  at  the  expense  of  tele¬ 
phone  ratepayers,  and  hamstring  future 
phone  service. 

Dale  Johnson 
(Johnson  is  district  staff  manager-news  re¬ 
lations,  Southwestern  Bell.) 

WERE  THEY  THERE? 

Astronauts  Jack  R.  Lousma  and  C. 
Gordon  Fullerton  must  have  made  a  mid¬ 
night  translunar  injection  (phrase  for  the 
Apollo  moonflight  era)  in  order  to  have 
captured  that  lovely  snapshot  of  the  earth 
rising  over  the  lunar  horizon  (“the  full- 
color  picture  of  earth  that  they  took  from 
their  Columbia  spaceship  ...”  E&P, 
May  8,  page  36). 

A  “Dewey  Beats  Truman”  award  for 
your  caption-writer  and  may  the  Force  be 
with  you. 

Ed  Offley 

(Offley  is  associate  editor,  Norfolk  (Va.) 
Ledger-Star.) 

LAUDABLE 

Ms.  Benison’s  efforts  (“Shop  Talk  at 
Thirty,”  May  1,  1982)  to  have  her  report¬ 
ers  write  their  copy  at  lower  grade  levels 
may  be  laudable.  But  if  1  were  her,  I 
would  at  the  same  time  be  careful  that  the 
copy  does  not  become  stultified  and  dull. 

Consciously  writing  in  monosyllabic 
words  and  in  shorter  sentences  could 
soon  begin  to  lower  the  whole  tone  of  a 
newspaper.  Stodginess  may  well  be  the 
result. 

Young  writers,  and  seasoned  ones, 
too,  who  feel  their  copy  has  become  dead 
and  uninteresting  to  read  would  do  well  to 
look  over  the  words  and  follow  the  advice 
of  your  “Writing  guide”  columnist.  Ms. 
Romm. 

I  have  saved  most  of  the  columns  she 
has  written  for  E&P  to  review  from  time 
to  time  the  advice  she  offers,  e.g.,,  “Salt 
your  story  with  vivid  verbs  and  you  will 


be  creating  delectable  prose  as  do  the 
masters  of  the  writing  craft.” 

There’s  one  thing  your  Ms.  Romm  is 
not:  dull. 

Elmer  C.  Freed 


MISLEADING 

Your  editorial  and  article  in  the  May  8 
issue  concerning  the  recent  reprieve  of 
the  New  York  News  took  an  extremely 
narrow  and  misleading  view  of  the  factors 
that  caused  the  paper’s  problems. 

It’s  fashionable  to  blame  the  unions 
wherever  possible,  I  know,  and  E&P 
takes  a  generally  conservative  stand  on 
other  than  First  Amendment  issues. 
However,  your  readers  should  be  told  the 
responsible  press  coverage  in  this  area 
has  brought  out  the  not  inconsiderable 
contributions  of  the  News'  management 
to  the  situation. 

The  investment  of  many  millions  in  a 
rotogravure  plant  that  was  obsolete  by 
the  time  it  was  built,  the  inauguration  of 
an  upscale  evening  edition  that  flew  in  the 
face  of  the  News’  blue-collar  tradition, 
and  other  indications  of  management 
inefficiency  and  blindness  to  the  long 
term  have  been  highlighted  as  contribut¬ 
ing  factors. 

It  should  also  be  noted  that  the  unions 
only  agreed  to  talk  with  the  Tribune  Co. 
after  management  agreed  to  do  what  the 
unions  had  demanded  of  Allbritton:  open 
up  their  books. 

If  a  company  is  truly  in  trouble,  nobody 
has  a  greater  stake  in  saving  it  than  its 
workers,  but  unions  must  be  careful  when 
they  see  the  recession  used  as  an  excuse 
to  stampede  the  labor  movement  into  a 
headlong  retreat  from  its  hard- won  gains. 

By  printing  a  narrow,  anti-union  ver¬ 
sion  of  the  truth,  you  have  (perhaps  kno¬ 
wingly)  contributed  to  a  picture  of  unions 
in  retreat  that  is  designed  to  bring 
hopelessness  and  panic  to  the  labor 
movement. 

Marc  Desmond 
(Desmond  is  associate  editor  of  Prospect 
Press,  Brooklyn,  N.Y.) 
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ASNE  denounces  ruling 

High  Court  refuses  to  hear 
three  key  newspaper  cases 


By  George  Brandon 

The  U.S.  Supreme  Court  (May  17) 
denied  a  hearing  to  a  Washington  State 
newspaper  whose  reporters  were  shut  out 
of  a  pretrial  hearing  in  a  murder  case 
because  they  would  not  sign  an  agree¬ 
ment  to  abide  by  “voluntary"  press-bar 
guidelines  in  covering  the  court  pro¬ 
ceedings. 

The  American  Society  of  Newspaper 
Editors,  one  of  several  media  groups  that 
supported  the  appeal  by  the  Bellingham 
Herald  as  friends  of  the  court,  denounced 
the  decision,  saying  it  threatened  “more 
than  20  years  of  cooperation  between 
press,  lawyers  and  judges.” 

In  two  other  cases  in  which  newspap¬ 
ers  were  denied  hearings  the  same  day, 
the  high  court  left  intact  a  federal  judge's 
order  ejecting  a  Sacramento  (Calif.)  Bee 
reporter  from  a  pretrial  hearing  in  a  nar¬ 
cotics  case,  while  allowing  the  general 
public  to  remain,  and  refused  to  review  a 
lower  court  order  that  the  Louisville 
(Ky.)  Courier-Journal  and  two  of  its 
reporters  would  have  to  stand  trial  in  a 
libel  and  invasion  of  privacy  case  brought 
by  a  local  lawyer. 

All  three  decisions,  which  were  issued 
without  comment,  came  as  the  court  re¬ 
leased  a  flood  of  orders  following  a  two- 
week  recess. 

In  the  Washington  case,  the 
Bellingham  Herald,  which  is  owned  by 
Federated  Publications  Inc.,  a  subsidiary 
of  Gannett  Co.,  Inc.,  was  challenging  a 
March  1981  order  by  Whatcom  County 
Superior  Court  Judge  Byron  L.  Swed- 
burg  that  reporters  could  attend  a  pretrial 
suppression  hearing,  only  if  they  would 
sign  a  form  agreeing  to  abide  by  the 
Bench-Bar  Press  Guidelines  on  free  pre¬ 
ss/fair  trial  issues. 

The  case  involved  Veronica  Compton, 
who  was  charged  with  attempted  murder 
and  was  reputed  to  be  the  girlfriend  of 
Kenneth  Bianchi,  confessed  “Hillside 
Strangler,”  slayer  of  five  young  women 
in  the  Los  Angeles  area  and  two  in  the 
Bellingham  area. 

Judge  Swedburg  denied  her  motion  to 
close  the  hearing  after  reporters  in  the 
courtroom  objected,  but  he  ruled  alterna¬ 
tives  to  closure,  such  as  sequestering  the 
jury  and  intensive  “voir  dire” 
examination  of  potential  jurors,  would 


not  prevent  prejudice  to  the  defendant's 
right  to  a  fair  trial  that  might  result  from 
detailed  reports  about  the  hearing. 

Swedburg  asked  reporters  if  they  were 
familiar  with  the  press-bar  guidelines  and 
if  they  would  abide  by  them  in  reporting 
on  the  hearing  to  suppress  evidence. 
While  some  accepted  his  condition,  the 
Bellingham  Herald  reporter  refused  and 
also  refused  to  remain  as  a  member  of  the 
public  but  not  in  a  professional  capacity. 

The  Washington  Supreme  Court 
upheld  the  trial  court,  rejecting  the  news¬ 
paper's  argument  that  imposing  con¬ 
ditions  for  coverage  constituted  an 
unconstitutional  prior  restraint  on  the 
press. 

The  Washington  court  held  the  cir¬ 
cumstances  differed  from  the  U.S. 
Supreme  Court's  1976  ruling  in  Nebraska 
Press  Association  vs.  Stuart  because 
“there  was  no  prohibition  of  publication 
or  other  communication  of  events  which 
transpired  in  the  courtroom.” 

In  the  landmark  Nebraska  Press 
Association  ruling,  the  Supreme  Court 
held  that  a  trial  judge's  order  restraining 
reporters  from  publishing  or  broadcasting 
accounts  of  confessions  or  admissions  by 
a  suspect  in  a  mass  murder  case  was  a 
prior  restraint  on  publication  and  bore  a 
“heavy  presumption  against  (its)  con¬ 
stitutional  validity.” 

In  its  petition  to  the  Supreme  Court, 
the  Herald  argued  the  Washington 
Supreme  Court  erred  in  stressing  the 
voluntary  cooperation  of  the  press  in 
abiding  by  the  press-bar  guidelines. 
”...  The  very  purpose  of  such  guide¬ 
lines — to  encourage  cooperation  among 
the  press,  bar  and  judiciary  is  destroyed” 
when  they  are  transformed  into  a  “bind¬ 
ing  contract  enforceable  by  the  courts,” 
the  Herald  argued. 

In  a  friend-of-the-court  brief,  ASNE 
and  six  other  press  groups  said  news 
organizations  will  likely  consider  with¬ 
drawing  from  participating  in  such 
voluntary  cooperation  efforts  “if  those 
efforts  are  permitted  to  become  a  tool  for 
government  control  of  the  press.” 

The  Herald  noted  in  its  arguments  to 
the  Supreme  Court  that  newspapers  in 
Washington  State  already  were  exploring 
ending  the  voluntary  program  as  a  result 
of  the  Swedburg  case. 


Every  Saturday  since  1884 

Earlier  this  month,  ASNE's  directors 
adopted  a  resolution  during  the  society's 
annual  convention  in  Chicago  urging  ^i- 
tors  across  the  country  to  re-examine 
their  newspapers'  participation  in  volun¬ 
tary  press/bar  agreements  on  reporting 
guidelines.  ASNE  said  such  agreements 
exist  in  28  states. 

After  the  Supreme  Court 
announcement  that  it  would  not  hear  the 
Herald's  appeal,  William  Burleith  and 
Michael  Gartner  of  ASNE  said  they 
“deeply  regret”  the  decision.  “Swedberg 
was  a  case  that  no  one  really  wanted,  and 
so  far,  the  results  have  been  tragic  for 
everyone.  There  is  no  simple  way  to 
accommodate  the  objectives  embraced  in 
the  First  and  Sixth  Amendments — the 
amendments  guaranteeing  a  free  press 
and  a  fair  trial — but  restricting  access  to 
courtrooms  is  the  worst  of  all  solu¬ 
tions  .  .  . 

“More  than  20  years  of  cooperation 
between  press,  lawyers  and  judges  now  is 
threatened,”  Burleith  and  Gartner  said 
for  ASNE.  Burleith,  the  editor  of  the  Cin¬ 
cinnati  Post,  is  chairman  of  the  society's 
Press-Bar  Public  Affairs  Committee. 
Gartner,  editor  of  the  Des  Moines  Regis¬ 
ter,  is  chairman  of  the  Freedom  of 
Information  Committee. 

Jack  Landau,  director  of  the  Reporters 
Committee  for  Freedom  of  the  I^ess  in 
Washington,  D.C.,  said  the  Swedberg 
case  will  have  a  “devastating  impact  on 
the  decade-long  movement  to  develop 
communication  between  the  judiciary 
and  the  press.” 

Landau  predicted  the  Supreme  Court's 
failure  to  reverse  the  Swedberg  ruling  will 
“encourage  judges  to  try  to  censor  the 
press,”  although  the  Supreme  Court's  re¬ 
fusal  to  hear  the  case  means  it  will 
become  a  legal  precedent  only  in  Wash¬ 
ington. 

Art  Sackler,  general  counsel  of  the 
National  Newspaper  Association,  which 
represents  about  5,000  weekly  and  small 
daily  publishers,  said:  “The  greatest  dan¬ 
ger  is  what's  been  forecast — that  all  the 
state  courts  are  going  to  feel  they  have 
“carte  blanche”  to  transform  voluntary 
guidelines  into  mandatory  rules  of  cover¬ 
age  ...  All  this  voluntary  cooperation 
is  going  to  evaporate.” 

One  of  the  two  other  newspapers 
appeals  rejected  by  the  Supreme  Court 
last  week  also  involved  questions  of  press 
access  to  a  pretrial  hearing. 

Federal  district  judge  Lawrence  Karl- 
ton  twice  ordered  a  reporter  from  the  Sac¬ 
ramento  Bee  out  of  pretrial  discussions 
between  the  judge  and  opposing  lawyers 
over  whether  evidence  should  be  allowed 
in  the  trial  of  seven  persons  accused  of 
narcotics  violations. 

(Continued  on  page  28) 


11 


Guidelines  established 
for  newspaper  ombudsmen 


By  Richard  P.  Cunningham 

Thirty-five  North  American  newspap¬ 
ers  have  ombudsmen  today.  That’s  up 
from  seven  10  years  ago.  And  eight  of  the 
35  have  established  their  ombudsmen  in 
the  past  two  years. 

Those  figures  cheered  the  Organization 
of  Newspaper  Ombudsmen  (ONO),  who 
tend  to  think  of  themselves  as  the  Loneli¬ 
est  Crowd  of  all. 

ONO  members  heard  the  figures  at 
their  third  annual  meeting  May  1 1  during 
a  Washington  Journalism  Center  program 
at  the  Watergate  Hotel.  They  were  re¬ 
ported  by  Kathie  Hoxsie,  a  graduate  stu¬ 
dent  at  the  University  of  Nevada,  Reno, 
who  spent  last  year  studying  25 
ombudsmen  representing  29  newspapers. 

Ms.  Hoxsie  concluded  that  a  news¬ 
paper  ombudsman  should  be  just  that — 
an  ombudsman — with  no  other  duties 
that  are  editorial  in  nature.  An 
ombudsman  “who  holds  any  editorial 
position  while  attempting  to  function  as 
judge,  critic  or  commentator  on  his  paper 
is  in  fact  involved  in  a  conflict  of 
interest,”  she  said.  Seven  of  the  25 
ombudsmen  in  their  study  did  have  other 
editorial  duties  that  appeared  to  her  to 
threaten  their  impartiality. 

One  solution  for  the  newspaper  that 
wants  an  ombudsman,  but  cannot  afford 
one  full  time,  is  to  see  that  the 
ombudsman's  other  duties  are  not  editor¬ 
ial.  Another  might  be  to  change  the  title, 
she  suggested,  to  something  with  “reader 
access”  in  it. 

“Duties  of  the  reader  access  person 
would  be  limited  to  receiving  reader  con¬ 
cerns,  finding  answers  and  relaying  the 
answers  to  readers.  Such  a  reader  access 
person  would  have  no  authority  to  judge 
the  performance  of  the  newspaper,”  Ms. 
Hoxsie  said. 

That  solution  was  adopted  by  one 
ombudsman  who  found  herself  with  little 
or  no  independence  to  criticize  or  com¬ 
ment  on  her  newspaper’s  performance, 
said  Ms.  Hoxsie. 

“This  ombudsman  has  partially 
resolved  her  inability  to  make  ‘judgment 
calls’  by  viewing  herself  as  a  reader  ac¬ 
cess  person,  not  an  ombudsman,”  she 
said. 

“This  research  stresses  the  necessity 
for  ombudsmen  to  have  total  freedom  to 
comment  on  the  performance  of  their 
papers  whether  that  comment  be  negative 

(Cunningham  is  an  associate  director  of 
the  National  News  Council  and  former 
Reader’s  Representative  at  the  Minneapo¬ 
lis  Tribune.  He  was  a  founding  member  of 
the  Organization  of  Newspaper 
Ombudsmen.) 


or  positive,”  Ms.  Hoxsie  said.  She  urged 
further  research  to  determine  how  many 
ombudsmen  operate  without  that  free¬ 
dom. 

Ms.  Hoxsie  found  the  the  average 
ombudsman  was  51  years  old;  had  more 
than  25  years  of  newspaper  experience; 
worked  at  his  or  her  newspaper  before 
being  appointed;  earned  $30,0()0  a  year  or 
more,  and  was  employed  without  a  con¬ 
tract. 

Based  on  questions  to  12  newspaper 
managements,  she  said  the  cost  of  the 
ombudsman  ranged  from  $25,000  to 
$75,000  a  year.  Nine  of  the  managements 
characterized  the  cost  as  “a  necessity.” 

Nearly  half  of  the  ombudsmen  in  her 
survey  valued  the  correction  function 
(rectifying  errors)  above  the  function 
characterized  as  “in-house  critic.” 

Management  placed  the  same  relative 
value  on  the  two  functions,  but  retired 
ombudsmen  and  journalism  educators 
tended  to  value  the  internal  criticism 
above  the  correction  function,  Ms.  Hox¬ 
sie  found. 

Four  of  her  25  ombudsmen  did  not 
write  columns  at  all.  The  others  either 
wrote  regularly  or  when  an  issue  seemed 
to  require  it. 

Ms.  Hoxsie  urged  further  research  to 
see  whether  ombudsmen  who  write  col¬ 
umns  “achieve  more  accountability” 
than  those  who  don’t.  She  also  urged 
further  study  to  see  if  an  ombudsman 
loses  effectiveness  over  a  period  of  time. 
There  was  a  tendency  among 
ombudsmen  in  the  survey  to  believe  that 
an  ombudsman  should  serve  at  least  two 
years  but  not  more  than  five. 

Ms.  Hoxsie  concluded  that  what  is  at 
stake  in  the  ombudsman  program  is  quite 
simply  freedom  of  the  press.  She  said: 
“As  watchdogs  of  the  watchdog,  news¬ 
paper  ombudsmen  guard  a  freedom  to 
which  every  person  is  inherently  enti¬ 
tled.” 

The  ONO  group  adopted  a  set  of  guide¬ 
lines  for  ombudsmen  that  did  not  emcom- 
pass  Ms.  Hoxsie’s  concerns  about  editor¬ 
ial  conflict  of  interest.  The  guidelines  did, 
however,  demonstrate  agreement  with 
her  on  the  question  of  independence.  The 
guidelines  were  based  on  two  principles: 

‘‘The  ombudsman  must  be 
independent  and  that  independence  must 
be  real,”  and, 

“He  or  she  should  be  answerable  only 
to  the  person  with  the  highest  authority 
over  the  news  department.  ’  ’  This  last  was 
designed  to  recognize  that  some 
ombudsmen  report  to  the  publisher  while 
others  report  to  the  top  editor. 

The  ONO  guidelines  list  the  duties  of 


35  newspapers 
have  ombudsmen 

Newspapers  that  have  started 
ombudsmen  programs  in  the  past  two 
years  include: 

Cape  Cod  (Mass.)  Times',  Philadelphia 
Inquirer,  Alexandria  (Va.)  Gazette',  Cin¬ 
cinnati  Post',  Kansas  City  Star  and  Kan¬ 
sas  City  Times  (one  ombudsman);  The 
Register,  Santa  Ana,  Calif.,  and  the  Mon¬ 
treal  Gazette. 

Other  newspapers  with  ombudsmen 
are: 

Boston  Globe',  Binghamton  (N.Y.) 
Sun-Bulletin  and  Press  (one 
ombudsman);  New  Brunswick  (N.J.) 
Home  News',  Wilmington  (Del.)  Journal 
and  News  (one  ombudsman);  Washing¬ 
ton  Post;  Courier-Journal  and  Louisville 
Times  (one  ombudsman);  the  Virginian 
Pilot  and  Ledger-Star  (one  ombudsman); 
Cincinnati  Enquirer;  Dayton  (Ohio)  Jowr- 
nal  Herald;  Milwaukee  Journal,  Port 
Huron  (Mich.)  Times  Herald;  Minneapo¬ 
lis  Star  and  Tribune;  St.  Louis  Post  Dis¬ 
patch;  Arizona  Daily  Star;  Seattle  Times; 
Sacramento  Bee;  San  Diego  Union;  San 
Diego  Tribune;  Honolulu  Advertiser; 
Toronto  Star;  Edmonton  (Alberta)  Jour¬ 
nal. 

the  ombudsman  as  follows:  1 .  Represent 
the  reader  who  has  complaints,  sugges¬ 
tions,  questions  or  compliments.  2. 
Investigate  all  complaints  and  recom¬ 
mend  corrective  action  when  warranted. 

3.  Alert  the  newspaper  to  all  complaints. 

4.  Serve  as  an  in-house  critic.  5.  Make 
speeches  or  write  to  the  public  about  the 
newspaper’s  policies,  attitudes  and 
operations.  6.  Defend  the  newspaper 
publicly  or  privately  when  warranted. 

The  objectives  of  the  ombudsman  were 
listed  as:  1.  To  improve  the  fairness, 
accuracy  and  accountability  of  the  news¬ 
paper.  2.  To  enhance  its  credibility.  3.  To 
strive  to  improve  its  quality.  4.  To  make 
the  newspaper  more  aware  of  the  con¬ 
cerns  and  the  issues  in  the  community. 

Among  the  means  available  to  the 
ombudsman  to  achieve  objectives  and  to 
carry  out  his  or  her  duties,  ONO  listed:  1 . 
A  column.  2.  Internal  memoranda.  3. 
Staff  contacts.  4.  Questionnaires.  5. 
Speeches. 

John  Brown,  ombudsman  at  the 
Edmonton  Journal,  Alberta,  was  elected 
chairman  of  ONO.  He  succeeded  Alfred 
JaCoby,  Reader’s  Representative  at  the 
San  Diego  Union,  who  served  two  terms 
as  the  organization’s  first  president. 
JaCoby  remains  a  member  of  the  board  of 
directors.  Other  newly  elected  officers 
are:  Art  Nauman,  Sacramento  Bee,  vice 
chairman;  Don  Brazier,  the  Seattle 
Times,  secretary-treasurer;  Leo  Della 
Betta,  the  Arizona  Daily  Star,  and  John 
Caldwell,  the  Cincinnati  Enquirer, 
directors. 
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Videotex  offers  new  job 
market  for  print  journaiists 


By  Andrew  Radolf 

The  development  of  videotex  services 
is  creating  new  job  opportunities  for  writ¬ 
ers,  editors,  and  graphics  artists  in  the 
print  media. 

For  Venture  One,  a  CBS/AT&T 
videotex  trial  with  headquarters  in  Fair 
Lawn,  N.J.,  between  80  and  90  editorial 
positions  will  be  filled  by  the  time  the 
seven  month  test  starts  this  fall. 

CBS  is  responsible  for  the  entire  edito¬ 
rial  content  of  Venture  One.  The 
diversified  communications  company 
expects  print  media  to  be  “far  more  rep¬ 
resented  than  broadcast”  in  its  videotex 
editorial  posts,  said  Cheryl  Daly,  CBS 
spokeswoman  for  Venture  One. 

The  company  has  been  advertising  its 
Venture  One  editorial  jobs  in  New  York 
area  dailies  as  well  as  in  trade  journals 
including  cable  magazines.  Broadcasting 
and  Editor  &  Publisher. 

About  1 .500  people  have  responded  to 
the  ads. 

“The  people  we’ve  hired  have  come 
from  wire  services,  newspapers,  book 
publishers,  and  magazines,”  said  Henry 
Heilbrun,  CBS’s  editorial  director  for 
Venture  One. 

Design  artists  and  “at  least  one  libra¬ 
rian”  are  also  among  those  hired. 

Heilbrun  said  the  editorial  jobs  at  Ven¬ 
ture  One  “use  combinations  of  specialists 
jobs  (in  print  media)  that  exist  today. 
We’re  very  much  looking  for  people  who 
can  write  concisely,  self  edit,  and  have  a 
background  that  has  touched  on  report¬ 
ing,  editing,  and  layout.  We  want  our  peo¬ 
ple  to  be  able  to  design  the  different  sec¬ 
tions  of  a  videotex  magazine.” 

He  declined  to  state  the  salary  ranges 
for  Venture  One’s  editorial  personnel. 
Will  re-edit  stories 

The  videotex  staff  will  not  originate 
stories  but  re-edit  information  taken  from 
other  media. 

Heilbrun  noted  that  color,  graphs, 
tables,  and  other  types  of  visual  presenta¬ 
tion  of  data  are  an  essential  part  of 
videotex  which  is  “limited  in  the  amount 
of  space  to  tell  a  story.  You  want  consum¬ 
ers  to  be  instantly  gratified  with  the 
information  they  are  looking  at.” 

With  only  about  75  words  to  a  screen, 
text  information  on  videotex  needs  to  be 
as  concise  as  possible.  “No  soft  leads,” 
Heilbrun  stated. 

News  and  advertising  may  often 
appear  on  the  same  Venture  One  screen, 
Heilbrun  noted.  This  feature 
distinguishes  Venture  One  from  Knight- 
Ridder’s  Viewtron,  a  videotex  service 
tested  last  year  in  Coral  Gables,  Fla., 
where  editorial  and  advertising  screens 
were  separate. 
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Heilbrun  said  one  way  news  and 
advertising  can  be  differentiated  on 
videotex  is  by  having  them  appear  against 
different  colored  backgrounds  or  by  using 
different  video  typefaces. 

Heilbrun  joined  CBS’s  Venture  One 
project  last  February.  Previously,  he  was 
director  of  information  technology  for 
Associated  Press.  In  that  post,  Heilbrun 
oversaw  AP’s  participation  as  an 
information  provider  in  the  Knight- 
Ridder/AT«&T  trial  of  Viewtron. 

200  households 

The  Venture  One  trial  will  involve  200 
households  in  Ridgewood,  N.J.,  which 
are  not  being  charged  for  their  participa¬ 
tion. 

Harry  E.  Smith,  vicepresident/ 
technology,  who  is  in  charge  of  CBS’s 
participation  in  Venture  One,  said  Ridge¬ 
wood  was  chosen  not  only  for  its  upscale 
demographics  but  because  it  is  a  “com¬ 
puter-oriented  community”  as  a  result 
having  computers  in  the  classrooms 
down  to  the  elementary  school  level  and 
the  professional  background  of  the 
adults. 

“We’re  dealing  with  the  future  market 
there,”  Smith  said. 

CBS  reached  an  agreement  with  the 
Hackensack  Record  to  have  the  evening 
newspaper  provide  local  news  and  fea¬ 
tures  for  Venture  One.  Under  the  agree¬ 
ment,  CBS  will  have  access  to  the  Rec¬ 
ord’s  computers  and  will  edit  the 
information  into  videotex  format  (E&P, 
May  15). 

Smith  said  national  and  international 
news  and  features  on  Venture  One  will 
come  from  CBS  News,  wire  services,  and 
“a  number  of  other  newspapers.” 

He  added  it  is  “possible”  that  foreign 
newspapers  will  be  among  Venture  One’s 
information  suppliers  as  will  CBS’s  many 
magazines  and  other  publications  which 
include  Family  Weekly. 

CBS  is  also  nearing  completion  of  an 
agreement  to  have  a  New  Jersey  bank 
offer  transactional  services  on  Venture 
One,  Smith  said. 

Venture  One  will  have  between  5,000 
and  10,000  frames  of  information. 

“This  will  be  a  dynamic  service,” 
Smith  commented.  He  said  the  amount  of 
frames  of  information  available  will  vary 
with  each  day  of  the  week  just  as  the 
number  of  pages  in  a  daily  newspaper 
vary  with  each  weekday. 

Smith  cautioned  against  viewing  Ven¬ 
ture  One  as  an  electronic  newspaper. 

“To  characterize  it  as  an  electronic 
newspaper  is  to  misunderstand  it,”  he 
said.  “Videotex  is  a  new  information 
product,  a  totally  new  communication 
medium.” 


AT&T’s  local  subsidiary.  New  Jersey 
Bell,  will  be  supplying  the  transmission 
system  for  Venture  One. 

AT&T  itself  will  provide  the  frame 
creation  terminals,  software  that  drives 
those  terminals,  data  base  management 
software  for  DEC  1170  computers,  and 
the  home  terminals. 

AT&T’s  participation  in  Venture  One 
goes  beyond  its  involvement  in  the  View¬ 
tron  test  with  Knight-Ridder.  In  the  Flor¬ 
ida  experiment,  AT&T  provided  the 
home  terminals  and  its  subsidiary.  South¬ 
ern  Bell,  provided  the  transmission  lines. 

Knight-Ridder  developed  and  owns  the 
computers  and  software  for  Viewtron  and 
is  offering  its  know-how  to  other  news¬ 
papers  as  part  of  75/25  joint  ventures. 

KRN  will  be  the  minority  partner  in 
these  joint  ventures,  which  the  company 
envisions  becoming  a  Viewtron  network. 

Smith  is  not  concerned  about  the 
degree  of  AT&T’s  involvement  in  Ven¬ 
ture  One. 

“CBS  has  total  control  of  the 
information  content — news  and  advertis¬ 
ing,”  he  said.  “By  getting  access  to 
AT&T’s  technology  it  gave  us  an  oppor¬ 
tunity  to  move  ahead  quickly  and  reach 
our  research  goals.” 

He  continued,  “It’s  important  for 
publishers  to  own  the  creative  skills  for 
collecting  and  packaging  information. 
Who  provides  the  software  and  terminals 
is  a  similar  issue  as  to  whom  you  buy  your 
printing  presses  from.  As  long  as  I  can 
buy  the  frame  creation  terminals  and 
computers,  I  can  be  an  independent  pub¬ 
lisher  if  I  have  the  information  collecting 
abilities.” 

Smith  said  CBS  was  getting  “the  most 
advanced  data  base  management  soft¬ 
ware  that  exists”  for  its  Venture  One 
trial. 

Last  year  CBS  invested  $47  million  in 
new  technology  including  videotex,  tele¬ 
text,  home  video,  cable,  high  definition 
tv,  and  direct  broadcast  satellites. 

This  sum  represents  an  ongoing  com¬ 
mitment  by  the  firm  to  invest  $40  million 
to  $50  million  in  the  development  of  new 
technologies. 

CBS  does  not  break  out  figures  for  its 
investment  in  videotex. 

North  Dakota  dailies 
join  videotex  trial 

Three  daily  newspapers  will  be  supply¬ 
ing  news,  market  updates,  and  advertis¬ 
ing  to  a  videotex  test  in  200  farm  house¬ 
holds  in  the  Fargo-Moorehead  area  along 
the  North  Dakota — Minnesota  line. 

First  Bank  System  of  Minneapolis, 
serving  farmers  in  Minnesota  and  North 
and  South  Dakota,  is  conducting  the  test 
which  combines  electronic  with  videotex 
information  supplied  by  the  dailies. 

The  three  papers  are  the  Fargo- 
Moorehead  Forum,  the  Wahpeton- 
Brekinridge  Daily  News,  and  Valley  City 
Times-Record. 
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At  ASNE 

Study  says  reporters  are 
cynical,  arrogant,  isolated 


By  Celeste  Huenergard 

There  were  few  pats  on  the  back  for  the 
some  400  news  executives  attending  the 
American  Society  of  Newspaper  Editors 
57th  annual  meeting  in  Chicago  last  week. 

The  president  of  the  New  York  Daily 
News  accused  them  of  wielding  their 
power  too  freely.  Former  editor  and 
“Absence  of  Malice”  author  Kurt  Luedt- 
ke  declared  they  have  lost  sight  of  the  fact 
that  “other  people  have  rights,  too.” 

And  on  the  final  day  of  the  meeting, 
Drs.  Judee  and  Michael  Burgoon  pre¬ 
sented  the  preliminary  findings  of  lengthy 
study  of  newsroom  attitudes. 

Conclusions 

The  report  concluded  that  many  jour¬ 
nalists: 

— are  cynical  about  the  public’s 
intelligence 

— ^are  isolated  from  community  life  and 
feedback 

— underestimate  the  public's  demand 
for  news 

— overestimate  the  public’s  desire  for 
titillation 

— reject  public  criticism  of  newspapers 

— are  arrogant  about  their  role  as 
gatekeepers 

— acknowledge  feelings  of  being  out  of 
touch  and  holding  different  values  than 
their  readers 

— reject  research  as  a  measure  of 
increasing  public  feedback. 

“The  danger  apparent  in  news  people 
who  communicate  largely  among  them¬ 
selves,  reject  public  scrutiny  and  belittle 
the  people  they’re  supposed  to  serve  is 
one  of  risking  the  First  Amendment  pri¬ 
vileges,”  the  report  concluded. 

“The  study  shows  Jean  Otto  (former 
national  president  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi 
and  Op-Ed  page  editor  of  the  Milwaukee 
Journal)  is  only  partially  correct  in  her 
assertion  that  the  lack  of  public  concern 
about  the  free  flow  of  information  and 
ideas  is  the  greatest  danger  to  a  free  press. 
An  even  greater  danger  lies  in  many  jour¬ 
nalists’  feelings  that  the  greatest  threat  to 
their  freedom  is  interference  from  the 
public  they  are  supposed  to  serve.  This 
report  has  shown  many  journalists  to  be 
out  of  touch  with  the  communities  they 
serve.  For  too  many,  this  is  a  state  of 
affairs  they  would  prefer  to  maintain.” 

The  study,  conducted  by  the  Burgoons 
and  Charles  K.  Atkin  of  Michigan  State 
University,  was  sponsored  by  ASNE  as 
part  of  the  Newspaper  Readership  Proj¬ 
ect.  The  findings  are  based  on  the  results 
of  a  17-page  questionnaire  completed  by 
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489  journalists  and  in-person  interviews 
with  187  news  people  at  eight  newspap¬ 
ers:  The  New  London  (Conn.)  Day, 
Wilmington  (Del.)  Morning  News  and 
Evening  Journal,  Anderson  (S.C) 
Independent  and  Daily  Mail,  Tampa 
(Fla.)  Tribune,  Cleveland  Plain  Dealer, 
Wichita  Eagle  and  Beacon,  Wenatchee 
(Wash.)  World  and  the  San  Diego  Union. 

The  newspapers  were  selected  to  pro¬ 
vide  a  mix  of  different  circulation  sizes, 
publication  cycles,  ownership  arrange¬ 
ments,  unionization,  number  of  em¬ 
ployees  and  geographical  regions. 

“Many  news  people  are  convinced  (the 
First  Amendment)  is  their  own  and  per¬ 
haps  believing  it  makes  it  true,”  the  re¬ 
port  asserted.  “The  newsroom  can  be  a 
bastion  for  the  arrogant,  the  insular  and 
the  indifferent  .  .  .  We  are  convinced 
that  much  could  be  gained  by  accepting 
the  fact  that  people  have  more  of  a  vested 
interest  in  keeping  a  free  press  afloat  than 
many  working  journalists  concede.” 

The  Burgoons  said  several  of  the  pro¬ 
blems  discussed  in  the  study,  journalists’ 
isolation  and  their  lack  of  reader  percep¬ 
tion,  may  be  more  of  a  threat  to  corporate 
newspapers  than  to  those  independently 
owned.  (Six  of  the  newspapers  in  the 
study  are  group-owned.) 

“A  substantial  group  of  reporters  and 
editors  believed  that  group  ownership  has 
changed  journalism  by  making  it  corpo¬ 
rate  or  hierarchial-minded  rather  than 
community  oriented,”  the  report  said. 
“This  is  in  line  with  the  concern 
expressed  by  editors  and  reporters  about 
people  becoming  too  opportunistic  and 
too  concerned  with  organizational  poli¬ 
tics.” 

The  report  investigated  14  areas  of 
newsroom  concern:  the  First  Amend¬ 
ment;  how  journalists  define  news;  how 
they  perceive  their  readers,  their  own 
image,  “new  journalism,”  and  the  future 
of  print  journalism;  how  they  com¬ 
municate;  their  attitude  toward  research; 
what  shapes  their  views;  and  their  degree 
of  job  satisfaction. 

The  following  is  a  wrap-up  of  some  of 
findings. 

What  is  News? 

According  to  the  report,  many  people 
had  difficulty  defining  “news.”  Re¬ 
sponses  ranged  from  pat  textbook 
answers  to  “What  raises  eyebrows”  and 
“Blood,  sex,  war  and  names.” 

Most  agreed  that  news  is  information 
with  a  consequence,  “usually  defined  in 
terms  of  what  affects  people’s  lives.” 
Thirty-two  percent  rated  interest  as  a 
news  characteristic;  17%  cited 


timelessness;  5%  geographic  proximity; 
and  2%  celebrity  or  event  prominence. 

Only  a  fourth  believed  their  newspap¬ 
ers  have  a  unified  approach  to  news  and 
only  19%  thought  the  approach  is  in  line 
with  their  views. 

Are  Journalists  Isolated? 

The  typical  news  person  professed  a 
desire  for  more  familiarity  and 
involvement  with  the  public  but  admitted 
limiting  initiatives  to  do  so. 

Sixty-two  percent  of  those  surveyed 
said  they  have  a  lot  of  contact  with  “peo¬ 
ple  in  walks  of  life  very  different  from  my 
own;”  68%  reported  that  non-journalists 
ask  their  opinion  about  things  in  the 
news,  and  75%  disagreed  that  they  rarely 
discuss  news  events  with  non-journalists. 

However,  44%  are  not  involved  with 
community  groups  or  activities.  A  minor¬ 
ity  said  they  seek  out  non-journalists 
opinions  about  the  news  and  40%  said 
they  frequently  socialize  with  other 
members  of  the  newspaper’s  staff.  Fifty- 
one  percent,  however,  said  a  majority  of 
their  friends  are  not  associated  with  the 
newspaper  business. 

What  Causes  Isolation? 

Mobility,  long  working  hours  and  an 
attitude  that  news  people  are  different 
from  their  readers  contribute  to  jour¬ 
nalists  feeling  out  of  touch. 

Only  30%  of  those  queried  believed 
that  “the  readers  of  this  newspaper  share 
my  values”  and  an  even  smaller  23% 
agreed  “readers  think  like  me.” 

Whether  journalists  differ  from  readers 
or  not,  there  is,  according  to  many,  “an 
elitist  view  among  reporters.” 

Another  cause  for  isolation  mentioned 
by  many  news  people  was  “time  pre¬ 
ssures.”  Many  reported  working  long 
and  feeling  unable  to  keep  up  with  the 
“information  overload.” 

Geographic  and  organizational  mobil¬ 
ity  was  another  factor  mentioned. 
Reporters  and  editors  spoke  of  career 
planning  sessions  with  their  supervisors 
that  called  for  changing  locations  as  often 
as  every  18  months.  Advancement  within 
the  hierarchy  also  contributes  to  isola¬ 
tion,  many  said. 

The  people  most  likely  to  feel 
insulated,  however,  are  the  younger  staff¬ 
ers,  who  get  less  news  from  print  media, 
see  themselves,  as  different  from  readers 
and  think  their  papers  are  doing  a  good 
job. 

The  problems  that  result  from  jour¬ 
nalists  remaining  aloof  from  the  public 
include  an  inability  to  establish  and  culti¬ 
vate  trusted  sources;  failure  to  recognize 
events,  people  and  issues  that  are  locally 
newsworthy,  increased  homogenity  of 
perspectives  in  the  newsroom  and  a  con- 
commitant  loss  of  ability  or  self¬ 
correction;  subtle  shifts  in  writing  to 
please  their  peers  or  themselves  rather 
than  a  well-defined  public;  and  a 
deepening  mistrust  of  the  public. 

(Continued  on  page  36) 
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Rev.  Moon-owned  daily 
debuts  in  nation’s  capital 


By  George  Brandon 

Washington  Times,  a  five-day-a-week 
morning  daily  backed  by  the  Unification 
Church  of  Korean  evangelist  Sun  Myung 
Moon,  began  publication  in  Washington, 
D.C.,  May  17,  distributing  about  100,000 
copies  to  newsstands  and  bright  orange 
newsracks  in  the  city  and  surrounding 
suburbs. 

The  inaugural  edition  was  late  arriving 
at  most  of  the  2,500  boxes  and  1,500 
newsstands  and  other  points  of  sale  Mon¬ 
day  morning  because  of  unspecified  last- 
minute  production  “problems.”  But 
sales  of  the  new  Washington  paper  re¬ 
portedly  were  brisk  once  they  went  on 
display. 

The  newsstand  in  the  National  Press 
Building  downtown  sold  out  its  300  cop¬ 
ies  in  four  hours,  but  didn’t  receive  them 
until  about  9:30  in  the  morning,  instead  of 
the  promised  6  a.m.  Delivery  times  to 
other  newsstands  and  boxes  in  the  metro 
area  were  sporadic,  but  Times  officials 
said  planned  distribution  was  completed 
despite  the  delays. 

Coit  Hendley  Jr.,  the  former  Passaic 
(N.J.)  Herald-News  vicepresident  and 
executive  editor,  who  now  is  Washington 
Times  managing  editor,  told  E&P  the 
Times  went  to  press  a  half-hour  late  Sun¬ 
day  night.  Though  the  press  run  at  two 
separate  plants  in  the  Washington  sub¬ 
urbs  went  pretty  much  on  time,  according 
to  Hendley,  “there  were  troubles  during 
the  night”  so  that  the  “circulators  didn’t 
complete  the  distribution”  until  hours 
after  the  intended  time. 

Hendley  said  all  the  intended  100,000 
copies  were  distributed  eventually,  with  a 
sales  price  of  250.  He  refused  to  detail  the 
production  glitches,  saying  he  didn’t 
want  to  “embarrass”  any  particular 
department. 

Though  late,  the  debut  of  the  Times 
presented  Washington  readers  with  a 
package  of  two  10-page  broadsheet  sec¬ 
tions,  wrapped  around  two  more  tab  sec¬ 
tions.  The  two  broadsheet  sections  car¬ 
ried  the  main  news  report,  editorial,  op¬ 
ed  pages  and  sports. 

A  16-page  tab  section  with  a  full-color 
cartoon  cover  page  carried  two  pages  of 
book  reviews,  three  pages  of  lifestyle  fea¬ 
tures,  six  pages  of  television  and  movie 
guides  and  reviews  and  three  pages  of 
syndicated  materials — comics,  horo¬ 
scope,  crossword.  Dear  Abby  and  chess 
and  career  columns. 

Another  special  8-page  tab  on  heavier 
stock  laid  out  an  in-house  history  of  the 
beginning  of  the  Times  written  by  John 
Me  Kelway,  a  former  Washington  Star 
reporter  who  now  is  a  Times  national 
reporter. 
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Washington  Times 


In  a  front-page  “statement  of  princi¬ 
ples,”  Times  editor  and  publisher  James 
R.  Whelan  said  its  goal  will  be  to  “strive 
to  tell  the  truth,  to  the  best  of  our  lights 
and  abilities.  It  will  strive  to  be  fair,  and  it 
will  strive,  in  the  measure  that  will  and 
nerve  (sic)  sustain  us,  to  be  a  fearless 
newspaper.” 

Whelan  promised  Washingtonians  a 
"point  of  view”  that  is  “conservative.” 
On  the  editorial  page,  the  Times  promised 
that  the  competition  with  the  Post — 
“until  now  a  solo  performer — will  not  be 
a  simple  matter  of  right  vs.  left.  Republi¬ 
can  vs.  Democrat.  Certainly  it  will  not  be 
a  matter  of  church-dominated  paper  vs. 
an  independent  one. 

“The  Washington  Times  will  be  a 
newspaper  as  free  of  partisanship  of  nar¬ 
rowly  defined  ideological  commitment  as 
of  policy  ties  with  the  Unification 
Church,  which  is  to  say,  totally  free. 
Without  guarantees  of  that,  the  editorial 
leadership  of  the  Times  would  not  have 
undertaken  the  enterprise.” 

Free  from  Moon 

During  an  interview  with  E&P  before 
publication.  Times  editor  Whelan 
stressed  the  absolute  nature  of  the 
guarantee  of  editorial  independence  from 
the  Moon  church  he  was  given.  He  freely 
supplied  a  figure  of  “50  to  60”  church 
members  on  the  payroll  but  said  he  did 
not  know  the  precise  count  among  the  1 25 
or  so  newsroom  employees. 

Whelan,  the  former  vicepresident  and 
editor  of  the  Sacramento  (Calif.)  Union, 
said  when  he  came  to  Washington  and  the 


Times  March  1,  he  instituted  personnel 
policies  under  which  “everyone  here, 
church  members  and  non-church  memb¬ 
ers,  are  on  90-day  probation.”  He  said  his 
department  heads  will  evaluate  all  per¬ 
sonnel  to  see  whether  they  should  be  re¬ 
tained  past  the  trial  peric^.  “We’ve  let 
some  people  go  already  —  church  memb¬ 
ers  and  non-church  members.” 

To  ensure  that  hiring,  retention  and 
promotion  decisions  will  be  on  the  up  and 
up,  Whelan  said,  a  “68-page  memo 
covering  all  this  stuff’  was  prepared  with 
the  aid  of  “some  of  the  best  newspaper 
labor  lawyers  in  the  business”  and  dis¬ 
tributed  to  all  department  heads. 

Still,  the  Times’  immediate  problem, 
Whelan  concludes  is  establishing  edito¬ 
rial  credibility,  rather  than  the  normal 
start-up  problem  of  convincing  advertis¬ 
ers  a  new  paper  has  a  chance  of  surviving 
economically. 

Questioned  about  the  Times’  eventual 
marketing  strategy,  Whelan  said  it  was 
still  to  be  developed,  but  that  the  goal  of 
market  research  would  be  to  “develop  a 
precise  marketing  geography  .  .  .where 
we  should  put  the  paper,”  to  yield  even¬ 
tually  “the  most  attractive  ad  medium  we 
can,  short  of ‘Kamikaze  mission’  compe¬ 
tition  with  the  Post.” 

Whelan  believes  the  Times  needs  about 
100,000  in  single-copy  sales  to  be  “suf¬ 
ficiently  visible”  to  begin  trying  to  sell 
advertisers  and  begin  to  develop  a  home 
delivery  network.  The  Washington  Post 
has  a  daily  circulation  of  more  than 
760,000. 

The  Times  has  a  luxury  not  normally 
available  to  most  new  newspaper  ven¬ 
tures  — in  Whelan’s  words  a  commitment 
by  the  owners  that  “they  will  not  relent, 
no  matter  what.  They  will  sustain  the 
paper.” 

Whelan  said  he  told  News  World  Com¬ 
munications  Inc.  officers  initially  that  “as 
far  as  I  could  look  into  the  future,  the 
paper  would  require  subsidy.”  He  said  he 
had  been  given  an  operating  budget 
“more  than  adequate  to  achieve  the  suc¬ 
cessful  launch  of  the  paper.” 

But  Whelan  told  E&P  he  has  become 
“increasingly  optimistic”  in  recent 
weeks  because  of  the  “quality  of  the  peo¬ 
ple  we’ve  got  here  in  all  areas”  that  the 
paper  someday  can  be  largely  self- 
sustaining. 

By  the  May  17  publication  date,  the 
Times  had  attracted  many  well  known 
journalists  to  its  news  staff  in  a  process 
that  seemed  to  outside  observers  to  build 
on  itself  as  the  arrival  of  established  pro¬ 
fessionals  helped  convince  others  to 
follow. 

There  was  a  large  contingent  of  alumni 
of  the  defunct  Washington  Star,  among 
them,  conservative  columnist  Smith 
Hempstone,  former  Star  associate  editor 
and  editorial  page  director,  who  was 
named  executive  editor  of  the  Times. 
Hempstone’s  great-grandfather  and 
(Continued  on  page  89) 
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Industry-wide  effort  to  increase 
Sunday  comics  readership 


By  Lenora  Williamson 

An  industry-wide  project  to  re-attract 
younger  readers  to  the  Sunday  comics 
and  broaden  comics  readership  among  all 
age  levels  will  be  launched  June  14  as  the 
steering  committee  of  the  21st  Century 
Comics  meets  in  New  York  City. 

The  steenng  committee  is  made  up  of 
representatives  of  interested  companies, 
associations  and  comics  groups  with 
responsibility  for  overall  project  policy, 
expedition  and  completion.  The  meeting 
will  be  at  Metropolitan  Sunday  Newspap¬ 
ers  offices  on  Madison  Avenue. 

The  research  and  creative  committees 
of  21st  Century  Comics  will  meet  at  later 
dates  following  the  initial  steering  ses¬ 
sion. 

Organization  and  planning  for  the  proj¬ 
ect  got  underway  earlier  this  year 
implementing  the  idea  of  James  Davy, 
president  of  Metropolitan  Sunday  News¬ 
papers,  that  it  is  time  to  re-examine  and 
up-date  the  Sunday  comics  package  to 
attract  a  young  reader  base — and  at  the 
same  time  establish  an  advertising 
position  as  a  logical  adjunct  to  enormous 
“kid-television”  expenditures. 

In  preliminary  presentations,  Metro 
stressed  that  efforts  to  crack  tv  budgets 
and  attract  more  advertisers  to  comics 
have  been  “dashed”  over  the  years  since 
television  began  to  gamer  most  of  the 
existent  revenue  in  the  mid-Fifties.  The 
down  trend  in  adult  readership  is  trace¬ 
able  also,  falling  from  70%  in  1955  to  58% 
in  1980.  The  prospectus  adds  that  on  a 
reader-per-copy  basis,  teenagers  now 
rank  35th  among  35  major  media  meas¬ 
ured  by  W.R.  Simmons.  Metro  believes 
the  fall-off  among  younger  children  is 
even  more  abmpt. 

Comics  have  been  promoted  as  an 
adult  advertising  medium,  according  to 
the  prospectus,  because  the  vast  majority 
of  strips  now  appeal  to  readers  in  their  20s 
or  older.  This  is  a  change  in  editorial  form 
over  earlier  days  when  more  juvenile  fea¬ 
tures  were  favored  and  youngsters  were 
learning  to  read  via  the  comics. 

In  belief  that  most  newspapers  are  per¬ 
petuating  a  traditional  format  that  does 
not  attract  youthful  readers  in  numbers 
and  does  not  appeal  to  advertisers,  the 
21st  Century  Comics  project’s  creative 
committee  will  be  charged  with  designing 
and  field  testing  redesign  of  sections  so  as 
not  to  lose  the  adult  audience  while  bring¬ 
ing  back  young  readers. 

The  research  committee  of  the  project 
will  determine  why  Sunday  newspaper 
comics  readership  among  youngsters  and 
teenagers  is  diminishing  and  what 
changes  should  be  made  to  make  the  sec¬ 
tions  more  appealing  to  those  age  groups. 

Research  will  be  conducted  by 


nationally  known  research  teams.  The 
creative  talent  will  include  consultants, 
agencies,  comics  creators,  newspaper 
editorial  staffs,  manufacturers,  syn¬ 
dicates  and  associations,  working  on  new 
format  guidelines  and  feature  selection. 

Research  teams  will  pilot-test  the  new 
ideas  in  cooperating  Sunday  newspapers, 
and  a  final  prototype  will  be  produced  for 
newspaper  usage  and  a  promotion  kit  pre¬ 
pared  for  all  newspapers  wanting  to  par¬ 
ticipate. 

Once  the  new  format  is  tested,  a  nation¬ 
wide  sales  effort  will  follow  to  sell  the 
package  to  newspapers. 

Total  budget  of  $350,000  funding  cov¬ 
ers  activities  from  now  through  to  Sum¬ 
mer  of  1984  with  funding  to  be  accom¬ 
plished  through  syndicates,  newspaper 
groups,  associations,  individual  news¬ 
papers,  printers  and  other  interested  part¬ 
ies.  Approximately  15%  of  the  budget 
goal  has  been  paid  and/or  pledged. 

The  project  steering  committee 
responsible  for  overall  policy,  expedition 
and  completion  includes: 

Metro  Sunday  Newspapers,  James  L. 
Davy,  president;  Puck,  the  Comics 
Weekly,  John  E.  Lang,  vicepresident; 
Greater  Buffalo  Press,  John  W.  Koessler, 
Jr.,  president;  Needham,  Harper  &  Ste¬ 
ers,  Richard  Anderson,  Sr.,  vicepre¬ 
sident; 

Newspaper  Comics  Council,  Mike 
Argirion  of  the  Chicago  Tribune;  Amer¬ 
ican  Association  of  Sunday  and  Feature 
Editors  Association,  Paul  Neely,  presi¬ 
dent  {St.  Petersburg  Times);  Daily  News 
of  Los  Angeles,  J.  Scott  Schmidt,  pub¬ 
lisher;  American  Society  of  Newspaper 
Editors,  Robert  Clark,  chairman,  reader- 
ship  committee  (Florida  Times  Union  and 
Jacksonville  Journal);  American  News¬ 
paper  Publishers  Association,  Richard 
J.V.  Johnson,  vicechairman  (Houston 
Chronicle);  Newspaper  Advertising 
Bureau,  Leo  Bogart,  executive  vicepre¬ 
sident;  Tribune  Company  Syndicate, 
Robert  S.  Reed,  president;  United  Fea¬ 
ture  Syndicate,  Robert  Roy  Metz,  presi¬ 
dent. 

Subcommittees: 

Research — Lenora  Renault,  Metro, 
chairperson;  Terry  MacDonald,  Young  & 
Rubicam;  J.  Willard  Colston,  Los 
Angeles  Times  Syndicate,  president;  Leo 
Bogart,  Newspaper  Advertising  Bureau; 
Stephen  Blinn,  Ogilvy  &  Mather. 

Creative — ^Thomas  J.  Craddock,  Met¬ 
ro,  chairman;  cartoonist  Mort  Walker; 
Tom  Wark,  Philadelphia  Inquirer;  Bill 
Baker,  Detroit  Free  Press;  George  Blake, 
Cincinnati  Enquirer;  Phyllis  Singer, 
Newsday;  Jud  Hurd,  Cartoonist  Profdes;' 
Steven  Jehorek,  Field  Newspaper  Syn¬ 
dicate,  president;  Gregg  Crosby,  Walt 
Disney  Productions;  Lois  Hanrahan, 


Mattel,  Inc. 

Financial — James  L.  Davy,  Metro; 
John  W.  Koessler,  Jr.,  Greater  Buffalo 
Press;  with  two  additional  major  con¬ 
tributors  to  be  appointed. 

Among  the  early  contributors  who 
have  mailed  checks  or  pledges  are:  The 
Dispatch  Printing  Co.,  Columbus,  Ohio; 
Houston  Chronicle,  Providence  Journal, 
St.  Louis  Post-Dispatch,  St,  Petersburg 
Times,  Texas  Sunday  Comics  Sections, 
Toledo  Blade,  Tribune  Company  Syn¬ 
dicate,  Tulsa  World,  Worcester  (Mass.) 
Telegram  &  Gazette.  Tom  Craddock  re¬ 
ports  many  other  verbal  commitments. 

The  research  target  dates  call  for  com¬ 
pleting  focus  group  studies  by  this  Octo¬ 
ber  and  completing  field  pilot  tests  by 
April  of  next  year.  The  research  budget  is 
$75,000. 

Target  dates  for  the  creative  plan  call 
for  completing  format  and  content 
alternatives  by  February  of  1983  and 
completing  prototypes  and  promotional 
kits  by  June  of  next  year.  Moderate  pro¬ 
duction  costs  for  commercials  are  to  be 
borne  by  individual  newspapers  and  mod¬ 
erate  prototype  costs  to  be  bom  by  print¬ 
ers.  Reject  contribution  to  production 
costs  is  $50,000.  The  creative  budget 
estimate  is  $150,000. 

Selling  newspapers  on  conversion  to  a 
new  comics  format  will  be  spearheaded 
by  Metro  Comics  and  Puck,  under 
auspices  of  the  steering  committee.  That 
activity  is  estimated  to  begin  in  the  Sum¬ 
mer  of  1983  and  be  completed  by  the  next 
Summer.  The  publicity  budget  is  $50,000 
and  production  $50,0(W  for  $100,000  total 
sales  budget. 

Delaware  court 
opened  to  cameras 

Delaware  allowed  electronic  and  still 
photo  coverage  of  procedure  in  the  Sup¬ 
reme  Court  for  the  first  time  in  the  state 
May  10,  beginning  a  one-year  experi¬ 
ment.  The  experiment  applies  to  the  Sup¬ 
reme  Court  only  and  strict  guidelines 
were  established. 

Seven  reporters  looked  on  as  a  still 
photographer  and  a  video  cameraman 
took  pictures  of  the  Dover  courtroom  and 
tape  recorders  of  two  radio  stations  pick¬ 
ed  up  the  arguments  relevant  to  a  prison 
inmate’s  appeal  on  a  robbery  conviction. 

The  guidelines  generally  follow  those 
established  in  other  states,  including  the 
prohibition  against  cameramen  moving 
around  once  they  establish  positions. 
Radio  reporters  were  not  allowed  to  walk 
up  to  their  tape  recorders  and  flip  over 
their  cassettes,  so  the  machines  shut  off 
halfway  through  the  session. 

Subdued  lighting  was  a  problem  for 
photographers,  but  Melvin  C.  Evans,  Jr., 
Delaware  State  News,  said  it  could  be 
corrected  by  special  developing  proce¬ 
dures. 

The  Supreme  Court  ruled  against  elec- 
ronic  trial  coverage  earlier  in  the  year. 
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Edited  by  BILL  GLOEDE 

Agencies  in  prefit  squeeze: 


fear  advertiser 

The  recession,  the  high  cost  of  money 
and  increasing  overhead  costs  contrib¬ 
uted  to  one  of  the  worst  years  in  the  past 
decade  for  major  advertising  agencies  in 

1981,  and  if  the  economy  does  not 
improve  soon,  many  of  those  agencies 
fear  that  1982  could  indeed  be  worse. 

Leonard  Matthews,  president  of  the 
American  Association  of  Advertising 
Agencies,  reported  to  Four  A  members 
last  week  that  the  1981  profit  margin  for 
the  organization's  members  was  3.5%, 
the  second  worst  ratio  since  the  1974-75 
recession. 

Matthews,  addressing  the  Four  A’s 
membership  during  the  association's 
annual  meeting  at  the  posh  Greenbrier 
resort  hotel  in  White  Sulphur  Springs, 
West  Virginia,  said  that  many  smaller 
advertisers,  fearing  that  the  recession  will 
continue  beyond  the  second  quarter  of 

1982,  are  beginning  to  cut  advertising 
budgets. 

Conceding  that  he  is  an  optimist, 
Matthews  said,  “1981  was  a  pretty  good 
year  for  the  advertising  agency  business. 
It  was  a  surprisingly  good  year  when 
viewed  against  some  of  the  problems  our 
clients  are  having.” 

He  reported  that  the  Four  A's  survey  of 
its  members  found  that  76%  increased 
billings  in  1981,  4%  more  than  had  done 
so  in  1980,  but  7%  less  than  had  done  so  in 
the  banner  year  of  1978-79.  Some  60%  of 
Four  A  agencies  increased  dollar  profits 
in  1981.  However,  Matthews  cautioned, 
“You're  aware.  I'm  sure,  that  the  8.9% 
inflation  rate  in  1981  was  a  significant  fac¬ 
tor  in  these  increases  in  billings  and  pro¬ 
fits.” 

He  continued,  “Our  preliminary 
estimate  is  that  Four  A  agencies  profit  for 
1981  was  3.5%  of  gross  income,  net  after 
taxes.  This  is  down  substantially  from 
3.95%  in  1980 — and  it  was  4.59%  in  1979 
and  it  was  4.74%  in  1978.  The  cost  press¬ 
ures  in  the  agency  business  today  are 
enormous,”  he  said. 

Turning  to  1982,  Matthews  reported 
that  a  Four  A's  survey  of  30  of  its  largest 
members,  conducted  in  late  January, 
found  that  87%  expected  billings  to 
increase,  70%  expected  dollar  profits  to 
increase,  and  only  47%  expected  profit 
margins  to  improve.  Thirty  per  cent  of 
those  polled  said  they  expected  profit 
margins  to  fall  in  1982. 

“Turning  to  a  more  pessimistic  view,” 
Matthews  said,  “I  expect  that  the  survey 
we  will  conduct  next  month  of  a  60  agen- 
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cutbacks 

cy  sample  will  show  less  positive  pro¬ 
jections  for  1982.” 

He  continued,  “Based  on  hundreds  of 
phone  calls  and  conversations  with  our 
individual  members,  the  recession  is  last¬ 
ing  longer  than  anyone  expected,  and 
some  advertisers,  especially  the  smaller 
ones  and  the  industrial  ones,  are 
beginning  to  cut  back.” 

Regulatory  woes 

In  another  session  during  the  Four  A's 
meeting,  representatives  of  the  Federal 
Trade  Commission,  including  chairman 
James  C.  Miller  III,  Bureau  of  Consumer 
Protection  director  Timothy  J.  Muris  and 
Bruce  L.  Harlow,  director  of  Legislative 
Relations,  explained  the  FTC's  position 
on  regulatory  matters,  especially  as  they 
pertain  to  advertising.  (The  FTC's  tenta¬ 
tive  settlement  with  the  Los  Angeles 
Times  regarding  volume  discounts  for 
large  advertisers  was  not  mentioned.) 

However,  Harlow,  the  FTC's  chief 
lobbyist,  warned  the  Four  A's  members 
that  the  victory  they  scored  in  persuading 
the  Senate  Commerce  Committee  to  pass 
an  amendment  to  the  1982  FTC 
authorization  bill  which  would  prohibit 
the  FTC  from  using  its  unfairness  stan¬ 
dard  in  rulemaking,  may  be  for  naught. 

Said  Harlow,  “The  Senate  Committee, 
earlier  this  week,  passed  two  amend¬ 
ments,  one  the  direct  result  of  very  good 
lobbying  by  the  organizations  repre¬ 
sented  here.” 

The  other  amendment,  however,  was 
the  result  of  very  good  lobbying  by  the 
American  Medical  Association.  That 
amendment,  according  to  Harlow, 
amounts  to  a  “blanket  exemption  from 
the  jurisdiction  of  the  Federal  Trade 
Commission  for  the  so-called  learned 
professions — doctors,  lawyers,  dentists, 
optomologists,  opthalmologists — those 
folks  who  are  already  pretty  well-off  now 
want  to  be  set  aside,  sanctified.”  Harlow 
said  he  believes  the  “doctors'”  amend¬ 
ment  amounts  to  “special  interest  legisla¬ 
tion,”  and  he  thinks  Congress  will  not 
buy  it. 

“We  don't  know  what's  going  to  hap¬ 
pen  next,  but  as  you  know,  the  Federal 
Trade  Commission  expires  on  September 
3Utn.''  Congress  will  likely  pass  some 
sort  of  an  authorization  bill  at  the  11th 
hour,  Harlow  speculated,  but  he  said  he 
believes  it  is  likely  that  the  Four  A's,  the 
Association  of  National  Advertisers  and 
the  American  Advertising  Federation  will 


have  to  re-mount  their  successful  lobby¬ 
ing  effort  next  Congress  in  order  to  get 
their  amendment  passed,”  said  Harlow. 

Miller,  who  noted  during  questioning 
that  the  appointment  of  a  fifth  com¬ 
missioner  would  probably  be  made 
“soon,”  set  forth  a  general  view  of  what 
the  new  FTC  is  striving  for — namely, 
“cost  effective,  common  sense  regula¬ 
tion.” 

Miller  detailed  five  general  principles 
which  are  now  guiding  the  new  FTC. 

First,  he  said,  the  commission  is  mov¬ 
ing  toward  a  more  traditional  regulatory 
rule — “no  national  nannyism.” 

Second,  he  said  the  commission  could 
and  should  be  run  on  a  smaller  budget.  He 
belie  ves  the  FTC  can  do  so  if  it  resolves  to 
“stop  pushing  at  the  frontiers  of  the  law.” 

Third,  he  said,  the  commission  should 
act  with  a  less  adversarial  tone  and  strive 
for  better  exchanges  of  opinion  and 
information  with  the  private  sector. 

Fourth,  the  commission  should  be  ask¬ 
ing  a  “second  question”  in  its  actions. 
Besides  asking  itself  if  it  can  build  a  legal 
case,  it  should  ask  if  its  potential  actions 
make  economic  sense  when  it  pursues  an 
initiative. 

Finally,  Miller  said  he  wants  better  leg¬ 
islative  guidance  for  the  commission. 

“I  want  to  restore  the  integrity  of  the 
institution  and  its  respectability,”  he 
said. 

Walter  Cronkite,  in  a  session  appro¬ 
priately  entitled  'Commentary,' 
appeared  to  lash  out  at  the  Reagan 
Administration  for  its  newly  announced 
Civil  Defense  Policy. 

“1  think  a  lot  of  the  real  sins  being 
committed  against  us  today  is  the  sugges¬ 
tion  being  planted  by  those  in  power  in 
this  country  that  we  can  survive  an  atom¬ 
ic  war,”  said  Cronkite.  “I  think  that  it  is 
kind  of  hitting  us  below  the  belt.” 

Cronkite  recently  returned  from  a  CBS 
assignment  in  Russia.  Cronkite's  remarks 
were  greeted  by  a  long  round  of  applause 
from  the  ad  agency  execs. 

Bowen  elected 

John  S.  Bowen,  president  and  chief 
executive  officer  of  Benton  &  Bowles, 
Inc.,  was  elected  chairman  of  the  Four 
A's  for  1982-83.  He  succeeds  Don  John¬ 
ston,  chairman  and  chief  executive  offi¬ 
cer  of  J.  Walter  Thompson  Company. 

The  Four  A's  members  elected  Paul  C. 
Harper,  chairman  and  chief  executive 
officer  of  Needham,  Harper  &  Steers,  to 
the  vicechairman's  position  and  Hal 
Donofrio,  president  of  Richardson, 
Myers  &  Donofrio  to  serve  as  secretary- 
treasurer. 

*  «  * 

Over  30  representatives  of  individual 
newspapers  and  newspaper  representa¬ 
tives  attended  this  years  Four  A's  meet¬ 
ing,  which  drew  upwards  of 750,  a  record. 
The  newspaper  reps,  however,  main¬ 
tained  a  low  key  presence — media  selling 
is  frowned  upon  at  Four  A's  annual  meet¬ 
ings. 
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Ad  execs  told  to  complain 
about  dull  news  product 


Dull  newspapers  not  only  turn  awayi 
readers  —  they  also  keep  advertisers  at 
arm’s  length  and  out  of  the  paper,  a  jour¬ 
nalism  professor  and  marketing  consul¬ 
tant  told  Georgia  newspaper  ad 
executives. 

Local  retailers  are  increasingly  making 
advertising  decisions  on  the  basis  of  being 
readers.  Dr.  Stuart  H.  Schwartz  told 
more  than  90  Georgia  newspaper  ad 
executives  in  Atlanta.  The  Georgia  State 
University  journalism  professor  and 
marketing  consultant  said  retailers  are 
beginning  to  realize  that  effective  selling 
is  difficult  “through  a  medium  that’s  sim¬ 
ply  another  form  of  sleeping  pill.’’ 

“It’s  time  you  walked  into  your  news¬ 
room  and  told  the  editors  what  advertis¬ 
ers  sometimes  tell  you — that  the  news 
you  present  is  dull  and  irrelevant,  and 
there’s  no  reason  to  pay  newspaper  rates 
if  subscribers  are  sound  asleep  by  page 
two.’’ 

High  rates  are  not  only  the  reason  for 
advertisers  running  to  shoppers,  radio 
and  direct  mail,  Schwartz  told  the  semi¬ 
nar  sponsored  by  the  Georgia  Press 
Association.  “Like  the  networks,  we  are 
failing  to  build  a  stable  of  hit  shows — so 
why  not  tune  in  the  competition?’’ 

“Advertisers  fight  for  time  on  hit 
shows,  regardless  of  the  rates.  They  beg 
to  spend  money  on  shows  that  interest, 
excite  and  involve  viewers.  Wouldn’t  the 
same  thing  happen  to  newspapers  if,  by 
some  miracle,  our  newsroom  woke  up 
and  began  exciting,  involving  and 
interesting  our  readers?  There  seems  to 
be  an  unwritten  law  of  newspaper  jour¬ 
nalism  in  this  country  that  an  integral  part 
of  freedom  of  the  press  is  freedom  to 
bore.” 

There’s  only  so  far  advertising 
departments  can  go  in  “Getting  Back  To 
Basics,”  he  said,  referring  to  the  title  of 
the  Spring  Advertising  Seminar  of  the 
Georgia  Press  Association.  Effective  sell¬ 
ing  techniques,  learning  to  market  and 
use  research,  and  sales  training  are  ail 
necessary — but  “an  advertiser  who  nev¬ 
er  bothers  to  pick  up  the  paper  himself, 
whose  neighbors  subscribe  but  don’t 
read,  who  has  never  started  a  conversa¬ 
tion  with  ‘Did  you  see  in  the  paper  .  .  .  ’ 
will  be  a  difficult  sell.” 

“We  can  equip  you  with  all  the  means 
of  winning  the  week-to-week  battles  for 
the  advertising  dollar,  but  what  good  will 
it  do  if  your  newsrooms  are  losing  the 
war?” 

Schwartz  urged  the  advertising  and 
other  business  executives  to  “get  more 
involved  in  the  editorial  product.  Journal¬ 
ism  is  too  important  to  be  left  to  jour¬ 
nalists.”  Newspapers  can’t  sell  retailers 


on  circulation  and  impact  if  ‘  ‘  newsrooms  ' 
provide  neither.” 

“It’s  time  to  stop  producing  newspap¬ 
ers  for  journalists  and  awards  com¬ 
mittees — it’s  time  to  bring  newspapers 
back  to  the  people,  the  real  people.  And, 
in  doing  so,  we’ll  also  find  ourselves  in  a 
better  position  with  advertisers  who, 
after  all,  are  real  people.” 

“At  this  stage,  there’s  nothing  more 
important  than  putting  the  ‘mass’  back 
into  the  medium,  than  pumping  life  and 
impact  into  the  product.  Tell  your  editors 
and  publishers:  ‘Ignore  the  critics,  the 
journalism  schools,  and  the  traditions. 
Forget  the  awards.  Instead,  touch  the 
masses,  connect  yourself  to  the  reader, 
and  bring  me  numbers.’” 

Suburban  weeklies 
unite  in  sales  effort 

Seven  community  newspaper  publish¬ 
ers,  all  members  of  the  DuPage  County 
Publishers  Association,  recently 
announced  the  formation  of  the  DuPage 
Suburban  Newspapers  Advertising  Net¬ 
work  (DpSN),  a  one  bill,  one  ad,  29  paper 
buy  in  suburban  Chicago. 

DpSN  offers  weekly  circulation  of  up 
to  179,000  homes  in  29  suburban  commu¬ 
nity  newspapers  or  combinations  that  let 
an  advertiser  pick  and  choose  coverage  in 
specific  areas.  DpSN  claims  it  reaches 
45%  more  homes  in  the  county  than  the 
Chicago  Tribune  and  the  Chicago  Sun- 
Times  combined. 

Newspapers  carried 
mere  “brand”  ads 

The  AIS  Archive  Service,  the  agency 
owned  facility  that  clips  and  stores 
national  print  ads,  reports  that  the  num¬ 
ber  of  advertised  brands  active  in  the  top 
25  newspaper  markets  exceeded  8,000 
during  1981.  This  represents  an  increase 
of  10%  over  the  number  stored  for  1980, 
reports  Jared  Safirstein,  president  of 
Advertising  Information  Services. 

Safirstein  notes  that  the  major  cause 
for  this  increase  is  the  growing  use  of 
newspapers  as  a  vehicle  for  distributing 
syndicated  coupons. 

“Those  syndicated  coupon  pages  have 
become  so  extensive,”  says  Safirstein, 
“that  we  physically  have  had  to  set  up 
separate  files  just  for  them.  To  keep  track 
of  them  we  need  a  special  computerized 
index,  cross-tabbed  by  brand  and  date  of 
insertion.  This  is  in  additon  to  our  regular 
index  of  brands  which  we  keep  alphabeti¬ 
cally  by  brand  and  product  category.” 


Classified  promofion 
increases  ad  linage 

A  promotion  effort  for  the  Hartford 
Courant's  Sunday,  April  25th  classified 
proved  to  be  an  unprecedented  success. 

With  forty-six  pages  of  classified  list¬ 
ings,  “Colossal  Classified”  broke  the 
paper’s  own  previous  records,  becoming 
the  biggest  classified  section  in  the  his¬ 
tory  of  the  Courant.  Designed  to  bloom 
along  with  spring’s  traditionally  fast  sales 
and  purchase  action.  Colossal  emerged 
the  largest  classified  ever  produced  by  a 
paper  in  Connecticut,  the  Courant 
executives  stated. 

Instrumental  in  the  total  push  were 
Hartford  Courant  advertising  vicepresi¬ 
dent  Ray  Jansen;  John  Krikorian, 
advertising  director;  Ray  Fahey,  classi¬ 
fied  advertising  manager;  and  Pat  Barnes, 
telephone  room  sales  manager. 

Jansen  said,  “It’s  great  to  see  such 
vitality  in  the  Hartford  marketplace  and 
that  it  responded  so  positively  to  the  solid 
promotional  effort  that  went  into 
developing  the  Colossal  section.” 

The  Courant’s  campaign  for  Colossal 
included  a  market  pre-sell  through  April 
with  direct  mail  pieces  to  advertisers,  full 
page  in-paper  ads  and  teasers,  special 
promotional  incentives,  rack  cards,  post¬ 
ers  and  radio  spots.  Also  in  the  promotion 
strategy  was  a  reader  participation  game, 
the  “Come  Up  Lucky”  license  plate  con¬ 
test.  Readers  won  cash  prizes  if  they 
found  their  license  plate  number  pub¬ 
lished  in  ads  appearing  on  the  paper’s 
classified  pages  the  week  prior  to  Col¬ 
ossal  Sunday. 

Keiler  Advertising,  Farmington, 
assisted  with  60-second  spot  radio.  Crea¬ 
tive  and  production  for  the  promotion 
were  handled  in-house  in  the  Courant’s 
promotion  department  by  Bet  Alwin, 
creative  associate,  and  Ray  Yankauskas, 
staff  artist.  Marianne  Bump,  Hartford 
Courant  promotion  manager,  coordin¬ 
ated. 


Parade  creates 
marketing  post 

Milton  Lieberman  has  been  appointed 
to  the  new  position  of  vicepresident  of 
marketing  for  Parade  Publications,  Inc. 

“As  Parade’s  national  network  of 
newspapers  continues  to  grow,  we  find 
ourselves  increasingly  in  need  of  new 
marketing  techniques  to  service  our 
expanding  universe  of  advertisers  and 
newspapers,”  said  Carlo  Vittorini,  presi¬ 
dent  and  chief  executive  officer. 

Immediately  prior  to  joining  Parade, 
Lieberman  was  president  of  Magazine 
Specialists,  Inc.,  a  marketing  and  man¬ 
agement  consulting  firm.  He  was  pre¬ 
viously  vicepresident  and  publisher  of  the 
McCall  Publishing  Company’s  special 
interest  publications. 
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Seagram's  ad  cited 

Since  1934  the  House  of  Seagram, 
which  earns  its  bread  by  selling  spirits, 
has  been  taking  large  space  ads  in  leading 
newspapers  around  the  holidays,  urging 
moderation.  This  year  it  earned  a  gold 
medal  at  the  One  Show  ’82  for  its  effort. 

The  full  page  ad  which  appeared  in 
such  papers  as  the  New  York  Times, 
Washington  Post,  Los  Angeles  Times, 
Chicago  Tribune  and  Wall  Street  Journal 
featured  the  headline,  “IT’S  NEW 
YEAR’S  EVE — Don’t  get  carried 
away,’’  with  a  waiting  stretcher  by  way  of 
graphics.  The  ad  also  ran  in  a  number  of 
general  interest  consumer  magazines. 

The  award  was  presented  to  Jerry  Pre- 
stomburgo,  Warwick  Advertising,  Inc. 
group  senior  vicepresident/creative 
director  and  Alan  Barcus,  writer.  The 
One  Show  is  sponsored  by  the  One  Club 
for  Art  &  Copy  and  is  in  its  sixth  year. 

In  a  chat  with  Jerry  Prestomburgo  and 
Dominick  Spoto,  Warwick  senior 
vicepresident/media  director,  this  repor¬ 
ter  asked  about  the  place  of  newspaper  in 
Seagram’s  scheme  of  things.  Warwick 
handles  such  Seagram  brands  as  V.O., 
Seagram’s  Gin,  Chivas  Regal,  Crown 
Royal,  7  Crown,  along  with  a  number  of 
Calvert  brands. 

“We  like  newspapers,’’  said  Spoto, 
“for  a  broadly  targeted  message  such  as 
the  New  Year’s  Eve  ad.  It’s  also  a  good 
medium  for  a  popular  brand  like  7  Crown 
where  it’s  used  to  reinforce  sales.  In  this 
case  we’re  promoting  a  brand  where  its 
image  has  already  been  built.  But  with  the 
cost  of  media  accelerating  we  find  that 
magazines,  which  have  clearly  defined 
audiences,  enable  us  to  zero  in  on  our 
profile  of  a  prospect  for  a  given  brand. 
That’s  why,  in  general  we  turn  to  maga¬ 
zines  for  image  building.’’ 

“We  use  newspapers  extensively,’’  he 
said,  “for  special  promotions.  We’ve  just 
been  running  a  newspaper  promotional 
campaign  for  V.O.  offering  a  $1  dis¬ 
count.” 

Prestomburgo,  who  designed  the  win¬ 
ing  New  Year’s  Eve  ad,  said  that  creating 
newspaper  ads  represents  a  challenge  to 
make  them  stand  out  from  the  crowd. 

“Newspaper  pages  tend  to  be  more 
cluttered  than  magazines,  so  I  believe  in 
creating  a  poster-like  ad  for  newspapers, 
making  it  very  simple  and  very  clear.  Our 
main  problem  with  newspapers  from  a 
creative  point  of  view  is  reproduction. 
You  still  have  to  keep  your  fingers 
crossed  about  how  your  ads  will  appear, 
despite  all  the  care  and  precautions  you 
take  with  your  graphics.  Unfortunately, 
there  is  still  a  lack  of  uniformity  in  the 
way  different  newspapers  print  the  same 
ad.” 

The  creative  executive  said  he  acknow- 
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ledges  the  difficulty  of  achieving  ideal 
reproduction  by  newspapers  because  of 
the  speed  at  which  they  must  turn  out 
their  product,  but  he  added,  to  a  client 
who  cherishes  the  image  of  his  product: 
poor  reproduction  is  unacceptable. 

Ongoing  hassle 

To  Spoto,  the  positioning  of  Seagram 
advertising  in  newspapers  is  an  ongoing 
hassle. 

“Only  last  week  one  of  our  ads  was  on 
a  page  facing  a  story  about  a  fatal  drunken 
driver  accident,”  he  said.  “And  then  the 
national  ads  continue  to  play  second  Ad¬ 
dle  to  local  ads.” 

Asked  what  positions  he  would  consid¬ 
er  best  for  alcoholic  beverage  ads,  he 
ticked  off  “sports,  entertainment  and 
women’s  pages.” 

With  women  constituting  the  family 
purchasing  agent  and  with  the  growing 
number  of  households  headed  by  women, 
this  is  an  area  Seagram  cultivates  by 
including  a  number  of  women’s  maga¬ 
zines  on  their  media  list. 

One  area  where  Spoto  feels  newspap¬ 
ers  can  be  helpful  to  marketers  like  Sea¬ 
gram  is  in  demographic  research. 

“With  only  a  handful  of  newspaper  fac¬ 
ing  competition,”  Spoto  said,  “too  many 
no  longer  feel  it  necessary  to  provide 
advertisers  with  information  beyond  the 
number  of  households  they  reach  in  a 
given  market.  We’re  vitally  interested  in 
knowing  the  composition  of  the  market. 
Only  that  kind  of  information  can  provide 
a  clue  to  whether  they  are  prospects  for 
what  we  sell.” 

Joins  Newhouse 

Jeffrey  E.  Remaly,  formerly  of 
Branham  Newspaper  Sales,  has  joined 
Newhouse  Newspapers.  Remaly  will  be 
responsible  for  selling  national  food 
advertising  for  Newhouse. 


Atkinson  to  hood 
teletext  senrice 

Mark  Atkinson  has  been  named  gener¬ 
al  manager  of  the  Eau  Claire  (Wise.) 
Leader  Tel-A-Cable  service  and  director 
of  telecommunications  for  the  Eau  Claire 
Press  Co.,  which  owns  Tel-A-Cable.  He 
replaces  Mel  Tinney,  who  has  taken  a  job 
with  American  Television  and  Com¬ 
munications  in  Denver. 

Atkinson,  41,  brings  a  strong  advertis¬ 
ing  background  to  Eau  Claire’s  cable 
television  information  service.  Before 
joining  Tel-A-Cable,  he  worked  14  years 
as  advertising  director  for  the  Leader- 
Telegram,  the  daily  newspaper  published 
by  the  Eau  Claire  Press  Co. 

Tel-A-Cable  currently  serves  18,667 
cable  television  subscribers  in  the  cities 
of  Eau  Claire,  Chippewa  Falls  and 
Altoona  and  in  some  surrounding 
townships. 

Besides  providing  written  news  and 
advertising  24  hours  a  day,  Tel-A-Cable 
has  now  enhanced  its  service  by  present¬ 
ing  audio-visual  newscasts  10  times  a 
day. 

These  6-minute  newscast  began  on  Jan¬ 
uary  18  of  this  year.  They  are  produced  in 
Tel-A-Cable’s  own  television  studio,  and 
they  pre-empt  the  regular  programming 
on  Tel-A-Cable. 

In  the  future,  Atkinson  hopes  to 
improve  Tel-A-Cable  even  more.  “1  plan 
to  make  it  more  convenient  and  more 
usable  for  the  viewer  and  the  advertiser,” 
he  said.  “A  complete  re-formatting  of  the 
news  and  advertising  is  scheduled  for 
June  1.” 

This  re-formatting,  he  explains, 
involves  segmenting  the  news  so  that 
viewers  will  know  exactly  what  time  to 
tune  in  for  weather,  sports,  local,  nation¬ 
al,  and  business  news.  The  news  current¬ 
ly  is  not  grouped  together  in  categories, 
he  says,  but  it  will  be  after  the  reformatt¬ 
ing  t^es  place  and  “this  will  help  both 
the  advertiser  and  the  viewer.” 

Atkinson  also  is  developing  a  classified 
advertising  channel.  This  channel  is 
expected  to  go  into  operation  in  the  fall  of 
1982. 

Florida  ad  group 
honors  ad  diroclor 

Bob  Bruce,  advertising  director  of  the 
Fort  Myers  (Fla.)  News-Press,  was  pre¬ 
sented  with  the  Silver  Medal  by  the 
Advertising  Federation  of  Southwest 
Florida. 

The  award  was  given  in  recognition  of 
Bruce’s  contributions  to  advertising  and 
furthering  the  industry’s  standards,  crea¬ 
tive  excellence  and  responsibility  in  areas 
of  concern. 

Bruce  joined  the  News-Press  in  1953 
and  has  served  as  advertising  director 
since  1966. 
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Cleveland  Press 
Intreduces 
marriage  mall 

Cleveland  (Ohio)  Press,  has  instituted 
a  marriage  mail  program  aimed  at  enhanc¬ 
ing  its  position  throughout  Northeastern 
Ohio. 

Robert  W.  Hatton,  Press  vicepresi- 
dent-sales  and  marketing,  said  initial  ma¬ 
jor  advertisers  include  Kmart,  Sears, 
Pick-n-Pay,  Fazio,  Kroger,  May  Com¬ 
pany,  Higbees,  Halle’s  and  Forest  City. 

“Since  the  inception  of  Press  marriage 
mail  total  market  coverage  last  month, 
our  advertisers  have  taken  advantage  of 
the  highest  unduplicated  household 
penetration  of  any  Cleveland  market 
medium,"  Hatton  said. 

“The  Press  cross-matches  ail  residen¬ 
tial  households  in  the  Cleveland  market 
with  Press  subscriber  lists  to  define  non- 
Press  subscribers  by  zip  code.  The  list  is 
updated  constantly  by  our  online  comput¬ 
ers,  providing  the  most  reliable,  waste- 
free  delivery  possible.  Our  circulation 
director,  Charles  Griner,  has  taken  us 
from  a  horse  and  buggy  outfit  to  a  state- 
of-the-art  computerized  operation.” 

Every  Wednesday,  non-subscribers  to 
the  Press  receive  the  Press  Shopping 
News,  a  16-page  standard  size,  four-color 
newspaper  containing  special  features 
and  entertainment  news  along  with 
advertising  from  area  retailers. 

Current  advertising  to  news  ratio  aver¬ 
ages  90%  ads,  10%  news.  R.O.P.  space  is 
offered  to  retail,  general  and  classified 
advertisers  on  a  low-cost,  pick-up-only 
basis. 

The  Press  Shopping  News,  along  with 
advertising  preprints,  flyers,  catalogs  and 
manufacturers'  sample  products,  is 
delivered  by  a  combination  of  U.S.  mail 
carriers  and  an  outside  distribution  con¬ 
tractor. 

“With  the  Cleveland  Press/Shopping 
News  combination,’’  Hatton  said, 
“advertisers  can  get  95%  plus  market 
penetration  at  a  very  low  cost  per 
thousand.  With  just  one  Press  combina¬ 
tion  buy,  an  advertiser  can  get  his  mes¬ 
sage  across  to  virtually  every  household 
in  metropolitan  Cleveland  without 
duplication. 

“Using  preprinted  inserts,  an  advertis¬ 
er  can  geographically  or  demographically 
target  his  message  to  as  small  an  area  as 
1,000  households  or  he  can  saturate  as 
many  zip  codes  as  his  budget  permits. 
Deliveries  are  made  by  a  combination  of 
third-class  U.S.  mail  and  adult  carriers, 
primarily  housewives  and  retirees  em¬ 
ployed  by  Delcom,  a  Cleveland-based 
communications  distribution  and 
telemarketing  firm." 

Delivery  is  guaranteed  through  a  quali¬ 
ty-check  procedure  by  supervisors  who 
make  visual  audits  and  operate  the 
20 


Press’  Compuphone’",  a  unique  com¬ 
puter/telephone  system  capable  of  com¬ 
pleting  over  700  verifications  per  hour 
electronically  by  carrier  route  within  ser¬ 
viced  zip  codes. 

“Eventually,  the  Press’  marriage  mail 
total  market  coverage  will  serve  the  en¬ 
tire  Cleveland  SMSA.  Cuyahoga  County, 
with  approximately  600,000  households 
representing  85%  of  the  total  buying  pow¬ 
er  in  the  Cleveland  SMSA,  will  be  com¬ 
pletely  serviced  by  June  16,”  said  Hat¬ 
ton.  “Since  Joseph  E.  Cole  purchased  the 
Cleveland  Press  a  year  and  a  half  ago,  we 
have  made  significant  editorial  and  graph¬ 
ic  changes,  made  extensive  use  of  color, 
published  a  unique  European-style  Sun¬ 
day  edition  and  added  such  special- 
interest  sections. 

Press  marriage  mail  total  market  cover¬ 
age  is  a  logical  extension  of  our  effort  to 
provide  the  ultimate  in  service  to  both  our 
readers  and  our  advertisers. 

Cable  ad  bureau 
schedules  meetings 

The  Cabletelevision  Advertising 
Bureau  has  announced  that  it  has  sched¬ 
uled  four  regional  meetings  in  September 
and  October,  similar  to  the  Cable 
Advertising  Conference  it  held  in  New 
York  in  February. 

The  two-day  New  York  Conference 
played  to  a  crowd  of  more  than  1,200 
people. 

The  meetings  are  designed  to  be  an 
important  learning  experience  for 
executives  who  need  to  understand  the 
changes  that  are  taking  place  in  advertis¬ 
ing. 

Day-one  will  be  open  to  advertising, 
agency  and  cable  executives  and  will 
focus  on  the  potential  cable  offers 
advertisers  through  a  series  of  panels  and 
video  presentations. 

Day-two  will  be  planned  for  cable 
executives  only  with  a  special  emphasis 
on  sales  and  sales  management.  The 
regional  meetings  are  planned  for:  San 
Francisco,  St.  Francis  Hotel — 
September  14-15;  Detroit,  Michigan 
Inn — October  5-6;  Dallas,  Hyatt- 
Downtown — October  12-13;  and  Chica¬ 
go,  Ritz-Carlton — October  26-27. 

Campaign  stresses 
Tuesday  section 

Rathke  Blair  Kerns  &  Frost,  Rockford, 
Illinois,  was  chosen  as  the  ad  agency  for 
the  LaCrosse  (Wise.)  Tribune,  and  has 
completed  the  first  campaign  for  that 
client. 

Entitled  “The  Most  Important  Day  of 
The  Week,”  the  campaign  now  running 
on  LaCrosse  television,  radio  and  in  the 
newspaper  stresses  the  benefits  of  the 
Tuesday  “Food”  section. 


Co-op  program 
moves  Northeast 

“We  have  developed  a  solid  network  of 
Landon  co-op  newspapers  in  the  New 
England  states  and  are  on  the  verge  of 
moving  the  program  into  New  York, 
Pennsylvania  and  New  Jersey  to  com¬ 
plete  the  organization  of  the  Northeast 
Region,”  reports  Jim  Hamilton,  North¬ 
east  regional  manager  of  the  newspaper 
sales  and  marketing  firm’s  Co-op  Sales  & 
Development  Division. 

Karen  Taylor  has  been  named  New 
England  district  manager  of  Landon  Co¬ 
op  Sales  and  Development  Division.  She 
will  work  out  of  the  firm’s  Boston  office. 
Her  effort  will  be  working  with  man¬ 
ufacturers  in  helping  them  develop  their 
co-op  programs.  Taylor  designed  co-op 
programs  and  worked  with  the  sales  rep¬ 
resentatives  for  several  firms  while  an 
account  executive/sales  promotion  ser¬ 
vices,  Creamer,  Inc.,  in  Providence, 
Rhode  Island. 

Nearly  150  newspapers  have  signed 
participation  agreements  with  Landon 
Co-op  in  the  Southeast.  Some  40  news¬ 
papers  have  joined  the  program  in  New 
England. 

Four  Co-op  Workshops  have  been 
accomplished  in  recent  weeks  to  train 
more  than  120  newspaper  co-op 
specialists. 

Gannett  annonnees 
annual  sales  awards 

Gannett  Newspaper  Advertising  Sales 
awards  for  1981  were  announced  to  Gan¬ 
nett  publishers  at  their  annual  meeting, 
held  in  conjunction  with  the  American 
Newspaper  Publishers  Association  con¬ 
vention. 

Dan  O’Neill,  manager  of  the  GNAS 
Philadelphia  office,  has  been  named  Man¬ 
ager  of  the  Year  with  special  recognition 
for  his  contributions  on  the  new  Gannett 
children’s  supplement,  Pennywhistle 
Press. 

Carol  Campbell,  account  executive  in 
the  GNAS  San  Francisco  office,  has  been 
named  the  Outstanding  Salesperson  for 
1981  for  her  contributions,  including  her 
responsibilities  in  dealing  with  advertis¬ 
ers  and  agencies  in  the  San  Francisco, 
Seattle  and  Portland  areas. 

William  V.  Shannon,  president  of  Gan¬ 
nett  Newspaper  Advertising  Sales,  pre¬ 
sented  sales  leader  awards  to  Tom  Rudd, 
GNAS  New  York;  Pat  Cross,  GNAS 
Atlanta;  Dan  Mills,  GNAS  Chicago;  Jim 
Gath,  GNAS  New  York  and  Karin  Ric- 
cardo,  GNAS  Syracuse. 

A  special  sales  award  was  made  to 
Andrew  Weitzer,  manager  of  research 
and  promotion  for  GNAS  and  a  second 
special  sales  award  was  presented  to 
Karen  Edson,  the  GNAS  co-op  sales  su¬ 
pervisor,  for  their  contributions  during 
1981  in  their  respective  fields. 
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Different  style  dailies 
do  battle  in  San  Antonio 


By  Bill  Ahrens 

San  Antonio  Express-News  and  San 
Antonio  Light  both  have  long  had  reputa¬ 
tions  for  “blood  and  guts”  news  and 
“rock  and  sock’em”  headlines,  but  man¬ 
agement  for  both  papers  say  the  reputa¬ 
tions  are  becoming  a  thing  of  the  past. 

“We  are  trying  not  to  be  sensational,” 
says  Light  executive  editor  Ted  Warm- 
bold.  “We  are  trying  to  be  responsible, 
but  still  interesting  enough  to  sell  papers 
on  the  street.” 

James  Dolan,  executive  editor  of  the 
Express-News,  said,  “The  Express  is  our 
morning  paper  and  is  more  like  many 
morning  newspapers — calm  and  con¬ 
servative.  On  the  news,  we  capitalize 
with  the  News  (afternoon  paper)  and 
sometimes  it  is  slasher  news.  But  I  think  it 
has  become  the  most  interesting  news¬ 
paper  in  San  Antonio  and  possibly 
Texas.” 

Fighting  it  out 

There  is  a  Texas-style  shootout 
between  the  Dallas  Times  Herald  and 
Dallas  Morning  News  for  circulation  and 
profit  and  the  same  thing  has  spread  to 
San  Antonio. 

“We  certainly  agree  there  is  a  battle 
here,”  said  Warmbold,  who  joined  the 
Light  one  year  ago  from  the  Los  Angeles 
Herald  Examiner.  “We  have  always  been 
the  leader  in  San  Antonio  and  whatever  it 
takes  to  stay  that  way,  well,  that’s  what 
we’ll  do.” 

Across  the  town,  the  6’5”  Dolan  claims 
the  Express-News  is  winning  the  war  and 
within  five  years  the  Light  will  be  out  of 
business. 

“A  newspaper  can  look  at  the  rising 
costs  and  look  at  the  competition  and  1 
have  a  suspicion  that  the  rising  cost  will 
make  it  difficult  for  San  Antonio  to  have 
all  three  newspapers  stay  around.  I  would 
hate  to  see  it,  but  it  is  my  job  to  make  sure 
that  our  two  newspapers  stay  alive.  The 
Light  is  facing  some  financial  pressure.” 

Profitable  paper 

William  B.  Bellamy,  president  of  the 
Light,  said  Dolan  was  “daydreaming.” 

“Ours  is  a  very  profitable  paper,”  he 
said.  “We’ve  been  in  business  here  100 
years  and  have  the  Hearst  Corporation 
and  its  vast  resources  are  behind  us.  They 
(Express-News)  are  blowing  smoke.” 

Bellamy  said  the  San  Antonio  story  is 
the  fight  for  Sunday  circulation.  He  said 
the  Light’s  Sunday  circulation  is  188, 141 . 
The  Express-News  is  186,147. 

The  afternoon  Light  has  a  daily  circula¬ 
tion  of  122,556  and  the  Express-News 
combined  daily  total  is  154,141. 

Quality  improves 

Dolan  said  the  Express-News  circula- 
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tion  and  quality  of  the  papers  have 
improved  consistently  since  Rupert  Mur¬ 
doch  purchased  the  papers  in  1973  from 
Harte-Hanks. 

“We  knew  a  change  was  coming  when 
he  bought  it,”  said  Dolan.  “Everyone  in 
the  newsroom  stood  up  and  cheered 
when  the  sale  was  announced. 

“Since  News  America  Publishing 
bought  the  papers  there  has  been  an  over¬ 
all  strategy  of  improvement.  We  have 
improved  delivery.  That  was  a  serious 
commitment.  We  have  aggressive  promo¬ 
tion,  especially  outside  the  newspaper.  If 
you  promote  within  the  newspaper  you 
are  reaching  people  you  already  have.  We 
went  to  radio  and  television.” 

Morning  edition  started 

One  year  ago  the  Light  began  morning 
editions,  said  Warmbold. 

“We  have  six  editions  daily,  three  in 
the  morning  and  three  in  the  afternoon,” 
he  said.  “We  have  street  editions  on  all, 
but  the  bulk  of  the  circulation  is  home 
delivery  in  the  afternoon.” 

Bellamy  said  the  Light  “does  get  away 
from  the  blood  and  guts  on  home 
delivery”  and  the  paper  is  becoming 
more  traditional. 

“The  Murdoch  afternoon  newspaper  is 
liable  to  take  an  insignificant  wire  story 
and  come  up  with  a  wild  headline  to  sell 
papers,”  charged  Warmbold.  “We  don’t 
stoop  to  that.” 

But  Dolan  says  because  he  has  two 
papers  with  different  styles  “we  can  go 
around  the  Light  and  that  leaves  them 
right  in  the  center.” 

Larger  staff 

Dolan  said  the  Express-News  has 
gained  on  the  Light  and  has  invested 
money,  especially  in  its  editorial  staff. 

“We  have  about  172  people  on  the 
editorial  staff  and  have  increased  the 
news  hole  substantially.  We  have  reacti¬ 
vated  our  state  desk  and  expanded  it  from 
statewide  to  regional.  We  have  a  chance 
now  to  try  new  things.  This  is  a  good  time 
to  be  in  San  Antonio  journalism.  The 
competition  is  good  for  all  of  the  papers .  ’  ’ 

Warmbold  said  his  editorial  staff  has 
increased  about  10%  the  past  year  to  100 
people. 

“Our  spending  has  increased  consider¬ 
ably  and  will  continue  to  increase.  It  is 
important  to  be  a  paper  for  San  Antonio 
and  that  is  what  we  intend  to  do.  We  are 
competing  with  Murdoch  newspapers 
and  that’s  it.  We  are  not  competing  with 
Dallas  and  Houston.” 

Bellamy  said  San  Antonio  (pop. 
850,000)  is  not  recession  proof,  but 
“pretty  close  to  it.  I  think  that  has  helped 
the  papers.  So  has  the  competition.” 


Belo  Corp.  cancels 
videotex  service 

A.H.  Belo  Corp.,  publisher  of  Dallas 
Morning  News,  suspended  its  videotex 
service — developed  by  its  Belo 
Information  Systems  division — from  the 
Dallas  market. 

The  company  will  continue  developing 
the  software  and  data  base  for  its  Belo 
Information  Systems  Online  Network, 
known  as  BISON. 

“The  market  for  videotex  services  is 
not  yet  fiilly  developed  and  BISON  will 
be  withdrawn  until  market  conditions 
warrant;  at  that  time  the  service  will  be 
re-evaluated,”  stated  Joe  M.  Dealey, 
chairman  of  Belo. 

BISON  had  about  200  subscribers. 

The  system  cost  subscribers  $10  per 
month.  It  was  transmitted  primarily  over 
telephone  lines,  but  was  also  available  on 
two-way  cable  in  Highland  Park  and  Uni¬ 
versity  Park,  two  Dallas  suburbs. 

BISON  offered  text  of  the  Morning 
News,  AP  Viewdata  wire,  UPI  Unistox, 
airline  schedules,  and  other  consumer 
information. 

Robert  W.  Decherd,  executive 
vicepresident,  was  quoted  by  Forbes 
magazine  as  saying  Belo  has  spent  $2  mil¬ 
lion  in  developing  BISON. 

“The  population  of  (home  computer) 
terminals  was  just  such  that  we  decided  to 
hold  off  our  marketing  efforts  until  that 
population  was  higher,”  said  Gean  Hol¬ 
den,  Belo  vicepresident  of  research/ 
technology  and  director  of  Belo 
Information  Systems.  “There’s  no  lack 
of  commitment  (to  videotex).” 

He  said  Belo  “really  didn’t  have  any 
problem  selling”  BISON  to  people  who 
already  owned  home  computers. 

Had  Belo  “gone  on”  with  BISON,  the 
company  would  have  “gotten  involved 
with  marketing  a  low  cost  terminal,’  ’  Hol¬ 
den  said,  adding  that  it  “won’t  be  terribly 
long”  before  the  company  re-introduces 
its  videotex  service  to  consumers. 

Court  cameras 
extended  in  Md. 

Maryland’s  highest  court  has  approved 
a  one-year  extension  of  a  test  of  broad¬ 
cast  and  still  camera  coverage  of  civil 
trials  and  an  “indefinite”  extension  of 
photographic  coverage  of  appeals  court 
proceedings. 

The  Court  of  Appeals  has  allowed  an 
extension  of  the  18-month  test  of  broad¬ 
cast  and  camera  coverage,  which  began 
Jan.  1,  1981  and  was  scheduled  to  end 
June  30. 

Originally  the  camera  test  covered 
criminal  trials  and  civil  if  the  consent  of 
all  participants  was  obtained.  But  Mary¬ 
land’s  legislature  passed  a  bill  forbidding 
the  use  of  cameras  and  broadcast  equip¬ 
ment  for  covering  criminal  proceedings. 

EDITOR  &  PUBLISHER  for  May  22,  1982 


Amoco  is  using  100,000,000-year-old  clues 
to  help  solve  our  energy  needs  today. 

Many  of  the  world's  petroleum 
products  used  in  this  century  were 
created  by  the  living  organisms 
that  flourished  on  our  planet  during 
the  Mesozoic  age.  Fossilized  plant  and 
animal  life  from  this  same  geologic 
period  are  performing  a  vital  role  in 
Amoco's  exploration  today. 

Amoco  palynologists  examine 
100-million-year-old  fossil  plant 
spores,  which  provide  clues  to  the 


discovery  of  hidden  energy  sources 
underground.  Lessons  learned  from 
the  fossilized  remains  of  these 
organisms  have  been  vital  to  the 
discovery  of  extensive  new 
hydrocarbon  reserves  in  Wyoming 
and  Utah. 

Palynology  is  just  one  science  Amoco 
is  using  to  find  the  energy  America 
needs  today,  and  to  keep  growing 
in  the  year  2000 . . .  and  beyond.  You  expect  more  from  a  leader. 


Bill  aimed  at  limiting  curbs 
on  Fol  Act  is  introduced 


Sen.  Dave  Durenberger  has  introduced 
legislation  to  limit  the  impact  on  the 
federal  Freedom  of  Information  Act  of  a 
recent  presidential  order  he  says  will 
increase  government  secrecy  “far 
beyond  what  experience  has  taught  us  is 
needed  to  protect  the  security  of  our 
country.” 

The  bill  (S.2452)  introduced  by  the 
Minnesota  Republican,  and  co¬ 
sponsored  by  four  other  members  of  Sen¬ 
ate  Select  Committee  on  Intelligence,  is 
titled  the  Freedom  of  Information  Protec¬ 
tion  Act  of  1982.  The  four  co-sponsors,  all 
Democrats,  are:  Daniel  Patrick  Moyni- 
han  of  New  York,  the  committee’s 
ranking  minority  member;  Walter  D. 
Huddleston  of  Kentucky;  Joseph  R. 
Biden  Jr.  of  Delaware;  and  Patrick  J. 
Leahy  of  Vermont. 

Because  the  federal  Freedom  of 
Information  Act  exempts  from  its  dis¬ 
closure  requirements  national  security 
information  properly  classified  under  an 
Executive  Order,  the  terms  of  Executive 
Order  12356  on  National  Security 
Information  signed  by  President  Ronald 
Reagan  April  2  indirectly  affect  release  of 
government  information  under  Fol  re¬ 
quests. 

In  introducing  S.2452,  Durenberger 
said  the  April  2  Executive  Order  was  one 
“that  only  a  bureaucrat  could  write.  It 
was  drafted  by  security  bureaucrats,  who 
think  only  of  how  to  keep  everything  sec¬ 
ret  .  .  .” 

While  the  two  previous  presidential 
orders  on  classification  of  national  secur¬ 
ity  information  sent  a  message  to  the 
federal  bureaucracy  that  the  goal  was 
openness,  Durenberger  said,  “the  new 
order  sends  the  opposite  message.  It  tells 
bureaucrats  to  be  rigid.  It  allows  them  to 
ignore  the  public  interest  in  disclosure.  In 
the  end,  it  can  only  undermine  public  con¬ 
fidence  in  the  secrecy  system  that  these 
bureaucrats  are  running.” 

Durenberger’s  bill  contains  two 
amendments  to  the  Freedom  of 
Information  Act.  The  first  would  limit  the 
government’s  ability  to  withhold  national 
defense  and  foreign  policy  information 
under  the  current  exemption  for 
information  “properly  classified  pur¬ 
suant  to”  an  Executive  Order  by  adding; 

•  “Matters  the  disclosure  of  which 
could  reasonably  be  expected  to  cause 
identifiable  damage  to  national  security, 
and, 

•  “Matters  in  which  the  need  to  protect 
the  information  outweighs  the  public 
interest  in  disclosure.” 

The  other  amendment  proposed  in 
Durenberger’s  bill  is  a  technical  one  occa- 
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sioned  by  addition  of  the  balancing  test 
above  on  whether  the  government’s  need 
to  protect  information  outweighs  the 
public  interest  in  disclosure. 

The  current  law  requires  courts  to 
examine  agency  records  “de  novo”  when 
a  requester  appeals  an  agency  decision  to 
deny  information.  In  the  case  of  a  denial 
on  the  grounds  that  the  information  is 
classified,  Durenberger  would  allow  the 
court  to  examine  only  whether  the  agency 
performed  the  balancing  test — but  not 
question  the  balancing  decision  a  govern¬ 
ment  classifier  actually  made. 

Durenberger  said  the  provision  “dispo¬ 
ses  of’  a  Reagan  Administration  concern 
“that  judges  might  second-guess  the 
balancing  performed  by  agencies.”  He 
said  it  was  that  concern  that  led  the 
Administration  to  delete  such  a  balancing 
test  from  the  language  of  the  previous 
executive  orders  on  classification. 

Testimony  by  two  Administration  offi¬ 
cials  concerned  with  classification  matt¬ 
ers  during  a  recent  House  hearing  raised 
the  possibility  that  the  Executive  Branch 
may  challenge  any  congressional  attempt 
to  limit  its  ability  to  set  the  rules  for 
classification. 

Richard  Willard,  deputy  assistant 
attorney  general  in  charge  of  the  Justice 
Department’s  civil  division,  told  the 
House  Subcommittee  on  Government 
Information  and  Individual  Rights  that 
classification  matters  are  inherently  the 
purview  of  the  Executive  Branch. 

Asked  by  Rep.  Ted  Weiss  (D.-N.Y.)  if 
he  thought  it  would  be  appropriate  for 
Congress  to  legislate  on  national  security 
matters,  Williard  replied:  “No  sir,  I  do 
not.  I  believe  the  classification  of  national 
security  information  and  its  protection” 
fall  under  the  “fundamental  con¬ 
stitutional  authority  of  the  Executive 
Branch,  not  Congress.” 

Appearing  with  Willard  was  Steven 
Garfinkel,  director  of  the  White  House 
Information  Security  Oversight  Office. 
Asked  by  English  whether  he  agreed  with 
presidential  counsellor  Edwin  Meese  that 
there  is  too  much  classification  of  govem- 
ment  information,  Garfinkel  said, 
“About  5%  of  the  documents  we  review 
clearly  don’t  merit  classification”  and  are 
sent  back  for  further  review. 

Garfinkel  told  the  committee  that 
enforcement  of  Reagan’s  order  beginning 
August  1  probably  will  “have  minimum 
effect  on  the  quantity  of  classified 
information”  the  government  holds.  He 
said  world  events  that  affect  defense  and 
foreign  policy  concerns  determine  the 
quantity  of  classified  documents  much 
more  than  do  internal  working  rules. 

Questioned  by  Weiss  on  a  provision  of 


the  new  order  that  would  allow  the  gov¬ 
ernment  to  reclassify  documents  that 
were  “erroneously”  released  to  the  publ¬ 
ic,  Garfinkel  said  it  would  not  ordinarily 
be  “reasonable”  to  use  deception  to  get 
the  documents  back.  He  also  said  he 
thought  it  would  be  unreasonable  to  use 
physical  force  or  an  “illegal  entry”  to 
recover  such  documents. 

Agreeing  that  illegal  entry  would  be 
unreasonable,  Willard  said  the  use  of  gov¬ 
ernment  deception  to  recover  documents 
might  not  and  “would  depend  on  the  cir¬ 
cumstances  and  the  case  involved.” 

English  chracterized  the  Reagan  exec¬ 
utive  order  as  sending  bureaucrats  the 
message:  “When  in  doubt,  classify.”  He 
told  Garfinkel  the  new  classification  rules 
provide  for  more  secrecy  “with  dam  little 
justification.” 

Love  breaks  out 
in  Detroit  contest 

When  the  Detroit  News  started  a  con¬ 
test  offering  $100  to  holders  of  dollar  bills 
with  “lucky  serial  numbers”  printed  in 
the  paper,  the  competing  Detroit  Free 
Press  began  printing  the  same  numbers  in 
its  pages. 

Instead  of  a  howl  of  protest  from  the 
all-day  News,  the  paper’s  vicepresident 
of  marketing,  Richard  McClennen,  said, 
“I  love  it.  I  want  them  to  keep  doing  it.” 

Each  week  the  News,  through  purchas¬ 
es  or  making  change,  passes  out  100  dol¬ 
lar  bills  in  its  circulation  area  and  prints 
their  “lucky”  serial  numbers  on  Thurs¬ 
days  and  Sundays. 

There  have  been  five  winners  so  far  in 
the  contest  which  began  on  May  9  with 
the  first  winning  numbers  published  on 
the  13th. 

The  Friday  after  the  contest  com¬ 
menced,  the  Free  Press  printed  the  winn¬ 
ing  serial  numbers  and  told  its  readers  to 
“save  150  and  win  $100  from  the  other 
paper.” 

“The  Free  Press  hasn’t  printed  the 
rule,”  McClennen  said.  “The  winners 
still  have  to  go  out  and  buy  the  News  or 
call  us  to  find  out  how  to  collect  (the 
$100).” 

As  far  as  McClennen  is  concerned,  the 
Free  Press  is  “promoting  our  contest, 
which  is  a  great  thing.  If  I  wanted  to  mn 
an  ad  with  them  about  our  contest,  they 
wouldn’t  print  it.” 

David  Lawrence,  executive  editor  of 
the  Free  Press,  said  it  was  his  idea  to  print 
the  News’  lucky  serial  numbers. 

“We’re  merely  helping  them  to  give 
away  $100  in  a  way  that  doesn’t  hurt  any¬ 
body,  that  has  a  touch  of  humor  to  it,”  he 
said.  “Our  readers  don’t  have  to  buy  the 
News  to  find  out  they’ve  won.  There 
aren’t  any  fancy  rules.” 
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“Color  inks  for  over  ■ 

a  million  copies  a  da 
without  handling  a  drop” 


—Don  GarySntes,  Vice  President,  Production 
Army  Times  Publishing  Company 


When  you  average  a  million  copies  a  day,  virtually 
all  with  process  color,  it  doesn't  make  sense  to  have 
your  crew  messing  around  with  canisters.  That’s  why 
our  closed  system  with  ink  being  pumped  directly  from 
the  ink  room  to  the  injectors  on  the  press  makes  such 
a  big  difference.  It  was  engineered  by  U.S.  Printing 
Ink  and  is  supported  by  their  Interchangeable  Color 
Module  (ICM)  bulk  delivery  system  which  is  the  only 
system  of  its  kind  ' 

We  are  happy  that  Don  Garyantes  is  pleased  with 
our  ICM  System.  Our  unique  ICM's  are  specially 
designed  tanks  carried  by  a  specially  designed 
trailer.  Ink  is  pumped  from  the  trailer 
directly  to  the  ink  room  of  the  printing  ^ 

plant.  No  handlingUhe  trailer  can 


carry  eight  400-gallon  ICM's  delivering  up  to  3200 
gallons  of  web  offset  color  ink  at  a  time.  Any  combina¬ 
tion  of  up  to  8  colors  can  be  delivered  at  a  time. 
There's  no  contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Combined  with  our  tank  trailer 
fleet  for  delivery  of  web  offset  black  and  letterpress 
inks,  we  offer  the  most  complete  bulk  delivery  system 
in  the  world. 


US. 

Printing 

MEast  Rutherford,  NJ; 

Washington,  DC;  Cincinnati.  OH; 
San  Francisco,  CA;  Los  Angeles,  CA, 
Jacksonville,  FL;  Dallas,  TX 


Penthouse  victory  seen 
as  libel  claim  deterrent 


By  M.L.  Stein 

Some  media  defense  attorneys  are  hail¬ 
ing  the  Penthouse  magazine  victory  as  a 
possible  deterrent  to  future  libel 
claimants,  despite  recent  favorable  ver¬ 
dicts  for  actress  Carol  Burnett  and  other 
plaintiffs. 

The  Penthouse  decision  also  has  signi¬ 
fied  to  libel  defense  lawyers  that  the  First 
Amendment  is  alive  and  well  as  a  legal 
defense  and  that  juries  will  carefully 
examine  evidence  in  a  defamation  trial  no 
matter  what  publication  is  being  sued. 

A  Compton,  California,  jury  found 
(May  13)  that  Penthouse  magazine  and  its 
publishers  did  not  libel  La  Costa  Resort 
and  six  other  defendants  in  a  1975  article 
linking  the  San  Diego  County  complex 
with  organized  crime. 

Attorneys  for  the  losing  side  said  they 
will  seek  to  have  the  verdict  set  aside  and, 
failing  that,  will  appeal  the  decision. 

In  the  longest  libel  trial  in  American 
legal  history,  the  plaintiffs  had  sought  a 
record  $522  million  in  damages.  The  12 
jurors  set  what  was  believed  to  be  another 
record  by  deliberating  15  days. 

All  but  two  of  the  14  separate  verdicts 
were  split,  but  none  came  close  to  the 
nine  votes  necessary  to  find  the 
defendants  guilty.  The  latter  included  La 
Costa  owners  Merv  Adelson  and  Erwin 
Molasky  and  the  parent  company  of  the 
resort  and  three  subsidiaries.  Harry 
Melkonian,  one  of  the  La  Costa  lawyers, 
told  E&P  the  plaintiffs  will  make  a  motion 
for  a  new  trial  in  the  next  two  weeks  and 
expressed  optimism  that  the  trial  judge, 
Kenneth  W.  Gale,  will  set  aside  the  ver¬ 
dicts. 

“We  believe  there  was  substantial  mis¬ 
understanding  by  the  jury  because  the 
verdicts  were  across  the  board,”  he 
added. 

Melkonian  said  he  was  particularly 
shocked  by  the  verdicts  against  Adelson 
and  Molasky  in  view  of  the  fact  that  the 
jury  had  declared  them  not  to  be  public 
figures. 

“It  also  was  established  they  had  no 
connection  with  organized  crime,”  he 
went  on. 

The  Penthouse  piece,  “La  Costa,  Syn¬ 
dicate  in  the  Sun,”  alleged  the  resort  was 
built  with  crime  syndicate  money  filtered 
through  the  Teamsters’  union  pension 
fund  and  that  it  was  a  hangout  for 
underworld  figures. 

Melkonian  and  Louis  Nizer,  the  New 
York  lawyer  who  led  the  plaintiffs  legal 
team,  said  an  appeal  is  planned  if  the 
court  refuses  to  set  aside  the  verdicts. 

Meanwhile,  libel  experts  interviewed 
by  E&P  generally  lauded  the  verdicts  as  a 
warning  to  future  libel  claimants  that 
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First  Amendment  principles  are  still  a 
sound  defense,  and  that  the  media  is  not 
as  ripe  for  the  plucking  of  big  libel  awards 
as  may  have  been  assumed  from  recent 
cases  involving  actress  Carol  Burnett, 
“Miss  Wyoming,”  Hustler  magazine,  the 
Dallas  Morning  News  and  others. 

Chilling  effect 

Floyd  Abrams,  a  New  York  attorney 
who  has  represented  the  New  York 
Times,  NBC  and  others  in  libel  suits, 
declared  the  Penthouse  outcome  may 
have  a  “chilling  effect  on  plaintiffs  down 
the  road  who  think  because  they  have 
plenty  of  money  they  will  ultimately 
benefit  from  bringing  a  libel  action  against 
a  publication.” 

According  to  Abrams,  the  amount  if 
time  and  money  spent  in  the  Penthouse 
case  with  no  award  for  the  plaintiffs  may 
discourage  others  with  “unsubstantial 
cases”  from  taking  the  same  path. 

Penthouse  publisher  Robert  Guccione 
said  he  spent  $6.5  million  defending  him¬ 
self  and  the  plaintiffs  are  believed  to  have 
laid  out  that  much  or  more. 

Abrams’  observation  was  supported  by 
another  New  York  libel  attorney,  Victor 
A.  Kovner,  who  represents  Esquire, 
Harper’s  and  Rolling  Stone  magazines. 
Village  Voice  and  Bantam  Books. 

“The  Penthouse  verdicts  should  cause 
some  future  plaintiffs  to  lose  their  appe¬ 
tites  that  may  have  been  whetted  by  the 
Carol  Burnett  award,”  he  stated. 

“This  may  cause  them  to  think  twice 
before  going  to  court  with  spurious 
claims.  The  jury  stood  up  and  recognized 
that  First  Amendment  interests  were  at 
stake.  This  was  a  real  blow  for  freedom 
from  libel  claims.” 

Kovner  said  the  Penthouse  suit  should 
never  have  gone  to  trial  in  the  first  place. 
“Look  what  they  (the  plaintiffs)  spent 
and  they  still  wound  up  in  disgrace,”  he 
pointed  out. 

A  Los  Angeles  libel  expert,  attorney 
Kenneth  E.  Kulzick  said  he  found 
encouragement  in  the  fact  that  the  Pent¬ 
house  jury  was  not  influenced  by  what  he 
described  as  an  “unfavorable  climate  for 
the  media”  in  the  courtroom. 

The  trial  was  marked  by  acrimony 
between  Judge  Gale  and  Penthouse’s 
chief  counsel,  Roy  Grutman,  who  was 
twice  held  in  contempt  of  court.  There 
also  were  frequent  insults  exchanged 
between  Grutman  and  Nizer. 

Kulzick,  who  represents  CBS  and  will 
defend  the  Los  Angeles  Daily  News  in  an 
upcoming  libel  suit,  said  the  15-day 
deliberation  by  the  Penthouse  jury 
“indicates  the  most  thorough 
examination  of  a  case  in  the  history  of 
libel  law.” 


“lam  pleased  and  delighted  a  thought¬ 
ful  jury  returned  a  defense  verdict,”  he 
continued. 

However,  Steven  Shiffrin,  a  UCLA 
law  professor  and  libel  specialist, 
cautioned  against  “drawing  too  many 
inferences”  from  the  verdict. 

“This  simply  was  a  case  of  jury 
evaluating  evidence  and  coming  to  a  con¬ 
clusion,”  he  explained.  “The  law  of  dam¬ 
ages  is  so  vague  that  you  cannot  tell  what 
a  jury  will  do.” 

Shiffrin  predicted  that  the  rash  of  libel 
suits  will  continue  despite  the  Penthouse 
ruling  “because  some  people  will  always 
see  a  pot  of  gold  at  the  end  of  the  lil^l 
suit.” 

Bright  sign 

Nevertheless,  Shiffrin  did  detect  one 
bright  sign  in  the  Penthouse  victory. 

“Such  magazines  as  Penthouse  and  the 
National  Enquirer  have  been  held  in 
some  contempt,”  he  declared.  “Lots  of 
people  thought  juries  were  punishing 
such  publications.  The  Penthouse  verdict 
indicates  that  juries  will  look  at  the  evi¬ 
dence  regardless  of  the  kind  of  magazine 
involved.” 

The  Penthouse  triumph  has  not  dis¬ 
couraged  at  least  one  group  of  libel  plain¬ 
tiffs.  Four  wives  of  members  of  the  Hells 
Angels  motorcycle  club  have  filed  a  $24 
million  libel  suit  against  Playboy 
magazine  for  an  article  they  say  damaged 
their  reputations. 

In  the  suit  filed  in  San  Francisco’s  U.S. 
District  Court,  the  women  claim  they  suf¬ 
fered  “disgrace,  shame  and  humiliation” 
as  the  result  of  a  July,  1981',  piece 
describing,  in  part,  a  supposed  Hells 
Angels’  marriage  ritual  in  which  a  mem¬ 
ber’s  fiancee  has  sex  with  other  club 
members  the  night  before  the  wedding. 

None  of  the  plaintiffs’  names  appeared 
in  the  article.  They  said  the  report  was 
false  and  that  no  such  ritual  exists  in  the 
organization. 

$1.5  million  lease 
for  El  Diario  office 

The  Gannett  Company,  Inc.  has 
established  new  headquarters  in  Hudson 
Square,  N.Y.C.,  for  El  Diario,  the  Span- 
ish-language  daily  newspaper  and  for  the 
Gannett  communications  netwprk. 

The  entire  building  at  143-155  Varick 
Street  has  been  leased  from  Trinity  Real 
Estate.  Walter  F.  Spardel,  managing 
director  of  real  estate  for  Trinity,  negoti¬ 
ated  the  long-term  net  lease  with  an 
aggregate  value  of  $1,500,000. 

Gannett  will  remodel  the  two-story, 
32,000  square  foot  building  at  the  comer 
of  Vandam  Street  to  house  the  con¬ 
solidated  executive,  editorial  and  re- 
portorial  operations  of  El  Diario  and  the 
corporation’s  film  and  New  York  radio 
and  television  news  bureaus.  El  Diario 
will  continue  to  be  printed  and  distributed 
from  its  plant  in  Somerset,  New  Jersey. 
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Complete  page  make-up. . . 


A  new  modular  family  of  high-speed 
copy  processing  systems,  the  Itek  CPS 
1 000  Series  handles  high  volume  edito¬ 
rial,  classified  and  display  advertising 
composition  from  input  through 
editing  and  manipulation  to  fully 
paginated  and  typeset  output.  Only 
the  Itek  CPS  1 000  Series  system  can 
handle  so  many  newspaper  needs  so 
well  within  a  single  system. 

Editorial  page  make-up.  After  input, 
but  prior  to  typesetting,  you  see  and 
manipulate  each  full  newspaper  page 
on  a  Graphic  Display  Terminal.  Then  the 
entire  page  can  be  typeset,  camera-ready, 
greatly  reducing  expensive,  time-con¬ 
suming,  manual  paste-up.  In  addition, 
the  CPS  1000  Series  will  interface  with 
other  page  make-up  terminals. 

Classified  ad  pagination.  The  CPS 
1 000  Series  can  save  a  great  deal  of 


Type  for  this  ad  was  composed  on  Rek  composition 
equipment.  Itek  is  a  registered  trademark  of  Itek 
Corporation. 


time  in  classified  ad  page  make-up.  Ads 
are  simply  entered  into  the  system  as 
they  are  received.  Then  they  are  auto¬ 
matically  arranged  under  their  proper 
classifications  and  paginated  for  type¬ 
setting.  Display  ads  can  also  be  merged 
into  the  classified  pages. 

Remote  two  way  communications. 
Remote  terminals  in  the  next  room  or 
around  the  country  can  communicate 
bi-directionally  with  the  CPS  system. 
Remote  bureaus  may  be  either  contin¬ 
uously  on-line  or  independent  with  only 
occasional  system  communication 
required.  The  CPS  1000  Series  will  also 
accept  input  from.other  manufacturers’ 
remote  terminals. 

Cable  TV  interface.  News 
stories  and  classified  ads 
recorded  on  the  CPS  1 000 
Series  data  base  may  be 


Itek 


transferred  to  a  character  generator 
for  formatting  and  transmission  via 
cable  TV. 

Full  page  typesetting.  Although  the 
CPS  1000  Series  will  interface  with 
almost  any  typesetter,  the  Itek  Mark  VIII 
typesets  entire  newspaper  pages  with¬ 
out  the  need  for  paste-up.  And  this  single 
source  responsibility  can  simplify  any 
service  requirements. 

Get  full  information.  Write  today,  or 
staple  your  business  card  to  this  ad  and 
send  it  to: 


Itek  Composition  Systems 
Advertising  Department 
355  Middlesex  Avenue 
Wilmington,  MA  01887 
Call  toll-free  (800)  225-0892 
In  Massachusetts  (617)  933-7000 


front  page  to  classifieds 


25  years  of  making  complicated  simple. 


N.Y.  News  asks 
for  25%  job  cut 

In  a  90-minute  meeting  with  union  lead¬ 
ers,  management  of  the  New  York  News 
proposed  that  a  quarter  of  the  paper's 
5,000  positions  be  eliminated  over  the 
next  two  years. 

The  staff  reductions  would  amount  to 
1 ,340  positions. 

The  News  has  3,800  employees.  Part- 
timers  and  overtime  account  for  the  addi¬ 
tional  1,200  positions.  The  News  also 
plans  to  dismiss  40  of  its  200  managers  not 
under  union  jurisdiction. 

In  return  for  accepting  the  staff  reduc¬ 
tions,  the  News  offered  the  unions  $48 
million  in  buyouts  and  said  it  will  invest 
$44  million  in  refurbishing  its  Brooklyn 
plant  and  building  two  smaller  plants  in 
the  suburbs. 

The  investment  would  be  part  of  a  plan 
to  phase  out  all  printing  operations  at  the 
News  Building  in  midtown  Manhattan, 
which  now  produces  about  half  of  the 
paper’s  1.6  million  daily  circulation. 

Most  of  the  printing  operations  will  be 
shifted  to  the  refurbished  Brooklyn  plant. 
Satellite  facilities  to  be  constructed  on 
Long  Island  and  in  New  Jersey  will  print 
the  editions  distributed  there. 

Newspoint,  the  roto  gravure  plant  in 
Queens,  will  be  closed.  Management  did 
not  say  if  the  plant,  located  on  35  acres 
along  the  East  River,  will  be  sold. 

Robert  M.  Hunt,  News  publisher,  said 
the  paper’s  proposal  will  trim  operating 
costs  by  $55  million. 

Hunt  did  not  set  a  deadline  for  when  the 
staff  cuts  must  be  achieved. 

Theodore  Kheel,  an  adviser  to  the 
unions,  said  the  publisher  spoke  of  a  “tar¬ 
get  date”  of  July  1. 

Under  the  existing  collective  bargain¬ 
ing  agreements,  management  must 
negotiate  separately  with  each  of  the  pap¬ 
er’s  11  unions. 

The  $48  million  in  early  retirement  pay¬ 
ments  will  go  primarily  to  those  unions 
with  lifetime  job  guarantees:  the  printers, 
pressmen,  paperhandlers,  and  stereotyp¬ 
ers. 

Union  officials  estimate  the  buyouts 
will  range  from  $25,000  to  $50,000. 

William  J.  Kennedy,  head  of  the  pre¬ 
ssmen’s  union,  predicted  “a  lot”  of  his 
members  will  agree  to  buyouts  rather 
than  face  the  continued  uncertainty  of  the 
News’  future. 

Union  adviser  Kheel  said  that  manage¬ 
ment  agreed  to  make  reductions  in  the 
newsroom  staff,  which  totals  about  525 
employees,  by  seniority. 

One  of  the  reasons  for  the  breakdown 
in  negotiations  last  month  between  Joe. 
L.  Allbritton  and  the  unions  had  been  his 
drawing  up  of  a  “hit  list”  which  named 
specific  individuals  he  wanted  to  leave 
the  paper. 

Allbritton  had  wanted  to  eliminate 
1,800  positions. 
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Supreme  Court 
denies  records 
to  Wash.  Post 

In  a  Freedom  of  Information  Act  case, 
the  Supreme  Court  (May  17) 
unanimously  upheld  a  government  claim 
that  records  that  would  indicate  whether 
two  Iranian  officials  actually  were  U.S. 
citizens  qualified  as  “personnel  and 
medical  files  and  similar  files”  under  an 
exemption  to  the  Act’s  disclosure  re¬ 
quirements. 

The  unanimous  ruling  hinged  on  a  legal 
nicety  involving  the  language  Congress 
employed  in  framing  the  exemption  for 
“personnel  and  medical  files  and  similar 
files  the  disclosure  of  which  would  con¬ 
stitute  a  clearly  unwarranted  invasion  of 
personal  privacy.” 

The  federal  appeals  court  in  the  District 
of  Columbia  had  upheld  a  lower  court 
ruling  for  the  Washinton  Post,  which  was 
seeking  the  records  from  the  State 
Department. 

The  appeals  court  noted  that  the 
exemption  contained  two  distinct  tests 
and  that  naturalization  court  records  that 
would  show  citizenship  status  are  not 
“similar  files”  because  they  are  not  “of 
the  same  magnitude — as  highly  personal 
or  as  intimate  in  nature — as  that  at  stake 
in  personnel  and  medical  records.” 

Because  the  government  failed  to  meet 
the  “similar  files”  test,  the  appeals  court 
ruled,  there  was  no  need  for  the  trial  court 
to  consider  the  second  test:  whether  the 
publication  of  information  from  the  rec¬ 
ords  by  the  Post  would  be  a  “clearly 
unwarranted  invasion  of  personal 
privacy.” 

In  appealing  the  lower  court’s  order  to 
release  the  information  sought  by  the 
Post,  a  State  Department  official  said  in 
January  1980  that  the  two  Iranians  were 
prominent  members  of  Iran’s  revolution¬ 
ary  government  and  that  reporting  they 
were  U.S.  citizens  would  be  “likely  to 
cause  a  real  threat  of  physical  harm.” 

Rejecting  the  appeals  court’s  construc¬ 
tion  of  the  “similar  files”  test  as  far  nar¬ 
rower  than  Congress  .intended,  the 
Supreme  Court  sent  the  case  back  to  the 
federal  district  court  in  Washington  for 
consideration  of  the  claim  that  disclosure 
would  invade  the  two  Iranians’  privacy. 

Writing  for  the  court.  Justice  William 
H.  Rehnquist  said  a  study  of  the  legisla¬ 
tive  history  of  the  exemption  showed 
Congress  intended  it  to  be  a  “general” 
restriction  on  release  of  personal  files, 
rather  than  a  “narrow  addition  to  “per¬ 
sonnel  and  medical  files.” 

In  effect  the  court  now  says  that  “per¬ 
sonnel  and  medical  files  and  similar  files” 
means  any  personal  record  whatsoever. 


High  Court 

(Continued  from  page  II) 

The  first  time,  the  judge  ordered  the 
public,  press  and  jurors  out  of  the  court¬ 
room  while  he  conferred  with  the  lawy¬ 
ers.  Then ,  four  days  later,  during  a  similar 
conference  over  admissability  of  evi¬ 
dence,  Karlton  banned  the  Bee  reporter 
but  allowed  members  of  the  public  to  re¬ 
main  in  the  courtroom. 

With  four  votes  needed  to  hear  an 
appeal,  only  Justice  William  J,  Brennan 
supported  the  Bee’s  plea.  In  the  Swed- 
berg  case,  Brennan  had  joined  Justice 
Thurgood  Marshall  in  urging  a  hearing  of 
the  Bellingham  Herald’s  appeal. 

In  the  case  involving  the  Louisville 
Courier- Journal,  the  court  refused  to  re¬ 
view  a  Kentucky  Supreme  Court  ruling 
that  the  newspaper  and  two  reporters 
must  stand  trial  on  libel  charges  brought 
by  a  local  lawyer,  Tim  McCall. 

The  libel  charge  and  one  of  invasion  of 
privacy  resulted  from  a  Courier-Journal 
story  reporting  excerpts  from  a  sur¬ 
reptitious  tape  recording  of  a  conversa¬ 
tion  between  McCall  and  a  client,  Kristie 
Frazier,  who  had  been  indicted  for 
possession  of  narcotics. 

When  Frazier  told  Courier-Journal 
reporters  investigating  charges  of  police 
harassment  of  members  of  the  local 
“drug  culture”  that  McCall  had  guaran¬ 
teed  an  acquittal  for  $10,000,  she  was 
asked  to  record  a  conversation  with  him 
on  a  recorder  supplied  by  the  paper  and 
coached  on  how  to  draw  him  out. 

The  paper  subsequently  reported 
McCall  offered  to  reduce  his  fee  to  $1 ,000 
if  Frazier  were  to  fail  to  win  acquittal — a 
contingent  fee  arrangement  forbidden  by 
an  American  Bar  Association  canon  in 
criminal  cases. 

At  trial,  the  newspaper  argued  the 
story  largely  explored  a  matter  of  pro¬ 
fessional  ethics  and,  even  if  false,  did  not 
defame  McCall  under  law.  On  that 
ground,  the  judge  granted  a  summary  dis¬ 
missal  of  both  the  libel  and  invasion  of 
privacy  charges,  and  an  intermediate 
appeals  court  upheld  the  ruling. 

When  McCall  appealed,  the  Kentucky 
Supreme  Court  agreed  with  the  lower 
courts  that  reporting  of  excerpts  of  the 
secret  recording  of  the  discussion  of  a 
contingent  fee  was  not  an  illegal  invasion 
of  privacy.  But  the  Supreme  Court  re¬ 
versed  the  lower  courts  on  the  dismissal 
of  the  libel  charge  based  on  reporting 
Frazier’s  charge  that  McCall  had  offered 
to  fix  the  case  in  exchange  for  a  bribe. 

In  its  unsuccessful  plea  to  the  U.S. 
Supreme  Court,  the  paper  argued  that  its 
reporting  should  be  priviledged  under  a 
legal  principle  of  “neutral  reportage” — 
that  is  that  reporting  accurately  that 
someone  said  something  about  someone 
else  cannot  be  libelous. 
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Hewspriirt 

I  News  and  Views  from  Abitibi-Price  Sales 


The  following  address  on  this  subject  was  given  by  George  R. 
Arellano,  President  and  CEO,  Abitibi-Price  Sales  Corporation,  as 
part  of  a  panel  of  the  Inter-American  Press  Association  in  Charles¬ 
ton,  South  Carolina.  lAPA  has  more  than  1000  members  represent¬ 
ing  major  newspapers  in  the  U.S.A.,  Canada,  Latin  America  and 
the  Caribbean  and  held  its  mid-year  meeting  in  Charleston  on 
March  15-17, 1982.  Other  panelists  discussed  the  effect  on  expand¬ 
ing  costs  of  government  policies  and  regulations,  labor,  and 
equipment  and  supplies.  As  noted,  data  for  Mr.  Arellano’s  remarks 
were  supplied  by  Data  Resources,  Inc. 


“The  question  before  each  of  the  four 
panelists  this  morning  is  “Can  news¬ 
papers  live  with  expanding  costs?” 

From  the  point  of  view  of  our  pub¬ 
lisher  customers,  there  is  only  one 
answer.  That  is  a  firm  and  loud 
“NO!”  Believe  me,  their  agony  in  re¬ 
ceiving  a  newsprint  price  increase 
is  no  less  than  ours  in  having  to  an¬ 
nounce  one. 

All  too  often  we  find  that,  as  we 
said  in  a  recent  issue  of  the  Abitibi- 
Price  newsletter,  it’s  a  fact  of  life 


;  that  what  goes  up  doesn’t  come 
down.  But,  like  you,  we  wrestle  con¬ 
stantly  with  the  cost  problem.  We 
seek  to  understand  the  causes  of 
cost  increases  in  order  to  find  better 
ways  to  control  them.  We  seek  new 
technologies  and  test  new  econo- 
I  mies,  just  as  you  do. 

In  a  time  of  rapidly  escalating 
costs,  it’s  always  easy  to  panic  —  to 
;  feel  that  our  product  is  being  priced 
out  of  the  market.  So,  to  maintain 
'  sanity  —  and  business  perspective 


—  I  believe  we  also  have  to  look  at 
our  costs  in  a  broader  context.  We 
should  see  how  they  compare  with 
the  trends  of  other  economic 
indicators. 

For  my  part  this  morning,  I  intend 
to  do  two  things.  First,  I  would  like 
to  discuss  with  you  what  has  been 
happening  to  our  costs  of  newsprint 
manufacture.  Second,  I  would  like 
to  show  you  some  data  that  track 
the  price  of  newsprint  compared  to 
other  economic  factors. 


By  the  time  I  am  done,  I  can’t  '  another  cost  burden  never  needed  j  centage  of  total  manufacturing  | 

promise  a  yes  or  no  answer  to  the  in  the  days  of  Paul  Bunyan.  And  be-  i  cost.  i 

question  “Can  newspapers  live  with  cause  of  reforestation,  whose  costs  j  Within  other  mill  costs  is  a  major  : 
expanding  costs?”  But  I  hope  I  can  ;  we  are  now  underwriting,  we  will  be  j  element  which  is  pervasive 

at  least  shed  some  light  on  the  ;  planting  8  million  trees  in  1982,  throughout  our  manufacturing;  the  j 

subject.  going  to  25  million  trees  annually  cost  of  protecting  the  environment. 

In  newsprint  production,  we  are  by  1987.  For  the  next  5  years  alone,  capital 

concerned  with  five  major  areas  of  costs  for  environmental  improve- 

cost:  wood,  our  raw  material;  labor;  I  won’t  dwell  on  the  increased  I  ments  are  planned  by  the  company 
the  energy  needed  to  turn  wood  costs  of  labor,  since  this  is  a  prob-  at  $118  million.  Some  of  this  has  lit-  j 

into  newsprint;  other  mill  costs,  lem  all  of  us  share,  the  producer  tie  or  no  return  on  investment.  It  is  a  ■ 

which  are  those  items  that  do  not  and  the  consumer  of  newsprint.  I  pure  cost.  | 

fall  into  the  basic  costs  of  energy  or  Suffice  it  to  say  that  our  Canadian  Delivery  costs,  which  include  the  j 
labor;  and,  finally,  delivery  costs.  labor  unions  do  not  cease  in  their  energy-intensive  transportation  of  j 

Time  does  not  permit  me  to  dis-  i  demands  for  higher  and  higher  newsprint,  have  suffered  least  from  i 

cuss  the  many  causes  for  in-  |  wages  and  benefits.  '  the  inflation  of  the  past  decade  as  a  j 

creased  costs  in  each  of  these  five  Newsprint  is  a  very  energy-inten-  j  percentage  of  manufacturing  cost.  I 
areas,  but  I  would  like  to  touch  on  a  sive  manufacturing  process.  Cana-  This  is  perhaps  unique  to  Abitibi- 

few.  dian  oil  prices  are  now  phased  to  Price,  since  it  is  in  part  due  to  the 

Take  the  raw  material.  We  no  ,  meet  world  oil  prices  over  the  next  fact  that,  as  a  result  of  the  merger 

longer  enjoy  the  luxury  of  a  readily-  !  several  years.  Our  only  defense,  of  Abitibi  and  Price,  we  were  able  to 

available,  seemingly  inexhaustible,  which  we  at  Abitibi-Price  have  been  j  combine  deliveries  in  a  single  coor- 

easily  harvested  source  of  wood,  pursuing  aggressively,  is  to  gener-  I  dinated  system, 

located  close  to  our  mills.  Today,  we  |  ate  more  and  more  of  the  energy  Against  this  background,  now  let 
face  the  high  cost  of  reforestation.  i  we  consume.  Today,  as  a  result  of  -  me  show  you  how  these  major  cost  | 

As  the  source  of  wood  becomes  i  those  efforts,  we  are  producing  j  elements  have  affected  the  cost  of  j 

farther  and  farther  away  from  our  ,  35%  of  that  energy.  j  newsprint  over  the  past  several  | 

mills,  we  face  the  need  to  build  ac-  i  While  oth^r  mill  costs,  including  j  years.  (See  Chart  1,  below.)  ; 

cess  roads,  often  costing  us  up  to  '  the  cost  of  chemicals  and  mainte-  I  There’s  a  lot  to  look  at  here.  The  ' 

$100,000  per  kilometer.  Increased  nance,  have  also  risen,  they  have  *  scale  on  the  left  indicates  dollars  of 

mechanization  in  the  forest  adds  remained  relatively  static  as  a  per-  cost  per  metric  ton  of  newsprint. 


Chart  1  Abitibi-Price  Newsprint  Production 

And  Delivery  Costs,  And  Prices 


I  Each  year,  starting  with  1969  on  the 
left  as  the  basis  for  comparison,  we  ; 
show  two  bars.  The  green  bar  on 
the  left  is  the  average  US  price  for  a 
I  metric  ton  of  newsprint.  The  seg¬ 
mented  bar  to  its  right  shows  each 
;  of  the  five  cost  elements  I  have  de- 
1  scribed,  expressed  as  a  percent¬ 
age  of  the  total  cost  of  producing  a 
ton  of  newsprint. 

In  broad  terms,  then,  comparing 
[  the  base  year  of  1969  to  the  esti- 
I  mate  for  1982  on  the  extreme  right, 
we  can  see  graphically  what  you 
I  know  all  too  well.  Inevitably,  prices 
have  followed  costs.  On  an  indexed 
basis,  the  price  of  a  ton  of  news- 
I  print  has  increased  from  a  base  of  ! 

!  100  in  1969  to  303  in  1982.  Over  the  i 
same  period,  costs  of  manufacture  | 
have  risen  from  a  1969  base  of  100  1 
I  to  355  in  1982.  j 

1  I  should  point  out  that  the  price  i 
figures  are  indexed  against  the 
1969  base  of  $147  at  the  then  32-  [ 
pound  basis  weight  adjusted  to  the  j 
$156.80  equivalent  for  the  30- 
pound  basis  weight  used  in  subse¬ 
quent  years. 

What  this  chart  illustrates  is  that  1 
to  the  inevitable  things  in  this  world  ■ 
—  death  and  taxes  —  we  must  add  ! 
a  third  —  cost  increases.  It  is  a  sad 
but  inevitable  fact  of  life  that  in  spite 
of  our  continuing  efforts  to  control 
costs,  they  will  increase  in  future 
years. 

But  —  as  I  said  earlier  —  the  i 
costs  of  any  one  product  do  not  j 
exist  in  a  vacuum.  To  get  a  true  per- 
,  spective  on  the  question  “Can 
I  newspapers  live  with  expanding 
i  costs?”  —  we  must  see  how  those 
i  cost  increases  compare  to  the  eco-  j 
nomic  world  in  which  we  live  and  in  j 
!  which  we  compete.  ' 

1  Here  is  one  such  comparison.  : 
Chart  2  —  and  those  following  — 
illustrate  data  assembled  by  the  re¬ 
search  firm  of  Data  Resources,  Inc. 
The  data  were  collecte.d  by  the 
Newspaper  Advertising  Bureau 
from  a  broad  base  of  member  pub¬ 
lishers  and  other  national  economic 
sources. 

The  orange  line  represents  the 
Consumer  Price  Index,  which,  as 
you  know,  is  a  composite  of  the 
prices  of  many  major  product  cate¬ 
gories,  from  housing  to  food. 

The  line  of  yellow  dashes  repre¬ 
sents  the  Producer  Price  Index, 
which,  again,  is  a  composite  of 
wholesale  and  raw  material  prices 


Chart  2  The  Price  Of  Newsprint  Versus 

The  Consumer  Price  Index 
And  The  Producer  Price  Index 
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in  various  major  categories.  Price  Index  and  The  Producer  Price 

The  dotted  blue  line  represents  Index. 

—  in  linear  form  —  the  price  of  From  our  point  of  view,  the  grow- 
newsprint  on  the  previous  bar  ing  spread  between  the  Producer 
graph  (Chart  1).  '  Price  Index  and  newsprint  prices 

i  presents  a  new  challenge  to  Abitibi- 
What  Chart  2  illustrates  is  that  i  Price.  What  it  means  is  that  Abitibi- 
the  price  of  newsprint  has  indeed  '  Price  is  going  to  be  paying  more  for 
been  in  line  with  the  cost  of  retail  I  the  raw  materials  we  buy  than  we 
goods  and  wholesale  and  raw  ma-  *  will  be  able  to  recover  in  price  in- 
terial  prices.  creases,  because  of  the  constraints 

In  fact,  in  recent  years,  as  you  !  of  newsprint  supply  and  demand, 
can  see  on  the  right  of  the  chart,  it  |  This,  of  course,  means  that  we 
is  significantly  below  the  Producer  '  must  redouble  our  efforts  to  reduce 
Price  Index.  our  costs  of  manufacturing. 

That  is  illustrated  even  more  Still,  within  the  newspaper  indus- 
graphically  in  Chart  3,  below,  which  try,  there’s  no  question  that  you 
covers  the  years  1976  to  1984.  have  been  afflicted  with  frequent  — 
Here  we  can  see  that  newsprint  j  and  substantial  —  newsprint  price 
prices  are  —  and  are  anticipated  to  '  increases.  How  have  publishers  re- 
be  —  below  both  the  Consumer  |  sponded  to  this  cost  escalation? 

Chart  3  The  Price  Of  Newsprint  Versus 

The  Consumer  Price  Index 
And  The  Producer  Price  Index 
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Index;  1976 


Chart  4  The  Price  Of  Newsprint  Versus 

The  Newspaper  Ad  Lineage  Rate  Index 
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From  Chart  4,  above,  it  appears 
that  publishers  have  reacted  as  ex- 
!  pected.  They’ve  passed  on  their 
I  cost  increases  to  the  consumer. 

In  newspaper  publishing,  the 
major  source  of  revenue  is  the  i 
advertiser.  And,  as  we  can  see  j 
here,  lineage  rates  —  shown  in 
j  blue  —  have  followed  a  steady  up- 
I  ward  trend  since  1976.  Since  1980, 

!  in  fact,  they  have  increased  at  a 
'  faster  rate  than  has  the  cost  of 
newsprint -shown  in  orange.  And,  ac¬ 
cording  to  the  Newspaper  Advertis-  | 

I  ing  Bureau  data  base  from  which 
,  this  chart  was  compiled.  Data  Re- 
I  sources,  Inc.  expects  that  lineage 
rates  will  continue  to  outpace  in¬ 
creases  in  the  cost  of  newsprint. 

While  increased  costs  of  news¬ 
print  affect  all  publishers,  they  do 
I  not  affect  all  publishers  equally.  I 
I  Chart  5,  at  right,  shows  the  effect 
j  of  newsprint  cost  as  a  percentage 
I  of  total  publishing  cost  in  terms  of 
newspaper  circulation. 

The  top  broken  green  line  repre¬ 
sents  the  large  circulation  news¬ 
papers.  We  can  see  that  while 
newsprint  costs  average  about  one  i 
third  of  total  publishing  costs  —  the  | 
trend  has  been  steadily  down  since  i 
I  1977.  It  is  evident  here  that  the 
I  other  costs  of  publishing  have  been 
increasing  at  a  faster  rate  than  the 
cost  of  newsprint,thus  making  news¬ 
print  a  progressively  lower  cost 
factor  in  the  total  publishing  mix. 

Medium  circulation  newspapers  ' 
>  —  shown  in  blue  —  have  been  af-  ! 
fected  severely  by  newsprint  cost  ] 
increases.  As  you  can  see  on  the  | 
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middle  dotted  line,  the  cost  of 
newsprint  as  a  percentage  of  total 
publishing  cost  has  risen  from  17% 
in  1970  to  about  27%  in  1980. 

The  bottom  unbroken  orange  line 
represents  small  circulation  news¬ 
papers,  which  have  been  affected 
the  most  by  newsprint  cost  in¬ 
creases.  Although  newsprint  cost 
only  accounted  for  about  8%  of 
publishing  cost  in  1970  —  com¬ 
pared,  for  example,  to  35%  for  their 
big  circulation  cousins,  the  news¬ 
print  cost  rose  to  15%  by  1980. 

These  figures  may  appear  to  be 
'awesome,  but  since  they  began 
from  such  a  low  base  —  both  in  the 
case  of  small  and  medium  circula¬ 
tion  newspapers,  the  cost  of  news¬ 
print  is  still  low  compared  to  that  of 
the  large  circulation  newspapers  as 


a  percentage  of  total  cost. 

It  is  not  my  place  at  this  meeting 
to  draw  conclusions.  My  job  is  to 
present  the  facts  from  which  con¬ 
clusions  can  be  drawn. 

I  have  quantified  the  cost  in¬ 
crease  history  of  the  past  several 
years,  and  shown  the  source  of 
those  increases  and  their  effect  on 
total  costs. 

I  have  also  shown  how  those 
costs  have  followed  a  national  pat¬ 
tern  for  most  manufactured  goods 
and  services. 

What  the  Ad  Lineage  Chart  (4) 
shows,  I  think,  is  an  important  fac¬ 
tor  —  and  perhaps,  a  tentative  con¬ 
clusion.  That  is,  the  resilience  of  the 
newspaper  publishing  industry.  As 
we,  the  newspaper’s  raw  material  ; 
supplier,  attempt  to  control  costs  I 
and  moderate  cost  increases,  the  ! 
publisher  tries  to  protect  his  profit 
margins  by  increasing  lineage 
rates.  [ 

To  preserve  this  vital  industry,  | 
then,  both  of  us,  producer  and  pub-  : 
lisher,  must  practice  the  “art  of  the  ! 
possible.”  We  must  reflect  our  in¬ 
creased  costs  in  increased  news¬ 
print  prices.  The  publisher  must 
protect  his  margins  by  increased 
advertising  lineage  rates.  But  for  us 
to  be  able  to  continue  to  supply,  and 
for  you  to  publish,  we  must  both 
work  closely  together.  Only  through 
honest  exchange,  and  an  under¬ 
standing  of  mutual  problems,  can 
we  maintain  the  strength  and  viabil¬ 
ity  of  the  newspaper  publishing 
industry.  Speaking  for  Abitibi-Price, 

I  can  assure  you  we  are  dedicated 
to  this  end.” 


Chart  5  Newsprint  As  An  Element  Of 

The  Total  Publishing  Cost  For  A  Newspaper 


Source  .  Newsprint  Information  Committee 
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Reporter  defends 
Salvador  coverage 

Raymond  T.  Bonner,  El  Salvador 
correspondent  for  the  New  York  Times, 
defended  press  coverage,  including  his 
own,  of  that  strife-tom  country. 

“The  coverage  of  El  Salvador  has  not 
been  good — it’s  been  excellent.  History 
is  going  to  show  that,’’  Bonner  said  at  an 
Overseas  Press  Club  luncheon  in  New 
York  City.  He  remarked  that  officials  of 
the  U.S.  Embassy  in  San  Salvador  “off 
the  record  and  privately  are  saying, 
‘Keep  it  up.  Keep  it  up.’’’ 

Bonner  noted  the  government  of  El 
Salvador  is  “terrible”  in  its  press  rela¬ 
tions.  “They  make  it  difficult  to  cover 
things  even  in  their  favor.” 

Bonner  felt  this  attitude  of  Salvadoran 
officials  towards  the  press  contributed  to 
the  perceptions  by  some  critics  that  U.S. 
reporters  were  favoring  the  left  in  their 
coverage. 

He  explained  American  correspon¬ 
dents’  dispatches  “romanticized”  the  re¬ 
bels  because  reporters  “don’t  spend 
enough  time  with  them.  They  could  be  on 
their  good  behavior.” 

Bonner  said  he  only  spent  two  weeks 
touring  a  guerilla  controlled  section  of 
eastern  El  Salvador.  He  said  had  he  been 
able  to  spend  months  in  the  area,  then  the 
guerilla’s  “warts”  would  have  appeared. 


The  government  of  El  Salvador  makes 
it  almost  “impossible”  for  reporters  to 
get  to  battle  areas,  a  policy  Bonner  said 
was  “a  mistake.” 

Bonner  noted  a  “pretty  vicious”  anti¬ 
press  campaign  in  El  Salvador  has 
intensified  since  the  election  brought  to 
power  “the  extreme  right — the  people 
who  have  resorted  to  violence.” 

He  said  banners  hanging  in  the  capital 
declare,  “Betray  your  own  country,  not 
ours.  Journalists,  tell  the  truth.” 

The  result  of  the  anti-press  campaign  is 
“people  in  the  street  are  taking  a  more 
vicious  attitude  (towards  reporters)  than 
before,”  Bonner  said. 

Bonner  also  defended  his  story  last 
winter  about  an  alleged  masacre  of  “700 
to  9(X)”  peasants  in  and  around  a  village 
named  Mozote. 

“That  story  is  solid,”  Bonner  asserted, 
adding  the  U.S.  Embassy  “knows  its 
solid.” 

Bonner  said  his  story  on  the  massacre 
said  it  occurred  not  just  in  Mozote  but  in 
“nine  to  11  villages  in  the  area.” 

During  the  question  and  answer  period, 
mention  was  made  that  the  guerillas  and 
their  sympathizers  have  also  criticized 
the  press’  coverage  of  El  Salvador. 

Replied  Bonner,  “If  we’re  criticized  by 
the  left  and  criticized  by  the  right,  criti¬ 
cized  by  the  Reagan  Administration,  and 
criticized  by  President  Duarte,  I  guess 
we’re  doing  our  job.” 


As  for  the  local  press  in  El  Salvador, 
Bonner  described  it  with  one  word: 
“horrible.” 

He  said  there  is  “no  opposition  press” 
in  the  country  “except  from  the  right. 
None  from  the  center  or  left.” 

The  two  major  dailies  in  San  Salvador 
are  La  Prensa  and  El  Diario  de  Hoy. 

Bonner  said  “some  600  journalists” 
went  to  the  El  Salvador  for  the  elections 
and  termed  the  “astounding”  turnout  by 
the  electorate  “a  vote  for  peace.” 

Despite  the  Salvadorans’  desire  for 
peace,  he  said,  “It  appears  there  has  been 
an  increase  in  violence  since  the  elec¬ 
tions.” 

Readers  select 
best  restaurants 

Readers  of  the  Orlando  Sentinel  were 
invited  to  become  restaurant  critics  for 
the  fourth  annual  Taste  restaurant  survey 
to  determine  the  best  restaurants  in  the 
area. 

Readers  picked  their  favorite 
restaurants  by  responding  to  a  question¬ 
naire  in  the  February  26  edition  of  the 
newspaper’s  weekly  entertainment  and 
dining  guide. 

Other  results  of  the  survey  showed  re¬ 
spondents  of  this  year’s  Taste  restaurant 
survey  dine  out  on  an  average  of  8.4  times 
a  month  with  31%  spending  from  $102  to 
$200  monthly. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more — over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept.  RK-3 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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Gannett  Co.  surveys 
executive  spouses 

Gannett  Co.  is  conducting  a  survey  of 
executive  spouses  in  an  effort  to  learn 
more  about  the  people  who  run  the  com¬ 
pany  and  pinpoint  the  problems  that  may 
arise  from  having  to  perform  “under  a  lot 
of  pressure.” 

In  mid- April  the  company  mailed  125 
questionaires  to  spouses  of  the  com¬ 
pany’s  general  management.  Louis  Har¬ 
ris  &  Associates,  a  Gannett  subsidiary, 
helped  design  the  survey  which  has  52 
questions. 

No  names  are  attached  to  the  returns. 

Gannett’s  study  was  inspired  by  a  sur¬ 
vey  of  spouses  of  Fortune  500  executives 
conducted  by  the  Wall  Street  Journal. 
The  results  were  published  in  the  Journal 
as  a  series  last  December. 

Lois  Quinn,  wife  of  John  Quinn,  senior 
vicepresident  and  chief  news  executive, 
received  one  fo  the  Journal’s  ques¬ 
tionaires.  It  gave  Quinn  the  idea  to  have 
Gannett  do  its  own  survey. 

Quinn  did  not  develop  the  questionaire 
himself  but  asked  Madelyn  P.  Jennings, 
senior  vicepresident  for  personnel  and 
administration,  to  become  involved  in  the 
project. 

“I  did  feel  that  with  the  questionaire 
coming  from  the  company  to  its  associ¬ 
ates,  it  had  to  be  little  more  cautious 
about  asking  questions  that  may  be  con¬ 
sidered  personal,”  Quinn  commented. 

“This  is  a  kind  of  temperature  taking  in 
our  company,”  said  Jennings.  “We  want 
to  know  people’s  views  of  the  company, 
their  lives,  their  spouses’  lives.  We  never 
sat  down  to  analyze  the  make-up  of  the 
spouses  of  the  executive  group.” 

The  survey  will  also  give  “some 
direction”  to  Gannett’s  benefits  pro¬ 
grams,  she  added. 

“We’re  big  enough,  and  broad  enough 
from  a  geographic  standpoint,”  Jennings 
commented,  “that  the  results  might  be 
representative  of  the  newspaper 
industry.” 

Though  the  present  survey  is  limited  to 
spouses  of  executives  with  “profit  and 
loss  responsibility,”  Gannett  is  consider¬ 
ing  doing  a  second  survey  at  “the 
department  level,”  she  said. 

Jennings  explained  the  survey  was  not 
prompted  by  any  increase  spouse-related 
problems  among  Gannett  executives. 

“At  the  level  we’re  talking  about,  these 
are  American  industry  problems,”  she 
said. 

“We  don’t  know  if  there  are  any  pro¬ 
blems  out  there,”  said  Reed  Byrum,  edi¬ 
tor  of  Gannett’s  in-house  magazine,  Gan¬ 
nett  eer.  “The  purpose  of  the  survey  is  to 
discern  if  there  are.  We’re  interested  in 
helping  the  spouse  cope,  the  executive 
cope.  The  executives  are  under  a  lot  of 
pressure,  especially  because  of  the  reces¬ 
sion.” 

Byrum  explained  the  survey  “opens  up 
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a  line  of  communication  to  the  spouses” 
who  can  “tell  us  a  lot  about  Gannett 
executives  we  could  not  get  through  nor¬ 
mal  channels.” 

Byrum,  who  is  helping  to  tabulate  the 
survey  results,  said  the  Gannetteer  will 
publish  the  findings,  probably  this  fall. 

The  survey  asks  spouses’  questions 
relating  to  executives’  job  stress  and 
burnout,  hours  executives  spend  each 
week  at  work  and  with  their  families, 
their  impressions  of  Gannett  as  an 
employer  and  as  an  information  com¬ 
pany,  their  views  of  Gannett’s  benefits 
programs,  and  how  satisfied  were  they 
with  Gannett’s  help  in  relocation. 

Other  questions  ask  spouses  how  much 
they  help  executives  make  business 
decisions,  are  they  employed  and  how 
much  do  the  Gannett  executives  help 
them  cope  with  stress  and  make  business 
decisions,  what  leisure  activities  do  the 
couples  engage  in  together,  do  the  cou¬ 
ples  share  assets  or  keep  them  separate, 
and  could  the  spouse  cope  financially  if 
the  Gannett  executive  died 
unexpectedly. 

Inside  look 
at  Elvis’s  home 

Memphis  (Tenn.)  Commercial  Appeal 
readers  were  given  a  rare  look  inside 
Graceland,  Elvis  Presley’s  home,  in  an 
eight-page  tabloid  section  May  2. 

The  special  section  afforded  the  first 
public  view  of  the  home  since  Presley’s 
death  and  one  of  the  few  since  the  home 
was  purchased  in  1957.  The  home,  now 
managed  in  behalf  of  the  entertainer’s 
former  wife,  Priscilla,  and  their  daughter, 
Lisa  Marie,  will  be  open  to  the  public  for 
tours  June  7. 

William  Thomas,  a  staff  reporter  for 
the  Commercial  Appeal,  gained  permis¬ 
sion  for  the  coverage  and  toured  the  man¬ 
sion  with  Charles  Nicholas,  chief  photo¬ 
grapher  for  the  newspaper.  His  story  pro¬ 
vided  a  walk-through  tour  for  readers, 
along  with  tidbits  of  history  and  Presley 
trivia. 

The  decision  to  present  the  material  in 
a  tabloid  section  was  based  on  availability 
of  color  on  all  pages,  and  18  color 
photographs  were  used.  They  included 
two  shots  of  Elvis  in  the  home  which  first 
appeared  with  a  story  about  Graceland  in 
the  Commercial  Appeal’s  Mid-South 
magazine  in  1%5. 

Parts  of  the  home  are  being  redeco¬ 
rated  before  tours  begin,  to  restore  an 
image  of  an  earlier,  happier  Elvis.  Tho¬ 
mas  wrote:  “Thus,  the  tour  will  avoid  any 
reminders  of  Elvis’  tragic  death,  which 
took  place  August  16,  1977,  in  the  large 
bedroom-and-bath  suite,  at  the  top  of  the 
red-carpeted  stairs  on  Graceland’s 
second  floor.” 

The  newspaper  has  received  requests 
for  hundreds  of  copies  of  the  section  since 
it  appeared.  Copies  are  being  reprinted  to 
meet  the  demand. 


Prosecutor  praises 
television  newsman 

A  Los  Angeles  deputy  district  attorney 
has  praised  a  tv  newsman  for  testifying  in 
a  murder  trial  despite  his  shield  law 
immunity,  asserting  that  the  public  will 
not  support  the  law  if  journalists  use  it  to 
protect  confidential  interviews  with  crim¬ 
inal  suspects. 

Sterling  Norris,  who  prosecuted  con¬ 
victed  “Freeway  Killer”  William  Bonin, 
told  a  meeting  of  the  Orange  County 
chapter  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  that  the 
testimony  of  KNXT  reporter  Dave  Lopez 
was  a  “substantial  factor”  in  obtaining 
Bonin’s  conviction. 

“I  certainly  appreciate  what  Lopez 
did,”  Norris  added. 

But  William  Charvet,  Bonin’s  defense 
attorney,  did  not  appreciate  it,  he  said. 

Charvet,  who  took  part  in  a  panel  dis¬ 
cussion  with  Norris  and  Orange  County 
Register  reporter  Tim  Alger,  declared: 
“What  value  is  the  newsman’s  shield  law 
if  the  reporter  changes  sides  like  Lopez 
did?” 

Lopez  testified  in  the  trial  after  a  judge 
told  him  he  did  not  have  to  (E&P,  Jan.  23, 
1982).  The  reporter  for  the  CBS-owned 
station,  met  with  Bonin  in  January,  1981 , 
promising  the  suspect  that  he  would  not 
broadcast  a  confession  of  the  murders 
that  Bonin  was  about  to  give  him  until 
Bonin  was  guaranteed  by  prosecutors 
that  they  would  not  seek  the  death 
penalty. 

It  was  Alger  who  invoked  the  shield 
law  after  Lopez  decided  to  testify.  Alger 
also  interviewed  Bonin  and  wrote  three 
stories  about  him  and  the  murders. 

The  newspaperman  said  at  the  panel 
that  he  had  been  “worried  about  the 
increasing  use  of  subpoenas  and  harass¬ 
ment  of  the  press”  by  the  courts. 

Norris  replied: 

“There  are  horrible  people  out  there 
committing  horrible  crimes.  I  think  the 
public,  given  a  chance,  will  not  be  sup¬ 
portive  of  the  newsman’s  shield  law  being 
taken  in  this  way.” 

The  meeting  was  held  at  California 
State  University,  Fullerton,  as  part  of 
Communications  Week. 

AP  to  consolidate 
broadcast  news 

The  Associated  Press  will  consolidate 
its  broadcast  news  departments  in  a  new 
Broadcast  News  Center  located  in  Wash¬ 
ington  D.C.  by  the  end  of  the  year. 

AP’s  broadcast  news  department, 
presently  in  New  York,  will  move  to 
Washington  to  join  its  radio  network. 

The  new  center  will  be  located  at  1825 
K  Street,  N.W.,  where  AP  Radio  Net¬ 
work  is  situated. 

The  wire  service’s  Washington  news 
bureau  is  a  few  blocks  from  the  new 
Broadcast  News  Center. 
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TOMORROW’S  TECHNOLOGY 
IS  TODAY’S  NEWS. 

SYSTEM/55 


Introducing  the  State-of-the-Art 
Multiprocessor  Publishing 
System. 

To  meet  today’s  needs,  a  publishing 
system  must  be  100%  reliable,  flexible 
and  expandable.  System/55  meets 
these  demands. 

By  utilizing  fault-tolerant  Tandem  Non- 
Stop’^”  computers,  System/55  provides 
the  utmost  reliability. 


Expansion  of  System/55  is  simple.  Its  * 
modular  design  accommodates  growth 
from  two  processors  to  sixteen.  And 
System/55  can  support  up  to  255  fully- 
integrated,  on-line  bureaus  . . .  across 
town  or  across  the  country. 

But  best  of  all,  you  don’t  have  to  wait 
any  longer  for  tomorrow’s  technology. 
System  '55  is  making  news  today. 

System  Integrators,  Inc. 


Our  new  Coyote  VDT  and  user-directed 
software  package  are  synonymous  with 
the  word  flexibility.  The  Coyote  is 
ergonomically  designed  and  meets 
NIOSH  recommendations.  Our  software 
simplifies  complex  capabilities  into  a 
neat,  comfortable  system  for  reporters, 
editors  and  ad-visors.  And  it  allows 
authorized  staff  members  to  customize 
forms,  headers,  lists  and  reports. 


Headquarters  Sacramento,  CA 
916/929-9481 

Eastern  Division  Manchester,  NH 
603/669-4110 


ASNE  study 

(Continued  from  page  14} 

How  Do  We  Communicate? 

News  people  enjoy  talking  with  each 
other  about  their  stories  and  would  like  to 
spend  more  time  discussing  their  news¬ 
paper  with  their  bosses. 

Fifty-six  percent  reported  frequent 
interaction  with  co-workers  about  stor¬ 
ies;  47%  reported  frequent  interaction 
with  supervisors.  Eighty  percent  said 
they  looked  to  bulletin  boards,  memos 
and  other  internal  communications  to 
find  out  what  is  happening  at  the  paper. 

A  constant  complaint  was  lack  of  guid¬ 
ance  from  managers  as  to  the  newspap¬ 
er's  goals  and  priorities.  Staffers  at  only 
one  paper  seemed  confident  that  the  news 
philosophy  and  standards  had  been  com¬ 
municated  to  them. 

People  at  all  eight  newspapers  said  they 
rarely  get  an  explanation  for  decisions  on 
assignments,  story  display  and  editing 
changes.  While  they  agreed  that  there 
isn’t  time  for  these  discussions,  the  result 
is  frustration. 

Many  expressed  concern  about  the  fre¬ 
quency  with  which  people  complained 
about  the  competitive  atmosphere  in 
newsrooms. 

Others  expressed  concern  that  the 
“new  journalists”  are  too  assertive,  often 
with  management’s  blessing — that  they 
graduate  from  journalism  schools,  model¬ 
ing  themselves  after  Joe  Rossi  (tv’s  Lou* 
Grant  show),  thinking  they  have  to  be*^ 
hard-nosed  and  hurt  someone  to  get 
ahead. 

Who’s  in  Cha^e? 

Reporters  like  their  freedom  as  long  as 
their  newspaper  is  on  a  firm  course. 

Seventy-one  percent  reported  their  su¬ 
pervisors  “allow  me  extensive  freedom 
to  plan  and  organize  my  work.”  Only 
20%  said  their  supervisors  insist  “I  stick 
to  my  job  and  leave  decisions  and  plann¬ 
ing  to  him/her.” 

Reporters  and  managers  said  groups 
affected  the  way  newspapers  are  run. 
They  said  corporate  structures  could  pro¬ 
vide  leadership  but  often  result  in 
bureaucracy  such  as  excess  meetings 
among  supervisors  that  interfere  with 
running  the  paper. 

Do  We  Like  Our  Work? 

An  overwhelming  majority  view  their 
jobs  as  satisfying,  pleasant,  good,  useful, 
fascinating,  creative  and  providing  a 
sense  of  accomplishment.  They  also 
believe  their  work  is  regarded  well  by 
others.  Three-foruths  agreed  that  their 
work  could  be  described  as  “important” 
or  “respected.” 

The  high  level  of  satisfaction,  however, 
takes  a  toll. 

Two-thirds  thought  their  jobs  are  high 
pressure;  62%  frustrating;  and  57%  end¬ 
less. 

When  asked  if  their  jobs  could  be 
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described  as  healthful,  59%  said  no. 

One  possible  cause  behind  the 
unhealthy  factor  is  eye  strain  and  fatigue 
from  VDT’s.  Inferior  electronic  editing 
systems  added  to  the  stress,  especially 
when  stories  were  lost  or  computers 
broke  down.  Complaints  about  front-end 
systems  surfaced  at  ail  eight  locations. 

Do  VDT’s  Please? 

Good  computer  systems  make  the 
news  business  more  fun  except  for  copy 
editors. 

Satisfaction  with  electronic  front-end 
systems  varied  substantially  among  staff¬ 
ers  and  depended  on  the  quality  of  the 
system.  Unhappiness  with  a  system  as 
sometimes  related  to  access  to  it. 

Older  journalists  were  the  least  satis¬ 
fied  with  the  terminals,  while  copy  edi¬ 
tors  were  the  only  job  classification  to  say 
the  new  technology  made  their  jobs  less 
pleasant. 

Seven  out  of  ten  questioned  said 
VDT’s  benefitted  supervisors  and  the 
production  staff;  two-thirds  said  they 
helped  reporters  and  copy  editors. 

What  Do  People  Read? 

News  people  under  estimate  their  read- 
ers’  dependence  on  newspapers, 
especially  for  hard  news,  and  over¬ 
estimate  the  public’s  use  of  television  and 
interest  in  fluff. 

Staffers  were  asked  to  estimate  the  pro¬ 
portion  of  adults  who  read  the  newspaper 
on  an  average  day.  The  overall  sample 
showed  a  perceived  readership  level  of 
51%  (the  national  average  is  67%).  About 
a  fourth  thought  less  than  30%  of  the  publ¬ 
ic  read  the  paper  daily,  while  another 
fourth  believe  70%  or  more  read  it  daily. 

At  one  paper  everyone  from  top  man¬ 
agement  to  the  most  recently  hired  repor¬ 
ter  believed  their  own  paper  had  a  90% 
readership  figure  when  it  was  actually 
closer  to  60%. 

Journalists  in  the  survey  also  estimated 
the  average  amount  of  time  spent  reading 
a  weekday  paper  was  24  minutes  com¬ 
pared  with  a  national  average  of  about  35 
minutes.  The  cynicism  about  the  reading 
public  showed  in  the  in-depth  interviews. 
When  asked  why  people  are  reading  less 
often,  one  respondent  said,  “Because 
they’re  lazy.” 

Journalists  also  overestimated  front¬ 
page  story  readership  as  well  as  readers’ 
interest  in  sports,  non-governmental 
local  news,  fashion,  food,  society, 
homemaking  topics,  and  celebrities  and 
personalities.  They  underrated  their 
readers  interest  in  national,  economic, 
education  and  science  news. 

What’s  Our  Image? 

News  people  hold  a  moderately  positive 
image  of  their  newspaper  but  misjudge 
readers  satisfaction  with  their  paper’s 
content  and  image. 

Compared  to  reader  ratings,  news  peo¬ 
ple  rated  themselves  stronger  on  trust 
worthiness,  accuracy,  lack  of  bias,  com¬ 
petence  and  lack  of  sensationalism. 
Readers,  on  the  other  hand,  saw  their 


newspaper  as  a  community  watchdog, 
carrying  the  latest  news,  being 
courageous  and  lively  and  caring  about 
the  readers  to  a  greater  extent  than  did  the 
average  news  person. 

What  Shap^  Our  Views? 

Information  suppliers  are  information 
addicts. 

Three-fourths  of  the  news  people  re¬ 
ported  reading  most  of  all  of  their  news¬ 
papers.  Those  working  in  the  industry 
more  than  10  years  were  the  most  thor¬ 
ough  readers. 

A  fourth  of  the  sample  reported  reading 
the  New  York  Times  and  15%  said  they 
read  the  Wall  Street  Journal. 

The  respondents  also  said  they  watch¬ 
ed  television  news  frequently  and  read  an 
average  of  six  magazines  a  month. 

What  Role  for  Research? 

News  people  fear  the  research  they 
know  little  about. 

The  study  showed  low  exposure  to 
research,  limited  usage  even  by  manage¬ 
ment  and  little  initiative  to  find  out  more 
about  it. 

Only  one-third  said  they  made  an  effort 
to  keep  up  with  industry  research.  Only 
one  in  five  said  their  newspapers  encour¬ 
aged  dissemination  of  research  findings. 

What  About  “New  Journalism”? 

A  trend  toward  emphasizing  style  and 
technique  over  the  traditional  five  W’s 
concerns  editors. 

Traditional  journalists  viewed  the 
trend  as  potentially  threatening  credibil¬ 
ity.  Some  younger  journalists  saw  it  as  a 
way  to  save  the  industry  because  it  offers 
a  chance  to  capture  the  reader’s  attention 
and  tell  a  more  complete  story. 

When  asked  to  rank  six  qualities  of  a 
news  story,  however,  accuracy  and 
impartiality  were  listed  as  most  or  second 
most  important  by  %%  and  62%  of  the 
respondents,  respectively.  Qualities 
associated  with  “new  journalism”  such 
as  literary  style  and  treatment, 
sophistication  were  ranked  as  highly 
important  by  fewer  than  five  percent. 

What  Future  Do  We  See? 

Tomorrow  looks  cloudy  to  print  jour¬ 
nalists,  and  they  are  quick  to  blame 
electronic  journalism  for  print’s  decline. 

However,  39%  felt  that  their  news¬ 
paper  has  been  making  progressive 
changes  in  content  and  format.  Less  than 
40%  agreed,  however,  “that  we  are  mak¬ 
ing  headway  in  regaining  the  reader’s 
interest  and  confidence.” 

Eighty-five  percent  said  television  has 
caused  the  decline  of  newspaper  reader- 
ship  because  its  visual  elements  make  it 
easier,  more  satisfying  and  more 
believable.  Fourty-eight  percent  said 
they  were  optimistic,  however,  about  the 
“future  of  print  journalism  in  our  commu¬ 
nity.” 

Those  interested  in  obtaining  copies  of 
the  complete  preliminary  report  should 
write  ASNE,  PO  Box  17004,  Washing¬ 
ton,  D.C.  20041. 
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Death  squads  stalk 
war  correspondents 


Covering  a  war  in  Latin  America  carries 
a  high  risk  of  being  killed  or  wounded, 
but  covering  the  Falkland  Islands  crisis 
means  fighting  for  information  and  battl¬ 
ing  censors. 

That’s  what  reporters  face  in  covering 
fighting  in  those  areas,  two  United  Press 
International  overseas  news  editors 
explained  to  about  200  New  England 
newspaper  reporters,  editors  and 
executives  at  the  26th  UPI  Newspapers 
of  New  England  annual  awards  banquet 
(May  II). 

Pieter  Van  Bennekom,  UPI’s  Mexico 
City-based  Central  America  news  editor, 
warned  reporters  not  to  expect  immunity 
from  injury  or  death  because  they  are 
journalists. 

“Press  passes  .  .  .  don’t  stop  bul¬ 
lets,’’  he  said. 

He  explained  many  reporters  are 
marked  for  death  by  government  and 
guerrilla  death  squads  and  should  anti¬ 
cipate  danger,  including  the  chance  of  the 
stray  bullet  in  a  crossfire. 

“Boy  you  have  to  wear  a  flak  jacket  to 
do  this  job,’’  one  editor  said. 

UPI  European  news  editor  Alex  Frere 
said  journalists  trying  to  cover  the  fight¬ 
ing  between  Argentina  and  Great  Britain 
over  the  Falkland  Islands  don’t  have  to 
worry  about  jungle  terrain. 

Their  biggest  problem,  he  said,  is  trying 
to  get  unbiased  information  while  sitting 
on  aircraft  carriers  or  in  Buenos  Aires. 

“It’s  a  war  that’s  very  difficult  to  re¬ 
port,’’  he  said,  “because  you  don’t  know 
what’s  going  on.’’ 

Frere  said  both  governments  try  to  cen¬ 
sor  news  about  logistic  movements  and 
reporters  couldn’t  get  close  enough  to  the 
islands  for  the  kind  of  front  line  coverage 
available  in  Latin  America. 

Van  Bennekom,  a  Netherlands  native, 
said  four  Dutch  journalists  killed  in  El 
Salvador  two  months  ago  were  warned 
they  were  targeted  for  assassination,  but 
disregarded  the  message.  He  said  34  jour¬ 
nalists,  including  four  from  UPI,  are  on 
hit  lists  compiled  by  El  Salvadoran  death 
squads. 

But  Van  Bennekom  said  reporters 
should  not  expect  or  request  special  pro¬ 
tection,  and  should  never  arm  them¬ 
selves.  “We  journalists  have  no  special 
protection  and  I  don’t  think  we  should 
want  any,”  he  said. 

High  on  his  list  of  do’s  and  don’ts  for 
covering  the  fighting  in  Latin  America,  he 
said,  are: 

—  Never  go  alone  to  a  secret  rendez¬ 
vous  looking  for  an  exclusive,  “It  could 
be  a  setup,”  he  warned. 
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—  Never  go  alone  into  a  combat  zone. 
“You  could  be  wounded  and  bleed  to 
death  and  no  one  will  know  where  you 
are.” 

—  Speak  the  language  and  do  your 
homework.  Van  Bennekom  said  he  saw 
one  American  radio  correspondent  yell¬ 
ing,  in  English,  to  a  group  of  people  res¬ 
cued  from  an  airplane  hijacking,  “Are 
you  Communists?”  That  ended  abruptly 
when  the  reporter  was  punched  in  the 
nose  by  one  of  the  passengers. 

Van  Bennekom  said  reporters  should 
take  frequent  death  threats  seriously. 
“We  don’t  know  where  the  bullet  or  the 
threats  are  coming  from,”  he  said. 

He  estimated  two  dozen  news  people, 
including  those  from  Latin  American 
publications,  have  been  killed  in  Guate¬ 
mala  alone,  and  two  dozen  more  are  miss¬ 
ing. 

Van  Bennekom  said  many  reporters 
seeking  exclusive  stories  by  traveling 
with  guerrilla  forces  in  Latin  American 
countries  should  realize  “you  must 
become  aware  you  will  be  a  target.  They 
aren’t  going  to  stop  the  fighting.” 

New  York  Times  Mexico  City  bureau 
chief  Alan  Riding  is  “on  more  death  lists 
than  anyone,”  he  said,  although  he  added 
it  hasn’t  stopped  Riding  from  obtaining 
news  stories. 

“The  war  is  not  being  staged  for  the 
benefit  of  American  correspondents,”  he 
said.  Van  Bennekom  complained  many 
publications  and  television  networks  are 
sending  inexperienced  non-Spanish 
speaking  reporters  to  Latin  America. 

“It’s  a  jungle  out  there.  There’s  a  war 
going  on,  and  if  we  want  to  be  in  it  we 
might  get  hit,  too,”  he  said. 

♦  ♦  * 

UPI  is  celebrating  its  75th  anniversary 
this  year  and  the  company’s  New  Eng¬ 
land  vicepresident  and  general  manager 
Kenneth  Braddick  said  its  recent  finan¬ 
cial  resurgence  has  coincided  with  the 
introduction  of  many  new  regional  fea¬ 
tures  to  go  along  with  the  international 
coverage. 

“UPI  looks  forward  to  the  21st  century 
with  the  same  excitement,  vigor  and 
determination  as  we’ve  met  the  challenge 
of  this  one,”  Braddick  said. 

While  New  England  newspapers  get 
international  coverage  of  course,  they 
will  all  receive  new  regional  weekly  col¬ 
umns  called  “Viewpoint.” 

There  are  also  special  weekly  features 
on  the  weather,  entertainment,  design 
and  medicine,  travel,  family  and  personal 
finances,  sports  columns  and  distribution 
of  features  by  subscribing  to  other  papers 
in  the  region. 


Broadcast  coverage 
of  Senate  delayed 

The  United  States  Senate  put  off  for 
two  months  a  showdown  on  whether 
television  and  radio  crews  should  be 
allowed  to  cover  its  proceedings. 

Technically,  the  Senate  approved  a 
resolution  on  a  voice  vote  directing  its 
Rules  and  Administration  Committee  to 
“provide  for  television  and/or  radio 
coverage”  of  Senate  proceedings  within 
60  days.  Yet,  the  seeming  commitment  to 
allow  broadcast  coverage  in  those  words 
is  no  commitment  at  all. 

Opponents  of  broadcast  coverage 
made  clear  before  a  recorded  vote  earlier 
that  they  were  supporting  an  amendment 
incorporating  the  referral  to  the  Rules 
Committee  only  as  an  expedient  com¬ 
promise.  The  original  Senate  resolution, 
S.R.  20,  flatly  authorized  tv  and  radio 
coverage  without  specifying  rules  for 
doing  so. 

After  prolonged  debate  on  the  meas¬ 
ure,  which  was  pushed  hard  by  Majority 
Leader  Howard  Baker  of  Tennessee, 
members  finally  agreed,  95-1,  on  the 
amendment  directing  the  Rules  Com¬ 
mittee  to  write  the  guidelines  first,  before 
the  final  vote  on  authorizing  broadcast 
coverage. 

Before  the  vote.  Sen.  Russell  Long  (D.- 
La.),  leader  of  the  opponents  to  broad¬ 
cast  coverage,  stressed  for  the  record  that 
opponents  voting  for  the  amendment  to 
end  S.R.  20  to  the  Rules  Committee 
“does  not  prejudice  their  right  to  contin¬ 
ue  to  oppose  tv  coverage”  after  the  com¬ 
mittee  reports  out  its  guidelines  for 
broadcast  coverage. 

Sessions  of  the  House  of  Representa¬ 
tives  have  been  provided  to  cable  televi¬ 
sion  subscribers  for  three  years. 

82  j-schools  offer 
accredited  programs 

Four  universities  were  added  to  the  list 
of  institutions  with  journalism  programs 
accredited  by  the  Accrediting  Council  on 
Education  in  Journalism  and  Mass  Com¬ 
munications  at  its  meeting  in  San  Francis¬ 
co  in  April,  according  to  ACEJMC  presi¬ 
dent  Don  Carter  of  Knight-Ridder. 

The  Council  withheld  accreditation 
from  Boston  University,  and  Northwest¬ 
ern  University  earlier  withdrew  its  re¬ 
quired  for  reaccreditation,  removing 
itself  from  the  accredited  list.  That  list 
now  includes  186  programs  (sequences) 
at  82  universities,  including  14  pro¬ 
fessional  graduate  programs  in  journal¬ 
ism  and  mass  communications  at  12  uni¬ 
versities. 

Newly  accredited  schools  or 
departments  are  at  Florida  A&M  Univer¬ 
sity,  Humboldt  State  University  (Califor¬ 
nia),  Eastern  Illinois  University  and  St. 
Cloud  State  University  (Minnesota). 
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Salem  Smith  was  appointed  director 
of  marketing  and  promotion  of  the  con¬ 
sumer  marketing  department  of  the  New 
York  Times  with  responsibility  for 
research,  analysis,  planning  and  promo¬ 
tion  in  a  newly  created  division  of  the 
circulation  operation.  Smith  joined  the 
Times  in  1978  and  most  recently  was 
research  development  manager  in  the 
advertising  marketing  department. 

*  «  * 

Robert  F.  Williams  has  retired  from 
Lancaster  (Pa.)  Newspapers  Inc.  as 
director  of  advertising  sales  after  36  years 
of  service.  He  will  be  succeeded  by 
Harold  E.  Miller  Jr. 

Miller  was  named  assistant  director 
last  January  and  previously  was  regional 
sales  manager  for  WGAL-TV. 

♦  ♦  « 

Jeff  Carmack,  formerly  reporter- 
photographer  for  the  Woodward  (Okla.) 
Press  and  previously  manager  of  the 
photographic  services  department  of 
Central  State  (Okla.)  University  was 
named  Guthrie  (Okla.)  Leader  managing 
editor. 

*  *  * 

David  Jones,  formerly  Tulsa  Tribune 
entertainment  editor  and  more  recently 
Tribune  correspondent  in  Washington, 
was  promoted  to  vicepresident  of  the 
paper  with  assignment  to  promotion  and 
special  projects.  Ellis  Widner, 
entertainment  staffer  since  1976,  suc¬ 
ceeds  Jones. 

*  4c  * 

Bill  Bentley,  editor  and  publisher  of 
the  Lawton  (Okla.)  Constitution  and 
Press,  has  accepted  a  second  term 
appointment  as  a  civilian  aide  to  the  Sec¬ 
retary  of  the  Army. 

♦  *  ♦ 

James  Quinn  has  been  named  manag¬ 
ing  editor  of  the  Vinita  (Okla.)  Journal  to 
succeed  Ginney  Duke. 

♦  ♦  * 

Jeffrey  Green  was  appointed 
marketing  director  of  the  Washington 
Times,  a  five-day  morning  paper  sched¬ 
uled  to  begin  publication  in  mid-May. 
Green  most  recently  was  promotion  man¬ 
ager  at  Madison  (Wise.)  Newspapers. 

^ - QUOTE  .  . 
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Harnett 

BOSTON  PROMOTIONS — Editor  Donald  H.  Forst  of  the  Herald  American 
announced  appointments  of  Robert  J.  Sales  to  executive  editor  from  manag¬ 
ing  editor;  Ken  Harnett  to  managing  editor  from  deputy  managing  editor; 
with  Charles  P.  O'Brien  to  deputy  managing  editor  from  city  editor.  Alan  S. 
Eisner,  most  recently  assistant  city  editor,  moves  up  to  O'Brien's  former  post. 

Sales  has  served  as  managing  editor  since  1979  and  earlier  was  editor  of 
the  Boston  Phoenix  and  a  reporter  for  the  Boston  Globe.  Harnett  was  with  the 
Associated  Press  in  Washington  before  joining  the  Herald  American. 


O'Brien 


William  B.  Burke,  controller  of  the 
Peninsula  Times  Tribune,  Palo  Alto,  will 
assume  additional  responsibilities  of 
chief  financial  officer.  He  occupies  the 
position  formerly  held  by  Michael  R. 
Weaver,  who  was  appointed  director  of 
planning  and  analysis  for  the  Tribune 
Company  California  Newspaper  Group. 

Terri  Bennison,  manager  of  data  pro¬ 
cessing  for  the  newspaper,  will  continue 
to  work  on  projects  for  the  paper  while 
also  working  for  the  California  group. 

4c  * 

Dennis  R.  Kohn  was  named  assistant 
circulation  manager  of  the  Merced 
(Calif.)  Sun-Star. 

♦  *  * 

Richard  F.  Pittman,  publisher  of  the 
Tampa  Tribune  and  the  Tampa  Times, 
was  named  chairman  of  “The  Committee 
of  100”,  the  economic  development  arm 
of  the  Greater  Tampa  Chamber  of  Com¬ 
merce.  The  committee’s  main  goal  is  to 
attract  new  business  and  industry  to  the 
area  while  assisting  expansion  of  present 
companies. 

,  UNQUOTE - s 


L.  Kay  Schultz,  formerly  vicepresi¬ 
dent  and  director  of  operations  of  the 
Orange  Coast  Daily  Pilot,  Costa  Mesa, 
Calif.,  was  named  vicepresident  and 
director  of  advertising. 

Michael  P.  Harvey  moved  from 
marketing  director  for  advertising  to 
marketing  director  of  the  circulation 
department. 

Kenneth  N.  Goddard,  Jr.,  formerly 
circulation  director,  becomes  operations 
director. 

4e  4c  * 

Michael  T.  Hengel,  formerly  news 
editor,  has  succeeded  Jimmie  Jones,  as 
editor  of  the  Vallejo  (Calif.)  Times- 
Herald.  Jones  was  promoted  to  general 
manager. 

*  *  « 

Dale  Millard  and  Diane  Wallace 
were  promoted  to  retail  advertising  man¬ 
ager  and  assistant  manager,  respectively, 
of  the  Clearwater  (Fla.)  Sun.  Millard 
most  recently  was  assistant  retail  mana¬ 
ger  and  succeeds  Dominick  Barbara, 
who  transferred  to  Sun  Community 
Newspapers,  Largo,  as  sales 
development  manager.  Wallace  has  been 
an  account  executive  in  retail  display 
advertising  for  several  years. 
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Michelle  R.  Shain  has  been  adv¬ 
anced  to  promotion  manager  of  the 
Greenville  (S.C.)  News-Piedmont  Co., 
and  Nancy  G.  Anderson  has  succeeded 
her  as  coordinator  of  the  Newspaper  In 
Education  program.  Shain  has  served  as 
assistant  promotion  manager.  Anderson 
taught  school  in  North  Carolina  and  has 
experience  in  journalism  and 
merchandising. 

*  *  * 

Becky  Grissom  is  the  first  woman 
ever  named  to  the  board  of  directors  of 
the  Hoosier  State  Press  Association.  She 
and  her  husband,  Norman  Grissom, 
publish  the  Mitchell  Tribune,  a  weekly. 
Also  elected  to  the  board  was  Wendell 
Holt,  publisher  of  the  Martinsville 
Reporter,  a  daily. 

Ned  Bradley,  president-elect  of  the 
association  and  general  manager  for 
Home  News  Enterprises,  Columbus,  was 
re-elected  to  the  board  as  was  Frank 
Heuring,  publisher  of  the  Petersburg 
Press  Dispatch. 

*  «  ♦ 

Timothy  G.  Faherty  has  been  named 
managing  editor  of  Today’s  Sunbeam, 
Salem,  N.J.,  moving  up  from  city  editor. 

Anthony  F.  Tierno  was  named  assis¬ 
tant  publisher  and  will  have  total 
operating  responsibility  of  the  company. 
Prior  to  joining  Sunbeam,  Teirno  was 
business  manager  of  the  Philadelphia 
Journal  for  four  years. 

♦  ♦  * 

Robert  Nesoff  of  New  Milford  has 
been  re-elected  president  of  the  North 
Jersey  Press  Club.  Nesoff,  travel  col¬ 
umnist  with  McNaught  Syndicate,  is  the 
first  president  to  serve  four  terms  in  the 
club’s  55-year  history. 

*  *  * 

Richard  Somerville  was  named 
news  editor  of  the  Des  Moines  Tribune. 
He  joined  the  Register  in  1964  and  moved 
to  the  Tribune  as  telegraph  editor  in  1976. 
Somerville  has  also  served  as  metro  edi¬ 
tor  and  assistant  news  editor  of  the  Tri¬ 
bune. 

*  * 

Tom  Walerow  and  Gerald  Cox 
have  joined  the  copy  desk  of  the  Albu¬ 
querque  Tribune.  Walerow  was  formerly 
city  editor  of  the  Minot  (N.D.)  Daily 
News  and  Cox  is  a  former  news  editor  of 
the  San  Juan  Star  and  also  was  with  the 
Las  Vegas  Sun  three  years.. 

♦  ♦  * 

Knight-Ridder  Broadcasting,  Inc.,  has 
announced  a  realignment  of  its  senior 
officers. 

Albert  J.  Gillen,  president,  was 
named  chairman  of  the  board  of  directors 
and  continues  as  chief  executive  officer. 
He  was  succeeded  as  president  by  Ter¬ 
rence  McGuirk,  president  and  general 
manager  of  WTEN  (tv)  in  Albany,  N.Y., 
who  also  becomes  chief  operating  officer. 
H.  Richard  Eldredge,  vicepresident, 
was  named  executive  vicepresident. 
EDITOR  &  PUBLISHER  for  May  22.  1982 


J.D.  Swartz  is  the  new  president  of 
Worrell  Newspapers,  Inc.  and  Worrell 
Broadcasting.  Associated  with  the  com¬ 
pany  for  more  than  25  years,  Swartz  has 
been  senior  vicepresident  since  1979. 

Thomas  E.  Worrell,  Jr.,  is  now  chair¬ 
man  of  the  board  of  the  Virginia-based 
communications  company  and  will  contin¬ 
ue  an  active  role  in  the  firm.  Worrell  was 
president  from  1 974  until  now. 


Harry  J.  Lally  has  been  named  pres¬ 
ident  and  chief  operating  officer  of 
Brooks  Community  Newspapers,  West- 
port,  Conn.  He  has  been  executive 
vicepresident  and  general  manager  of  the 
group  since  1973.  He  joined  the  Westport 
News  in  1970  as  vicepresident  and  gener¬ 
al  manager.  The  group  also  includes  the 
Fairfield  Citizen-News,  Darien  News- 
Review  and  Norwalk  News. 

«  ♦  ♦ 

Joining  the  Denison  (Texas)  Herald 
department  heads  are  Robert  Blake  as 
advertising  director  and  Ricky  Dority, 
as  circulation  manager.  Blake  moved 
from  the  Anderson  (S.C.)  Independent 
and  Daily  Mail.  Dority  was  circulation 
manager  of  the  Paris  (Texas)  News  ear¬ 
lier  in  his  career.  Blake  succeeds  Wal¬ 
ter  Reinhard,  who  retired.  Tom 
Hakel,  formerly  retail  ad  manager  and 
also  acting  ad  manager,  was  promoted  to 
assistant  ad  manager. 

All  the  newspapers  are  Harte-Hanks 
divisions. 

*  «  * 

Thomas  Kies  was  named  retail 
advertising  manager  of  the  Elmira  (N.Y.) 
Star-Gazette,  succeeding  Scott  T. 
Donaldson,  who  transferred  to  the  Itha¬ 
ca  (N  .Y .)  Journal  as  advertising  director. 
Kies  joined  the  Star-Gazette/Sunday 
Telegram  in  1978  and  most  recently  has 
been  major  accounts  manager. 

Mary  M.  Smith  was  appointed  super¬ 
visor  of  the  classified  advertising  phone 
room.  She  had  served  as  national 
advertising  supervisor. 

tti  * 

Kermit  Holt,  travel  editor  of  the  Chi¬ 
cago  Tribune  for  the  past  21  years,  has 
retired  after  more  than  41  years  with  the 
paper. 
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Leland  Forrest  has  retired  from 
Landon  Associates,  after  24  years  with 
the  firm.  Previously  he  had  worked  in  the 
Scripps-Howard  Chicago  office,  fol¬ 
lowed  by  stints  at  the  Knoxville  News- 
Sentinel,  Indianapolis  Times  and  the  Chi¬ 
cago  Sun-Times.  Since  1966  he  has  been 
the  Landon  manager  in  Cleveland. 

♦  *  « 

Robert  J.  Kurzawa,  circulation 
marketing  manager  for  the  Detroit  News, 
has  been  promoted  to  circulation  sales 
manager 

*  *  * 

James  E.  Bonneau  has  resigned  as 
circulation  director  of  the  Yakima 
(Wash.)  Herald-Republic  to  start  a  new 
circulation  consulting  business  in  Centra- 
lia,  Washington.  James  Thomas  was 
named  to  replace  Bonneau  in  Yakima. 

(Continued  on  page  43) 
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Jessie  Bancroft  Cox 

Jessie  Bancroft  Cox,  a  former  director 
of  Dow  Jones  who  represented  the 
majority-ownership  family,  died  April  20 
at  the  age  of  73.  Mrs.  Cox  was  the  eldest 
grandchild  of  Clarence  W.  Barron,  who 
acquired  the  company  in  1902. 

A  strong  contribitor  to  the  growth  and 
reputation  of  Dow  Jones,  she  was  equally 
assiduous  in  avoiding  the  limelight.  She 
held  a  firm  conviction  that  her  family's 
stewardship  of  the  Wall  Street  Journal 
and  Dow  Jones’  other  publications  was  a 
public  trust  and  made  advance  arrange¬ 
ments  for  it  to  continue  as  such  under  her 
surviving  sister,  Jane,  and  her  son.  Bill, 
both  Dow  Jones  directors,  and  other 
members  of  the  family. 

Parade  promotions 

Murray  M.  Weiss,  managing  editor  of 
Parade  magazine  the  past  year,  has  been 
appointed  executive  editor  and  Larry 
Smith,  a  senior  editor,  moves  up  to  man¬ 
aging  editor. 

Weiss  previously  was  managing  editor 
of  the  International  Herald  Tribune  for  13 
years  and  also  served  as  managing  editor 
of  the  New  York  Herald  Tribune. 

Smith,  with  Parade  the  past  nine 
months,  was  previously  an  editor  with  the 
New  York  Times  and  New  York  Daily 
News  and  has  also  held  editorial  posts 
with  the  Westchester  Rockland  News¬ 
papers,  Tarrytown  (N.Y.)  Daily  News, 
and  the  White  Plains  (N.Y.)  Reporter 
Dispatch. 

Missouri  appoints 

Kenneth  Kobre,  assistant  professor  of 
journalism  at  the  University  of  Houston, 
becomes  chairman  of  the  photojournal¬ 
ism  sequence  at  the  University  of  Mis¬ 
souri  School  of  Journalism,  Columbia, 
next  Fall. 

Kobre  succeeds  Professor  Angus 
'McDougall,  who  is  retiring  after  10  years 
as  chairman. 


Kobre,  with  the  University  of  Houston 
three  years,  directed  the  photography 
sequence  in  the  School  of  Communica¬ 
tion  and  taught  photo  courses. 

Decorated  by  emperor 

Junnosuke  Ofusa,  a  Japanese  jour¬ 
nalist  who  has  worked  for  the  New  York 
Times  50  years,  is  the  first  journalist  to  be 
decorated  by  Emperor  Hirohito  of  Japan. 

Ofusa  received  the  Fourth  Class  Order 
of  the  Sacred  Treasure  on  May  12  at  the 
Foreign  Ministry  for  “the  service  he  has 
rendered  in  promoting  friendly  relations 
between  Japan  and  the  United  States  for 
many  years.”  Later  he  was  received  by 
Emperor  Hirohito  at  the  Imperial  Palace. 

Ofusa  began  with  the  Times  in  1930  as 
assistant  to  the  newspaper’s  first  bureau 
chief,  Hugh  Byas.  Before  the  war,  when 
United  States  and  Japanese  relations 
were  strained,  Ofusa  defended  Byas 
when  he  heard  Japanese  secret  police 
suspected  the  Times  man  was  a  spy.  Ofu¬ 
sa  told  the  police  they  should  arrest  him 
since  he  had  provided  Byas  with 
information  for  articles  the  police 
through!  were  treasonous.  Neither  jour¬ 
nalist  was  arrested. 

Economic  writers  eject 

John  Rumsey,  business  editor  of  the 
Rochester  (N.Y.)  Times  Union  is  the  new 
president  of  the  Society  of  America  Busi¬ 
ness  and  Economic  Writers.  The  society 
was  founded  19  years  ago  to  promote 
comprehensive  coverage  of  economic 
and  business  issues. 

Other  officers  elected  at  the  Kansas 
City  convention  earlier  this  month  are: 
David  Beal,  executive  business  editor  of 
the  St.  Paul  (Minn.)  Dispatch  and  The 
Pioneer  Press;  James  Mitchell,  business 
editor  of  the  San  Jose  Mercury  News, 
treasurer,  and  Michael  Millican,  business 
news  editor  of  the  Associated  Press,  New 
York,  secretary. 
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Newspeople 

(Continued  from  page  41) 


Gordon  Brunton,  president  of 
International  Thomson  Organisation 
Limited,  has  announced  a  number  of 
appointments. 

W.  M.  Brown  was  appointed  execu¬ 
tive  vicepresident  and  chief  operating 
officer  of  International  Thomson  Hold¬ 
ings,  Inc.,  reporting  to  Brunton  as  presi¬ 
dent  and  chief  executive  of  ITHI.  Also 
Brown  was  appointed  president  and  chief 
executive  officer  of  International  Thom¬ 
son  Organisation,  Inc.,  the  subsidiary  of 
ITHI  which  comprises  its  U.S.  publishing 
interests.  Brunton  remains  chairman  of 
ITOI.  Brown  remains  executive 
vicepresident  of  International  Thomson 
Organisation  Ltd. 

C.N.D.  Cole  was  appointed  chairman 
and  chief  executive  of  Thomson 
Information  Services  Limited  and  re¬ 
mains  chairman  of  Thomson  Books  Lim¬ 
ited  and  responsible  for  co-ordinating 
group  policy  on  information  technology. 
Cole  assumes  group  responsibility  for 
external  and  internal  communications. 

James  Evans  was  appointed  chairman 
and  chief  executive  of  Thomson  Regional 
Newspapers  Limited,  and  retains  his 
existing  responsibilities  as  chairman  of 
Thomson  Withy  Grove  Ltd.,  and  for 
group  personnel  and  management 
development  policies. 

I.M.  Clubb  was  appointed  to  the  board 
of  International  Thomson  Organisation 
Pic.  as  financial  director.  Brown,  Cole 
and  Evans  remain  as  joint  deputy  manag¬ 
ing  directors  of  Internatonal  Thomson 

Organisation  Pic. 

*  *  * 

Appointments  at  the  Florida  Times- 
Union,  Jacksonville,  include: 

Mary  E.  Kress,  named  business  edi¬ 
tor,  replacing  Dave  Whitney  who  will 
devote  full  time  to  his  business  column. 
Kress  since  1980  has  worked  as  planning 
editor,  handling  special  projects  and  edit¬ 
ing  the  Sunday  Insight  section.  Pre¬ 
viously  she  was  Georgia  editor.  Whitney, 
with  the  newspaper  since  1977,  pre¬ 
viously  worked  for  the  Associated  Press 
and  was  a  consultant  to  the  Environmen¬ 
tal  Protection  Agency. 

Sharon  McGriff  joined  the  Times- 
Union  as  city  desk  reporter  and  most  re¬ 
cently  was  with  the  Vallejo  (Calif.) 
Times-Herald. 

Joseph  Julavitz  is  sports  news  chief. 
He  had  worked  for  the  newspaper  in 
1974,  and  most  recently  was  with  the  New 
Orleans  States  Item. 

Berryl  Lee  is  the  new  television  list¬ 
ings  editor.  She  replaces  Martha  Tho¬ 
mas,  who  died  in  February. 

Dennis  Haslam  joins  the  staff  as 
assistant  news  editor,  replacing  Richard 
Allport,  who  was  named  news  editor. 
Most  recently  Haslam  worked  for  the 
Philadelphia  Bulletin  as  wire  editor. 
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Gunther  Simpkins 

NASHVILLE  TITLES— Irby  C.  Simpkins 
has  been  named  publisher  of  the  Nashville 
Banner  from  president  and  Jack  Gunter, 
was  named  vicepresident  and  general 
manager.  Simpkins  is  a  former  banker. 

Gunter  was  assistant  to  the  publisher, 
and  before  that,  chief  photographer.  He 
has  been  a  Banner  staffer  34  years. 


Changes  in  the  advertising  department 
of  the  Buffalo  Evening  News  include: 
Deborah  McMurray,  to  the  newly- 
created  position  of  classified  advertising 
telephone  sales  manager;  Francis  J. 
PoiTRAS  to  co-op  advertisng  sales  mana¬ 
ger. 

McMurray  most  recently  was  with 
Mediamax  in  Buffalo  and  earlier  in  classi¬ 
fied  management  positions  at  the  Min¬ 
neapolis  Star  and  Tribune.  Poitras  was 
previously  retail  sales  manager  of  the 
News’  home  and  gardening  advertising 
division. 

«  «  « 

Deborah  Musselwhite  has  been 
named  marketing  manager  for  the 
Greensboro  (N.C.)  Daily  News  &  Rec¬ 
ord.  She  was  president  of  her  own 
advertising  agency  and  earlier  advertising 
manager  for  the  clothing  store  chain  Pra- 
go/Guyes,  Inc. 


re  are  pleased  to  announce 
the  following  FULL  SERVICE  Television  Station  Grants 
by  the  Federal  Communications  Commission 

CCXJKEVILLE,  TN,  Granted  Ch.  28 
on  April  9, 1982.  Expeditiously  Processed  by  the  FCC 
Television  Branch  in  only  DAYS 

THIEF  RIVER  FALLS,  MN,  Granted  VHF  Ch.  10 
on  April  22,  1982,  Expeditiously  Processed  by  the  FCC 
Television  Branch  in  only  240  DAYS 

PANAMA  CITY,  FLA.,  Granted  Ch.  28 
on  May  6, 1982,  Expeditiously  Processed  by  the  FCC 
Television  Branch  in  only  151  DAYS 

HILO,  HI,  Granted  VHF  Ch.  2 
on  Feb.  22,  1982,  Expeditiously  Processed  by  the  FCC 
Television  Branch  in  only  186  DAYS 

— ALSO— 

We  are  pleased  to  announce 
the  Grant  of  LPTV  (Channel  5  in  Huntsville,  Texas  to 
HAR  I  I -HANKS  COMMUNICATIONS 
on  April  20, 1982.  Expeditiously  Processed  by  the  FCC 
Auxiliary  Branch  in  only  229  DAYS,  and  International  Expo 
Information  Broadcasters  Special  Authority  to  operate  on 
Television  Channel  7  during  the  Worlds  Fair. 

EDWARD  M.  JOHNSON  AND  ASSCXIATES 
is  proud  to  have  served  as  consultant  in 
preparing  the  complete  application  on 
behalf  of  the  above  clients. 


Edward  M.  Johnson 
&  Associates,  Inc. 


Suite  450,  One  Regency  Square,  Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D  C.  (202)775-1802 
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APS  typesetter? 


Whether  you’re  the  size  of  the  Kokomo  Tribune  or  the  Los  Angeles  Times,  there’s  an 
Autologic  digital  CRT  typesetter  in  your  price  range. 

The  Indiana  Kokomo  Tribune,  with  a  circulation  of  30,000,  modernized  their  type¬ 
setting  operation  with  Autologic’s  APS-Miao  5.  This  phototypesetter  has  made  Autologic 
reliability  and  speed  affordable  for  mid-sized  or  smaller  papers  with  5,000  circulation  and  up. 

The  Los  Angeles  Times,  with  Sunday  circulation  of  nearly  1,300,000,  uses  Autologic 
APS  5’s,  the  powerful  phototypesetters  that  set  80%  of  the  major  U.S.  dailies. 

_ _  _  Find  out  which  typesetter  in  the  Autologic  family 

paper,  from  one  of  the  APS-Miao  5  series  to  the 
top-end  100-pica  APS  5. 

Contact  Autologic,  Inc.,  1050  Rancho  Conejo  Blvd., 
Newbu^  Park,  CA  91320.  (805)  498-9611. 

A  subsidiary  of  Volt  Information  Sciences,  Inc. 


APS  typesetters  byAutolt^c® 
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Dallas  Convention  Center 
Dallas,  Texas 

The  54th  Annual  AN PA/Research  The  Tuesday  and  Wednesday  terns.  Full-text  library  retrieval  sys- 

Institute’s  Production  Management  general  sessions  will  start  at  9  a.m.  terns  and  new  approaches  to  news- 
Conference,  Co-Sponsored  with  the  and  run  until  10:20  a.m.  Three  con-  paper  databases  will  also  be  demon- 

Texas  Daily  Newspaper  Associa-  current  workshop  sessions  on  both  strated. 

tion,  will  be  held  this  year  at  the  Dal-  days  will  be  held  from  10:35  a.m.  to  Front-end  electronic  copy  process- 

las  Convention  Center,  Dallas,  11 :25  a.m.  and  repeated  at  11:35  a.m.  ing  suppliers  will  again  show  en- 

Texas,  June  19-23.  to  12:30  p.m.,  in  Rooms  A,  B,  and  C  hanced  systems  including  business 

This  ninth  ANPA/Rl  “Conference  of  the  Parquet  Ballroom  area.  Level  and  circulation  packages  along  with 

Planning  Issue”  is  designed  specifi-  111.  electronic  systems  for  tracking 

cally  by  Editor  &  Publisher  for  the  The  chairman.  Production  Man-  advertising  copy.  The  exhibit  hall 
many  newspaper  executives  who  agement  Conference  Arrangements  will  also  have  a  number  of  exhibitors 

will  attend  the  June  meeting.  Committee,  Ralph  S.  Roth,  said  the  showing  character  generators  and 

To  aid  newspaper  executives  in  five  days  of  “Profiles ’82”  will  offer  more  sophisticated  systems  for 

planning  their  visits  to  the  exhibit  the  opportunity  of  collectively  cable-tv  programming.  Front-end 

hall,  this  issue  lists  alphabetically  all  examining  first-hand  the  many  new  suppliers  will  also  present  interfaces 

exhibitors  as  ofpublication  date.  The  and  expanded  views  and  ideas  so  for  classified  programs  and  cable-tv 

listing,  coupled  with  the  information  vitally  necessary  to  the  further  headend  systems.  The  ANPA/Rl  will 

provided  on  each  exhibitor,  will  per-  advancement  of  the  newspaper  busi-  not  only  show  its  prototype  Re¬ 
mit  executives  to  have  an  advanced  ness  in  the  future.  QueSt-DB  one-way  teletext  unit  for 

overview  of  the  technologies  to  be  Information  provided  by  suppliers  the  consumer  market  but  also  its 
presented .  to  the  industry  for  this  Special  Plann-  Layout  system. 

The  theme  of  this  year’s  con-  ing  Issue  indicates  a  number  of  Anting  press  systems  will  again 
ference  is  PROFILES  ’82:  MEDIA  developments  will  draw  the  attention  attract  the  attention  of  production 

IN  MOTION.  Expanded  views  and  of  newsroom,  production  and  front  directors  and  top  management.  New 

ideas  will  be  presented  on  computers  office  executives.  web  offset  (lower  cost)  press  units 

(both  personal  and  business),  A  full  page  pagination  system  with  will  be  discussed  as  well  as  offset 

electronic  cameras,  telecommunica-  graphics  will  be  online  to  a  Com-  conversion  systems.  A  new  press  for 

tions  and  distribution  systems.  puter-to-Plate  system.  Another  full  weeklies  and  shoppers  will  be  shown 

On  Monday,  Tuesday  and  page  pagination  system  with  that  uses  an  Anilox  inking  system. 

Wednesday,  Conference  sessions  graphics  will  show  a  sub-system  for  Retrofitable  Anilox  inking  systems 

will  be  held  in  the  Dallas  Convention  newspapers  that  will  have  four  color  will  continue  to  attract  attention  as 

Center — The  Theatre,  Level  111.  The  process  capability.  Another  supplier  will  true  Flexographic  printing  press 

general  session  on  Monday  will  will  demonstrate  a  working  laser  designs. 

begin  at  9  a.m.  and  end  at  10:45  a.m.  plate  making  system  that  previously  The  industry  this  year  moves  a 

Then  three  concurrent  workshop  was  not  available  to  the  industry.  “giant”  step  closer  to  the  installation 

sessions  will  be  presented  in  Rooms  On  the  electronic  front  there  will  of  the  last  electronic  building-block 
A,  B,  and  C,  on  the  Parquet  Ball-  be  a  number  of  new  video  display  that  will  bring  about  “The  Total  Sys- 

room  area  of  Level  111,  from  11:00  terminals  and  demonstrations  of  terns  Approach”  for  the  production 

a.m.  to  12:30  p.m.  additional  full  page  pagination  sys-  of  the  daily  newspaper. 

EDITOR  &  PUBLISHER  for  May  22,  1982 


45 


Conference  Planning  Issue 


Co-headquarters  hotel 

HYATT  REGENCY 


Co-HEADQUARTERS  HOTEL 
FAIRMONT 


TDNA  HEADQUARTERS 
PLAZA  OF  AMERICAS 


EQUIPMENT  EXHIBITION  T 
CONVENTION  CENTER 


ANPA 

54th  Annual  Production  Management  Conference 

Co-Sponsor 

Texas  Daily  Newspaper  Association 

Theme  of  the  Conference 

PROFILES  ’82:  MEDIA  IN  MOTION 


User  Meetings 


The  following  list  of  User  Group  meetings  to  be  held  at  the 
time  of  the  ANPAIRI  Production  Management  Conference  in 
Dallas,  are  current  as  of  publication  date. 

Mycro-Tek  Users’  Group,  Grenelefe  Hotel,  Friday,  June 
18. 

Newspaper  Computer  Users  Group  (NCUG),  Dallas  Hil¬ 
ton,  Saturday,  June  19,  and  Sunday  June  20. 

Itek  Copy  Processing  System  User  Group,  Dallas  Hilton, 
June  17-19. 


CAMEX  Users  Group,  June  21,  Room  E-401  Dallas  Con¬ 
vention  Center. 


Metro  Users  Group,  June  19-20,  Loews  Anatole  Hotel. 


Lasers  in  Publishing  User  Group,  June  19,  Dallas  Conven¬ 
tion  Center,  Informal  breakfast  meeting  followed  by  sub¬ 
group  meetings:  EOCOM  “Laserite"  User  Group;  “LogEs- 
can”  User  Group;  CPU-to-Plate  User  Group;  and  ECRM 
“Autokon”  User  Group. 


Ladies  Program 


Registration:  Level  III,  Dallas  Con¬ 
vention  Center,  Saturday  and  Sunday 
10:00  am-4:00pm. 

Hospitality  Suite,  Sunday  2pm  -  5pm, 
Monday  8:30am  -  4:30pm,  Brisbane 
Room  A,  The  Hyatt  Regency  Hotel. 


An  exciting  one-day  program  of  fun-filled  activities  has 
been  planned  for  the  Spouses  and  Guests  of  the  54th  Annual 
ANPA  Production  Management  Conference  attendees  on 
Monday,  June  21. 

This  event,  which  will  run  concurrently  with  the  Con¬ 
ference,  is  co-sponsored  by  the  Production  Management 
Associates  and  the  Texas  Daily  Newspaper  Association. 
(TDN  A  is  also  the  co-sponsor  of  the  Production  Management 
Conference.) 

Cost  is  $28,  and  includes  transportation,  the  entrance  fee 
for  the  Southfork  Ranch  and  the  luncheon.  However,  if  the  tv 
show,  Dallas,  is  being  filmed  on  the  day  of  the  tour,  an 


additional  fee  of  $7  per  person  will  be  collected  on-site  at  the 
Ranch. 

To  pre-register,  send  your  name,  street  address,  city,  state, 
zip  code,  and  telephone  number  along  with  a  check  for  $28  — 
to  Personal  Tour  Service  Inc.,  3505  Turtle  Creek  Blvd.,  Suite 
113,  Dallas,  Texas  75219.  (Phone  214  521-6050).  Tickets  will 
be  available  for  pick-up  by  each  registrant  on  Saturday,  June 
19  and  Sunday,  June  20  from  10  a.m.  to  4  p.m.  at  the  Dallas 
Convention  Center,  Main  Lobby,  Level  III.  Tickets  will  be 
sold  on  first-come,  first-served  basis,  so  it  is  important  to 
register  now.  A  limited  number  of  tickets  will  be  available  at 
the  Conference  site,  for  those  who  cannot  pre-register.  No 
refunds  after  June  15,  and  there  will  be  a  109f  service  charge 
on  all  cancellations.  Tour  buses  will  leave  from  the  Marilla 
Street  entrance  of  the  Convention  Center. 

Monday,  June  21 ,  1982, 9: 15AM  -  3:00PM  ($28.00  per  per¬ 
son  if  not  filming  on  this  day.)  A  TRIP  TO  SOUTHFORK 
RANCH,  LUNCH  AT  THE  MAGIC  TIME  MACHINE,  A 
SHORT  STOP  AT  CUTTER  BILL’S  AND  SHOPPING  AT 
PRESTONWOOD. 


Hotel  Listings 

(See  opposite  page  for  locations) 

1.  Adolphus 

2.  Bradford 

3.  Dallas  Hilton 

4.  DuPont  Plaza 

5.  Fairmont  (co-headquarters) 

6.  Grenelefe 

7.  Holiday  Inn  Downtown 
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8.  Holiday  Inn  Market  Center 

9.  Hyatt  Regency  (co-headquarters) 
Regency  Club 

10.  Loews  Anatole 

1 1 .  Marriott  Market  Center 

12.  Plaza  of  Americas  (TDNA  Hdqtrs.) 

13.  Quality  Market  Center 
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Exhibitor  iisting 
for  Daiias,  Texas, 
ANPA/RI  Conference 


EXHIBIT  HOURS 


Saturday . 

..June  19 

Sunday . 

..June  20 

11  a.m.  to  6  p.m. 

Monday . 

...June  21 

Tuesday . 

...June  22 

Wednesday . 

...June  23 

Noon  to  6  p.m. 

Booth  709 

A.D.A.M.  SYSTEMS,  DIV. 
GRAPHIC  ARTS  TECHNICAL 

Exhibiting:  First  showing  of  A.D.A.M. 
Ill  System,  a  low  cost,  precise,  fountain 
solution  manufacturing,  dispensing  and 
conductivity  monitoring  system.  The 
A.D.A.M.  Ill  will  manufacture  and 
deliver  press  ready  fountain  solution  at  a 
constant  pre-set  conductivity,  accurate 
within  2%  of  the  setting.  The  A.D.A.M. 
Ill  can  use  either  the  A.D.A.M.  dry  pow¬ 
der  alkaline  or  “N”  (Neutral)  fountain 
solution  products  or  liquid  concetrates. 
First  showing  of  SAMSON  PLATE 
DEVELOPER  a  breakthrough  in 
Lithographic  plate  developer  chemistry. 
Scientifically  formulated  of  recently  dis¬ 
covered  space-age  materials,  the  Samson 
developer  will  render  the  image  area  of 
the  plate  tough,  durable,  extremely  hard 
and  capable  of  delivering  more  than  dou¬ 
ble  the  run  life  of  the  plate,  while 
delivering  a  sharp,  clean  background 
area.  Samson  Developer  can  be  used  in 
all  plate  developing  machines  without 
problems. 

First  showing  of  THE  METHUSELAH 
RADIAL  BLANKET-  NO  PAK  avail¬ 
able  for  the  first  time  as  a  NO  PAK 


BLANKET.  Along  with  the  conventional 
3  ply  and  4  ply  compressible,  the 
Methuselah  NO  PAK  Radial  features  a 
carcass  composed  of  coil-like  corruga¬ 
tions,  which  absorb  impact,  hold  to  gauge 
and  deliver  millions  of  impressions. 
Showing  D.A.V.I.D.  DETERGENT,  a 
heavy  duty  detergent,  safe,  non-toxic, 
biodegradable,  non-flammable,  yet  cap¬ 
able  of  removing  ink,  grease,  tar  and  all 
sorts  of  dirt  and  grime.  While  specifically 
made  for  pressroom  use,  D.A.V.I.D.  can 
be  used  for  many  other  uses  when 
diluted. 


Booth  2253 
AGFA-GEVAERT 
GRAPHIC  SYSTEMS 

Exhibiting:  The  Copy-Proof  System — a 
simple  1-bath  diffusion  transfer  system 
for  line  continuous  tone  and  halftone 
reproduction.  System  components  are 
materials,  chemistry  and  equipment.  RPS 
2024  Automatic  Camera — fully  automatic 
vertical  process  camera  that  operates 
with  optimum  accuracy  with  full  20x24 
inch  capability.  SP90  RC  type  2 — a  new 
high-speed,  high-contrast  orthochroma- 
tic  typesetting  paper  on  a  resin-coated 
base.  Rapidoprint  DD3700 — a  14  inch 
wide  processor  offering  speed,  con¬ 
venience,  reliability,  and  economy. 
RAPIMAT  Auto  65 — a  25  inch  floor, 
rapid  access  processor  for  processing  of 
camera  line  work  and  halftone  pick  up, 
laser  scans,  contacts,  duplicates  and  RC 
papers  in  90  second  dry  to  dry.  Gevalith 
RD820  RC,  a  camera  speed  direct  posi¬ 
tive  paper  for  making  right-reading  direct 
screen  halftone  prints  on  cameras 
equipped  with  reversing  optics.  Litex  0- 
610  PM — an  economically  priced  camera 
speed  film  for  line  and  halftone  pick-ups 
for  final  page  negatives. 


Booth  1085 

AG-MET  EQUIPMENT  CO. 

Exhibiting:  Electrolytic  Silver  Recovery 
Equipment:  AgTronic  5200  (20  amp.  re¬ 
circulating);  AgTronic  5100  (10  amp.  re¬ 
circulating;  AgTronic  7100  (10  amp.  ter¬ 
minal);  AgTronic  6050  (5  amp.  terminal); 
AgTronic  FM  (Automatic  Metering 
Pump);  Electrolytic  Silver  Recovery  Sys¬ 
tems  from  Bleach  Fix  Solutions;  Graphic 
Arts  Processor-AgTronic  14;  Silver 
Recovery  &  Refining  Facilities-designed 
and  built  to  specification. 


Booth  233 

ALPHATYPE  CORP/BERTHOLD 


Booth  805,1009 

AM  ECRM 

Exhibiting:  First  showing  of  ECRM  8500 
Laser  Recorder  that  is  a  prototype  ver¬ 
sion  of  high  speed,  high  resolution  laser 
recorder  designed  to  be  the  output  device 
for  a  variety  of  page  output  systems.  It  is 
capable  of  output  on  blue  sensitive  paper 
or  film  producing  an  image  up  to  18” 
wide.  Its  resolution  is  1200  lines  per  inch, 
and  will  output  at  speeds  of  10’ ’/minute 
and  above.  Targeted  initially  at  OEM 
customers,  ECRM  will  be  demonstrating 
the  prototype  to  interested  vendors. 
Showing:  Standalone  Autokon  8400  Las¬ 
er  Camera  with  continued  product 
upgrades  including:  inproved  input  align¬ 
ment  feature;  improved  image  geometry. 
Autokon  8400  in  a  systems  configuration. 


Booth  801 

AMERICAN  PRINTER 

Exhibiting:  Monthly  magazine. 

Booth  919 

AMERICAN  TELEPHONE 
&  TELEGRAPH 

Exhibiting:  Circulation  subscription  sales 
program  using  Bell  Systems  terminals 
and  software  to  improve  sales  for  circula¬ 
tion  and  classified  advertising.  Com¬ 
munications  management  systems 
designed  for  improving  all  operations, 
with  energy  management  features  and  the 
ability  to  make  changes  in  telephone 
numbers  and  telephone  features  without 
the  need  of  a  service  person.  Subscriber 
response  and  participation  system 
designed  to  gather  information  measuring 
reader  opinions  on  selected  issues. 
Inventory  management  systems  to 
improve  purchasing  and  warehousing  of 
all  production  materials. 


Booth  1019 

ANCHOR/LITHKEMKO 

Exhibiting:  A  comprehensive  line  of  pre¬ 
ssroom  and  plateroom  chemicals.  Lac¬ 
quer  developers,  finishers  and  wipe-on 
coatings  as  well  as  roller  and  blanket 
washes  and  conditioners  for  newspapers. 
A  full  line  of  certified  lubricants,  aerosols 
and  fountain  solutions,  both  alkaline  and 
acid. 

Booth  433 

ANITEC  IMAGE  CORP. 

Exhibiting:  Two  new  newscopy  films, 
and  related  chemistry.  Films  feature 
either  lith  or  rapid  access  processing  and 
they  are  clear  or  matte  for  use  with  photo¬ 
polymer  plates.  Also,  phototypesetting 
paper,  both  RC  or  S  and  standard  line  of 
camera  and  duplicating  films. 
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,chemco, 


.chernco, 


Anytime  you  buy  Chemco  films,  chemicals  or 
equipment  you  get  an  added  benefit.  The 
expertise  of  your  Chemco  representative. 

He  has  the  knowledge  and  experience  to 
help  make  your 
graphic  arts  or 
photomechanical 
department 
run  smoother 
more 


and  processors. 
Productive  roll- 
film  cameras. 


I  lenses  and  the 
I  widest  selection 
of  contact  screens. 

Economical  silverless 
duplicating  film  and  silver 
recovery  equipment  and  service.  Plus  we 
sell  and  service  the  products  of  over  200 
other  graphic  arts  manufacturers. 

Remember  Chemco  has  the  products 
you  need.  And  they  all  come  with  a 
benefit  that  speaks  for  itself,  your 
Chemco  representative.  Call  him  today! 


P  Chemco 

representatives 
become  specialists 


fell; 

1 1 rcT»  ^ 

'-C  K  ^ 

Booth  443 

ANPA,  ANPA/RI,  ANPA 
FOUNDATION,  ANPA  CREDIT 
BUREAU 


Booth  176 

APPLIED  DATA 
COMMUNICATIONS 


Booth  301 

APPLIED  LEARNING  CORP. 

Exhibiting:  MAVIS,  an  audio  visual  skills 
builder  for  Classified,  Production  and 
Circulation  Departments.  MAVIS 
improves  systems’  performance  by 
enhancing  people’s  performance;  cuts 
keyboarding  errors  in  half  and  improves 
productivity  by  25-30%.  Trains  non¬ 
operators  “from  scratch”  in  less  than  one 
month.  LEARN  term  CPS,  a  special  pro¬ 
gram  for  user’s  of  Itek’s  Classified  sys¬ 
tem.  LEARN  term  H2200,  a  special  pro¬ 
gram  for  users  of  Harris’  Model  2200. 
Applied  Learning  Corp.  creates  learning 
programs  on  behalf  of  systems  vendors 
for  their  own  systems.  They  greatly  re¬ 
duce  installation  time  and  cost,  offer  on¬ 
going  training  for  the  life  of  the  system 
and  bring  each  user  to  his  or  her  own  full 
potential.  One  such  program,  developed 
for  Digital  Equipment  Corp.  will  be  on 
display  along  with  ALC’s  other  self- 
paced  programs. 

1)  MAVIS,  an  audio  visual  skills  builder 
for  Classified,  Production  and  Circula¬ 
tion  Departments.  MAVIS  improves  sys¬ 
tems’  performance  by  enhancing  peo¬ 
ple’s  performance;  cuts  keyboarding 
errors  in  half  and  improves  productivity 
by  25-30%.  Trains  non-operators  “from 
scratch”  in  less  than  one  month.  2) 
LEARNterm  CPS,  a  special  program  for 
user’s  of  Itek’s  Classified  system.  3) 
LEARNterm  H2200,  a  special  program 
for  users  of  Harris’  Model  2200.  4)  Ap¬ 
plied  Learning  Corp.  creates  learning 
programs  on  behalf  of  systems  vendors 
for  their  own  systems.  They  greatly  re¬ 
duce  installation  time  and  cost,  offer  on¬ 
going  training  for  the  life  of  the  system 
and  bring  each  user  to  his  or  her  own  full 
potential.  One  such  program,  developed 
for  Digital  Equipment  Corp.  will  be  on 
display  along  with  ALC’s  other  self- 
paced  programs. 


Booth  705 

ASSOCIATED  PRESS 


Booth  119 

ATEX,  INC. 

Exhibiting:  First  showing  of  a  new,  small¬ 
er,  low-cost,  computer  system  for  news- 
papers.  Products  for  cable  tv 
interconnection,  pagination,  remote 
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bureaus,  library  systems,  along  with  busi¬ 
ness  applications  and  enhancements  to 
Atex’s  industry-leading  customer  service 
offerings  will  also  be  shown. 

Exhibiting:  Atex  9000  for  metropolitan 
dailies  as  well  as  the  popular  mid-sized 
Atex  7000. 


Booth  178 

AUSTIN  COMPANY 

Exhibiting:  Booth  will  feature 
photographic  displays  of  several  news¬ 
paper  publishing  plants  recently  com¬ 
pleted  by  Austin  for  clients  across  the 
country.  Highlighting  the  booth  will  be  a 
model  of  a  remote  printing  plant  just  com¬ 
pleted  for  Capital  City  Press  in  Baton 
Rouge,  La.,  and  newly  developed  scale 
models  for  planning,  sizing  and  layout  of 
newspaper  equipment  systems. 


Booth  529 

AUTOLOGIC  INC. 


Booth  2027 

AUTOMATED  MAILING  SYSTEMS 

Exhibiting:  Fully  automatic  Metaverpa 
Cross  Strapper,  a  counter  stacker;  a  high 
speed  labeling  machine  with  in  line  quar¬ 
ter  folder;  a  mini-computer  system  and 
heavy  duty  poly  film  tyer. 

•§  5 

Booth:  108 

AUTRONICS  CORP. 

Exhibiting:  First  showing  of  electro- 
optical  commutator  model  OPTIKOM  a 
noncontact  commutation  system  for  use 
on  Goss  Digital  pasters.  OPTIKOM  util¬ 
izes  patented  electro-optical  com¬ 
mutators  to  generate  the  timing  pulses 
needed  to  calculate  core  butt  size  and  to 
synchronize  the  paste.  These  new  com¬ 
mutators  eliminate  the  contamination, 
corrosion,  and  wear  problems  frequently 
associated  with  contact  type  com¬ 
mutators. 

The  OPTIKOM  system  includes  adv¬ 
anced,  PCB-packaged  interface  electro¬ 
nics,  to  monitor  and  test  for  validity  the 
signals  received  from  commutators  on 
new  and  expiring  rolls  before  signal  rout¬ 
ing  to  the  paster  controls. 

OPTIKOM  system  is  offered  as  retro-fit 
kit  for  upgrading  existing  digital  paster 
systems,  and  is  designed  to  assist  in  pro¬ 
viding  optimum  core  size  control  and  re¬ 


duced  production  and  maintenance  costs. 
First  showing  of  OPTIKOR  a  digital  pas¬ 
ter  control  system  designed  to  minimize 
operating  costs  by  assuring  reliable  fully 
automated  pastes  at  all  normal  press 
speeds,  while  minimizing  residual  core 
waste.  OPTIKOR  meets  these  goals  by 
using  advanced  solid  state  digital  circuit¬ 
ry  to  test  and  confirm  input  signals,  verify 
critical  speed  matches,  and  to  accurately 
calculate  diminishing  core  size.  It  can 
also  be  readily  adapted  to  various  other 
pasters.  OPTIKOR  is  provided  as  a  con¬ 
version  kit  for  easy  installation.  Its  totally 
moduair  design  greatly  accommodates 
installation,  maintenance  and  service  re- 
quirements.  First  showing  of 
OPTICOUNT.  This  patented  noncontact 
type  counter  offers  the  latest  in  counter 
technology.  OPTICOUNT  provides 
highly  reliable  electro-optical  sensing  and 
solid  state  electronics.  The  counter  is 
designed  to  count  paper  stocks  of  .008  to 
2.5  inch  with  an  accuracy  of  0.1%  as  it 
travels  on  a  conveyor  belt.  OPTICOUNT 
is  available  as  a  complete  counter  pack¬ 
age,  including  cables,  which  operated 
directly  from  normal  AC  power  and  gives 
a  switch  closure  output  for  each  item 
counted. 


Booth  2137 

BALDWIN  TECHNOLOGY 

Exhibiting:  First  showing  of  a  high  capac¬ 
ity  ink  circulating  system,  plus  a  viscosity 
control  for  flexo  ink  systems.  The  20 
gallon  capacity  circulator  is  designed  for 
spot  color,  and  feeds  two  press  units.  The 
circulator  can  be  supplied  as  a  basic  unit, 
or  equipped  with  such  options  as  a 
second,  back-up  pump,  warning 
indicators  and  in-line  filters. 

First  showing  of  the  Model  720  Viscosity 
Controller  continuously  monitors  the  ink, 
adding  solvent  or  water  to  hold  the 
viscosity  at  a  level  of  ±  '/2  sec.  Zahn  cup 
2.  Fully  mechanical,  the  unit  is  inherently 
explosion  proof,  and  is  exceptionally  rug¬ 
gedly  built  to  maintain  accuracy  in 
demanding  newspaper  pressroom 
environments. 

Showing:  The  Model  660  Circulator 
designed  for  use  with  double  width  news¬ 
paper  presses.  With  sufficient  fountain 
solution  capacity  for  up  to  24  fountains, 
its  features  include  full  filtration,  a  stain¬ 
less  steel  60  gallon  tank  with  a  sloped 
bottom  for  easy  cleaning,  and  two  1/3  hp 
pumps  with  full  overload  protection. 
Options  include  automatic  pump  switch¬ 
ing  and  a  remote  control  panel  with  pump 
status  indicators. 

The  Count-O-Veyor  range  of  counter¬ 
stackers  automatically  counts,  jogs,  and 
stacks  papers  at  the  press  delivery.  The 
Model  105/106  counts  in  25’s,  50’s,  and 
lOO’s.  The  Model  108  stacks  can  be  pre¬ 
set  to  any  number,  and  the  number  of 
papers  in  the  stack  is  achieved  by  exact 
electronic  count  of  every  signature. 
Showing:  The  Cooksey  System  of  Web 
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INTRODUCING  THE  LOGESCAN  3600 
LASER  PLATEMAKING  AND  FACSIMILE 
TRANSMISSION  SYSTEM 


77"  (196cm) 
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Now  there’s  an  economical,  new, 
large  format  laser  platemaking  sys¬ 
tem  called  LogEscan  3600. 

For  in-plant  operations, 
LogEscan  36(X)  offers  newspapers 
a  direct  to  plate  capability  that 
sets  new  standards  in  reproduction 
quality  and  ease  of  operation.  Plus 
the  security  of  dry,  non-silver 
Lasermask  for  m^eover  production 
and  duplicate  platemaking. 

Equipp^  with  a  high  pre¬ 
cision  stop/ start  feature  and  when 
used  with  a  unique  data  ocmpHTes^ 
package,  LcgEscan  3600  interfaces 
with  North  Anerican  and  Eun^iean 
standard  communication  channels. 
Provision  of  separate  Readers  and 
Writers  allows  transmission  over 
land  lines,  induding  the  widely  used 
48kH2  link,  as  well  as  via  micro¬ 
wave  and  satellite. 

LogEscan  3600  images 
plates  up  to  24  X  36  inches  and 
screened  materials  up  to  133  lines 
per  inch.  Precise  r^^tiai  permits 
transmission  of  color  separations. 
Microprocessors  monitor  and  con¬ 
trol  key  functions,  while  system 
status  IS  displayed  on  a  convenient 
control  panel. 

Now  you  can  install  a  plate- 
maker  capable  of  being  driven  by 
digital  data  from  a  pagination  sys¬ 
tem.  Stay  at  the  forefront  of  evolv¬ 
ing  technology  with  LogEscan. 

For  more  information  about 
this  state-of-the-art  system,  call 
Patricia  Re^y  at  (703)  4^-3800. 
O  write  to  Lr^Escan  Systems  Inc, 
7942  (^luny  Court,  Sprmefield, 
Virginia,  22153/ Telex  SCAN 
64423,  for  our  free  color  brochure. 


Timm. 


See  LogEscan  3600  on  the  CrosfiekI  Electronics  Limited 
stand.  No  5F04.  atOHURA  in  DuessekM.  West  Germany. 
June  4-11 1982. 

See  LogEscan  3600  on  stand  No.  319  at  the  ANP4 /Rl 
Production  Management  Conference  in  Dallas.  Texas. 

June  19-23, 1982. 


Break  Protection/Detection,  together 
with  the  Baldwin  system  of  color  sepa¬ 
rators  and  dividers  which  extend  press 
color  capabilities  by  the  use  of  a  split 
fountain  technique. 


Booth  2343 

BEACH  MFG  CORP. 

Booth  192 
BELL  &  HOWELL 

Exhibiting;  The  Phillipsburg  Division  of 
Bell  &  Howell  will  be  exhibiting  Magnac- 
raft  Model  1530  Address  Labeler.  The 
Model  1530  handles  all  types  of  mailing 
lists  with  speed,  efficiency  and  pinpoint 
accuracy  through  an  exclusive  pusher  lug 
system. 


Booth  188 

SAMUEL  BINGHAM  CO. 

Exhibiting:  New  Redi-Rollers-disposable 
rollers  for  Goss  single  width  presses; 
Printing  rollers  for  offset,  letterpress  and 
flexo.  Roller  Maintenance  Chemicals — 
The  Bingham  Procedure  makes  color 
changes  faster  and  stops  ink  stripping. 
Flex-Spreader — an  economical  solution 
to  web  wrinkling  problems. 


Booth  2637 

CABLE  NEWSPAPER  CORP. 


Booth  2005 

CAMEX,  INC. 

Exhibiting:  Camex  1351  display  ad  com¬ 
position  and  makeup  terminal. 

Booth  152 

CANNON-CROSS  INC. 


Booth  1037 

CAPITAL  ELEVATOR  SALES 


Booth  581 

CHESLEY  F.  CARLSON  CO.. 


Booth  10A 

CARY  COMPANY  INC. 


Booth  557 

CHEMCO  PHOTOPRODUCTS 

Exhibiting:  First  showing  of  a  variety  of 
high-technology  systems  for  newspapers. 
Debut  of  Chemco’s  News-Scan  laser 
scanning  systems  and  the  News-Plater 
2000.  The  News-Scan  laser  systems  let  a 
newspaper  scan  and  digitize  full  page 
paste-ups,  transmit  the  information  either 
locally  or  over  great  distances,  and 
expose  either  film  or  offset  plates.  The 
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heart  of  the  systems  is  the  News-Scan 
1000,  a  flat-bed  laser  device  which  scans 
page  paste-ups,  tear  sheets,  positive  pro¬ 
ofs  or  negatives,  and  digitizes  the 
information  for  transmission  via  satellite, 
microwave,  fiber  optics,  T-1  phone  line 
or  cable.  At  the  show,  the  News-Scan 
1000  will  be  linked  by  cable  to  the  News- 
Scan  1500  and  the  News-Scan  2000.  The 
News-Scan  1500  is  a  laser  exposure 
device  that  automatically  dispenses, 
cuts,  and  drills  film  or  photographic 
paper.  It  then  exposes  the  material  and 
transports  it  to  a  film  processor,  all  in  a 
normal  room  light  environment.  At  the 
ANPA  show,  the  News-Scan  1500  will  be 
linked  to  a  PAKO  24SQ  processor  to  pro¬ 
duce  full  page  negatives.  The  News-Scan 
2000  at  the  show  will  use  the  digitized 
information  from  the  News-Scan  1000  to 
produce  offset  plates  without  film  nega¬ 
tives.  This  automated  laser  system  dis¬ 
penses,  registers,  exposes  and  processes 
electrostatic  offset  plates.  The  delivered 
plate  is  ready  for  bending  and  mounting 
on  press. 

Also  making  its  debut  is  Chemco’s  News- 
Plater  2000.  This  second  generation 
camera/platemaker  can  deliver  120  press- 
ready  plates  per  hour  directly  from  page 
paste-ups.  The  operator  simply  loads  the 
paste-up  and  pushes  a  button.  The 
electrophotographic  imaging  system  pro- 
duces  a  plate  capable  of  100,000 
impressions,  with  100-line  halftones. 
When  a  newspaper  is  ready  to  convert  to 
laser  imaging,  News-Plater  2000  can  be 
upgraded  to  a  News-Scan  2000  system  by 
replacing  the  imaging  section. 

Also  showing  a  number  of  computer  sys- 
tems  which  have  changed  camera 
operations.  The  computers  take  over  the 
time-consuming  tasks  and  memory  func¬ 
tions,  increasing  the  operator’s  skill  and 
productivity.  The  E-Z  Color  Com¬ 
puterized  Enlarger  makes  it  easy  for 
newspapers  to  make  their  own  color  sep¬ 
arations.  The  computer  uses  its  video 
screen  to  guide  the  operator  through  pro¬ 
duction.  When  requested  by  the  compu¬ 
ter,  the  operator  enters  the  specific  trans¬ 
parency’s  variables  using  a  keypad  and 
on-line  color  analyzer  probe.  The  compu¬ 
ter  calculates  all  exposures  and  controls 
the  enlarger.  The  versatile  E-Z  Color 
enlarger  can  produce  separations  up  to 
20x24"  from  originals  ranging  from  35mm 
to  8x10.  Any  existing  major  color  separat¬ 
ion  technique  can  be  used.  The  computer 
offers  color  correction,  tone  control  and 
color  balancing,  and  allows  use  of  any 
major  masking  technique.  The  E-Z  Color 
Enlarger  provides  greater  production  and 
consistent  quality  in  color  separations. 
For  plants  that  already  have  a  color  enlar¬ 
ger,  the  Chemco  Color  Computer  can 
provide  the  benefits  of  the  E-Z  Color 
Enlarger. 

Showing  the  Exposure  Computer  an 
interactive  system  that  simplifies  line  and 
halftone  camera  work  by  guiding  the 
operator  through  production.  The  com¬ 


puter  and  operator  “talk”  to  each  other 
using  the  video  screen,  keypad,  and  on¬ 
line  densitometer.  The  versatille  system 
can  store  parameters  for  production 
under  diverse  conditions.  The  computer 
calculates  all  the  necessary  exposures 
and  then  controls  various  camera  func¬ 
tions.  For  plants  with  more  than  one 
camera,  Chemco’s  Host  Computer  offers 
centralized  input  of  copy  variables.  One 
operator  at  the  Host  can  quickly  enter  the 
density,  size,  and  enlargement/reduction 
information  for  all  copy  being  shot  on  up 
to  sixteen  cameras.  By  taking  this  time- 
consuming  work  away  from  the  camera 
area,  production  at  the  camera  is 
increased. 

Showing  the  PowerMatic  S2024  semi¬ 
automatic  vertical  camera.  This  compact 
micro-processor  controlled  camera  fea¬ 
tures  digital  displays,  direct  keyboard  en¬ 
try  of  size  and  density  values,  electronic 
calculation  of  size  and  exposure  changes, 
electronic  lens  selection,  and  automatic 
aperture  control.  The  three-lens  turrent  is 
equipped  with  lenses  providing  a  20%- 
500%  enlargement/reduction  range  and  a 
maximum  image  area  of  20x24".  An 
optional  80mm  lens  increases  the 
enlargement/reduction  range  to  8.3%- 
1200%.  Standard  features  include  back 
lighting,  vacuum  back  with  viewing 
screen,  built-in  flash,  and  four  1000  W 
quartz  lamps. 

Also  showing  the  high-volume  Spartan 
III  roll-film  camera,  their  Powerdot  TR 
line  of  diffusion  transfer  products,  the 
Chemco  Silver  Recovery  Program,  Polic- 
rom  screens,  and  Chemco-Alan  lenses. 

Booth  30A 

CIP,  INC. 

Booth  901 

C  K  OPTICAL 

Exhibiting:  Squeeze  lenses.  To  get  onto  a 
narrower  web  by  squeezing  page  width 
only.  To  reproportion  ads.  Variable  or 
fixed  ratios.  Flexo  Squeeze  Lens  for  label 
printers.  Process  camera/lens  alignment 
service. 

Booth  133 

COLLIER-JACKSON  INC. 

Exhibiting:  First  showing:  As  a  result  of  a 
joint  marketing  agreement  with  Digital 
Equipment  Corporation,  Collier-Jackson 
has  converted  its  software  to  run  on  the 
entire  VAX  family  of  32-bit  minicomput¬ 
ers.  Collier-Jackson  will  be  showing  for 
the  first  time  its  CISA' AX  circulation  sys¬ 
tem,  running  on  the  VAX  11/780  compu¬ 
ter.  The  result  is  a  total  circulation  solu¬ 
tion  using  state-of-the-art  technology. 
Installation  is  currently  being  completed 
at  the  Omaha  World-Herald. 

First  showing  of  AlM/3000,  a  complete 
information  system  to  manage  the  adver¬ 
tising/sales/receivables  function  for  any 
size  newspaper.  Pilot  installation  at  the 
Tallahassee  Democrat  is  complete  and 
successfully  functioning.  AIM/3000 
EDITOR  &  PUBLISHER  for  May  22,  1982 


Positive  Proof 


“Full-page  pagination  by  the 
INFORMATION  INTERNATIONAL 
NPS'“  exceeds  our  most  optimistic  expectations.” 

Lester  Wiltse 
Production  Director 
Pasadena  STAR-NEWS 

■At  ANPA/RI  Production  Management  Conference  in  Dallas  Convention  Center,  June  19-23: 

See  TOTAL  PAGINATION  NOW  in  BOOTH  809,  LEVEL  THREE. 

•  See  our  A/PS™  (Newspaper  Pagination  System)  in  full  operation,  paginating  editorial  text  and  halftones, 
line  art,  comics,  classified  ads  and  classified  display  ads-using  input  copy  from  the  Pasadena  STAR-NEWS. 


•  See  the  Pasadena  STAR-NEWS  production  display. 


•  See  our  INFOCOLOR^'*  technique  for  pagesetting  text  and  3-color /4-color  masters.  INFOCOLOR^**  runs  on 
A/PS™  and  allows  you  to  computer-capture,  store,  transmit  and  paginate  late-breaking  editorial  color  photos. 


For  free  NPS  brochure,  write  to  Arnie  Sorenson.  5933  Slauson  Avenue. 
,  Culver  City.  CA  90230.  Qr  call  our  sales  office  in  your  area: 

ATLANTA  (404)  923-6888.  CHICAGO  (312)  541-5460  DALLAS  (214)  980-0554. 

DENVER  (303)  741-1015  LOS  ANGELES  (714)  833-8075 
NEW  YORK  (212)  695-8280. 
WASHINGTON.  D  C.  (703)  790-8360 
SAN  JOSE  (408)  248-5055 
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INFORMATION  INTERNATIONAL® 


breaks  new  ground  in  terms  of  sales 
information  at  terminals  for  the  salesmen 
themselves;  analysis  by  actual,  unit, 
equivalent,  standard;  all  advertising  and 
receivables  are  combined  into  one  billing 
system;  automatic  interface  to  C-J’s 
General  Ledger,  as  well  as  to  the  ANPA 
Page  Layout  System.  The  system  also 
offers  options  in  responding  to  new 
advertiser  requirements  such  as  shared 
mail,  and  includes  user-defined  as  well  as 
industry-defined  standard  advertising 
units. 

First  showing  of  Financial  Ledger  Sys¬ 
tem  (FLS/3000) — Collier-Jackson  has 
developed  an  alternative  to  their  existing 
general  ledger  system  (LEDGER/3000) 
which  includes  additional  features  and 
user  beneHts:  automaticaly  posts  transac¬ 
tions  by  control  groups;  unlimited  alloca¬ 
tion  accounts;  inter-company  and  inter- 
divisional  eliminations;  allows  99  budget 
views  per  year  and  maintains  10  years  of 
budget  history;  online  summarization  of 
P&L  accounts;  automatic  posting  of  P&L 
summary  and  year-to-date  accounts; 
user-defined  original  reporting  hierarchy; 
user-defined  journal  reporting  via 
account  mask. 

First  showing  of  Human  Resources  Sys¬ 
tem  (HRS/3000) —  developed  specific^ly 
to  interface  with  Collier-Jackson’s  PAY- 
PLUS/3000  (payroll  system).  Features 
include  general  personnel  information, 
current  and  historical  job-related  data, 
job  status  data,  skills  inventory,  sum¬ 
mary  of  attendance,  plus  a  full  mass 
change  feature.  Personnel  management 
gains  important  tools  upon  installation 
such  as  applicant  listings,  employee  sta¬ 
tus  notice,  attendance  reports,  benefit 
statements.  Federal  OSHA  and  EEO 
reporting,  and  employee  transfer  reports. 
Hewlett-Packard  404  Megabyte  disk 
drive,  available  through  Collier-Jackson, 
gives  small  newspapers  the  storage 
capacity  for  large  TMC  data  bases  and 
direct  mail.  Hewlett-Packard  also 
announced  HPWORD,  an  easy-to-use 
word  processing  system  which  combines 
a  special  word  processing  station  and  let¬ 
ter  quality  printer  to  provide  a  powerful 
secretarial  system.  It  is  an  intelligent, 
multi-function  workstation  that  can  per¬ 
form  both  word  processing  and  data  pro¬ 
cessing  functions — especially  cost  effec¬ 
tive  for  applications  requiring  high 
volumes  of  similar  letters,  such  as  the 
Credit  Department,  Dealer  Collections, 
Circulation  Promotion,  or  Advertising 
Promotion.  In  addition,  HP  is  introducing 
HPMAIL  for  electronic  mail  in  a  single 
location  or  a  network  of  locations. 
Existing  products  to  be  shown — 
NEWSPLUS/3000,  a  fully  integrated, 
online  data  base  system  designed  specifi¬ 
cally  for  the  newspaper  industry  to  pro¬ 
vide  one  total  management  systems  net- ' 
work.  This  five-package  system  was 
developed  on  the  Hewlett-Packard  3000, 
selected  for  its  power,  flexibility  and 
reliability.  The  package  includes: 
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CIRCIS/3000  (Circulation  Information 
System) — Developed  on  behalf  of 
Knight-Ridder  Group,  the  Total  Market 
Coverage  system  automates  all  circula¬ 
tion  functions  under  the  control  of  one 
system  and  one  data  base.  Two  new  fea¬ 
tures  have  been  added,  including  a  shared 
mail  feature  with  full  ability  to  zone 
individual  inserts  in  the  mailing;  and  a 
single-copy  subsystem  designed  for  theft 
calculation  as  well  as  automatic  adjust¬ 
ment  of  draw  based  on  return  and  theft 
history. 

LEDGER/3000 — A  comprehensive 
general  ledger  and  financial  reporting  sys¬ 
tem,  designed  to  provide  automatic  and 
accurate  financial  reporting  for  effective 
analysis,  control  and  forecasting  of  fiscal 
performance. 

FPS/3000  (Accounts  Payable  and  Cash 
Requirements  Forecasting) —  results  in 
the  reduction  of  clerical  costs,  practical 
decision-support  information,  and  effec¬ 
tive  control  of  cash  flow. 
PAYPLUS/3000  (Payroll/Personnel)— 
accurate  and  effective  payroll  process¬ 
ing,  labor  distribution,  tax  reporting  and 
personnel  analysis. 


Booth  1079 

COMMERCIAL  MAILING 
ACCESSORIES 


Booth  619 

COMPOSITION  SYSTEMS,  INC. 

Exhibiting:  First  showing  of  the  CSI  1 12- 
B  terminal.  The  CSI  112-B  features  adv¬ 
anced  ergonomic  design  and  a  powerful 
microprocessor  to  support  its  enhanced 
capability.  Physical  design  characteris¬ 
tics  include  tilt/swivel  capability,  height 
adjustment,  and  a  low  profile  detached 
keyboard.  The  Motorola  68000  microp¬ 
rocessor,  coupled  with  128K  words  of 
memory  (expandable  to  256KW),  adds 
both  speed  and  functionality  to  the  CSI 
GLOBALNET  architecture.  CSI  will 
also  exhibit  its  multiprocessor  GLOBAL- 
NET  architecture.  (3LOBALNET  brings 
publishing  applications  together  in  a  reli¬ 
able,  expandable  plug-compatible  archi¬ 
tecture.  It  can  support  page  management, 
electronic  libraries,  table  tv  outlets  and 
other  new  developments,  as  well  as  field- 
proven  CSI  advertising  and  editorial  sys¬ 
tems.  Online  to  GLOBALNET  will  be: 
CSI’s  Ad  Marketing  System  (AMS)  pre¬ 
senting  a  full  range  of  advertising  tools  to 
meet  sales  goals.  CSI’s  News  Manage¬ 
ment  System  (NMS)  featuring  new  en¬ 
hanced  capabilities  and  the  introduction 
of  the  CSI  112-B.  Hastech  Page  Pro  Sub 
System  for  page  layout  and  makeup.  CSI 
will  also  exhibit  its  Bureau  90/D  floppy 
disk  terminal  demonstrated  in  both 
interactive  and  standalone  modes. 


Booth  2505 

COMPUGRAPHIC  CORP. 

Exhibiting:  First  showing  of  the  ONE/10 
system,  offering  large  system  capabilit¬ 
ies.  The  ONE/10  is  a  system  for  online 
editorial  processing  or  classified  sales 
and  service.  It  features  8.5  million 
characters  of  online  storage  and  can  han¬ 
dle  up  to  12  VDTs. 

Showing:  ONE/80  Production  system; 
High-speed  wire  service  interface;  Power 
Editor/8  terminal;  Power  Editor/28  ter¬ 
minal;  Power  Editor/28  remote  terminal; 
KSR  840  diagnostic  printer;  Interface  to  2 
Advantage  II;  Advantage  II;  MDT  350; 
ONE/10  production  system;  8400  high¬ 
speed  typesetter;  MCS  22  workstation; 
MCS  Preview;  Multiple  Column  Option; 
8600  typesetter;  Communications 
Option;  CP/M  Option;  MCS  20;  ONE/40 
production  system;  High-speed  pro¬ 
cessor. 


Booth  113 

COMPUTER  VIDEO  SYSTEMS, 
INC. 


Booth  2519 

COSAR  CORPORATION 


Booth  2133 

CRAIG  COLD  TYPE  SUPPLY 

Exhibiting:  Wax;  waxers;  composing 
room  supplies;  border  tape. 


Booth  156 

CREATIVE  DATA  SYSTEMS,  INC. 


Booth  319 

CROSFIELD  ELECTRONICS 

Exhibiting:  Model  640  Color  Scanner. 
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Managing  for  the  future  in  the  newspaper  busi¬ 
ness  isn’t  easy.  Changes  in  the  economy,  in  readership, 
comp)etition,  and  technology  mean  changes  in  the 
role  of  the  newspaper.  To  chart  your  future  course, 
you  need  a  business  strategy.  And,  as  computer  needs 
spread  throughout  your  organization,  you  need  a 
computer  strategy.  Making  that  computer  strategy 
work  takes  a  computer  manufacturer  that  understands 
the  newspaper  business.  That  company  is  Digital 
Equipment  Corporation. 

Digital  has  been  serving  the  computer  needs  of 
the  newspaper  industry  for  over  fifteen  years.  We’ve 
demonstrated  our  capability  and  commitment  in 
almost  every  department.  And  we’re  continuing  to 
do  what  we’ve  always  done.  Listen.  And  respond  to 
your  changing  needs. 

Announcing  DIGITAL's 
Media  Information  Architecture 

Part  of  these  changing  needs  can  be  integrating 
information.  The  Media  Iriormation  Architecture 
lets  you  distribute  appropriate  point  solutions  where 
and  when  you  need  them.  And  link  them  together— 
when  that  makes  sense  to  you.  The  architecture  lets 
you  extend  computing  power  beyond  traditional 
environments  without  obsoleting  your  present 
investment. 


Implemented  on  general  purpose  computers,  it 
doesn’t  require  a  dedicated  system  for  each  applica¬ 
tion.  Library,  for  example,  can  link  with  the  news¬ 
room  system  and  reside  with  circulation  or  data 
processing.  It  can  also  be  used  for  office  automation 
and  electronic  publishing— if  that’s  your  strategy. 

The  Media  Information  Architecture  uses  our 
VAX,  the  premier  computer  of  the  industry.  And  our 
PDP-11,  the  most  popular  computer  ever  built. 

Your  next  computer  purchase  will  shape  your 
computer  strategy  for  the  80 ’s.  For  information  on 
how  we  can  help,  send  for  our  new  brochure,  "THE 
POWER  OF  THE  PRESS:  The  80’s  and  Beyond.’’ 

CMgital  Equipment  Corporation 
Publishing  and  Broadcast  Industries  Group 
Continental  Boulev«ird,  MK1-2/B11 
Merrimack,  NH  03054 

See  us  in  booth  #143  at  ANPA. 


Where  to  find  exhibitors 


EXHIBITOR . BOOTH  NO. 

A.D.A.M.  Graphic  Arts . 709 

Agfa-Gevaert  Graphic  System . 2253 

Ag-Met  Equipment  Co. 

(Sharing  with  McLemore  Metal) . 1085 

Alphatype  Corp./Berthold . 233 

AM  ECRM . 805,1009 

American  Printer . 801 

AT&T . 919 

Anchor/Lithkemko . 1019 

Anitec  Image  Corp . 433 

ANPA . 443 

Applied  Data  Communications . 176 

Applied  Learning  Corp . 301 

Associated  Press . 705 

Atex  Inc . 119 

Austin  Company . 178 

Autologic  Inc . 529 

Automated  Mailing  System . 2027 

Autronics  Corp . 108 

Baldwin  Technology . 2137 

Beach  Manufacturing  Corp . 2343 

Bell  &  Howell . 192 

Samuel  Bingham  Co . 188 

Cable  Newspaper  Corp . 2637 

Camex . 2005 

Cannon-Cross  Inc . 152 

Capital  Elevator  Sales  Inc . 1037 

Chesley  F.  Carlson  Co . 581 

Cary  Company . lOA 

Chemco  Photoproducts  Co . 557 

C  I  P,  Inc . 30A 

CK  Optical . 901 

Collier-Jackson  Inc . 133 

Commercial  Mailing  Accessories . 1079 

Composition  Systems  Inc . 619 

Compugraphic  Corp . 2505 

Computer  Video  Systems,  Inc . 113 

Cosar  Corp . 2519 

Craig  Cold  Type  Supply . 2133 

Creative  Data  System,  Inc . 156 

Crosfield  Electronics 

(Sharing  with  LogeScan) . 319 

Custom-Bilt  Machinery . 2437 

Dar-Mar,  Inc . 1057 

Delta  Data  Systems . 511 

Dent-X  Corp . 1015 

Denver  Design  Associates . 2619 

DEV  Industries,  Inc . 110 

Digital  Equipment  Corp . 143 

Dunn  Technology  Inc . 104 

Durbin  Associates . 1027 

Duro  Roller,  Inc . 1087 

Eastman  Kodak  Co . 2447 

Ebway  Company . 109 

Eclectic  Co . 1007 


EXHIBITOR . BOOTH  NO. 

Editor  &  F*ublisher . 105 

EDS-IDAB . 2117 

EE  Text  Corp . 427 

Electronic  Information  Technology . 2317 

Encyclopaedia  Britannica  Inc . 114 

Enkel  Corp . 213 

EOCOM  Corp . 2467 

Epic  Technology . 2627 

Erectoweld  Co.,  Ltd . 595 

Exide  Electronics . 2503 

Faustel,  Inc . 2033 

Ferag  Inc . 2157 

Flex-O-Line . 2443 

Flint  Ink  Coip . 347 

Fluorographic  Services  Inc . 1051 

J.  A.  Freeman  &  Son . 2520 

Gandalf  Data,  Inc . 401 

General  Photo  Products . 2527 

Gittings  Western,  Inc . 2801 

W.  R.  Grace  &  Co . 2267 

Graphic  Arts  Mfg  Co . 184 

Graphic  Enterprises  of  Ohio . 253 

Graphic  Management  Associates . %5 

Graphic  Products  Corp . 802 

Hall  Systems  Inc . 333 

Harris  Corp . 305 

Hastech  Inc . 881 

H.  C.  M.  Graphic  Systems  Inc . 2057 

Hercules  Inc . 2347 

Hydrographic  Corp . 2557 

Iconics/Snook  Dynalith . 2423 

Industrial  Acoustics  Co . 2618 

Information  International . 809 

In-Form  Data  Service 

Sharing  with  Q  L  Systems) . 2663 

Ingenuity  Inc . 303 

Inland  Newspaper  Machinery 

(Sharing  with  Stepper  Asso.) . 871 

Institute  of  Imaging  Sciences . 2403 

Intelmatique . 2247 

Intercorp  Ltd . 859 

INPA . 1017 

IPEC  Inc . 2227 

Itek  Graphic  Products . 2047 

K&F  Manufacturing  Co.  Inc . 2067 

Kansa  Corp . 205 

K-Jack  Engineering  Co.  Inc . 134 

Leger  Corp . 194 

Lektro  S.E . 1097 

Lincoln  St.  Louis . 902 

Locker  Printing  Equipment . 2303 

LogEscan  (Sharing  with  Crosfield) . 319 

LogEtronics  Inc . 523 
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DEADUNER  D0BIT7 


NewplatonakiMsysten 
delivepstqp-quailty 
ini|iinidyctioii,lrak^ 
speed  and  ecoRony 
pecopds 

St.  Riul,  Minn. 

Newspaper  publishers  annind 
the  world  rejoiced  Uxlay  upon 
learning  they  can  now  pro¬ 
duce  plates  at  least  twice  as 
fast  and  fw  as  little  as  half  the 
cost  of  conventional  silver-film 
platemaking  systems. 

It  was  revealed  that  plates 

made  by  Deadliner  are  tough  \_ _ 

enough  to  pnxluce  runs  in  ex-  Deadliner  plate  proces.ser  ai 

cess  of  100,000  and  pnwide  | - 

quality  repnxluction  of  dou-  no3H||||0f  IBCOUP 
ble  trucks.  l(X)-linc  halftones. 

and  both  pnaess  and  spiH  :  si.  Joseph,  Michigan 
cok)r.  I  Production  Mana^r.  Bill 

Makers  of  conventional  plate-  Fisher,  of  the  Hei'oia 


Deadliner  plate  proces.ser  and  imager 

D^lneriecoHps  cost  in  two  yeais! 

In  .!« 


FREE 

BROCHURE. 

OFFERED 

I  A  new  color  brochure  has 
!  been  prtiduced  featuring 
i  complete  information  on 
I  Deadliner.  Free  copies  may 
!  be  obtained  by  writing  to 
Mike  Rynerson.  Pnntmg 
Pniducts  Division  3M.--t- 
2N  3M  Center.  St.  Paul. 
MN  55144  Interested  par¬ 
ties  can  alsti  call  toll-free  I- 
_  800-328-1676.  Minnesota 
residents  shtnild  call  collect 
T  612-7.3.3-4041, 


CUKN. 

Makers  of  conventional  plat^ 
making  systems  could  not  he 
reached  for  comment. 


reached  tor  con....^...  ^ 

However,  stnirecs  wtKi  have  ?Sn- 

seen  Deadliner  inj^ra^  STahead  publishes 

noon  deadline.  Said  Fisto. 


seen  . . 

report  that  its  balanced  plate¬ 
making  metlKKl  allows  the  h- 
nal  image  on  the  plate  to  iwmv 
nearly  match  the  capabilities 
of  commonly-used  newspa- 
per  presses,  papers,  ami  inks. 
According  to  these  sources,  the 
result  is  a  sharp  and  clean- 
Uxiking  finished  product. 

One  veiy  highly-placed  s«Hitce 
told  The  Daily  Buftle  that 
Deadliner's  ability  to  pnxluce 
press-ready  plates  directly 
ftpm  pasteup  saves  enough 
time  to  allow  newsroom 
deadlines  to  be  expanded  to 
^tch  later  -  breaking  news 

was  confimried  that  the 


Production  Manager.  Bill  ^ -^ess  due  to  a  malftincooo 

Fisher,  of  the  of  the  platemaking  cquip- 

Palladium  states  that  - 

Deadliner  According  «o  Fisher,  the  first 

tern  permits  the  P“P^  j  j^o  years  of  operation  re¬ 
press  an  average  of  26  mii  ,  ,he  newspaper  s  in- 

St^ahead  of  the  publi^  vestment  in  the  system. 

noon  our  When  the  cost  of 

“Vfe  have  been  produci^om  ^  fijm 


Deadlj^— > 


Hner  System  for  over  fom 


lated  anu  me  p* 
skyrocketed,  the  Herald- 
'  Palladium  was  saving  m  ex- 
;  t-esstif  $1.60  per  page. 

'  “Even  with  today  s  reduced 
!  film  prices."  Fisher  an- 
nounced.  “we  are  j***' 
iovtnif  saving 
I  i-onvenhonal  platemaking 
I  systems." 

I  Without  rescrvaikw.  Fisner 
endorsed  /he  ^adhner 


ij^SdTiner  brochure 


HTIlUCi— 

jil.  Paul.  .Minn. 

It  was  confirmed  t^.v  that 
Lccial  lighting,  plumbing, 
ventilating,  and  . 


caused  the  Deadhner  ntx  needed  : 

Platcmaking  System  fw  c  of  Deadliner.  i 


BBlFMMr 


ffialnling 
and  ability  to 

!  .Mjentlvgualrtypeo^ - 

atyf*^ 


for  opeiaui-i  — . . ;• 

and  only  minimal  space  is 

required. 

As  a  result,  the  user’s  choice 
of  OnuJliner  System  location 
allows  oplifnum  uolizalion  of 
■naliiMi  peraoBPei.  Ptaoc-^t. 


See  it  at  booth  #2105  at  the  ANPA/RI  Production  Management  Conference  &  Exhibition,  Dallas.  June  19-23^ 


Hears'  You . . 


3M 
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EXHIBITOR . BOOTH  NO. 

Mailroom  Systems  Inc . 2553 

Mannschreck  Business  Interiors . 1063 

M.A.N. -Roland  USA,  Inc . 181 

Master  Group . 2037 

Masthead  International  Inc . 1025 

McCain  Manufacturing  Corp . 2617 

McLemore  Metal 

(Sharing  with  Ag-Met  Equip.) . 1085 

M.  E.  G.  (U.S.)  Inc . 519 

Mergenthaler  Linotype  Co. 

(Sharing  with  Mycro-Tek  &  Stauffer) . 353,159 

MGI  International  Inc . 2201 

Mid  West  Coip . 2622 

Midwest  Publishers  Supply  Co . 929 

Misco  Inc . 2811 

Mita  Copy  star . 2257 

Mohr  Enterprises . 2233 

Monotype  International  Inc . 2705 

Motorola  Communications . 865 

Muirhead  Inc . 2305 

Muller-Martini  Corp . 851 

Mycro-Tek  Inc . 353 

(Sharing  with  Mergenthaler  &  Stauffer) . 159 

NAPP  Systems  (USA)  Inc . 843 

National  Machine  Co . 701 

New  England  Newspaper  Supply  Co . 471 

Newscolour  Corp . 1059 

New  York  Times  Info.  Service . 2506 

Nolan  Systems  Inc . 171 

NuArc  Co.  Inc . 2337 

ONE  Corporation . 447 

Ovalstrapping  Inc . 419 

Pace  Pack  Corp . 153 

Pacific  Press  Services . 154 

Pathfinder  Graphic  Assn . 343 

Penta  Systems  International . 2667 

Phillips  &  Jacobs . 1043 

Phoenix  Service  Co.  Inc . 150 

Pica  Foundation . 1039 

H.M.  Pitman  Company . 687 

Press  Machinery  Corp . 2237 

Printing  Impressions . 203 

Production  News  Magazine . 2803 

Publisher  Control  Systems . 2301 

Publishers  Data  System . 2304 

Publishers  Equipment  Corp . 2647 

Publishers  for  Conventions  Inc . 1049 

QL  Systems,  Inc. 

(Sharing  with  In-Form  Data  Serv.) . 2663 

Quanta  Inc . 1091 

Quarter  Fold . 2809 

Radio  Shack . 2727 

Raytheon  Graphic  Sytems ! . 20A 
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EXHIBITOR . BOOTH  NO. 

RBP  Chemical  Corp . 2517 

Realtime  Associates,  Inc . 2263 

Richardson  Graphics  Co . 2501 

Rochester  Institute  of  Technology . 1-ME,439 

Rockwell  International . 40A 

RTE  Corporation . 126 

Rutherford  Machinery . 2427 

Ryco  Graphic  Mfg.,  Inc . 959 

Rycoline  Solvent  &  Chemical  Co . 939 

Scheffer  Automatic  Inc . 681 

Seaboard  Energy  Systems  Inc . 136 

Semler  Industries  Inc . 2633 

Seybold  Publications  Inc . 302 

SI  Handling  Systems . 239 

Single  Vend  Inc . 2521 

Smith  RPM  Corp . 371 

Solna  King  Corp . 571 

Southern  Illinois  Mach.  Co . 2217 

Spectrum  Ink/The  Ink  Co . 1047 

Springfield  Silver  Service  Inc . 120 

Stauffer  Media  Systems  Inc. 

(Sharing  with  Mycro-Tek  &  Mergenthaler) . 159 

Stepper  Associates,  Inc. 

(Sharing  with  Inland  Machinery) . 871 

Sullivan  Transfer  Co . 116 

System  Integrators . 547 

Taft  Contracting  Co.  Inc . 1081 

Taft  Equipment  Sales  Co . 481 

Tasope  Co . 743 

Tech-Energy  Co . 2620 

Telcon  Industries  Inc . 2457 

Teleram  Communications  Corp . 543 

Terminal  Systems  Corp . 2404 

Texscan/MSI . 2733 

3M  Company . 2105 

TFE  Pressroom  Devices . 1099 

Tingue,  Brown  &  Co . 124 

Todd  Communications . 1013 

Transtector  Systems . 2807 

TV  Data  Inc . 505 

Typeworld . 1003 

United  Press  International  Inc . 2547 

Varn  Products  Co.  Inc . 2167 

Video  Data  Systems . 2537 

Vision  Data  Equipment  Corp . 713 

Warner  M.D.S.  Color  Corp . 1055 

Web  Specialities  Inc . 771 

Western  Litho  Plate  &  Supply  Co . 2737 

Whalen  Computer  Services  Inc . 2327 

Xenotron  Ltd . 2405 

Xitron  Inc . 2417 
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AN  INTELLIGENT  STEP  FORWARD  IN  ERGONOMIC  DESIGN 


■  Powerful  Motorola  68000  Microprocessor 

■  128K  bytes  of  memon/,  expandable  to 
256K  bytes. 

■  Monitor  tilt  adjustment  ±10.° 

■  Monitor  height  adjustment—  5.5  thru 
8.625  inches. 

see  the  csi  ii2>b  at  anpa,  Booth  619 


■  Swivel  base— 550° 

■  Low  profile  detached  keyboard  with 
adjustable  slope. 

■  Variable  display  size  for  viewing  comfort. 

■  Built-in  self  diagnostic  module. 

Composition  Systems, Inc. 

570  laxter  Road,  Elmsford,  New  \Ork  10523/914-592-3600 


Booth  2437 

CUSTOM  BILT  MACHINERY 

Exhibiting:  First  showing  of  High 
Speed  Feeder  with  Quarter  Folder  that 
has  been  designed  to  feed  a  single  sheet  to 
signatures  up  to  48  pages  at  speeds  to 
60,000  per  hour. 

A  similar  feeder  will  also  be  on  display  at 
the  Nolan  Industries  booth  operating 
with  the  CUSTOM-BILT/NOLAN 
ONE-ON-ONE  TRANSPORT  SYS¬ 
TEM.  This  will  illustrate  how  the  feeder 
can  be  used  in  conjunction  with 
transporting  and  inserting  systems  being 
developed  by  CUSTOM-BILT  and 
NOLAN. 

Also  showing  a  3-knife  rotary  trimmer  on 
a  press  in  the  Goss  booth  trimming  a 
product  on  a  production  run. 


Booth  1057 

DAR-MAR  INC. 

Exhibiting:  A  heavy  duty,  electrically 
operated  commercial  core  stripper 
machine  for  newsprint  and  coated  stocks. 
Allows  simultaneous  multiple  stripping  of 
varying  size  cores.  Completely  elimin¬ 
ates  noise,  dust,  and  safety  problems. 
Low  maintenance,  a  monthly  lubrication 
of  two  bearings.  Meets  OSHA  quali¬ 
fications.  A  space  saver,  weight  approx¬ 
imately  1,000  lbs. 

Booth  51 1 

DELTA  DATA  SYSTEMS 

Exhibiting:  First  showing  of  a  classified 
advertising  system:  “ATP-One  Classi¬ 
fied  Advertising  System,”  a  terminal 
base  system  for  classified  advertising 
preparation,  billing,  and  management. 
NEW  FIRST  SHOWING. 


Booth  1015 

DENT-X  CORP. 

Exhibiting:  First  showing  of  20CR  table 
top  rapid  access  processor.  Capable  of 
processing  all  RC  materials  and  rapid  ac¬ 
cess  films  up  to  20”  wide,  the  20CR  has  as 
standard  features:  Infra-red  drying,  100 
volt-15  amp  operation,  solid  state  electro¬ 
nics,  straight-thru  processing,  stainless 
steel  construction,  built-in  replenish¬ 
ment,  water  recirculation,  IR  film  sensor, 
low  chemistry  sensor,  and  automatic 
stand-by  mode  at  end  of  processing  cycle. 
The  20CR  is  designed  with  only  18  rubber 
rollers  for  reliable  transport  and  plug-in 
60 


electrical  components  for  simple  servic¬ 
ing. 

Rapid  access  table-top  processors  for  RC 
photo  paper  and  rapid  access  page  nega¬ 
tives.  Three  models  available  in  8”,  14” 
and  20”  maximum  width. 

Booth  2619 

DENVER  DESIGN  ASSOCIATES 

Exhibiting:  Services  and  work  of 
architects  and  engineers  for  newspapers 
and  commericial  printers. 


Booth  110 

DEV  INDUSTRIES  INC. 

Exhibiting:  Pocket  Webb  Rewinder  that 
has  been  designed  to  quickly  and  effi¬ 
ciently  eliminate  waste  of  smaller  butt 
rolls.  Utilizing  a  shaftless  pocket,  the 
Pocket  Webb  Rewinder  offers  a  fast  and 
easy  way  to  operate  a  method  of  rewind¬ 
ing  butt  rolls.  Butt  rolls  that  are  often  too 
small  to  run  on  the  press  or  troublesome 
on  conventional  rewinders  can  now  be 
completely  salvaged  and  can  be  operated 
in  an  8’  x  8’  area. 

Booth  143 

DIGITAL  EQUIPMENT  CORP. 

Exhibiting:  First  showing  of  Library  Sys¬ 
tem:  Digital’s  booth  will  have  a  VAX-1 1/ 
780  running  BASIS,  Battelle’s  Columbus 
Laboratories  electronic  library  storage 
and  retrieval  system.  This  year  Digital 
and  Battelle  will  be  showing  an  integrated 
system  for  TMS-11  users:  the  ability  to 
search  the  library  data  base  directly  from 
newsroom  reporter  and  editor  terminals. 
Users  of  VT61,  VT72,  and  VT  173  ter¬ 
minals  may  now  directly  access  the 
library  system  to  retrieve  stories,  without 
leaving  their  desks.  Other  new  features, 
designed  specifically  for  newspaper 
library  applications,  will  also  be  shown. 
Digital  and  Battelle  have  recently  entered 
into  an  exclusive  joint  marketing  agree¬ 
ment  to  sell  BASIS/VAX  to  the  news¬ 
paper  and  publishing  industry  throughout 
the  world. 

Circulation  System:  Shown  for  the  first 
time  will  be  Collier-Jackson’s  circulation 
system,  CIS/VAX,  running  on  the  VAX 
1 1/780  computer.  As  a  result  of  a  joint 
marketing  agreement,  Collier-Jackson 
has  converted  their  software  to  run  on  the 
entire  VAX  family  of  32-bit  minicomput¬ 
ers. 

CIS/VAX  has  such  features  as:  complete 
online  customer  service  processing;  sub¬ 
scriber  and  non-subscriber  information 


integrated  and  accessed  through  the  same 
terminal;  complete  shared  mail  or  hand 
delivery  system  for  TMC;  automatic 
route  boundary  changes  or  re-routing  of 
subscribers;  online  dispatching  of  service 
errors;  complete  mail  label  system  with 
postal  reports;  total  billing  and  accounts 
receivable  processing;  and  complete 
shared  mail  or  hand  delivery  system  for 
TMC. 

Office  Automation:  Digital's  recently 
announced  family  of  office  automation 
products  will  be  on  display.  At  the  booth 
you’ll  be  able  to  see  a  few  of  the  many 
products  designed  to  enhance  office  pro- 
ductivity,  including:  the  newest 
DECmate  Work  Processor,  a  combined 
word  processing  and  computing  work¬ 
station;  the  VT125  graphics  terminal  with 
a  color  monitor,  for  displaying  decision- 
support  business  graphics  using  DATAT- 
RIEVE;  electronic  mail,  and  remote  sys¬ 
tems  communications  using  DECnet. 
Color  Displays:  Digital  will  show  the  con¬ 
cept  of  using  a  color  monitor  with  its 
VT173  newsroom  terminals.  In  particu¬ 
lar,  accessing  the  library  data  base  using  a 
color  terminal  enhances  the  display  of  re¬ 
trieved  search  terms. 

Picture/Graphic  Displays:  Digital  will 
also  show  how  video  images  can  be  re¬ 
trieved  from  a  library  data  base  on  a 
graphics  terminal.  This  image  storage 
concept  shows  how  reference 
photographs,  charts,  and  street  maps  can 
be  invaluable  additions  to  an  automated 
library  data  base. 

Page  Makeup  Station:  Digital  will  show 
a  news  pagination  workstation  concept 
using  dual  monitors  with  a  single  key¬ 
board.  In  addition,  they  will  also  show  the 
use  of  voice  recognition  as  an  aid  in 
operating  its  full  page  makeup  system. 
Existing  Products  to  be  shown:  Digital 
will  be  bringing  the  latest  release  of  its 
PDP-11/70  based  TMS-11  Text  Manage¬ 
ment  System,  running  the  EMS-1 1  news¬ 
room,  CMS-1 1  classified  advertising,  and 
CPMS-11  classified  page  makeup  sys¬ 
tems.  The  TMS-11  system  will  be  using 
the  new  300MB  disk  drives  and  high¬ 
speed  magnetic  tape  transports.  The 
VT173  video  display  terminal  family, 
including  the  editor,  reporter,  ad  sales 
keyboards,  will  also  be  shown. 

Digital’s  emphasis  at  ANPA  is  to  demon¬ 
strate  our  overall  capability  to  serve  the 
needs  of  a  changing  newspaper  industry 
of  the  1980s. 

Booth  104 

DUNN  TECHNOLOGY 

Exhibiting:  Reporting  services  for 
electronic  publishing  and  availability  of 
the  5th  Edition  of  the  Lasers  in  Graphics 
Quarterly  Report  Service.  Report  service 
is  an  indepth  analysis  of  the  markets  and 
technologies  for  electronic  prepress 
equipment.  DTI’s  booth  will  also  serve  as 
a  communications  point  and  meeting 
place  for  the  Lasers  in  Publishing  User 
Group,  a  non-profit  organization  of  users 
of  laser  imaging  equipment. 
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ANNOUNCING  AN  IMPORTANT  TECHNOLOGICAL  BREAKTHROUGH 
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newspaper  publishers. 

Based  on  over  eight  i  s 
months  of  daily  productton  */; 
at  the  Providence  Journal- 
Bulletin,  the  new  “Motterflex® 
press  has  proven  to  be  su¬ 
perior  to  letterpress  and 
equal  to  offset  in  overall 
performance. 


aeOCUnAPHIC  PRINTING  PASSES  •  RELATED  COmERTEREQUIPMBfr  •  BULOERS  OF  SPECIAL  MACHINEflY  •  CONTRACT  MACHINE  WORK 
P.0  BW  2*7.270  NWnSKvetAonnm.  Mm  OlOOt  U  SA  •  IW  (*'3)706.0002  •  TMbi(9S64S0 


Booth  1027 

DURBIN  ASSOCIATES 

Exhibiting:  First  showing  of  four  book¬ 
lets  which  provide  data  for  intelligent 
decision  making  in  the  selection  of 
Phototypesetters,  Cameras,  Film  and 
Paper  Processors,  and  Computer  Text 
Editing  Systems.  Each  publication  con¬ 
tains  detailed  equipment  selection  charts, 
prices,  vendor  addresses,  equipment 
evaluation  sheets  and  a  tutorial. 

For  those  wanting  complete  details  con¬ 
cerning  all  types  of  prepress  equipment, 
the  Durbin  Data  Sheets,  will  also  be 
shown  in  their  new  5-volume  format  — 
one  and  one-half  feet  of  reference  materi¬ 
al  containing  more  than  4000  pages  of 
detailed  information,  which  is  updated 
and  expanded  each  month. 

Printing  &  Computer  Terminology,  a  206 
page  book  containing  more  than  2000 
definitions  of  printing  and  computer  ter¬ 
ms  also  may  be  seen  there.  In  it,  emphasis 
is  placed  on  computer  terms,  to  help 
printers  and  students  acquire  a  computer 
vocabulary. 

The  equipment  selection  consulting  ser¬ 
vices  of  Durbin  associates  will  also  be 
offered  to  those  needing  the  help  of  a 
Registered  Professional  Engineer 
experienced  in  the  graphic  arts. 

Booth  1087 

DURO  ROLLER,  INC. 

Exhibiting:  First  showing  of  Non- 
Hardening  Rubber  Rollers — state  of  the 
art  in  rubber  coverings  for  the  web  press 
printer.  Not  a  plastic,  but  quality  rubber 
that  is  built  to  stay  soft  and  compressible 
in  constant  high  speed  use.  Also,  Goss  & 
Harris  newspaper  rollers — rubber 
covered  complete  with  steel  core  main¬ 
tained  in  inventory.  Each  color  coded  and 
individually  boxed  for  easy  identification 
and  inventory  control. 

First  showing  of  “DUROSCILLA- 
TORS”  that  are  more  than  3  times  the 
thickness  of  copper,  washup  easily,  need 
no  acid  resensitizing. 

Booth  2447 

EASTMAN  KODAK  CO. 

Exhibiting:  Will  demonstrate  three 
products:  Kodak  RCII  phototypesetting 
paper,  a  very  fast,  high  contrast 
phototypesetting  paper  with  a  resin- 
coated  base,  features  broad  exposure  lati- 
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tude.  Kodak  Projection  Positive  Paper:  a 
high-contrast,  projection-speed  positive¬ 
working  paper  for  making  positive  line 
and  screened  prints  from  positive  origin¬ 
als.  Kodak  Data  Center/Q-700,  a  compact 
desktop  programmable  exposure 
calculating  unit. 

Newspapers  around  the  world  will  have 
an  opportunity  to  be  recognized  by  East¬ 
man  Kodak  Company  for  excellence  in 
color  printing  in  the  1982  Run  For  The 
Money  Color  Contest.  Twenty-two 
thousand  dollars  (U.S.)  in  prize  money 
will  also  be  awarded  by  Kodak  during  the 
American  Newspaper  Publishers 
Association  (AN  PA)  management  con¬ 
ference  in  Dallas,  Texas,  June  19-23, 
1982. 

This  is  the  fifth  year  the  competition  has 
been  conducted  by  Kodak,  but  the  first 
time  the  contest  has  been  opened  to 
newspapers  worldwide. 

Contest  entries  will  be  divided  into  five 
categories.  Three  categories  are  for 
offset-printed  newspapers:  small  (up  to 
25,000  circulation),  medium  (25,000- 
75 ,000 circulation),  and  large  (over  75,000 
circulation).  Other  categories  include 
direct  letterpress  (photopolymer  or  metal 
plates)  and  DiLitho  process. 

One  winning  and  one  runner-up  entry  in 
each  of  the  above  five  categories  will  be 
selected  from  entries  received  from 
newspapers  publishing  in  the  following 
geographical  areas:  United  States  and 
Canada;  Africa,  Asia,  and  Australasia; 
Europe;  and  Latin  America. 

The  twenty  winners  will  each  receive 
$1,000  (U.S.).  One  overall  worldwide 
winner  will  be  awarded  “Best  Of  Show” 
honors  and  an  additional  $2,000.  Winners 
may  elect  to  have  cash  grants  made  in  the 
newspaper’s  name  to  a  college  or  univer¬ 
sity,  to  a  charity,  or  to  the  newspaper. 
The  other  newspapers  that  enter  the  cont¬ 
est  will  receive  a  Certificate  of  Apprecia¬ 
tion. 

Winners  and  those  awarded  honorable 
mentions  will  be  honored  by  Kodak  at  a 
special  luncheon  held  during  the  ANPA 
conference.  Kodak  will  also  promote 
industry  recognition  for  winners  through 
press  releases  to  trade  publications  and 
other  publicity  activities. 

Contest  winners  and  other  entries  will 
be  displayed  at  Kodak's  exhibit  at  the 
ANPA  conference,  and  may  also  be  used 
in  associated  promotions. 

The  Daily  News-Miner,  Fairbanks,  Alas¬ 
ka,  was  the  1981  “Best  Of  Show”  winner 
in  the  fourth  annual  Run  For  The  Money 
Color  Contest.  The  award  of  $3,000 
(U.S.)  in  prize  money  was  made  at  a 
special  luncheon  hosted  by  Kodak  at  the 
1981  ANPA  conference  in  Atlantic  City, 
New  Jersey. 


Booth  109 

EBWAY  COMPANY 

Exhibiting:  First  showing  of  linear  com¬ 
pensators  for  Community  Press;  GC-200 


infeed  and  tension  control  system;  LTC- 
222  fan-out  control  system;  SD-6000 
automatic  web  splicer. 


Booth  1007 

ECLECTIC  CO. 

Exhibiting:  Unimaster  252  dust  collector 
used  for  pressroom  paper  dust  collection 
at  the  folder  and  slitter  bar  areas.  Folder 
enclosures  to  reduce  noise  levels  at  the 
folder  and  aid  in  the  collection  of  paper 
dust. 


Booth  105 

EDITOR  &  PUBLISHER 

Exhibiting:  E  &  P  weekly  news 
magazine,  the  only  independent  weekly 
journal  of  newspapering;  1982 
International  Year  Book;  1982  Market 
Guide. 


Booth  2117 

EDS-IDAB 


Booth  427 

EETEXT  CORP. 

Exhibiting:  First  showing  of  software  en¬ 
hancements  to  its  series  of  STEP  systems 
including  new  software  packages  for 
circulation  management  and  classified  ad 
bookkeeping. 

The  circulation  package  called  TMC  for 
Total  Market  Coverage,  is  designed  for 
daily  or  weekly  newspapers  or  magazines 
serving  markets  of  up  to  50,000  house¬ 
holds.  The  TMC  software  maintain  both 
mail  and  carrier  distributions  and  pro¬ 
vides  detailed  reports  on  circulation,  fi¬ 
nances  and  market  penetration  complete 
with  ABC  statistics. 

For  papers  using  a  mail  distribution, 
EEText’s  TMC  will  provide  both  2nd 
class  labels  and  reports  for  subscriber 
activity,  as  well  as  3rd  class  labels  and 
reports  for  pre-print  distribution.  Reports 
are  generated  from  a  master  list  of  all 
households  using  a  DBMS  (Data  Base 
Management  System)  program. 

The  Total  Classified  Package  or  TCP,  is 
an  add-in  software  and  hardware  com¬ 
bination  designed  for  daily  and  weekly 
newspapers  of  up  to  20,()()0  circulation. 
The  TCP  offers  classified  ad  capture, 
sorting  and  billing  capabilities.  An 
optional  credit  checking  feature  at  the  ad 
takers’  terminal,  is  available. 

In  addition  to  these  new  software  re- 
EDITOR  &  PUBLISHER  for  May  22,  1982 


Mycro-Tek  has  the  answer 
to  M  your  newspaper's  needs! 

From  advertising  to  word  processing 


Newspaper  front-end  systems,  our  first 
specialty,  are  still  the  most  reliable,  upgradeable 
and  expandable  systems  you  can  buy 
for  your  editorial,  production,  class  ad 
and  display  ad  departments.  With  the 
Mycro-Comp  1100  you  can  have,  in 
addition  to  the  basic  system: 

AdComp,  a  display  ad  make-up 
terminal  to  simplify  ad  markup  and 
save  time  in  paste-up. 

Class  ad  billing,  reporting  and  sorting 
to  make  your  class  ad  department  run 
more  efficiently  and  free  up 
operators  to  sell  more  ads. 

Batch  H&J  capabilities  to 
tighten  copy  and  eliminate 
hyphenation  errors. 

Remote  and  bureau 
telecommunications,  adding 
flexibility  to  your  news  coverage 
and  allowing  the  centralization 
of  printing  into  one  cost- 
effective  plant. 

Word  processing  capabilities 
to  allow  the  maximum  use  of 
your  text  entry,  editing  and 
output  systems  for 
personalized  letters,  internal 
memos,  mailing  labels 
and  more. 

And  what’s  more, 
we’re  offering: 

Character  generation  for 
display  of  news,  ads, 
announcements  and  weather 
locally  or  with  remote 
telecommunications.  Our 
MV  7000  has  superior 
character  resolution,  special 
font  effects  and  pi  characters, 
plus  an  interface  to  the 
Mycro-Comp  1100  System. 

Your  class  ad  bperators  can 
sell  ads  up  on  cable  and  bill  them 
automatically  when  the  MV  7000  is 
online  to  the  MC  1100.  The  MV  7000 

is  all  you  need  to  start  broadcasting  colorful,  attractive  and  read¬ 
able  ads  on  your  cable  channel  today! 

The  new  MC  500  LCS  front-end  system  is  an  editorial,  file  man¬ 
agement  and  typesetting  package  for  weeklies  and  small  dailies, 
MC  500  LCS  gives  your  small  newspaper  most  of  the  “big  system" 
features  that  larger  papers  enjoy  —  and  the  benefits  of  computer¬ 
ized  text  management:  time  and  cost  savings  in  personnel,  mate¬ 
rials  and  more  efficient  overall  production.  The  MC  500  LCS 
places  Mycro-Tek's  experience  in  newspaper  systems  inside  a 
Commodore  CBM  microcomputer  system.  The  result  is  a  low-, 
cost  editorial  system  that  can  also  handle  your  accounts  payable/ 
receivable,  general  ledger,  payroll,  inventory,  word  processing, 
circulation  and  mailing  labels,  billing  and  job  cost  estimating. 
Mycro-Tek  is  an  industry  leader  with  more  than  350  newspaper 
installations  worldwide.  We  built  our  reputation  on  a  solid  base  of 
reliable  service  and  system  support.  Ask  any  of  our  customers!  For 
a  copy  of  our  customer  list,  or  for  more  information  about  any 
Mycro-Tek  product  line,  please  return  the  form  at  right. 


ycro- 

%  Company 


Get  details  now.  No  obligation. 

□  Send  me  more  information. 

□  Please  call  me  to  arrange  a  demonstration. 

□  Please  have  a  sales  person  call. 

Name:  _ _ _ _ 

Newspaper: _ 

Address: _ _ 

City,  State.  Zip:  _ 

Telephone: _ 

Mail  to: 

Mycro-Tek 

820  West  Second  /  Wichita,  Kansas  67203 
Toll-Free:  1-800-835-2055 


leases,  EEText  will  be  demonstrating 
their  proven  Typographic  Productivity 
Package,  released  last  fall.  This  software 
and  hardware  combination  gives  news¬ 
papers  and  magazines  the  same  high  qual- 
ity  type  enjoyed  by  commercial 
typographers. 

The  TPP  includes  multiple  User  Pro¬ 
grammable  Dictionaries,  User  Pro¬ 
grammable  Kern-tables  and  EEText’s 
Copy  Control  Window.  The  CCW  shows 
not  only  hyphenation,  but  also  page 
depth,  and  relative  tightness  or  looseness 
of  the  copy.  With  the  TPP,  newspapers 
and  magazines  can  offer  their  advertisers 
a  better  looking  product  at  a  lower  pro¬ 
duction  cost. 

The  above  software  packages  will  be 
demonstrated  on  multi-terminal  EEText 
STEP  System2  and  STEP  System3  net¬ 
works.  With  the  completion  of  the  TMC 
and  TCP  packages,  EEText  now  can  pro¬ 
vide  a  totally  productive.  Total  News¬ 
paper  System. 

For  those  packages  not  yet  developed, 
EEText  offers  users  a  choice  of  pro¬ 
gramming  tools  including  BASIC  or  CP/ 
M.  Using  CP/M,  an  industry  standard  for 
microprocessors,  users  can  add  hundreds 
of  specialized  pre-programmed  packages 
off  the  shelf. 


Booth  2317 

ELECTRONIC  INFORMATION 
TECHNOLOGY 

Exhibiting:  COMAP  Text  Processing  and 
Composition  System  for  commercial 
typographers.  STaRT  Newsroom  and 
Classified  Ad  Production  and  Billing  Sys¬ 
tem.  PageReader  1000  optical  character 
reader.  MDC-350  floppy  disk  editing  ter¬ 
minal. 

Booth  114 

ENCYCLOPAEDIA  BRITANNICA 


Booth  213 

ENKEL  CORP. 


Booth  2467 

EOCOM  CORP 


Booth  2627 

EPIC  TECHNOLOGY 


Booth  595 

ERECTOWELD  CO. 

Exhibiting:  First  showing  of  4  Pad 
Vacuum  Newsprint  Roll  Handler.  It  is 
able  to  handle  all  roll  sizes,  even  the  new 
45”  diameter  rolls  without  the  roll  dam¬ 
age  caused  by  conventional  Hydraulic 
Clamps.  With  double  the  holding  power 
of  previous  models  safety  and  speed  of 
handling  is  greatly  improved. 

Showing  vacuum  newsprint  roll  handling 
equipment. 
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Booth  2503 

EXIDE  ELECTRONICS 

Exhibiting:  First  showing  of  new  line  of 
uninterruptible  power  systems  for  mini/ 
mainframe  computers.  Series  2000  prod¬ 
uct  line  features  vast  size  and  weight  re¬ 
ductions.  Batteries  and  electronics  are 
housed  side-by-side  in  the  three  compact 
cabinets  significantly  reducing  the  high 
cost  of  implementation  normally  associ¬ 
ated  with  UPS  systems.  The  Series  2000 
is  available  in  single  phase  ratings  from 
5KW-30KW  and  3  phase  ratings  from 
15KW-45KW. 


Booth  2033 

FAUSTEL,  INC. 

Exhibiting:  First  showing  of  retrofit  unit 
and  its  complete  flexographic  printing 
systems,  including  conversions  and  press 
units. 

Also  showing:  Additional  materials  on 
ink  and  viscosity  control  systems,  photo¬ 
polymer  plates,  blankets,  water-based 
inks  and  Anilox  rollers. 

Booth  2157 

FERAG  INC. 

Exhibiting:  First  showing  of  2  Station 
Collect  System.  This  news  collect  system 
can  be  added  to  existing  Ferag  systems, 
and  the  number  of  stations  can  be  easily 
increased. 

First  showing  of  a  single  gripper  con¬ 
veyor  system  and  a  new  stacking  system 
that  can  be  totally  integrated  into  the 
existing  single  gripper  conveying  system. 


Booth  2443 
FLEX-O-LINE,  INC. 

Exhibiting:  First  showing  of  true 
Flexographic  conversions  for  letterpress 
newspaper  presses.  First  showing  of  Butt 
Roll  Rewinder  to  salvage  butt  rolls.  Eco¬ 
nomy  Model. 


Booth  347 

FLINT  INK  CORP. 


Booth  1051 

FLUOROGRAPHIC  SERVICES 


Booth  2520 

J.A.  FREEMAN  &  SON 

Exhibiting:  Automatic  Tie  Paper  Baler; 
Air  Conveying  Systems;  Shredders; 
Compactors;  Paper  Core  Stripper. 


Booth  401 

GANDALF  DATA,  INC. 

Exhibiting:  First  showing  of  the  LDM 
444/494  medium  distance  modems,  said 
to  be  the  fastest  medium  distance  mod¬ 


ems  in  the  world  (8.5  mSec.).  These  48(X) 
bps  modems  are  particularly  suited  for 
mid-range  applications  in  metro  areas 
where  short  hauls  are  not  satisfactory, 
but  distances  do  not  warrant  the  cost  and 
complexity  of  long  haul  modems.  They 
are  designed  for  use  over  3002  lines  in 
multipoint  or  point-to-point  applications. 
First  showing  of  Super  Modem  II  lon- 
ghaul  9600  bps  modem  featuring  a  noise 
tolerance  of  6  dB  greater  than  con¬ 
ventional  designs. 


Booth  2527 

GENERAL  PHOTO  PRODUCTS 


Booth  2801 

GITTINGS  WESTERN,  INC. 


Booth  2267 
W.R.  GRACE  &  CO. 

Exhibiting:  First  showing  of  the  Polyfib- 
ron  Substrate  II,  second  generation 
improved  cost  effective  substrate. 
Showing:  The  LF2-120  and  a  LF  135 A 
platemaking  equipment.  We  will  highlight 
our  latest  developments  in  Flexoprinting. 


Booth  184 

GRAPHIC  ARTS  MFG  CO. 


Booth  253 

GRAPHIC  ENTERPRISES 
OF  OHIO 


Booth  965 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

Exhibiting:  Graphic  Management 
Associates,  Inc.  provides  mailroom  sys¬ 
tems  and  equipment  for  the  newspaper 
industry.  A  complete  inventory  of  pre¬ 
viously  owned  mailroom  equipment  as 
well  as  various  mailroom  layout  and 
design  plans  prepared  by  Graphic  Man¬ 
agement  Associates.  Also  shown  will  be 
photographs  of  newspaper  mailroom  sys¬ 
tems  completed.  Mechanical  installation 
services  will  also  be  demonstrated 
including  Sheridan  Inserter  double 
delivery  modification  effort. 


Booth  802 

GRAPHIC  PRODUCTS  CORP. 

Exhibiting:  Parimutuel  Data  system. 
Unit  enables  a  newspaper  to  totally  elimi¬ 
nate  the  substantial  personnel  costs  en¬ 
countered  in  the  entering  of  Telex  or 
Telecopier  communicated  parimutuel 
data  (dogs,  horses,  or  jai  alai)  into  the 
composition  system. 
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.COLORPDO. 


BOOTH  194 


Booth  333 

HALL  SYSTEMS  INC. 

Exhibiting:  Monarch  Bottom  Wrap, 
Stream  Labelling  System,  Commander 
Bundle  Count  Verification  System,  OCR 
Programming  System,  High  Speed  Bun¬ 
dle  Deflector,  Medallion  Belt  Distribu¬ 
tion  Conveyor,  Medallion  Roller  Top 
Conveyor. 

Power  Truck  Loader,  Monitor  Counter 
Stacker,  Magnum  Lapped  stream  con¬ 
veyor,  Ranger  counter-sensor.  Other 
new  programming  systems  to  be 
announced. 


Booth  305 

HARRIS  CORP. 

Exhibiting:  First  showing  of  the  new  Har¬ 
ris  6000  copy  processing  system,  as  well 
as  its  energy  efficient  system  90  series. 
Also  on  display  will  be  its  2222  display  ad 
layout  system  with  new  release  3.5  soft¬ 
ware,  and  the  Harris  7000  CRT  Typeset¬ 
ter. 

The  newspaper  press  division  will  be 
exhibiting  the  new  N-900  press  specifical¬ 
ly  designed  to  print  inserts  and  Sunday 
magazines.  The  N-1700  and  N-936  pre¬ 
sses  will  also  be  featured. 

The  bindery  systems  division  will  have  an 
audio-visual  presentation  on  newspaper 
inserting  systems. 

The  commercial  press  division  will 
introduce  a  new  4-page  newspaper  press. 
The  V-15  and  V-25  presses  will  also  be 
featured. 


Booth  881 

HASTECH INC. 

Exhibiting:  First  showing  of  Hastech 
Pagination  system  (PagePro)  online  with 
direct-to-plate  capability  using  EOCOM 
RIP  (Raster  Image  Processor)  and  laser 
platemaking  system.  Systems  will  be 
shown  in  both  Hastech  and  EOCOM 
booths. 

First  showing  of  GraphPro  that  is 
designed  to  store  and  manipulate 
digitized  continuous  tone  photographs 
and  line  art  which  will  then  merge  with 
text  to  produce  a  complete  newspaper 
page.  Graphics  displayed  on  screen  can 
be  positioned,  cropped,  scaled  or  rotated 
as  the  user  desires.  GraphPro  is  being 
developed  as  a  2-phase  implementation. 
Phase  1  will  incorporate  the  use  of  an 
optical  scanner  to  convert  continuous 
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tone  photographs  to  grey  scales  that  will 
be  sampled  for  display.  Line  art  and 
logotypes  will  use  similar  techniques  but 
will  involve  higher  resolution  and  data 
compression.  Phase  1  will  permit  optional 
operator  previewing  of  a  low-resolution 
image  with  capabilities  to  crop  and  over¬ 
lay  graphics  with  type. 

Phase  2  of  GraphPro  adds  electronic  dar¬ 
kroom  functionality  to  the  system.  The 
incorporation  of  a  high-resolution  multi- 
planed  color  graphics  system  provides  an 
interactive  tool  for  graphic  imaging.  A 
picture  editor  can  manipulate  scanned 
images  by  cropping,  detail  tracing,  con¬ 
trast  enhancement,  sizing  and  rotation. 
Also  showing  PagePro  news  and  ad 
makeup  system  for  newspaper,  graphic 
arts  and  publishing  industries.  Requires 
no  special  programming  or  computer 
expertise  in  order  to  make  efficient  use  of 
system.  PagePro  is  used  in  conjunction 
with  Hastech’s  HS50  Standard  Systems 
Series  of  controllers.  At  present  there  are 
three  application  software  modules 
designed  for  use  on  PagePro;  NewsPro; 
AdPro  and  GraphPro  (presently  in  Phase 
I  of  completion). 

Also  showing  NewsPro  that  utilizes  Has¬ 
tech’s  TOPS/5  software  interfaced  with 
the  new  HS50  series  controllers.  News- 
Pro  permits  users  to  organize  the  quant¬ 
ity,  shape  and  proportion  of  news  text  on 
a  full  broadsheet  or  tabloid  newspaper 
page,  as  well  as  multi-column  reports, 
books  and  magazines.  NewsPro’s  full 
page  representation  allows  the  editor  to 
see  the  full  page  in  its  completed  form 
before  outputting  it  to  the  typesetter. 
Also  showing  AdPro  that  operates  on 
TOPS/5  operating  system  and  data  base 
manager,  and  one  of  the  HS50  series  sys¬ 
tems.  AdPro  permits  users  to  organize 
the  text,  design,  and  layout  of  an  ad,  as 
well  as  use  its  ad  jacket  feature  to  track 
the  ad  and  generate  billing  information. 
User  may  interactively  select  the  appro¬ 
priate  typeface,  point  size  and  even  trace 
original  artwork  to  be  included  in  the 
layout. 

Also  showing  HS58  controller,  utilizing 
TOPS/5  software  that  is  designed  to  meet 
the  needs  of  medium  to  large  newspapers 
and  publishing  organizations.  Combined 
with  one  or  more  disk  drives,  the  HS58 
serves  as  the  data  manager  for  a  single 
system  that  can  handle  editorial,  classi¬ 
fied,  production  news  layout  and  display 
ad  makeup.  Supports  up  to  32  terminals 
and  a  wide  variety  of  input/output 
devices. 

Also  showing  HS54  controller  designed 
to  meet  the  needs  of  those  with  16  or  more 
editing  terminals  or  page  layout  systems. 
Also  showing  HS53  that  was  designed  as 
an  upgrade  for  curre^t  Compugraphic 
UTS  users. 

Also  showing  Hastech  Financial  System, 
a  high-capacity  software  system  that  has 
capabilities  to  build  productivity  into  all 
aspects  of  business  operations,  including 
Accounts  Receivable,  Accounts  Payable, 


Payroll  and  General  Ledger.  Advanced 
utilities  of  the  Financial  system  are 
budget  tracking,  multiple  companies 
management,  comprehensive  vendor 
information,  invoice  generation,  aged 
trial  balance,  payroll,  invoice  generation 
and  extensive  sales  reports. 

Also  showing  Circulation  System  soft¬ 
ware  with  an  online  data  base  of  detailed 
circulation  information.  Using  system’s 
repport  writer,  users  can  access  the 
library  of  information  to  prepare  a  variety 
of  reports  that  meet  individual  require¬ 
ments.  Circulation  system  includes  total 
market  coverage  (TMC),  bundle  wrapp¬ 
ers,  customer  service  and  complaint  han¬ 
dling,  carrier  collections  and  route  main¬ 
tenance,  draw  and  truck  manifests, 
expiration  notices,  ABC  reports  and 
complete  accounts  receivables  among 
other  valuable  features. 

Booth  2057 

HCM  GRAPHIC  SYSTEMS 

Exhibiting:  the  Chromagraph  299  L  and 
Chromacom  DC350L  Color  Separation 
Scanners.  (A  special  educational  seminar 
will  be  conducted  from  the  booth  per¬ 
iodically,  times  will  be  posted).  Chroma- 
graph  Model  299  (L)  Color  Scanner — 
Conventional  and  laser  light  sources,  full 
size  20”  by  24”  input  and  output,  digitally 
enlarges  to  2,500-1-%  and  reduces  to  20% 
with  direct  reading  in  percentages;  scans 
transparent  and  reflection  copy  with  no 
extra  attachments  to  buy,  microp¬ 
rocessor  electronically  controls  machine 
functions  and  calibrates  the  scanner  to 
film  processor;  Argon  laser  option 
exposes  regular  orthochromatic  lithline 
film  for  screening;  sp>eed;  72  square  inch¬ 
es  per  minute;  lowest  cost  Hell  scanner 
available.  Chromagraph  DC350  Electron¬ 
ic  Screening,  Laser  Exposing  Color 
Scanner — Electronic  dot  generation  pro¬ 
vides  conventional  and  laser  screen 
angles;  Laser  recording  of  film  for  max¬ 
imum  film  economy  using  lowest  cost 
rapid  access  film.  Multicolor  recording: 
exposes  two  or  four  colors  sim¬ 
ultaneously.  Exceptional  shadow  and 
dark  color  separation  throughout  the  ton¬ 
al  range.  Able  to  pre-program  and  store 
20  different  gradation  sets  for  ink,  paper 
and  printing  conditions  with  offset,  letter- 
press  or  gravure  printing.  Direct  reading 
enlargement  and  reduction  in  per¬ 
centages  enlarges  to  and  beyond  2000% 
and  reduces  to  10%.  16”  x  20”  input  and 
output  size.  Microprocessor  control  of 
set-up  functions,  enlarging/reducing  and 
automatic  film  linearization.  Electronic 
diagnostic  system  locates  errors  for  rapid 
correction.  Latest  scanner  technology  for 
interfacing  with  Chromacom  Page 
Makeup  System. 

Booth  2347 

HERCULES  INC. 


Booth  2557 

HYDROGRAPHIC  CORPORATION 
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‘‘  Fm  impressed 
with  the  trouble- 
free  performance 
and  profits  from 
our  Daily  Kii^  n. 
Fd  recommend  it 
to  anybody.” 

Phil  Bladine 

New  Register  Publishing  Co. 
McMinnville,  Oregon 


SOLNA  KING  CORPORATION 

PO  Box  21 

Joplin.  Missouri  64801 

Please  send  me  more  intormation  about  tbe  Daily  King  II 


Company 


Address  _ 


Press  breakdowns  can  be  expensive.  Nothing  cuts 
into  profits  quicker  than  downtime. 

That’s  why  experienced  publishers  like  Phil  Bladine 
depend  on  the  Daily  King  II,  the  press  that’s  engineered  and 
built  to  assure  trouble-free  performance  year  after  year. 

It  doesn’t  cost  a  king’s  ransom  to  own  or  operate  a 
Daily  King  II,  You  save  time,  upgrade  quality  and  efficiency 
with  pneumatic  controls  throughout  the  system... running 
lateral  and  circumferential  register  controls... portable 
jog  control  at  any  point  around  the  press.  Start 
conservatively  with  the  printing  capacity  you 
need  today -add  perfecting  units  and 
rolls  as  you  grow.  Stacked.  In-line.  In 
any  combination.  There’s  a 
Daily  King  II  configuration 
you  can  squeeze  into  any  space, 
depending  on  your  needs.  Get  the  facts 
about  the  Daily  King  II.  Return  coupon 
or  call  today.  Phone:  417/781-3700. 


What  the 
printing  industry 
is  coming  to. 


SOLNA  KING 

®®(21P®(2^Sn®li3 


Booth  2423 

ICONICS/SNOOK  DYNALITH 


Booth  2618 

INDUSTRIAL  ACOUSTICS  CO. 

Exhibiting:  First  showing  of  pressroom 
noise  control  through  installation  of  Mod- 
uline  Factory  Offices.  Pressroom  crews 
and  sensitive  operating  equipment  alike 
are  protected  from  the  hazards  of  excess 
noise  (also  high  heat  ambients  and  paper 
dust)  by  the  all-steel  component  con¬ 
struction  of  these  offices/enclosures 
whose  design  is  tailored  to  the  con¬ 
figurations  of  the  printing  machinery  and 
the  pressroom  layout  of  each  newspaper. 
Pressroom  noise  which  can  range  up 
wards  in  excess  of  100  dBA  is  reduced  to 
not  over  75  dBA  in  the  controlled 
environment  MFOs  provide. 


Booth  809 
INFORMATION 
INTERNATIONAL  INC. 

Exhibiting:  First  showing  of  InfoColor 
system  for  four  color  graphics  that  can  be 
interfaced  with  Newspaper  Pagination 
System. 

Also  showing  Newspaper  Pagination 
System  (NPS)  in  full  operation  sup¬ 
plemented  by  displays  and  samples  show¬ 
ing  how  the  Pasadena,  Calif.  Star-News 
uses  NPS  to  paginate  the  news,  classified 
ads,  and  classified  display  ads  —  all  text, 
all  graphics,  with  newsroom  and  advertis¬ 
ing  editors  paginating  the  paper.  The 
experience  and  production  record  of  the 
Star-News  with  NPS  will  be  featured  in  a 
videofilm  at  the  exhibit. 


Booth  2663 

IN-FORM  DATA  SERVICES 

Exhibiting:  First  showing  of  In-Form 
data-base  access  service  through  a  full- 
text  research  system  which  currently 
includes  virtually  every  article  appearing 
in  Philadelphia  Inquirer  and  Daily  News. 
In-Form  also  provides  a  private  library 
service  to  newspapers  and  publications 
who  wish  to  have  their  libraries  stored 
and  retrieved  electronically. 


Booth  303 

INGENUITY 
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Booth  871 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Exhibiting:  Inland  offers  top  quality  pre¬ 
owned  web  offset  and  letterpress  news¬ 
paper  presses  and  associated  equipment. 
Complete  “turnkey”  services  are  avail¬ 
able.  In  addition.  Inland  offers  the  Litho- 
mix  water  leveling  system.  We  are 
exclusive  distributors  of  LOC — 
letterpress  to  offset  conversion — for 
Smith  RPM  Corp.  Also,  we  exclusively 
distribute  in  U.S.  and  Canada  factory  re¬ 
conditioned  Compugraphic  typesetting 
equipment. 

Booth  2403 

INSTITUTE  OF 
IMAGING  SCIENCES 


Booth  2247 

INTELMATIQUE 

Exhibiting:  INTELMATIQUE  is  an 
organization  for  the  international  promo¬ 
tion  of  Telematique  including  Teletel 
Videotex  and  electronic  directory  sys¬ 
tems,  Smart  card  technology.  Telewrit¬ 
ing,  Antiope  Teletext,  low  cost  terminals, 
mass  facsimile,  audiographics, 
teleconferencing. 

Booth  859 
INTERCORP  LTD. 

Exhibiting:  First  showing  of  improved 
dampening  system  for  Harris  and  Goss 
Press  Units.  Intercorp  Ltd.  has 
developed  a  series  of  improved  brush 
dampeners  to  eliminate  molleton  sleeves 
and/or  plastic  paper  roller  wrapping  for 
the  smtdl  “V”  series  of  Harris  tubular 
presses  as  well  as  the  Goss  Community, 
Suburban  and  Urbanite  presses.  The 
dampener  comes  as  an  inexpensive  add¬ 
on  kit,  which  will  pay  for  itself  in  months 
by  eliminating  normal  roller  covering 
consumables.  The  increase  in  quality  of 
the  printing  as  a  result  of  more  precise 
water  control  and  the  elimination  of  con¬ 
taminant  feedback  into  the  dampening 
system  are  valuable  asides  which  save  on 
paper  waste  and  manpower.  Exhibiting 
videotape  presentation  of  flexo  unit  (Kid¬ 
der  Stacy  Unit)  at  Providence  Journal 
Bulletin  in  operation,  showing  plateup, 
startup  and  high  speed  running. 


Booth  1017 

INTERNATIONAL  NEWSPAPER 
PROMOTION  ASSN 


Booth  2227 

IPEC  INCORPORATED 

Exhibiting:  One  reconditioned  Goss 
Community  unit;  one  reconditioned  Har¬ 
ris  V15A. 

Showing  rebuilt  newspaper  press 
machinery. 


Booth  2047 

ITEK  COMPOSITION  SYSTEMS 

Exhibiting:  First  showing  of  two  new  ter¬ 
minals,  made  totally  by  Itek,  with  many 
production  increasing  and  human  en¬ 
gineered  features;  a  CPS-to-CPS  bi¬ 
directional  link  enabling  two  CPS  sys¬ 
tems  (1020s)  to  access  each  others  data 
base;  new  software  package  (ECS  3  for 
CPS  1000,  1010,  1020,  1030,  1040  sys¬ 
tems)  offering  enhanced  page  makeup 
capabilities;  a  user  definable  cable  tv  link 
that  allows  information  resident  on  a 
newspaper’s  CPS  data  base  to  be  trans- 
fered  to  a  cable  tv  network.  Showing  a 
system  that  will  retrieve  information  from 
a  CPS  data  base  and,  utilizing  a  low  cost 
Knox  character  generator,  output  to  a 
simulated  cable  tv  network;  an  enhanced 
Mark  VIII  CRT  typesetter  with  several 
new  composition  enhancing  features  and 
a  Winchester  disk  for  storing  up  to  180 
fonts  online;  a  Pagitek  5  paginating  text 
processing  system,  an  extremely  fast 
pagination  system  for  book  and  magazine 
production;  two  CPS  1000  series  copy 
processing  systems  that  are  modular  in 
design  for  easy  expansion,  and  offer  a  full 
array  of  newspaper  and  commercial  capa¬ 
bilities;  refined  editorial  and  classified 
page  makeup  capabilities;  full  page — 100 
pica — typeset  output;  remote  bureau  ap¬ 
plications  of  the  new  terminals;  online, 
low  cost  Itek  Graphic  Display  terminal 
which  enables  a  user  to  preview  full  edito¬ 
rial  and  classified  pages,  and  display 
advertisements  prior  to  typesetting; 
Quadritek  1400/1600  series 
phototypesetters  for  commercial 
operations  and  many  small  newspapers; 
fully  computerized  Graphic  Camera  530, 
which  produces  quality  halftones  and 
white  prints  without  a  darkroom  or  plum¬ 
bing;  and  a  Xenotron  XVC-2  ad  makeup 
terminal  interfaced  to  a  CPS  system. 
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Need 
a  remedy 
for 

TV  listings? 


We’ll  show  you  how  TV  listings 
don’t  have  to  be  a  pain  in  the 
page.  TV  Data  provides 
typeset,  proofed  and  up¬ 
dated  listings,  delivered 
right  to  your  comp  room.  j 

TV  Data  has  a  variety 
of  type  sizes,  styles 
and  formats,  making  it  easy 
to  choose  just  the 
right  treatment. 


If  your 

diagnosis  ^ 

calls  for  fast, 
error  free  wire  \ 
delivery,  our  \ 
Atlas  system  ^ 
transmits 
listings  over 
voice-grade  tele¬ 


phone  lines,  directly  to  your 
computer. 

TV  Data’s  listings  service  is 
fortified  with  all  the  essential 
extras.  Like  feature  articles, 
photographs  and  puzzles. 
^  We  keep  your  paper 

^  looking  fit  and  your 
readers  in  tune. 

\  Of  course,  this  is  just 

a  dose  of  what 
TV  Data  offers. 
\  Give  us  a  call, 
'  Toll  Free 

(800)  833-9581. 

It’s  just  what  the 
doctor  ordered. 

See  us  in  Dallas  at  the 
ANPA,  June  19-23.  Booth  505 


1Vl]/\I7\ 

Quaker  Village 
Glens  Falls,  NY  12801 


TOLL-FREE  LINE 

(800)  833-9581 


LOCAL  LINE 

(212)  581-3169 


NEW  YORK  TIE  LINE 

(212)  581-3169 


TORONTO  TIE  LINE 

(416)  366-9319 


Booth  2067 

K&F  MANUFACTURING,  INC. 

Exhibiting:  First  showing  of  split  web  ful¬ 
ly  reversible  ANILOX.  Currently  avail¬ 
able  for  all  conventional  letterpress  units 
delivering  ink  horizontally,  such  as 
humps  and  decks.  A  computer  will  be 
programmed  so  any  letterpress  user  can 
give  his  pressroom  flgures,  and  the  com¬ 
puter  will  give  a  printout  of  the  cost  of  an 
ANILOX  conversion. 

First  showing  of  a  press  lock,  for  Poly 
Fibron  plates.  Cylinder  Mounted  Kolor 
Lok,  or  CMKL  for  short,  features  no 
tools  leading,  and  can  be  installed  with 
existing  30°  shims.  The  lock  is  fully 
reversible  and  will  also  accommodate 
aluminum  and  steel  substrate  plates. 
First  showing  of  an  all  new  AB-4000 
series  inline  automatic  bender.  Bender  is 
capable  of  up  to  500  plates  per  hour,  and 
is  modularized  to  fit  virtually  any  plate 
making  room  layout. 

Booth  205 

KANSA  CORP. 

Exhibiting:  First  showing  of  Kansa  480 
newspaper  inserter.  The  Kansa  480  was 
designed  for  papers  that  require  a 
machine  to  run  higher  page  count  jackets 
at  a  faster  speed.  It  is  compact  and  is 
designed  for  simplicity.  The  delivery 
pivots  180  degrees  allowing  the  delivery 
direction  to  be  selected  for  any  particular 
job.  Exhibiting:  Kansa  320,  three  into 
one,  newspaper  inserter.  E)epending  on 
the  number  of  stations,  the  320  can  handle 
the  inserting  requirement  of  a  small 
circulation  daily  on  up  through  a  large 
metropolitan  newspaper.  Also  the 
detector  system  will  reject  the 
incompleted  newspapers  while  the 
inserter  continues  to  produce.  The  Kansa 
320  costs  less  than  you  would  imagine. 
Also  showing:  QuadraCart — a  utility 
truck  for  moving  or  storing  newspapers, 
inserts,  etc.  Can  be  used  to  move  papers 
from  press  to  inserter  or  used  just  for 
temporary  storage.  It  is  30  x  30  x  61  inch¬ 
es  and  holds  2,000  standard  half-fold  20 
page  newspapers  about  10,000  eight-page 
tabloids.  A  patented  brake  holds  unit  in 
place  as  the  cart  pivots  360  degrees. 


Booth  134 

K-JACK  ENGINEERING  CO. 


Booth  194 

LEGER  CORPORATION 

Exhibiting:  First  showing  of  high  speed 
inserting  machine  with  a  film  of  the  first 
production  model  installation  at  the  St. 
Petersburg  Times.  The  Leger  inserter,  in 
development  for  several  years,  inserts  at 
speeds  over  34,000  pph  and  is  designed  to 
handle  complete  products  of  up  to  400 
broadsheet  pages.  A  computer  controls 
the  mechanically  simple  inserter  and  pro¬ 
vides  the  newspaper  with  automatic  zon¬ 
ing,  set-up,  maintenance  diagnostics,  and 
production  reporting.  The  modular 
machine  is  expandable  from  one  to  twen¬ 
ty-two  insert  heads  and  it  is  portable  for 
flexible  layout  and  easy  maintenance. 


Booth  1097 

LEKTRO’S.E. 


Booth  902 

LINCOLN  ST.  LOUIS 


Booth  2303 

LOCKER  PRINTING  EQUIPMENT 

Exhibiting:  Worldwide  specialist  in  buy¬ 
ing  and  selling  used  typesetting  equip¬ 
ment  and  front-end  systems. 


Booth  319 

LOGESCAN  SYSTEMS  INC. 

Exhibiting:  First  showing  of  2417  C.U. 
Model-  the  new  automated  table  and  hot 
air  fuser.  The  Auto-Writer  and  fuser  will 
be  delivered  to  the  St.  Paul  Dispatch  and 
Pioneer  Press.  The  automated  table  eli¬ 
minates  operator  intervention  in  the  plate 
loading,  scanning,  and  processing  steps. 
Before  a  shift  begins,  400  plates  and 
Lasermasks  are  loaded  into  magazines. 
Materials  transporters  are  automatically 
loaded,  scanned,  and  ejected.  Imaged 
Lasermasks  are  automatically  removed 
and  collected  in  a  bin;  imaged  plates  are 
automatically  transported  to  an  online 
fuser  processor,  and  optional  crimper. 
Also  showing  the  3600  model  laser 
platemaker  in  operation.  The  3600 
addresses  the  needs  of  facsimile 
transmission  over  land  lines,  larger  for¬ 
mats  (24x36  inches)  for  inplant  operation 
and  provides  a  direct-to-plate  output 


device  for  computer-to-plate  systems. 
LogEscan  3600  interfaces  with  a  wider 
range  of  communications  channels 
including  narrowband  48-56  kHz.  The 
3600  is  microprocessor  controlled  offer¬ 
ing  programmable  formats  and  functions 
and  incorporating  a  machine  status 
routine. 

Booth  523 

LOGETRONICS 


Booth  2553 

MAILROOM  SYSTEMS  INC. 

Exhibiting:  First  showing  of  MSI-1220S 
High  Performance  counter  stacker. 
Showing:  MSI  Bottom  Wrap,  MSI 
Stream  conveyor  with  switching. 

Booth  1063 

MANNSCHRECK  BUSINESS 
INTERIORS 

Exhibiting:  A  design  group  capability 
specializing  in  interior  design  for  the 
newspaper  industry. 

The  design  group  uses  basic  principles  of 
architectural  interior  design  to  overcome 
specialized  problems  relating  to  the 
newspaper  office. 

Rapidly  changing  technologies  have  cre¬ 
ated  the  need  for  specialized  lighting, 
functional  furniture,  and  a  better 
understanding  of  the  communications 
and  paper  flow  problems  encountered  by 
a  daily  or  weekly  newspaper. 


Booth  181 

M.A.N.-ROLAND  U.S.A.  INC. 
NEWSPAPER  PRESS  DIV. 

Exhibiting:  First  showing  of  UNIMAN 
4/2  web  offset  press.  This  entirely  new 
press  has  been  designed  to  offer  the  mid¬ 
range  daily  newspaper  a  modestly  priced, 
yet  high  production,  double-width  web 
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FOB  SALE 

60%  of  your  Presses’ 


Inking  Boilers 


.  .  .  with  K&F’s  AnUox*  Inking  System  Installation! 

Anilox  also  eliminates  the  bear¬ 
ings,  drive  gears,  and  oscillating 
mechanisms  related  to  these  rollers. 

With  Anilox,  you’ll  get  your  paper  on 
the  street  faster,  too.  No  key  adjust¬ 
ments  to  make  —  ever!  And  on  the  sec¬ 
ond  revolution,  you  are  printing 
optimum  quality  copy. 

An  Anilox  installation  by  K&F  sig¬ 
nificantly  reduces: 

•  ENERGY  COSTS  •  MAINTENANCE 

•  PRINTED  WASTE  •  INK  USAGE 

•  INK  MISTING  •  PRESSROOM  NOISE 

You’ve  heard  about  Anilox 
You’ve  read  about  Anilox 
Now,  see  Anilox  Systems  by  K&F 
operating  daily  at: 

THE  CLEVELAND  PRESS 
THE  PITTSBURGH  PRESS 
THE  QUAD  CITY  TIMES, 

DAVENPORT,  IOWA 

•This  product  embodies  lechuology  developed  st  ANPA/  RI 


Let  us  show  you  why  Anilox  may 
be  right  for  you.  If  you  will  fill  in  the 
coupon,  or  call  us,  we’ll  send  you  de¬ 
tailed  literature  that  fully  explains 
the  Anilox  System. 


“The  Press  Conversion  People” 

“1 

■  Please  furnish  me  complete  information  on  K&F's  Anilox  ■ 

I  Inking  System.  I 

I  Name _ | 

I  Name  of  Paper _  I 

■  Street  Address _ ■ 

City _  _ State _ Zip  _ 

■  Phone _  * 

*  K&F  Manufacturing  Co.,  Inc.  /  P.O.  Box  175  /  Granger, 

I  Indiana  46530  /  Phone  219  •  272-9950  Telex  233157  I 

L _ _ _ J 


offset  press.  The  basic  unit  is  of  blanket- 
to-blanket.  arch  type  design  with  rated 
speeds  up  to  50,000  per  hour.  By  adding  a 
color  deck  consisting  of  additional  plate 
and  blanket  cylinders,  the  unit  can  be 
expanded  into  a  6  cylinder  Y  unit.  Var¬ 
ious  combinations  of  units  offer  great 
flexibility  for  multi-color  production. 
Also  showing  UNIMAN  2/2  web  offset 
press  and  model  of  Colormatic  letterpress 
press  showing  conversion  to  offset  by 
substituting  Lithomatic  II  offset  units. 


Booth  2037 
MASTER  GROUP 
ETCHING  MACHINE  CO. 

Exhibiting:  First  showing  of  high-speed, 
low-maintenance  offset  plate  processor 
and  a  precision  automatic  bender.  Both 
new  units  are  integral  parts  of  an  entire 
“NEWSPEED”  automated  offset  plate 
production  system,  but  are  also  available 
separately.  The  entire  system  includes  a 
precision  register  punch,  top  coater/ 
dryer,  printer,  automatic  loader,  pro¬ 
cessor  and  bender. 

The  processor  handles  one  36”  or  two 
18”  plates  at  adjustable  speeds  up  to  360 
plates  per  hour.  Plates  are  automatically 
fed  from  processor  into  the  bender,  which 
positions  the  two  18”  plates  using 
electronic/pneumatic  logic,  then  bends 
them  at  a  rate  of  up  to  450  an  hour  and 
deposits  them  on  a  conveyor  belt. 

The  processor,  made  of  all  non-corrosive 
materials,  can  be  completely  cleaned  in 
less  than  six  minutes  and  can  use  a  wide 
conbination  of  sponges  and/or  brushes. 
The  optional  sediment  removal  tanks  are 
unique — a  simple  and  inexpensive  way  to 
prevent  inconvenient  clogging  of  drains 
so  common  in  offset  plate  production. 


Booth  1025 

MASTHEAD  INTERNATIONAL 

Exhibiting:  The  AwlGrip  Line  of 
Industrial  Coatings  being  marketed  for 
the  Graphic  Arts  Industry  on  old  and  new 
equipment. 


Booth  2617 

MCCAIN  MANUFACTURING 
CORP. 

Exhibiting:  The  model  660-40  an  online 
inserting  system  that  has  its  greatest 
appeal  to  the  100,000  circulation  and 
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under  newspaiiers. 

The  system  accepts  bundles,  which  have 
been  made  at  the  press,  and  conveys 
them  to  the  McCain  hopper  loader.  The 
loader  automatically  feeds  the  hopper  of 
the  jacket  feeder.  The  jacket  is  fed  and 
opened  by  either  mechanical  or  vacuum 
opening  device.  Both  are  furnished  with 
the  machine  and  can  be  used  as  desired.  A 
reject  system  is  also  provided  to  remove 
incomplete  inserts  from  the  line  as  well  as 
any  missing  jackets. 

Booth  1085 

MCLEMORE  METALS,  INC. 

Exhibiting:  A  full  service  refiner  of  pre¬ 
cious  metals  handling  all  materials  gener¬ 
ated  by  the  newspaper,  photographic  and 
x-ray  industries  and  users,  such  as 
electrolytic  flake,  discarded  processed 
film,  spent  fixer  solutions,  film  ash  and 
other  silver  bearing  sludges  and  residues. 
Company  processes  &  refines  lower 
grade  electronic  precious  metals  bearing 
scrap,  gold  and  silver  cyanide  solutions 
and  other  gold  and  silver  plated  items. 
Distributors  of  AG-MET  Silver  Recovery 
Equipment. 

Booth  519 

M.E.G.  (U.S.)  INC. 

Booth  353 

MERGENTHALER  LINOTYPE  CO. 

Booth  2201 

MGI  INTERNATIONAL,  INC. 

Exhibiting:  First  application  of  A-PAR 
Air  Washers  for  offset  presses  to  control 
paper  dust  generated  at  the  folder.  Paper 
dust  is  a  nuisance,  a  fire  and  explosion 
hazard  and  it  degrades  printing  quality, 
an  effect  particularly  noticeable  with 
offset  printing. 

The  larger  A-PAR  Mark  IV  was  designed 
specifically  to  serve  double  width  presses 
and  the  first  offset  installation  is  at  the 
Contra  Costa  (Calif.)  Times. 

For  single  width  presses  MGI  modified 
the  A-PAR  Mark  I  ink  mist  control  sys¬ 
tem,  introducing  new  dust  pickup 
methods  and  a  new  emulsifier.  The  first 
installation  is  at  the  Rock  Hill  (SC)  Eve¬ 
ning  Herald. 

Booth  2622 

MID  WEST  CORP. 

Booth  929 

MIDWEST  PUBLISHERS  SUPPLY 

Exhibiting:  First  showing  of  the  News 
Center  100  Editorial  Desks  complete  with 
special  wings  featuring  VDT  height  and 
tilt  adjustment;  First  showing  of  MPS- 
1500  VDT  Editorial  Desk  Chairs  with 
automatic  height  and  back  tilt  adjust¬ 
ment;  First  showing  of  News  Center  100 
Computer  and  Word  Processing  Work 
Tables,  Printer  Stands,  Mobile  File 
Cabinets  and  Paper  Feeding  Stands;  First 
showing  of  News  Center  100  Editorial 
Desk  Chairs;  First  showing  of  Generation 
II  Editorial  Work  Stations  including  new 
pagination  work  station. 


Also  showing  a  complete  line  of  News 
Center  100  VDT  Desks,  Stands  and 
Chairs;  Complete  line  of  Hamilton  Mod  II 
Composing  Room  Paste-up  Tables,  Light 
Tables  and  Cabinets  and  a  representative 
display  of  time-saving  paste-up  supplies; 
border  tapes,  SAU  grid  sheets,  trimmers, 
etc.  Generation  II  Advertising  Work  Sta¬ 
tions  featuring  hanging  light  tables  with 
adjustable  height  and  tilt  features.  Com¬ 
plete  line  of  MPS  1000  Automatic  Desk 
and  Paste-up  Chairs  with  automatic 
height  and  back  tilt  adjustment. 


Booth  281 1 

MISCO  INC. 


Booth  2257 

MITA  COPYSTAR  USA 


Booth  2233 

MOHR  ENTERPRISES 

Exhibiting:  MohrPro  14RC  Paper/RA 
Film  Processor;  MohrPro  10  RC  Paper 
Processor;  MohrPro  25  RC  Paper/RA 
Film  Processor;  MohrDry  Stabilization 
Paper  Dryer;  MohrFlow  Stabilization 
Chemistry  Circulator;  Copy  Cutter  II  and 
MohrTrim  Column  Trimmers. 


Booth  2705 

MONOTYPE  GRAPHIC  SYSTEMS 

Exhibiting:  Monotype  LaserComp  online 
to  Hastech  Pagination  System  at  108 
picas.  Also  online  with  AM  ECRM  Auto- 
kon  Camera  and  LaserComp  online  to 
Xenotron  pagination  system. 


Booth  865 

MOTOROLA  COMMUNICATIONS 


Booth  2305 

MUIRHEAD  INC. 

Exhibiting:  First  showing  of  a  laser  based 
flatbed,  PageFAX  system  designed  to 
make  electrostatic  printing  plates.  First 
showing  of  a  computerized  newspaper 
production  management  system  designed 
to  provide  real  time  and  archival  display 
of  page  movement  data  essential  for  the 
effective  management  of  laser  platemak¬ 
ing,  page  facsimile  or  conventional 
camera  and  platemaking  systems.  First 
showing  of  a  Mini-PageFAX  system  that 
delivers  high  resolution  photocopy  for 
“Tombstone”  type  ads  for  newspapers. 
System  operates  unattended  round-the- 
clock  and  requires  no  manual  processing. 
The  finish  print  is  delivered  automatically 
to  a  collecting  tray  30  seconds  after  recep¬ 
tion  is  completed.  Also  showing  full  line 
of  wire  photo  systems. 
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Why  major  dailies 
T«  choose  us 


times  out  of 


en 


Western  understands 
the  total 

Plateroom  System. 


Because  We  Created  It. 

When  U.S.  newspapers 
first  began  to  convert  to 
offset,  Western  was  at  the 
forefront  of  technology  with 
equipment,  chemistry,  and 
plates.  And  today  Western 
continues  to  set  the 
standards,  constantly 
seeking  new  and  better  ways 
to  help  make  the  plateroom 
a  more  efficient  operation. 

Just  as  important.  Western 
offers  you  a  single  source 
for  your  plateroom  needs. 
Plus  an  extra  benefit  no  one 
else  can  match— the  Western 
Technical  Services  Group.  A 
highly  competent  group  of 
direct  sales  and  service  people 
and  distributors  ready  to 
serve  you  world- wide. 


Wl 


festem  is  first  in 
the  Automated 
Plateroom. 


Our  close  working  relation¬ 
ship  with  the  newspaper 
industry  has  paralleled  our 
leadership  in  offering  - 
advanced  tech¬ 
nology  in  plateroom 
equipment. 

Products  like  our 
Lith-X-Pozer  Ill,  the 
world’s  first  com¬ 
pletely  automatic 
exposure  system  for 
newspapers.  All 
you  do  is  load  it. 


push  a  black  button  and 
walk  away.  As  many  as  100 
negatives  produce  up  to  400 
plates  in  a  time  frame  which 


Tn  platemaking, 
Aconsistencv's  tl 


can  be  as  little  as 
15  seconds  per  plate. 

Most  of  the  world  s 
.offset  newspaper 
plates  are  develop^ 
with  our  chemistry. 


But  that  shouldn’t  be  too 
much  of  a  surprise. 

Western  has  always  led 
the  way  in  chemistry 
designed  specifically  for  your 
plateroom  needs. 

At  Western,  chemical 

_ - research  is  part 

of  our  everyday 
lives  and  a  vital 
part  of  our  busi¬ 
ness.  That’s  why 
the  next  time 
you  try  a  major 
new  chemical  in 
your  plateroom, 
chances  are  it  will 
have  a  Western 
label  on  it. 


consistency's  the 
name  of  the  game. 


And  no  one  knows  it 
better  than  Western.  That’s 
why  every  one  of  our 
plates  is  subject  to  quality 
control  standards  geared  to 
even  the  slightest 
imperfection. 

Sure  you  can  buy  a 
plate  for  a  few  pennies 
less.  You’ll  always  be  able 
to.  The  question  is  can 
you  let  those  few  pennies 
stand  between  you  and  an 
unanticipated  press  stop. 
Most  major 
dailies  don’t 
think  so 


We've  got 

big  ears. 


We  like  to  listen.  Call  us  toll 
free.  Or  telex.  And  tell  us 
about  your  plateroom 
needs.  We’ll  help  you  figure 
out  how  the  Western 
System  can  save  you  real 
plateroom  dollars. 


Western  Litho  Plate/A  Bemis  Company 

3433  Tree  Court  Industrial  Boulevard 
St.  Louis.  Missouri  63122 
1-800-325-3310 
Telex:  20-9907  or  44  2341 


See  us  at  DRUPA,  building  7,  Booth  7D11  and  ANPA,  Booth  2737. 


Booth  851 

MULLER-MARTINI  CORP. 

Exhibiting:  Muller-Martini/Daverio 
Newspaper  Conveyor.  No  adjustment  is 
required  when  changing  between  thick 
and  thin  products.  This  makes  the  con¬ 
veyor  suitable  for  inserts,  commercial 
work,  preprinted  sections,  and  preprints 
for  direct  mail,  as  well  as  heavy  news¬ 
paper  sections.  Conveyor  speed  is  syn¬ 
chronized  to  the  speed  of  the  press,  and 
any  available  shingle  spacing  can  be 
accommodated. 

The  heavy-duty  conveyor  system  grips 
papers  only  on  the  unprinted  edge  to  elim¬ 
inate  smudging.  This  makes  it  especially 
suitable  for  preprinted  sections  using 
color.  Papers  cannot  shift,  so  there  is  no 
friction  damage,  smudging,  or  wrinkling. 
The  versatility  of  the  conveyor  allows 
tight  turns  and  twists  while  taking  up 
minimal  space.  Very  little  maintenance  is 
needed,  since  there  are  few  moving  parts 
and  no  springs  to  be  replaced.  Catwalks 
are  not  required  because  all  maintenance 
is  done  at  ground  level.  The  conveyor  can 
be  extended  to  accommodate  any  added 
mailroom  machines. 

Also  showing  newspaper  conveyor  sys¬ 
tem  and  Model  221 -TV  Program  Stitcher 
with  counter  stacker.  The  Muller- 
Martini/Daverio  Newsveyor  will  trans¬ 
port  newspapers  from  a  high-speed  feed¬ 
er  into  the  Model  288  Compensating 
Counter  Stacker.  A  divert  switch  will  be 
on  display  to  bypass  the  stacker  and 
transport  the  papers  onto  a  hand-flying 
table. 

The  programmable  Model  288  Com¬ 
pensating  Counter  Stacker  delivers 
stacks  of  standard  programmed  count. 
The  machine's  speed  is  automatically 
synchronized  with  the  press  or  inserting 
machine  speed.  The  continuous  stream  of 
papers  first  passes  through  an  aligning 
unit  and  squeeze  rollers  which  are  stan¬ 
dard  features  of  the  machine.  Copies  are 
then  counted  and  the  shingle  stream  sepa¬ 
rated  into  batches.  The  layers  are  auto¬ 
matically  jogged  on  three  sides  and  com¬ 
pensated  by  the  turntable  to  provide  neat, 
square  stacks.  The  stacks  are  delivered  to 
the  left,  right,  or  alternately  to  the  left  and 
right.  The  stacker  is  ideal  for  bulky  daily 
newspapers,  as  well  as  thin  commercial 
products  and  can  be  used  in  line  with  an 
automatic  strapping  machine. 

The  Model  221 -TV  Program  Stitcher  will 
be  equipped  with  DC  Drive  for  speeds  to 
12,0()0/hr.  It  is  fully  automatic  and  re¬ 
quires  little  manpower  and  space.  Utiliz¬ 
ing  the  Model  1294  Folder  Feeder  which 
feeds  in  chain-running  direction,  the  TV 
program  stitcher  scores,  folds,  feeds, 
gathers,  stitches,  trims,  counts,  and 
optionally  stacks  and  packages  in  one  in¬ 
line  operation.  Modular  building  block 
design  allows  additional  feeders  to  be 
added  in  line  at  any  time  to  feed  additional 
sections,  cards,  or  a  separate  cover. 
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Booth  159  and  353 
MYCRO-TEK  INC. 

Exhibiting:  First  showing  of  the  Mycro- 
Tek  MC  500  LCS,  an  adaptable  low-cost 
computer  that  offers  typesetting  and  busi¬ 
ness  functions  in  one  package.  Modeled 
after  the  larger  Mycro-Comp  1000  Sys¬ 
tem,  the  MC  500  LCS  is  designed  for 
weekly  and  small  daily  newspapers  need¬ 
ing  one  to  five  terminals  and  online  output 
to  a  typesetter. 

The  MC  500  system  is  based  on  terminals, 
disk  drives  and  line  printers  man¬ 
ufactured  by  Commodore  International. 
The  system’s  text-editing  capabilities 
include:  full  cursor  control-up,  down,  left 
and  right;  insert,  delete  or  move  charact¬ 
ers,  words,  sentences,  paragraphs  or 
user-defined  blocks  of  copy;  automatic 
word  wrapping  at  end  of  lines;  page  and 
line  scrolling  forward  and  backward; 
global  search/replace  functions. 

By  simply  changing  diskettes,  the  text¬ 
editing/typesetting  terminal  becomes  a 
business  computer  ready  to  handle  re¬ 
ceivables,  payables,  general  ledger, 
inventory,  payroll,  word  processing, 
circulation  and  billing. 

Up  to  8,000  characters  can  be  contained 
in  one  file,  and  as  many  as  100  files  can  be 
linked.  Files  are  displayed  on  the  terminal 
screen  with  up  to  80  characters  per  line, 
23  lines  per  page. 

Programs  are  loaded  into  the  MC  500  ter¬ 
minals  via  a  program  diskette.  The  ter¬ 
minal  will  hold  32,000  characters  of  pro¬ 
gram  memory.  An  optional  64K 
expansion  card  increases  its  program 
memory  to  %,000  characters,  which  can 
easily  accommodate  the  variety  of  busi¬ 
ness  programs  that  operate  on  MC  500 
equipment. 

For  online  storage,  MC  500  LCS  offers 
disk  memory  sizes  from  170,000  charact¬ 
ers  on  a  single  floppy  disk  drive  to  7.5 
million  characters  on  a  fixed  hard  disk. 
The  standard  package  uses  the  Com¬ 
modore  8050  dual  disk  drive  with  one  mil¬ 
lion  characters  of  storage. 

Many  microcomputers  build  disk  drives 
into  each  terminal.  By  comparison,  the 
MC  500  LCS  uses  separate  disk  drives 
and  terminals  so  that  two  or  more  ter¬ 
minals  can  access  the  same  drive. 

An  optional  controller-like  device  allows 
up  to  16  terminals  to  be  linked  to  one  disk 
drive  or  one  line  printer. 

Several  line  printers  are  compatible  with 
the  MC  500  LCS  system. 

Specifically  designed  for  users  wanting 
business  report  generation  is  the  Com¬ 
modore  8023P  dot  matrix  printer.  The 
8023P  prints  up  to  132  characters  per  line 
and  uses  up  to  14-inch  wide  paper.  The 
print  speed  is  150  characters  per  second. 
For  letter-quality  output,  the  MC  500  off¬ 
ers  the  8300P.  Designed  for  high-quality 
applications  such  as  word  processing,  the 
Commodore  8300P  has  interchangeable 
printwheels  in  several  type  styles.  Speci¬ 
al  word  processing  functions  such  as 


boldface  type  and  underlining  are 
included. 

The  MC  500  LCS  has  an  online  interface 
to  the  most  piopular  typesetters  in  the 
small  newspaper  market — the  Com- 
pu Writer  Jr.,  I,  II  and  IV.  Interfaces  to 
other  typesetters  are  planned. 

In  the  typesetting  mode,  the  operator  can 
choose  between  manual  and  automatic 
hyphenation.  A  video  display  of  typesett¬ 
ing  commands  and  copy  appears  on  the 
terminal  screen  as  each  copy  line  is  trans¬ 
mitted  to  the  typesetter. 

The  system  also  displays  a  directory  of 
files  waiting  to  be  typeset  and  flags  files 
which  have  been  typeset.  The  typesetting 
mode  can  be  interrupted  to  correct  a  file 
or  to  add  or  remove  a  file  from  the  queue. 
In  addition,  all  components  of  the  stan- 
drad  Mycro-Comp  1 100  System  will  be  on 
display. 

First  showing  of  the  MV  7000  character 
generator  that  is  a  high-resolution  unit 
starting  at  less  than  $7,000.  Interfacing 
the  MV  7000  with  the  standard  MC  1 100 
Editorial  and  Class  Ad  System  allows 
newspapers  to  enter,  sort,  bill  and  display 
news,  announcements  and  calendar 
events  over  low-power  and  cable  tv  sta¬ 
tions. 

The  MC  1100  System  on  display  will 
include  standard  text-editing  VDTs  and 
MC  4010  Advanced  Class  Ad  Terminals. 
MC  4010s  include  such  features  as  auto¬ 
matic  hyphenation  and  justification  of 
class  ad  text,  provisions  for  skip  days  and 
automatic  cost  computation  based  on 
user-definable  rate  table  structures. 
Credit  checking  is  also  available  when 
used  in  conjunction  with  the  MC  20  Fixed 
Hard  Disk  Drive. 

All  terminals  will  be  online  to  a  controller 
and  a  floppy  or  fixed  hard  disk  drive.  The 
MC  410  double  sided  dual  floppy  disk 
drive  contains  1.1  million  characters  of 
online  storage.  The  MC  20  Fixed  Hard 
Disk  Drive  contains  20  million  characters 
of  online  storage.  Sold  in  pairs,  the  MC  20 
features  automatic  mirror  writing  of 
information  to  both  disks.  The  disk  can  be 
partitioned  for  news,  class  ad  and  wire 
capture,  according  to  the  individual 
customer’s  needs. 

AdComp,  Mycro-Tek’s  interactive, 
online  display  ad  terminal,  will  be  demon¬ 
strated  to  show  its  complete  visual 
makeup  capabilities.  With  the  AdComp, 
there  is  no  coding — copyfitting  is  automa¬ 
tic.  Using  an  electronic  pen,  artwork  can 
be  traced  on  the  graphics  tablet  and 
appear  on  the  screen,  so  copy  may  be 
wrapped  around  it. 

The  MC  1 100  System  will  also  be  online 
to  a  Texas  Instruments  line  printer.  The 
printer  will  be  able  to  output  class  ad  bill¬ 
ing  statements  and  print  numerous  class 
ad  reports  generated  by  the  MC  4010, 
including  daily  revenue,  call-back  and 
productivity. 

An  MC  6000  Batch  Hyphenation  and  Jus¬ 
tification  Module  will  be  online  to  the  sys¬ 
tem.  The  MC  6000  is  a  device  which  uses 
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'F'E'RA^G' 

superior  quality,  innovative  mailroom  equipment  including 

•F'E'RiArG' 

the  see  Single  eopy  eonveyor-  automated  modular  processing 
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system  that  lets  you  release  or  divert  copies  at  any  point 
for  every  processing  requirement . . .  with  100%  accountability. 


F'E'R'A'G'  equipment  is  now  marketed  by  the  REIST  marketing  organization 


the  newest  member  of  the  FERAG  group  of  companies 

REIST  MARKETING  ORGANIZATION 

serves  newspapers  in  North  America  through  four  regional  sales  offices 

REIST  MARKETING  ORGANIZATION 

welcomes  your  inquiry  about  FERAG  mailroom  and  allied  equipment 

VISIT  US  AT  ANPA/RI  IN  DALLAS-BOOTH  2157 

REIST  MARKETING  ORGANIZATION 

122  EAST  42ND  STREET,  SUITE  1700,  NEW  YORK,  NEW  YORK  10168 
TELEPHONE:  212/687-8060;  201/368-0020;  TELEX:  66340 


both  logic  rules  and  an  exception  word 
dictionary  to  improve  hyphenation 
accuracy,  tighten  copy  and  eliminate 
loose  lines.  The  MC  6000  contains  a  stan¬ 
dard  7,000  words,  with  room  for  the  user 
to  add  an  additional  7,000  words  of  his 
own. 

To  display  copy  output,  the  Mycro-Comp 
System  will  be  online  to  a  Linotron  202/N 
typesetter  in  the  booth. 

For  outputting  business  correspondence, 
the  Mycro-Comp  System  will  be  online  to 
a  Qume  daisy-wheel,  letter-quality  print¬ 
er.  The  Mycro-Comp  Word  Processing 
Program  can  be  used  for  all  forms  of  cor¬ 
respondence,  including  renewal  and  past- 
due  notices,  form  letters,  promotional 
direct-mail  letters  and  internal  memor¬ 
anda. 

In  addition  to  the  Mycro-Comp  System, 
the  complete  line  of  Stauffer  Media  Sys- 
tem  software  will  be  displayed 
exclusively  in  Mycro-Tek’s  booth.  A  new 
20  megabyte  fixed  hard  disk,  designed  for 
use  with  the  Mycro-Comp  2000  Com¬ 
mercial  System,  will  be  introduced  at  the 
ANPA/RI  Production  Management  Con¬ 
ference  in  Dallas  this  June.  The  new  MC 
20  Fixed  Hard  Disk  and  the  MC  2000 
System  will  be  on  display  in  the  Mergen- 
thaler  Linotype  booth,  across  the  aisle 
from  Mycro-Tek  booth  at  the  Dallas  Con¬ 
vention  Center. 

First  showing  of  the  MC  20  hard  disk  that 
has  been  specifically  designed  as  a  large 
“scratch  pad”  to  hold  jobs  in  current  use 
on  the  system.  The  disk’s  20  million 
characters  of  storage  allows  a  com¬ 
mercial  shop  to  have  multiple  jobs  in  pro¬ 
gress  at  the  same  time.  Once  the  jobs  are 
finished,  they  can  be  copied  onto  a  floppy 
diskette  to  save  for  future  reference  and 
long-term  storage. 

Commercial  programs  such  as  H&J, 
counting  keyboard,  horizontal  scrolling, 
job  control  language  and  vertical  jus¬ 
tification  are  loaded  into  a  mini-disk  drive 
connected  to  the  Mycro-Comp  2000’s  ter¬ 
minal.  Variable-length  files  and  long-term 
files  are  stored  on  the  system’s  floppy 
disk  drive. 

Unlike  the  fixed  hard  disk  sold  in  pairs  for 
the  Mycro-Comp  1100  Newspaper  Sys¬ 
tem,  the  commercial  MC  20  Fixed  Hard 
Disk  is  a  single  unit.  The  unit  is  designed 
for  use  with  the  MC  2000  Commercial 
System  only;  it  is  not  compatible  with  the 
MC  1000  Editorial  System. 

The  commercial  MC  20  Fixed  Hard  Disk 
is  offered  to  Mycro-Comp  2000  System 
users  as  add-on  equipment;  a  floppy  disk 
drive  is  first  required  before  a  hard  disk 
may  be  added. 


Booth  843 

NAPP  SYSTEMS  (USA)  INC. 

Exhibiting:  First  showing  of  NAPPlate 
IV:  This  printing  plate  from  NAPP,  dis¬ 
tinguished  by  its  blue  color,  features  high¬ 
er  quality  and  greater  productivity 
because  of  a  faster  processing  time.  First 
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showing  of  NAPPrint  DP25,  a  tabletop 
processor  for  NAPP  photographic  paper, 
can  process  sheets  up  to  25”  wide. 
Installation  is  made  easy  with  simple  gar¬ 
den  hose  type  connectors,  and  the  non¬ 
polluting  effluent  can  safely  be  dumped 
down  the  drain. 

Also  showing  NP  Series  Processors, 
including  the  NP20  (with  corresponding 
plate  capacity  of  20  plates  per  hour), 
NP80  and  NP120.  Each  NP  series  pro¬ 
cessor  uses  up  to  75%  less  energy  than 
previous  models.  Water  costs  are  cut  in 
half,  and  defoam  costs  are  eliminated  en¬ 
tirely.  The  NP  Series  also  offers  higher 
quality  reproduction  characteristics  than 
ever  before.  Starlite,  NAPP’s  manual 
cold  light  exposure  unit,  features  a  capac¬ 
ity  of  up  to  80  plates  per  hour,  two-plate 
and/or  double  truck  positioning.  The 
Starlite  also  has  multiple  exposure 
capability,  allowing  more  than  one  plate 
to  be  made  without  removing  the  nega¬ 
tive.  The  Titan  III  exposure  unit,  with  a 
capacity  of  up  to  120  plates  per  hour, 
features  cold  light  exposure,  four  plate 
positioning,  decreased  exposure  time  and 
simple,  easy-to-reach  instrumentation. 

Booth  701 

NATIONAL  MACHINE  CO. 

Exhibiting:  Displaying  plate  processors. 

Booth  471 

NEW  ENGLAND  NEWSPAPER 
SUPPLY  CO. 

Exhibiting:  First  showing  of  3M 
Deadliner/Pyrofax  silverless  platemaking 
system  and  supplies,  Nitto  repulpable 
splicing  tape,  Nensco  Ultra  Plus  offset 
plates  and  chemistry  and  W.R.  Grace 
Polycell,  Lithotop  and  Lithostick 
blankets. 

Complete  line  of  composing  room  and 
pressroom  supplies.  Composing  room 
supplies  to  be  exhibited  will  be  grid 
sheets,  border  tape,  wax,  phototypesett¬ 
ing  paper  and  chemistry,  photocomp 
furniture  including  VDT  desks  and  sever¬ 
al  other  items. 

The  display  of  pressroom  supplies  will 
include  rollers,  bearings,  replacement 
press  parts,  blanket  and  roller  wash, 
fountain  solution,  paster  glue,  and  blank¬ 
ets  for  letterpress  and  offset. 

Also  showing  the  W.R.  Grace  Poly  web 
NP  offset  blanket  with  its  no  packing 
requirement,  anti-walking  coating, 
unique  compressible  layer  and  low  sink 
construction.  In  addition  to  the  standard 
.083”  thickness  it  is  now  available  in 
.086”  to  provide  a  no-pack  to  the  M.  A.N- 
-Wood  and  Goss  Urbanite  presses. 


Booth  1059 

NEWSCOLOUR  CORP. 

Exhibiting:  First  showing  of  Data  Com¬ 
munication-Modem.  Digi-Colour  DC/ 
4000  systems  feature  data  communica¬ 


tion  over  ordinary  telephone  lines.  Color 
separation  operators  can  connect  their 
Digi-Colour  Systems  from  anywhere  in 
the  world  to  our  Digi-Colour  Data  Center 
for  operators  assistance,  special  separat¬ 
ion  and  graphic  arts  data  and  for  service/ 
diagnostic  check.  Help  when  you  need 
it — instantly. 

Digi-Colour  System  DC/40()0 — A  new 
breed  of  color  separation  computers  for 
the  graphic  arts  industry.  Combining  the 
latest  advances  in  microprocessor  tech¬ 
nology.  Digi-Colour  Systems  are 
designed  to  increase  the  productivity  and 
quality  of  color  separations  for  any  print¬ 
ing  method.  The  Digi-Colour  System  DC/ 
4000  gives  a  complete  electronic  control 
over  color  separations. 

Booth  2506 

N.Y.TIMES  INFORMATION  SVC. 

Exhibiting:  First  showing  of  The 
Information  Bank;  The  New  York  Times- 
ON  Line  (full-text  of  The  New  York 
Times  newspaper);  Disclosure  II; 
Deadline  Data  on  World  Affairs,  a  geo¬ 
political  database;  AMI,  advertising  and 
marketing  intelligence;  Globedata,  ab¬ 
stracts  from  The  Boston  Globe;  and 
SUMM  (news  summaries  and  business 
updates  daily). 

Booth  171 

NOLAN  SYSTEMS 

Exhibiting:  Three  greatly  improved  ma¬ 
jor  items  from  its  equipment  line.  The 
“Omni”  stacker,  the  “One  On  One” 
transport  system  and  the  three  way 
pusher  diverter.  New  efficient  pneumatic 
system.  Single  blade  batch  formation  that 
utilizes  a  total  of  three  blades.  Lighter, 
more  compact  design.  New  16  bit  microp¬ 
rocessor  control,  120  or  220V-47  to  66  Hz 
power  supply  option.  The  “One  On 
One” — featuring  the  revolutionary  new 
design  single  gripper  that  opens  the  way 
to  automatically  “online”  insert,  quarter¬ 
fold,  stitch  and  trim,  skid,  100%  count 
bundles  and  address  at  press  speeds  as 
high  as  60,000  per  hour.  Three  way 
pusher  diverter — providing  highly  reli¬ 
able,  very  fast,  heavy  duty  bundle  dis¬ 
tribution  at  consistent  speeds,  regardless 
of  bundle  size  and  requiring  a  very  mini¬ 
mum  of  easy  to  perform  maintenance. 
Booth  2337 

NUARC  COMPANY  INC. 

Exhibiting:  Wide  variety  of  pre-press 
equipment  including  horizontal  &  ver¬ 
tical  process  cameras,  Flip/Top 
Platemakers  and  other  darkroom  equip¬ 
ment. 

Booth  447 

ONE  CORPORATION 

Exhibiting:  Used  offset  web  presses,  will 
be  exhibiting  remanufactured  Goss  Com¬ 
munity  and  Harris  V15A  press  units  on 
the  conference  exhibit  floor.  Graphic  pre¬ 
sentations  on  many  of  the  presses  cur¬ 
rently  offered  by  the  company  will  be  fea¬ 
tured. 
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SEE  US  AT  ANPA 
BOOTH  #2417 


XITROn 


•  12,000  CHARACTERS  OF  DISPLAY  MEMORY 

•  NON-VOLATILE  MEMORY  (BATTERY  BACKUP) 

•  BUILT-IN  ACOUSTIC  COUPLER 

•  RS  232  SERIAL  PRINTER  PORT 

•  SEPARATE  CARRYING  CASE 

•  EASILY  FITS  UNDER  AIRPLANE  SEAT 

•  DETACHED  KEYBOARD  FOR  MAXIMUM  COMFORT 


XITRON  INC.  8U  PHOENIX  DRIVE 
ANN  ARBOR,  MICHIGAN  48104  (313)  971-8530 


XPTII 

XITRON  PORTABLE  TERMINAL  II 


•  VERSATILE  &  LIGHTWEIGHT 

•  PORTABLE  EDITING  TERMINAL 

•  GREEN  PHOSPHORUS  SCREEN 


vaRPPintRinuii. 


Booth  419 

OVALSTRAPPING  INC. 

Exhibiting:  A  fully-operating  newspaper 
conveying  and  strapping  system.  Fea¬ 
tured  in  this  1 ,000  square  foot  exhibit  will 
be  the  JP  80  crosstie,  high-speed  strapp¬ 
ing  machine;  Slip-Torque  accumulating 
conveyors,  including  its  unique  90°  cor¬ 
ner  modules  and  T-Junctions;  the  fully 
automatic  Constellation,  a  bottom  sealing 
polypropylene  strapping  machine; 
XenoROL  90°  powered  curve  conveyors; 
and  XenoGATE  conveyors. 

Also  displaying  model  R-M  semi¬ 
automatic  strapping  machine,  a  standard 
JP  80  polypropylene  strapping  machine 
and  a  standard  Constellation  strapping 
machine. 

Booth  153 

PACE  PACK  CORP. 

Booth  154 

PACIFIC  PRESS  SERVICES 

Booth  343 

PATHFINDER  GRAPHIC  ASSN 

Exhibiting:  Pathfinder  Graphic  special¬ 
izes  in  designing,  manufacturing,  rebuild¬ 
ing  and  consultation  required  for  all  size 
newspaper  pressrooms.  On  display  will 
be  replacement  press  parts,  plate 
benders,  and  new  plate  lockups.  In  addi¬ 
tion,  engineering  personnel  will  be  avail¬ 
able  to  assist  pressroom  personnel  with 
suggestions  on  how  to  improve  produc¬ 
tion. 


Booth  2667 
PENTA  SYSTEMS 
INTERNATIONAL 

Exhibiting:  First  showing:  PentaVision  is 
an  electronic  make-up  station  being 
designed  to  permit  a  paste-up  artist  or  hot 
metal  compositor  to  make  up  pages  wit¬ 
hout  knowing  or  learning  computer  com¬ 
mand  coding.  Prejustified  copy,  accur¬ 
ately  sized  and  positioned,  is  displayed 
on  the  workstation’s  high-quality  CRT 
screen.  Copy  blocks  can  be  defined  and 
repositioned,  working  with  the  terminal’s 
“puck”  and  bit  pad.  Galleys  may  be 
made  up;  pages  may  be  adjusted  or  re¬ 
composed.  In  fact,  virtually  all 
operations  normally  done  at  a  light  table 
can  now  be  performed  with  electronic 
precision  on  the  PentaVision,  and  then 
output  via  the  Penta  system  on 
phototypesetter. 

First  showing:  PentaComm  is  a  remote, 
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bi-directional  terminal,  which  allows  key¬ 
strokes  to  be  captured,  commands  to  ^ 
entered,  and  editing  to  be  accomplished 
at  locations  outside  the  Penta  system’s 
immediate  environment.  This  unit  can: 
accept  the  full  set  of  PentaQuick  text 
composition  commands;  create  and  edit 
complete  PentaPro  and  SuperPal  job 
files;  send  and  receive  files  to  and  from  a 
PentaPro  or  SuperPal  host  system  over 
standard  phone  lines;  let  remote  users  see 
the  line-ending  decisions  made  by  the 
system  without  paper  and  chemistry 
costs;  operate  as  an  independent 
intelligent  workstation,  without 
demanding  constant,  online  support  from 
the  central  host  system;  store  and  access 
realistic  quantities  of  text  at  useful 
speeds. 

Exhibiting:  Superpal;  Penta’s  mid-sized 
text  processing  and  composition  software 
operating  with  a  photo  unit  online  for 
complete,  live  demonstrations. 

Booth  1043 

PHILLIPS  &  JACOBS  INC. 

Booth  150 

PHOENIX  SERVICE  CO. 

Booth  1039 

PICA  CORPORATION 

Exhibiting:  PICA’s  Graphic  Com¬ 
munications  Education  Program  is  said  to 
be  the  most  comprehensive  and  scientific 
approach  ever  developed  for  teaching 
graphic  arts.  The  program  consists  of  an 
1,100  page  Curriculum  Guide  and  61 
sound/slide  programs.  Currently  it  is 
being  used  in  over  950  schools  throughout 
the  Free  World. 


Booth  687 

H.M.  PITMAN  COMPANY 

Exhibiting:  First  showing  of  David  M 
newspaper  blankets,  Mitsubishi  diffusion 
transfer  products  for  copy  preparation, 
Pit60  phototypsetting  chemistry,  Pit60 
phototypesetting  chemistry,  Pit^  news¬ 
paper  press  etch. 


Booth  2237 

PRESS  MACHINERY  CORP. 

Exhibiting:  First  showing  of  a  model  of 
the  RETRO  3.2.1.  Colorhump  developed 
by  PMC  along  with  a  new  web  severing 
device.  Portable  pressurized  ink  cannist- 
ers,  the  PMC  offset  (conversion)  system 
and  the  newest  concept  in  spray  dampen¬ 
ing  the  TM  KMX). 

Booth  203 

PRINTING  IMPRESSIONS 

Exhibiting:  Monthly  magazine  Printing 
Impressions  Newspaper  Production  Edi¬ 
tion. 

Booth  2803 

PRODUCTION  NEWS  MAGAZINE 


Booth  2301 

PUBLISHER  CONTROL  SYSTEMS 

Exhibiting:  First  showing  of  Accounts 
Receivable  and  Circulation  related  soft¬ 
ware,  designed  by  a  publisher  to  run  on 
the  small  computers  from  Radio  Shack. 
Receivable  package  will  keep  detailed 
entries  available  for  retrieval  and 
analysis,  print  bills,  calculate  interest 
rates  and  provide  reports  that  would  take 
many  hours  to  compile  by  hand.  System 
has  been  field  tested  for  several  years  and 
will  fit  easily  into  your  office.  Hard  disk/ 
multi-publication  versions  are  also  avail¬ 
able. 


Booth  2304 

PUBLISHERS  DATA  SYSTEM 


Booth  2647 

PUBLISHERS  EQUIPMENT  CORP. 

Exhibiting:  First  showing  of  spiral  brush 
dampener  and  the  spectrum  operating 
side  cover  and  control  panel.  A  “new” 
12-minute  video  tape  in  full  color  will  fea¬ 
ture  the  entire  process  of  reengineering  a 
letterpress  to  offset — from  raw  material 
to  “on  edition.”  First  showing  of  the 
Publishers  Equipment/Bond  Electric 
spare  parts  console,  an  innovative 
approach  to  press  control  backup. 


Booth  1049 

PUBLISHERS  FOR 
CONVENTIONS 

Exhibiting:  The  National  Conventioneer, 
a  reference  book  of  product  literature 
relevant  to  newspaper  publishers. 


Booth  2663 
Q  L  SYSTEMS  LTD. 

Exhibiting:  The  QL/NEWS  Newspaper 
Library  System.  This  system  can  be 
installed  on  a  newspaper’s  own  computer 
or  can  be  accessed  on-line. 
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Booth  1091 

QUANTA  CORPORATION 

Exhibiting:  First  showing  — 
QUANTA  VISION,  Electronic  Video 
Press:  An  automatic,  multi-channel, 
computer  controlled  television 
information  display  system.  Features: 
Winchester  (hard  disk)  mass  memory 
storage  of  up  to  20,000  typical  pages  for 
classified  ads,  local  news  stories, 
announcements,  titles  over  external 
video,  etc.  Broadcast  quality  pro¬ 
portionally  spaced,  upper  and  lower  case 
type  fonts  in  multiple  sizes  create  pro¬ 
fessional,  highly  readable  displays.  Full 
video,  offline  composing  and  formatting 
stations  include  color  characters  and 
backgrounds  with  selectable  edge 
enhancement.  Coltrol  computer  permits 
flexible  scheduling  and  channel  alloca¬ 
tion,  and  will  interface  to  newspaper 
computers  for  classified  advertising 
download  without  recomposing. 


Booth  2809 

QUARTER  FOLD  INC. 

Exhibiting:  First  showing  of  Offline  quar¬ 
ter  folding  system  includes  feeder  base — 
quarter  folder — and  conveyor. 

Booth  2727 

RADIO  SHACK 


Booth  20A 

RAYTHEON  GRAPHIC  SYSTEMS 

Exhibiting:  First  showing  of  RAYCOMP- 
100  with  Pageflow  and  Graphics.  The 
introduction  of  a  Raycomp  pickboard 
along  with  enhancements  to  Raycomp 
Classflow,  Pageflow,  Graphics,  kerning  , 
mortising,  and  cropping  will  be  featured 
in  Raytheon  demonstrations.  With  the 
APS-5  phototypesetter  and  AM/ECRM 
8400  Autokon  camera  online  to  the 
Raycomp-100  Page  Make-up  System, 
Raytheon  will  show  scanner  data  input, 
data  reduction  for  display,  interactive 
layout  of  news  and  classified  with  cropp¬ 
ing,  mortising,  and  rotation  of  graphics, 
interactive  kerning  and  letterspacing  of 
characters,  and  typesetter  output.  In 
addition,  enhancements  to  the  rule  and 
border  capability  now  permit  all  types  of 
rules  and  borders  to  be  seen  on  the 
Raycomp  workstation.  Demonstrations 
will  feature  complete  newspaper  page 
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At  Publishers  Equipment  Corporation 

“We  serve 
,  the  newpaper 
I  industry  with 


the  most 
^  ^  talented 

newspaper 
press 

engineers  in 
^  the  world”... 


'  DON  PULLEN 

^ \  1  Director  of  Engineering 

'  •  P  E.C.  San  Diego  Office 


The  goal  of  our  engineers  is  to  provide  improved  designs  and 
simplify  the  daily  operation  of  newspaper  presses. 

Each  day  our  engineers  accept  the  challenge  of  exceeding  the 
capabilities  of  their  own  patents.  Obviously,  our  customers  reap 
the  benefits  of  this  daily  challenge. 

Our  engineering  staff  is  eminently  qualified  to  continue  to 
address  these  challenges  each  day. 

To  say  that  “We  Serve  the  Newspaper  Industry”  is  more  than 
a  slogan  here  .  .  .  it’s  our  way  of  life! 

CALL  COLLECT  (214)  931-2312 


PUBLISHERS  EQUIPMENT  CXDRPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Carrollton,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571 -21 16  TELEX:  8954566  TRHLTD  G 


make-up  including  news  columns, 
graphics,  ads  and  classifieds. 

Showing:  Raycomp  III  Ad  Composition 
System  is  desinged  for  both  newspaper 
and  commercial  display  composition 
needs.  The  system  can  perform  layout, 
editing,  initial  and  corrective  composi¬ 
tion  functions  and  kerning  with  con¬ 
tinuous  and  immediate  visual  verifica¬ 
tion.  Raycomp  III  can  handle  large-scale 
make-up  with  ouput  as  large  as  101  picas 
wide  by  145  picas  deep  regardless  of  film 
width  limitations  of  the  typesetter.  The 
system  displays  portions  of  a  page  in  dou¬ 
ble  size,  actual  size,  or  an  entire  page  at 
half  size  on  a  10  'A  x  12  inch  composition 
area.  Although  the  Raycomp  Ill  is  scaled 
down  in  size  and  cost,  it  retains  the 
powerful  features  of  the  Raycomp- 1 00 
including  simple  and  complex  run 
arounds,  spreading  copy  or  adjusting 
type  size  to  fit  a  given  area,  and  applying 
stored  formats  to  blocks  of  text. 

Booth  2517 

RBP  CHEMICAL  CORP. 

Exhibiting:  First  showing  of  Special  edi¬ 
tion  products.  Special  edition  products  is 
X  line  of  plates  and  chemistry,  specifical¬ 
ly  suited  for  the  newspaper  printer, 
including  additive  plates  and  chemistry. 

Booth  2263 

REALTIME  ASSOCIATES,  INC. 


Booth  2501 

RICHARDSON  GRAPHICS  CO. 

Booth  1ME,  439 

ROCHESTER  INSTITUTE 
OF  TECHNOLOGY 

Booth  40A 

ROCKWELL  INTERNATIONAL 

Exhibiting:  First  showing  of  graphic  dis¬ 
plays  of  product  line  including  new  Goss 
Headliner  Offset  and  Goss  Enterprise 
(Commercial)  presses.  Also  showing 
Goss  Community  SSC  press  with  3-color 
unit  and  3-knife  trimmer  will  be  demon¬ 
strated.  Demonstration  of  Goss  Press 
Control  System  II  (PCS  II)  with  Page 
Area  Reader  (PAR),  Totalizer  and  Press 
Monitor. 

Display  of  Goss  mailroom  equipment. 
Parts/Service  display,  introducing  new 
spare  parts  cabinet.  Film  of  Goss  produc¬ 
tion  system  at  Baltimore  Sunpapers. 
National  Color  Ad  Test  display. 

Booth  126 

RTE  CORPORATION 

Booth  2427 

RUTHERFORD  MACHINERY 

Booth  959 

RYCO  GRAPHIC  MFG.,  INC. 

Booth  939 

RYCOLINE  PRODUCTS,  INC. 


Booth  681 

SCHEFFER  AUTOMATIC  INC. 


Exhibiting:  First  showing  of  the  model 
“A”  Pre-Folder  an  inline  finishing  mod¬ 
ule  which,  when  installed  prior  to  a  stan¬ 
dard  combination  folder  will  deliver  some 
forty  or  so  mew  and  unique  signature  for¬ 
mats  from  the  press.  Gate  folds,  square 
tabs,  super  rollouts,  6-page  self-covers, 
oblongs,  etc.,  are  available  at  rated  press 
speeds.  All  movements  are  running 
adjustable  for  ease  of  make-ready.  The 
new  patent  pending  air  lubricated  running 
adjustable  pivotal  plow  assembly  allows 
for  a  higher  quality  finished  product  and 
quick  and  easy  change-overs. 

Also  showing  Models  C,  and  G  Pre- 
Folders.  These  are  three  (3)  of  ten  (10) 
standard  models  which  incorporate  either 
angle  bars,  plow  folders  or  a  combination 
of  both.  These  in-line  modules  are 
installed  prior  to  a  combination  folder, 
double  former  folder,  sheeter  or  viariable 
rotary  cutter  and  will  increase  the  prod¬ 
uct  mix  from  a  particular  press  anywhere 
from  ten  to  forty  new  formats.  Gate  folds, 
12-page  square  tabs,  coupons,  oblongs, 
indexing,  etc.  are  all  available.  Models 
are  available  for  heatset  and  non-heatset 
presses  in  web  widths  from  17  inches  to 
38  inches  wide. 

Booth  136 

SEABOARD  ENERGY  SYSTEMS 

Exhibiting:  First  showing  of  Preventive 
Maintenance  Scheduling  system. 

Also  showing  Energy  Management  Sys¬ 
tem  and  Advanced  Applications 
including  Chiller  Control  and  Tempera¬ 
ture  set-back  plus  Alarm  Status  Report¬ 
ing. 

Booth  2633 

SEMLER  INDUSTRIES 

Exhibiting:  Showing  of  Mini-Offset  Ink 
Recovery  System  (Model  BNP-40).  Rec¬ 
overed  ink  will  meet  new  ink  standards 
for  solid  contaminent  cleanliness.  Also 
showing  the  model  RLR-200  which  is 
used  by  letterpress  newspapers  for  foun¬ 
tain  cleaning. 


Booth  302 

SEYBOLD  PUBLICATIONS 

Exhibiting:  Free  copies  of  the  current 
issue  of  The  Seybold  Report  on  Publish¬ 
ing  Systems  will  be  distributed  at  the 
Seybold  booth.  The  issue  will  feature  a 
preview  of  editing  systems,  typesetting 
equipment,  videotex,  and  cable-TV  pro¬ 
ducts  appearing  at  ANPA  and  DRUPA. 
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Publisher  Control  Systems 

Small  Computer  Software 


.  .  my  name  is  Steve  Kuckuk,  and  as  general 
manager  of  a  small  weekly  (20,000)  in  Wisconsin, 
I've  known  for  many  years  that  we  could  benefit 
from  a  computer  ...  but  the  costs  were  just  too 
high.  I  bought  one  of  the  small  computers  from 
Radio  Shack,  developed  programs  to  fit  a 
publisher,  and  now  our  receivables  are  handled 
easier  than  ever  before. 

My  system  will  store  detailed  entries  for  up  to  six 
months,  print  bills  and  do  aging  analysis.  I'm  han¬ 
dling  1100  customers  on  our  system  in  Shawano. 
This  information  can  be  retrieved  at  virtually  any 
time  to  help  you  speed  up  collections,  take  action 
on  bad  debts,  and  improve  overall  cash  flow  as  you 
improve  your  routine  billing  procedures  .  .  .  and, 
these  programs  were  designed  by  a  publisher,  with 
ease  of  operation  as  a  primary  goal. 

So  .  .  .  stop  by  and  visit  me  at  the  ANPA  Conferen¬ 
ce.  Let  me  show  you  how  the  inexpensive  com¬ 
puters  from  Radio  Shock  can  help  handle  your 
receivables  or  your  circulation,  or  .  .  ." 

Publisher  Control  Systems 
P.O.  Box  476  715-526-6188 

Shawano,  Wl  54166 
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Booth  239  Booth  120  Booth  159 

S  I  HANDLING  SPRINGFIELD  SILVER  SERVICE  STAUFFER  MEDIA  SYSTEMS  INC. 

Exhibiting;  Demonstrating  the  Switch-  Exhibiting:  First  showing  of  Ransbottom  Exhibiting:  Enhanced  versions  of  News- 
Cart  Roll  Handling  System.  Through  XR-IOOO  “recirculating”  sivler  recovery  paper  Business  Information  Systems  for 
computer  controls  this  system  offers  a  system.  Recovers  20-35%  more  silver  Burroughs  Corporation  Computer  Sys- 
newspaper  the  ability  to  automatically  than  conventionaC ‘terminal”  systems  by  terns.  SMS's  systems  are  designed  to 
move  rolls  from  the  storage  area  to  a  removing  silver  from  the  hypo  in  the  automate  the  advertising,  classified  and 
stripping  station,  weigh  the  roll  and  working  tank  of  automatic  processor,  circulation  departments  of  small  to 
assign  it  to  a  laydown  lane  until  it  can  be  Utilizing  an  exclusive  patented  jet  dis-  medium  circulation  daily  and  weekly 
sent  to  the  pressroom.  This  will  be  done  persor  in  it’s  desilvering  chamber,  the  newspapers. 

within  the  limits  of  an  exhibit  booth  with  system  keeps  silver  content  to  a  minimum  SMS  is  represented  nationally  by  Mycro- 
simulated  laydown  ramp  and  rolls  of  and  allows  only  a  minute  loss  of  silver  in  Tek. 

newsprint.  Also  demonstrate  the  the  wash  water  or  overflow.  No  moving  Also  showing  recently  released  Classified 
operation  of  a  stop  feeder  which  is  used  to  parts  in  the  desilvering  chamber,  no  drain  System  Interface  for  Mycro-Tek's  Myc- 
transfer  rolls  from  storage  to  the  dolly.  required,  no  fumes  or  odors,  completely  ro-Comp  Editorial  Systems.  The 

Booth  2521  automatic.  interface  enables  a  newspaper  to  transfer 

SINGLE  VEND,  INC. 

Booth  371 

SMITH  RPM  CORP. 


Booth  571 

SOLNA  KING  CORP. 

Exhibiting:  First  showing  of  Print  King, 
web  offset  press  for  publishers  of  shopp¬ 
ers  and  weeklies.  Two  to  4  unit  press,  16 
page  capacity  with  Anilox  inking  system. 
Units  can  be  stacked.  First  showing  of 
Add-A-Color  Vi  unit  for  spot  color.  Half 
size  unit  adaptable  to  News  King  and  Dai¬ 
ly  King. 

Booth  2217 

SOUTHERN  ILLINOIS 
MACHINERY  CO. 

Booth  1047 

SPECTRUM  INK/ 

THE  INK  CO. 

Exhibiting:  First  showing  “No  slings  the 
thing!”  Color  and  black  that  will  not 
come  over  the  rail.  “Our  version  of  con¬ 
version,”  Inks  which  have  been  designed 
under  the  direction  of  major  dailies  which 
have  converted  their  presses  to  offset. 
“Letterpress  that  beats  the  rest,”  No 
strike  through.  A  semi-offset  ink  at  com¬ 
petitive  prices. 

“DI-LITHO  with  Gusto,”  DI-LITHO 
users,  an  ink  that  does  print  like  offset  at 
near  letterpress  prices. 

) 
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Thirty  newspapers 
use  Collier-Jackson 
software.  Ask  them 
what  they  think. 

Knight-Rldder*  Harte  Hanks  •  Fresno  Bee 
Des  Moines  Register  &  Tribune  •  Santa  Monica 
Evening  Outlook*  Riverside  Press-Enterprise 
Concord  Monitor*  Holyoke  Transcript  Telegram 
Greenfield  Recorder*  Meriden  Morning  Record 

At  Collier-Jackson  we’re  sure  our  customers  are  happy 
because  we  talk  to  them  on  a  regular  basis.  We  learned  a 
long  time  ago  that  the  best  way  to  solve  problems  is  to 
understand  them,  so  we  employ  newspaper  people  along 
with  our  software  experts  to  create  the  most  complete 
circulation  and  business  systems  available.  Then  we  back 
up  the  entire  effort  with  a  support  team  that  brings  the 
whole  operation  to  life  —  and  keeps  it  that  way. 

Call  Collier-Jackson  for  an  explanation  of  the  most 
complete  circulation  and  business  software  and  support 
you  can  find. 


COLLIER  ^  1^  JACKSON,  INC. 

We  bring  software  to  life. 


2104  A  W.  Z.lth  St.  44  Washington  Street.  Suite  9  5406  Hoover  Blvd. 

Lawrence.  KS  66044  Toms  Riv'er,  NI  08753  Tampa.  FL  33614 

(913)749-0923  (201)240-2,506  (813)885-6621 
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classified  and  display  billing  information 
from  their  Mycro-Comp  System  to  their 
business  computer  system.  Interfaces  are 
also  available  for  other  popular  composi¬ 
tion  systems. 

Classified  System  controls  the  classified 
accounts  receivable  and  provides  ad  bills, 
past  due  notices  and  sales  analysis  re¬ 
ports.  A  history  file  enables  the  news¬ 
paper  to  identify  past  due  advertisers  for 
credit  checking  and  collection. 

Also  showing  recently  released  three 
business  systems  which  provide  users 
with  Accounts  Payable,  Payroll,  General 
Ledger  and  Financial  Reporting 
capabilities  for  their  Business  Computer 
Systems.  The  General  Ledger  interfaces 
with  the  SMS  Newspaper  Business 
Information  Systems  for  Burroughs 
Computers. 


Booth  871 

STEPPER  ASSOCIATES,  INC. 

Exhibiting:  First  showing  of  Quarter 
Folding  and  Address  Labeling  System. 
This  system  can  be  used  to  quarter-fold 
and  address,  label,  shoppers  and  pre¬ 
prints  that  are  being  delivered  by  third 
class,  pre-sorted  mail.  By  switching  off 
its  labeling  operation,  the  system  can  also 
be  used  to  quarter-fold  publications  wit¬ 
hout  labeling  them.  Or  by  bypassing  its 
quarter-folding  operation,  the  system  can 
be  used  to  label  publications  without 
quarter-folding  them. 

Showing:  Model  1200  Stepper  Labeler 
that’s  equipped  with  a  zone  sensor  and 
model  I250H  automatic  feeder.  Model 
720  Stepper  Fold  ’n  Tyer  that  is  equipped 
with  the  “wrap,  fold  and  tie  or  fold  and 
tie"  feature  and  a  bundle  bagging/ 
countdown  counter  feature. 


Booth  116 

SULLIVAN  TRANSFER  CO. 

Exhibiting:  Sullivan  Transfer  Compay 
has  been  the  prime  movers  for  the  news¬ 
paper  industry  in  the  South  and  the 
southwest  since  1915,  complete  erection 
of  Web  and  Offset  presses  to  complete 
plant  relocation.  Audio  visual  display  of 
equipment  and  expertise  in  rigging  and 
erecting  printing  equipment. 


Booth  547 

SYSTEM  INTEGRATORS,  INC. 

Exhibiting:  First  showing  of  the 
intelligent,  ergonomically-designed 
COYOTE  VDT,  featuring  large  screen; 
split  screen  capability;  two  character  dis¬ 
play  sizes;  both  Roman  and  true  italic 
character  display;  horizontal,  vertical 
and  tilt  screen  adjustment;  a  choice  of 
two  keyboards  incorporating  a  com¬ 
prehensive  array  of  commands  and  func¬ 
tions;  and  a  user-changeable  character 
set. 

First  showing  of  the  Terminal  Control 
Unit  (TC/45),  designed,  engineered,  and 
built  by  SII  to  handle  data  exchanges 
between  the  System/55  CPU  and  as  many 


Total  market  coverage 
by  carrier? 


See  us  at 
booth  871 
ANPA/RI 


Give  your  carriers  papers  ready  to  deliver: 
folded  and  tied. 

■  Use  the  Stepper  Fold  'n  Tyer  at  about  70t  per 
thousand  for  low-cost  twine. 

■  Wrap  only  when  necessary.  The  decision  to 
wrap  can  wait  until  the  last  minute  before 
using  the  Fold  'n  Tyer. 

■  New  wax  wrap  system  tucks  in  the  ends 
for  completely  enclosed,  weather- 
protected  papers. 

For  info,  call  Mr  Scott  at  913-782-2580 

Fold  'n  lyer  by 

stepper 

■  ■  ASSOCIAtFS,  INC 


PO  Box  103,  Olathe.  KS  66061 


as  45  Coyote  VDTs.  Both  products  use 
the  powerful  Motorola  6800  microp¬ 
rocessor  and  provide  maximum  reliabil¬ 
ity  and  utility. 

Also  showing  a  complete  System/55, 
including  Tandem  NonStop  II  pro¬ 
cessors,  300MB  disk  drives  (mirrored 
volume),  TC/45  Terminal  Control  Units, 
Coyote  intelligent  video  display  ter¬ 
minals,  and  line  printers,  demonstrating 
the  advantages  of  System/55’s  combina¬ 
tion  of  Tandem  NonStop  hardware  and 
architecture  with  SII  hardware  and  soft¬ 
ware.  System/55  meets  the  needs  of  all 
newspapers:  fewer  than  50  VDTs  to  more 
than  500.  The  EXPAND  network  con¬ 
nects  bureaus  and  the  main  site,  and  the 
whole  system  to  SII.  System/55  enables 
the  user  to  tailor  the  system  to  site- 
specific  requirements  without  custom 
programming.  It  includes  security;  Edito¬ 
rial  and  Classified  systems;  form,  list,  and 
report  generation;  STYL  typesetting  lan¬ 
guage;  and  the  SPELLBINDER  user- 
maintainable  dictionary  process  for  spell¬ 
ing  checking/correction  and  catching 
objectionable  words. 

Booth  1081 

TAFT  CONTRACTING  CO. 

Booth  481 

TAFT  EQUIPMENT  SALES 

Exhibiting:  TKS  Electronic  Graphic  Dis¬ 
play  of  present  installed  TKS  presses  in 
the  United  States. 

Booth  743 

TASOPE’  CO. 

Exhibiting:  First  showing  of  Auto-Printer 
1000  Automatic  Single  Plate  Exposure 
Unit  designed  to  produce  exposed  plates 
at  a  rate  of  240  plates/hr.  Exposed  plates 
move  to  shuttle  where  diverted  into  dual 
plate  processor  at  15  second  intervals.  It 
is  operated  by  a  programmable  solid  state 
TI  Sequencer  System. 

The  Auto-Printer  1000  features  a 
method  of  uniting  plate  and  negative. 
Plates  are  stacked  into  exposure  area  on 
register  pins  at  the  beginning  of  the 
operation  and  indexed  upward  as  used 
during  process  uniting  top  plate  with 
negative  for  exposure.  Multiples  may  be 
made  by  merely  setting  the  dial  on  front 
panel  of  machine. 

Participator  II  Plate  Processor;  Co- 
ORDINATOR  Plate  Bender; 
INSTIGATOR  Punch/Coater;  Manual 
Roller  Coater;  Manual  hydraulic  punch. 

Booth  2620 
TECH-ENERGY  CO. 

Exhibiting:  First  showing  of  bronze  ten¬ 
sion  belts,  ink  fountain  blades,  and  press 
electrical  components.  First  showing  of 
no-pack  offset  blankets  and  stick-on  bot¬ 
tom  blankets  for  letterpress  and  offset 
printing  presses. 

Also  showing  pressroom  supplies  and  a 
line  of  press  parts  offered  for  Harris  and 
Goss  printing  presses.  Engineering  and 
consulting  offered  for  press  modifications 
and  web  width  reductions. 
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Booth  2457 

TELCON  INDUSTRIES  INC. 

Exhibiting:  NEWSMAN-Telcon’s  port¬ 
able  terminal  line  is  custom  tailored  for 
the  newspaper  industry.  The  Newsman 
offers  an  intelligent  terminal  with  battery 
powered  option,  giving  maximum  remote 
reporting  capabilities. 

UCS  780D — An  electronic  mailbox 
which  gives  the  paper  industry  sophisti¬ 
cated  telecommunications  capacity  with 
remote  bureaus.  The  780D  is  all  you  need 
to  run  the  remote  county  or  rural  classi¬ 
fied,  sports  or  social  reporting  sections  of 
the  large  circulation  daily. 

Booth  543 

TELERAM  COMMUNICATIONS 

Exhibiting:  Teleram  will  focus  on  its 
broad  array  of  portable  and  desktop  com¬ 
puter  terminals  that  support  cassette, 
floppy  or  bubble  memory.  The  Portabub- 
ble/81,  weighing  15  pounds,  will  be  shown 
with  its  permanent  bubble  memory  reten¬ 
tion  storage  system.  A  plug-in  “personal¬ 
ity  module”  allows  the  user  to  add  unique 
functions.  The  Portaram/91  portable 
VDT  also  will  be  displayed.  It  is  a  less 
expensive  alternative  to  the  Portabubble 
and  utilizes  a  RAM  storage  system.  Tele¬ 
ram  will  demonstrate  its  2277  MKII.  The 
unit  supports  a  built-in  mini-floppy  disk 
system  for  up  to  84,000  characters,  an 
acoustic  coupled  modem  and  a  com¬ 
prehensive  software  package.  The  Tele¬ 
ram  Data  Storage  System’s  ability  to  tie 
as  many  as  31  terminals  together  as  a 
unified  system,  will  also  be  featured. 
Used  with  floppy  disks  DSS  provides 
one-half  to  1.2  million  bytes  of  storage 
and  with  hard  disk  capacity  can  be 
increased  many  times. 


Booth  1099 

T.F.E.  PRESSROOM  DEVICES 

Booth  2105 

3M  COMPANY 

Booth  124 

TINGUE,  BROWN  &  CO. 

Exhibiting:  Letterpress  blankets  and 
offset  blankets. 

Booth  1013 

TODD  COMMUNICATIONS,  INC. 

Exhibiting:  First  showing  of  “Electronic 
Newspaper.”  Exhibiting  all  the  electron¬ 
ic  hardware  necessry  to  provide  local 
news,  advertising,  time  and  weather 
information  24  hours  a  day  on  cable.  Our 
display  will  include  a  slide  chain  and 
direct  interface  of  the  character  generator 
to  newspaper  classified  CPU  data  base. 

Booth  2807 

TRANSTECTOR  SYSTEMS 

Exhibiting:  First  showing  of  line  of  solid- 
state  data  communication  transient  pro¬ 
tectors  for  CPU  ports,  and  dial-up  and 
leased-line  modems.  Also  tester/monitor 
which  tests  whether  or  not  your  protector 
unit  is  working. 

Showing  full  line  of  transient  protection 
products  to  protect  media  computer  sys¬ 
tems. 

Booth  505 

TV  DATA  INC. 

Exhibiting:  TV  Data  provides  television 
listings  to  newspapers  and  similar  pub¬ 
lications  in  either  camera-ready  form  or 
via  high-speed  wire  computer  to  compu¬ 
ter.  We  will  be  demonstrating  the  Atlas 
2400,  a  microprocessor,  which  allows  TV 
Data  to  transmit  directly  to  a  newspaper's 
computer  system  via  voice-grade  tele¬ 
phone  lines. 


Booth  1003 

TYPEWORLD 

Exhibiting:  The  newspaper  for  word  pro¬ 
cessing,  typesetting  and  graphic  com¬ 
munications. 


Booth  2547 

UNITED  PRESS  INTERNATIONAL 

Exhibiting:  First  showing  and  World  Pre¬ 
mier  of  new  method  of  capturing  stock 
market  wires  outside  a  newspaper's  com¬ 
puter  and  directing  data  straight  to  a  type¬ 
setter;  UPI  Satellite  Services  with  a  sat¬ 
ellite  dish  in  the  booth;  also  showing  UPI 
data  retrieval  services  with  demonstra¬ 
tion,  UPI  Spanish  Language  Wire  and 
Unifax  II  Picture  Receiver. 


Booth  2167 

VARN  PRODUCTS  CO. 

Exhibiting:  Featuring  press  maintenance 
systems  for  web  offset  newspapers;  com¬ 
plete  line  of  newspaper  oriented  washer, 
solvents,  specialities  fountain  solutions 
for  the  web-offset  newspaper  business. 


Booth  2537 

VIDEO  DATA  SYSTEMS 

Exhibiting:  A  complete  line  of  character 
generator  systems  for  the  publisher  who 
wants  to  expand  his  coverage  and  reader- 
ship  to  the  cable  television  audience.  The 
VIDEO  NEWSPAPER  from  Video  Data 
Systems  offers  character-generated  dis¬ 
plays;  videotaped  news,  programming 
and  commerci^s;  digital  disk  slide  stor¬ 
age;  audio  spots  and  background  music; 
plus  downloading  from  your  newspaper 
front-end. 


Booth  2404 

TERMINAL  SYSTEMS  CORP. 

Exhibiting:  First  showing  of  COPY  CON¬ 
TROL  III  desk  top  terminal  for  news¬ 
paper  bureaus,  editors,  and  writers  with 
floppy  disk  and  hard  disk  storage  in  the 
terminal  and  complete  communications 
for  any  transmission  rate  over  telephone 
lines  to  printers,  computers  and  front-end 
systems. 

First  showing  of  WIRE  CONTROL  IV  is 
for  Wire  Editors.  The  terminal  records 
high  or  low  speed  wire  service  on  a  5- 
million  character  Winchester  hard  disk  in 
the  terminal  in  background  mode.  This 
terminal  can  store  and  forward  wire  stor¬ 
ies  automatically.  In  foreground  mode, 
the  operator  can  scroll  through  any  of 
thr^e  directories:  short,  extended,  and 
selective;  edit  the  stories  and  send  to  a 
printer,  typesetter,  front-end  system,  or 
telephone  modem. 

Spanish  keyboards  and  foreign  character 
sets  are  available. 


Booth  2733 

TEXSCAN/MSI 
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Total  market  coverage 
by  mail? 


MortPl  ;,’OF/AD 


See  us  at 


booth  871 


ANPA/RI 


■  Get  a  Quarter  Folder  /  Addresser 
to  save  time  by  quarter-folding 
and  address 
labeling  in 
one  operation 

■  Choose  a  model  that 
assembles  sertions  of  your  paper 

■  Built  to  take  daily  use  but  priced  to 
justify  purchase  for  weekly  use  alone. 

■  Each  model  is  mobile  so  it  can  be  rolled 
out  of  the  way  until  it's  needed  again. 


Quarter  Folder  f  Addresser  by 


Get  the  whole  time-saving  story 
Call  Mr  Scott  at  913-782-2580. 

Box  103.  Olathe.  KS  66061 
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Booth  713 

VISION  DATA  EQUIPMENT  CORP. 

Exhibiting:  Enhancements  to  Subscriber/ 
TMC  and  Carrier  System  including:  sub¬ 
scriber  mutli-key  access;  automatic 
router;  complaint  list;  report  generator; 
subscriber/carrier  interfaced  PI  As,  stop/ 
start,  delivery  instructions,  complaints 
and  dispatch  codes. 

Enhancements  to  Accounts  Receivable 
Advertising  System  including:  credit 
information;  delinquent  letters;  mail- 
gram;  labels;  detailed  account  history 
(YTE>-MTD);  contract  history  for  inches/ 
lines  and  dollars. 


Booth  1055 

WARNER  MDS  COLOR  CORP. 


Booth  771 

WEB  SPECIALTIES  INC. 


Booth  2737 
WESTERN  LITHO 
PLATE  &  SUPPLY 

Exhibiting:  First  showing  of  a  new  ver¬ 
sion  of  its  Lith-X-Poser  III  automatic 
plate  exposure  unit  in  tandem  with  the 
LithoPro  processor  and  Metro  Express- 
newspaper  polymer  plate.  First  showing 
of  Western’s  own  design  Punch-Coater 
and  First  showing  of  Western’s  E  Model 
Lithoplater  processors.  The  Lithoplater 
E  features  simple  mechanical  functions 
as  well  as  easy  cleaning  and  high-speed 
processing,  yet  maintains  Western’s 
patented  rotating  brush  developing 
action.  First  showing  of  Western’s  Clear 
Subtractive  Developer  and  Plate 
Finisher. 


Booth  2327 

WHALEN  COMPUTER  SERVICES 

Exhibiting:  First  showing  of  TOTAL 
MARKET  COVERAGE — this  software 
has  been  developed  to  help  newspapers 
meet  the  direct  mail  house  competition.  It 
provides  for  maintenance  of  the  TMC  list, 
automatically  assigns  your  carrier  route 
number  to  TMC  list.  Provides  40  user 
defined  demographics  by  zone  and  10 
user  defined  demographics  for  each 
address.  Labels  can  be  selected  by  zone 
and  demographics  plus  other  criteria. 
Statistical  data  for  the  advertising 
department  is  available  to  assure 
advertisers  of  your  market  penetration. 
This  system  can  operate  as  a  stand  alone, 
interface  with  Whalen  Computer  Ser¬ 
vices  Circulation  System  or  interface 
with  an  existing  circulation  system  runn¬ 
ing  on  an  IBM  or  other  mainframes  (using 
3780  protocol  or  by  direct  channel  adap¬ 
tor  interface. 

First  showing  of  CLASSIFIED  BILL¬ 
ING  SYSTEM.  This  system  has  been 
designed  to  handle  all  the  requirements  of 
classified  billing  by  interfacing  with  the 
production  front  end  system  or  stand 
alone  when  there  is  no  front  end  system  in 
place.  When  interfaced  with  Whalen 
Computer  Services  Advertiser  Accounts 
Receivable  Billing  System  it  will  auto¬ 
matically  transfer  all  the  contract 
advertisers  ads  to  the  advertiser  accounts 
receivable  for  billing  on  statements. 

Also  showing:  Proven  software  designed 
for  the  business  side  of  newspapers  runn¬ 
ing  on  Datapoint  Corporation  computers 
which  they  sell  in  conjunction  with  their 
software.  They  have  software  available 
for  an  Ad  Production  Manifest  System, 
Advertiser  Accounts  Receivable  Billing 
System,  Classified  Billing  System, 
Circulation  and  Total  Market  Coverage. 


Booth  2405 
XENOTRON  INC. 

Exhibiting:  First  showing  of  the  Pro¬ 
totype  of  PageMaster,  page  makeup  sys¬ 
tem  for  newspapers  and  magazines  that 
can  be  used  on  any  XVC2  terminal  cur¬ 
rently  used  for  display  ad  layout.  The 
main  component  of  the  PageMaster  ter¬ 
minal  is  an  enhanced  version  of  the 
Xenotron  Video  Composer  model  XVC2 
with  a  large  graphics  tablet  and  a 
Winchester  disk  memory  module 
possessing  a  five  megabyte  capacity.  All 
components  of  the  PageMaster  system 
are  incorporated  into  a  newly  designed 
workstation.  User  programmable  half 
intensity  video  images  of  column  rulings 
for  each  page  are  used  as  a  general  layout 
guide.  Conventional  dummy  layouts  are 
used  on  the  graphics  tablet  to  provide 
detailed  layout  information  to  the 
PageMaster  terminal.  Alternatively, 
electronic  dummy  layouts  generated  on  a 
front  end  system  may  be  merged  together 
to  use  existing  front-end  system  page 
assembly. 

First  showing  of  FormsMaster —  a  newly 
designed  work  station  with  a  large 
graphics  tablet  and  numerous  software 
enhancements.  Primarily  aimed  at  the 
business  forms  market,  some  of  the 
FormsMaster’s  hardware  and  software 
should  prove  attractive  to  producers  of 
yellow  pages  and  specialty  composition 
where  full  screen  representation, 
interactive  makeup,  and  output  tO'a 
Lasercomp  of  such  special  features  as 
rounded  corners,  patterns,  tints,  and 
reverses  are  important.  A  Xenotron 
FormsMaster  will  be  online  to  a 
Lasercmp  in  Monotype  Graphics  Sys¬ 
tem’s  booth. 

Also  showing  Release  3  composition 
package  and  an  online  link  to  a  CPS  sys¬ 
tem  in  Itek’s  booth. 


Booth  2417 

XITRON  INC. 

Exhibiting:  First  showing  of  a  new  port¬ 
able  terminal  with  non-volatile  memory. 
The  XPT  II  (Xitron  Portable  Terminal  2) 
has  12,(K)0  characters  of  battery  backed- 
up  memory.  The  unit  is  lightweight  and 
easily  fits  under  an  airplane  seat.  As  in 
other  Xitron  terminals,  the  XPT  II  has  the 
detached  keyboard  for  operator  comfort. 
The  XPT  II  has  a  5-inch  green 
phosphorous  screen  with  large,  clear 
character  display  for  easy  editing.  First 
showing  of  the  Xitron  bi-synchronous 
communicator.  This  unit  has  multiparts 
for  parallel  synchronous  communication 
to  systems  which  support  bi-synchronous 
protocol.  Automatic  diagnostics  are 
included  with  each  unit  to  ease 
installation. 
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Whip  Marriage  Mail  with 

The  Add-Mail  '  System,  by  CDS 

Third  Class  Mail  Increased  16%  Last  Year. 
Newspapers  Inserts  Decreased  3%. 

Protect  your  Market  by  Providing  your  Advertiser  with  Non-aub- 
acriber  Direct  Mail  Labels  through  the  Add-MaiV  “  Plan. 

Our  ADD-MAIL^  “  PLAN  Offers  These  Unique  Features: 

•  Locates  &  Converts  All  Homes  in  Your  Market  Area 

•  Identifies  Quickly  Subscriber/Non-subscribers 

•  Produce  Direct  Mail  Labels  by  Zone,  District,  Newspaper  or  Postai  Route 

•  Processes  Starts  &  Stops  Instantaneously 

In  the  last  three  years,  CDS  has  installed  more  circulation  systems  than 
any  software  firm  in  the  United  States.  Specializing  in  newspaper  sys¬ 
tems  exclusively  on  the  IBM  S/34  A  S/38,  CDS  offers  packages  for  all 
business  applications.  We’re  ready  to  deliver  for  you.  Call  us  today. 
913/381-1109. 

CRcAuVE  DAI  A  WMeIiO 

See  us  at  Publications  Building 

Booth  #l->6  1-435  at  Metcalf 

at  the  ANPA^I  Conference  Overland  Park.  Kansas  66212 
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Editorial  workshop _ 

By  Roy  H.  Copperud 


Grammar  and  Coca-Cola— No.  577 

Commenting  in  Newsweek  on  Coca-Cola’s  adoption  of  a 
new  advertising  slogan,  “Coke  is  it,”  George  F.  Will  refers  to 
it  in  this  context  as  “an  antecedentless  pronoun.”  I  have 
noticed  many  a  time  how  quickly  Deep  Thinkers  get  into  deep 
water  when  they  venture  into  the  wilds  of  grammar.  The  fact 
is  that  there  are  dozens  of  standard,  grammatical  uses  of  it 
that  do  not  call  for  an  antecedent,  as  may  be  verified  by 
consulting  any  unabridged  dictionary;  a  few  examples  will  be 
found  even  in  desk  dictionaries.  Webster  validates  Coca- 
Cola’s  it  with:  something  suitable  or  satisfactory  (‘that’s  it, 
you’re  doing  fine’):  something  that  perfectly  or  nearly  per¬ 
fectly  meets  the  requirements  of  a  situation:  the  very  thing 
needed  or  required:  just  the  thing  wanted!*  .  .  .a  Christmas 
gift  that  is  really  it’):  something  beyond  which  one  cannot  go: 
the  ultimate  ...” 

*  *  * 

An  account  of  a  strike  against  lettuce-growers  by  pickers  of 
the  crop  said  “both  sides  disagreed.”  But  this  is  redundant.  It 
takes  two,  at  least,  to  disagree,  just  as  it  takes  two  to  tango, 
and  thus  both  is  superfluous:  “they  disagreed.” 

*  ♦  4c 

“He  had  to  move  in  with  his  grandfather  on  a  dirt  farm  in 
Arkansas.”  Dirt  farm  has  become  inescapably  derogatory, 
but  when  you  think  about  it,  what  kind  of  farm  does  not 
depend,  directly  or  indirectly,  on  dirt,  or,  more  neutrally, 
soil?  Dirt  farm  has  a  distinctive  sense,  however,  which  prob¬ 
ably  few  readers  know  in  this  urban  age.  The  expression 
refers  to  a  farm  whose  operator  does  all  his  own  work.  But, 
pursuing  the  matter  further,  what’s  wrong  with  that?  A 
generation  or  so  most  Americans  lived  on  dirt  farms,  nor  were 
they  looked  down  on  for  it. 

4c  ♦  « 

Heading  on  a  full-page  ad:  “Experience  Pan  Am’s  747 
Nonstop  to  London  Everyday.”  You  mean  Every  Day. 
Everyday  us  an  adjective:  “An  everyday  occurence.”  Every 
day  is  adjective  and  noun:  “It  happens  every  day.”  To  help 
you  remember:  In  remember  the  stress  is  on  the  first  syllable: 
EVryday.  In  every  day,  each  word  gets  equal  stress. 

*  ♦  ♦ 

“There  will  be  a  minimum  of  red  tape  in  dispersing  the 
funds.”  Disbursing.  To  disperse  is  to  scatter:  “disperse  the 
crowd.”  To  disburse  is  to  pay  out. 

4c  4c  4c 

“It’s  sometimes  hard  to  see  the  forest  from  the  trees,”  he 
said.  Aphorisms,  maxims,  proverbs,  etc.,  are  often  mutilated 
in  the  press  by  the  unobservant,  and  this  is  an  example.  It’s 
for  the  trees,  not  from.  The  idea  is  that  awareness  of  the  forest 
(the  big  picture,  we  might  say)  is  lost  because  of  preoccupa¬ 
tion  with  individual  trees  (details,  secondary  matters). 

*  *  ♦ 

With  a  vengeance  is  a  quaint  phrase  that  seems  to  survive 
mostly  in  the  press.  We  all  know  what  vengeance  is  (revenge), 
but  with  a  vengeance  is  used  in  contexts  having  nothing  to  do 
with  revenge,  but  rather  indicates  vigor,  determination,  etc.: 
“He  turned  to  the  task  with  a  vengeance.”  When  we  refer  to 
the  dictionary  (for  example,  American  Heritage),  we  find  an 
added  entry  for  with  a  vengeance:  “with  great  violence  or 
fury;  excessively.”  These  definitions  seem  a  little  strong  for 
the  contexts  in  which  the  phrase  is  usually  found;  more  suit¬ 
able,  toned-down  definitions  are  to  be  found  in  Webster’s 
New  World:  “with  great  force  or  fury;  excessively;  to  an 
unusual  extent  (emphasis  supplied). 
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The  4th  Estate 

By  Doug  Borgstedt 


HAVENT  YOU  HEARD  ?  AP,  UPl,  AND 
THE  N.VJIMB  HAVE  SIGNED  HIM  ^ 
ON  AS  A  STRINf^ER-^^;"  ^  ^ 


NONEOf  ■fflAT  STUFF  i 
.LEAVE  MY  WmEIIT 
ALONE/ 


POLAND 


I  WANT  A  NO- HOLDS -BARRED  EDITORIAL  ON 
INDUSTRIAL  POUUTION  -Fg  THAT 
WONT  LOSE  US  ANY 
SPACE.OF COURSE-  I  ^ 
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Syndicates 

By  Lenora  Williamson 

“Remember”  columnist  remembered 


The  editorial  staffer  of  the  Pontiac  (Ill.) 
Daily  Leader  who  does  the  “Remember” 
column  items  on  years  gone  by  has  a  very 
good  memory. 

Unlike  most  other  fans  of  advice  col¬ 
umnist  Ann  Landers,  Barbara  Sancken 
sees  the  columns  from  the  past  and 
present  at  the  same  time.  And  earlier  this 
year  she  occasionally  got  “a  nagging  feel¬ 
ing”  that  she  had  read  a  particular  Land¬ 
ers  letter  before. 

When  one  phrase  in  a  Landers  column 
of  15  years  ago  jumped  right  off  the  micro¬ 
film  screen,  Mrs.  Sancken  had  no  doubt 
that  she  had  seen  it  in  a  recent  column.  A 
quick  comparison  of  other  columns 
spanning  the  15-year  interval  revealed 
some  recycling  of  advice  questions  and 
answers. 

That  was  the  beginning  of  the 
investigation  that  brought  the  Landers 
column  into  general  news  headlines  ear¬ 
lier  this  month  (E&P,  May  8). 

Mrs.  Sancken,  a  17-year  member  of  the 
editorial  staff  at  the  Daily  Leader, 
documented  a  representative  sampling 
and  took  her  findings  to  Gary  Holaway, 
the  managing  editor.  Holaway  told  the 
Chicago  bureau  of  the  Associated  Press 
and  the  joint  study  and  comparison  of 
columns  got  underway. 

The  Daily  Leader  headlined  its  copyr¬ 
ighted  story  on  page  one  Monday,  May  3, 
with  boldface  crediting  of  the  report  to 
Sancken,  Holaway;  T.  F.  Witt,  wire  edi¬ 
tor;  and  James  Pearre,  assistant  pub¬ 
lisher,  with  research  assistance  by  Diane 
DeRocher. 

The  Daily  Leader  used  follow-up  stor¬ 
ies  thoughout  the  week,  with  Holaway 
writing  in  his  “Conversations”  column 
two  days  later  that  Mrs.  Sancken's 
devotion  to  her  Leader  work  had  turned 
her  into  Pontiac’s  “very  own  instant 
national  celebrity.” 

He  told  readers  that  in  the  24  hours 


We  don’t  have  2,000  caipera 
ready  customers  clamoring 
at  the  door!  So  we  can  do  your 
T.V.  listings  just  the  way  you 
want  them,  with  no  distractions. 
Isn’t  it  time  you  see  just  how 
easy  wire  delivery  of  your  T.  V. 
listings  is? 

TOmiNCTON  DATA* 

'The  quality  alternative" 
County  Line  Road,  P.O.  Box  269 
Glens  Falls,  N.Y.  12801 
Tel;  (518)  793-9608 

*A  Torrington  Industries,  Inc.  company 


after  the  story  broke,  the  newspaper 
office  was  deluged  by  print  and  broadcast 
callers  and  television  camera  crews  doing 
network  and  Chicago  station  interviews. 

After  the  broadcast  interviewing  was 
over,  Mrs.  Sancken  recalled  the  most 
difficult  thing  about  waiting  six  weeks 
before  the  story  appeared  was  thinking 
how  it  would  be  received  “and  if  we 
would  be  able  to  get  a  reaction  from  Ann 
Landers.”  She  told  Holaway  that  she 
hadn't  expected  to  be  inundated  by  tv 
cameras  and  radio  interviews. 

The  only  person  outside  the  office  she 
told  about  the  up-coming  story  was  her 
farmer  husband,  Howard.”  “He’s  good 
at  keeping  a  secret,”  she  said. 

Holaway  concluded  his  report  to  read¬ 
ers  by  saying  that  Mrs.  Sancken’s 
immediate  plans  were  for  “rest”  on  the 
farm.  Mrs.  Sancken  explained  the  timing 
of  the  story  was  “terrible”  for  her  hus¬ 
band.  “He’s  right  in  the  middle  of  corn 
planting,  and  I’m  supposed  to  be  helping 
him.” 

As  part  of  its  week’s  follow-up  stories, 
the  Daily  Leader  sent  staff  reporters 
Carol  Kinas  and  Scott  Hainzinger  out  to 
interview  local  citizens.  Pearre  summed 
up  the  general  opinion  as  being  no  one  felt 
strongly  about  reuse  of  column  material, 
when  he  talked  with  E  «&  P  later.  He  said 
response  was  about  evenly  split  among 
those  who  felt  it  didn’t  matter,  it  was  jus¬ 
tified,  or  it  was  definitely  wrong. 

The  reporters  found  some  diners  in  a 
local  restaurant  who  said  they  read  the 
column  for  different  reasons:  just  to  see 
what  Ann  Landers  has  to  say;  it’s  an 
entertainment  feature  (“Who  cares  when 
she  wrote  those  features?”);  the  columns 
are  always  good  for  a  laugh  (“I  don’t  care 
how  old  they  are.”). 

One  reader  philosophically  told  the 
reporters:  “People  have  the  same  pro¬ 
blems,  so  now  all  of  a  sudden  they’re 
accusing  her  of  what?  What’s  life  but  re¬ 
petitive?” 

By  Friday  of  the  same  week,  the  news¬ 
paper  boxed  across  the  bottom  of  page  1 
Ann  Landers’  message  addressed  to  her 
readers  and  the  AP  release  on  her  column 
comments.  The  story  quoted  Landers  as 
telling  Pearre  she  felt  rewriting  was 
necessary  “to  protect  the  original  letter 
writers.” 

In  her  column  distributed  by  Field 
Newspaper  Syndicate,  Landers  wrote, 
“I  know  my  readers  enjoy  reruns  because 
they  keep  asking  for  them.  I  have  printed 
my  definition  of  maturity  five  times  and 
every  week  I  receive  at  least  a  dozen  re¬ 
quests  to  repeat  it.  ‘Dead  at  Seventeen’ 
has  appeared  four  times  and  I  have  given 
permission  for  its  use  in  over  300  high 


school  papers  and  safety  publications.” 

Landers  said  she  was  sorry  “to  have 
created  so  much  commotion  and 
increased  so  many  telephone  bills”  and 
added,  “If  just  one  editor  or  publisher 
had  let  me  know  that  such  practice  was 
unacceptable,  I  would  have  discontinued 
it  at  once.  Obviously,  I  was  naive,  but  I 
certainly  was  not  duplicitous.” 

*  *  * 

One  week  after  the  story  broke  that 
Ann  Landers  had  recycled  letters, 
another  small  midwest  newspaper  found 
that  “Dear  Abby”,  Ann  Landers’  twin 
sister,  had  recycled  two  letters  in  her 
Mother’s  Day  column  without  labeling 
them  as  reprints. 

The  Cherokee  (Iowa)  Daily  Times, 
nearby  Sioux  City,  hometown  of  the  sis¬ 
ter  columnists,  broke  the  story  that  Abi¬ 
gail  Van  Buren  had  acknowledged  the  re¬ 
prints.  Van  Buren’s  secretary  had  said 
the  previous  week,  after  the  Landers’  let¬ 
ter  story  first  made  headlines,  that  any 
reprints  by  “Dear  Abby”  were  clearly 
labeled  as  such. 

A  Universal  Press  Syndicate  statement 
carried  May  11  by  the  Cherokee  Daily 
Times  said  “Dear  Abby”  promised  that 
“henceforth  every  reprint  will  be 
labeled.” 

Van  Buren  said  she  had  made  every 
effort  to  label  reprints  except  for  special 
subjects  or  holiday  material.  “I  didn’t 
think  some  of  the  reprints  on  the  special 
subjects  needed  labeling.” 

*  *  * 

Heloise,  household  hints  columnist 
with  King  Features,  was  quoted  by  the 
Associated  Press  during  the  initial  week 
of  the  Landers’  controversy,  as  saying 
she  sometimes  recycled  hints,  but  not 
letters  from  readers,  and  that  she  told  her 
readers  when  repeating  material. 

She  recycles  a  hint,  says  an  informal 
comment  from  the  syndicate,  because: 
readers  may  write  and  request  it;  because 
there  are  new  homemakers  every  year, 
and  why  not  recycle  a  really  useful,  class¬ 
ic  hint? 

Heart  attack  kills 
bridge  columnist 

Syndicated  bridge  columnist,  Ira  G. 
Corn,  Jr.,  who  wrote  “The  Aces  on 
Bridge”  for  United  Feature  Syndicate, 
died  of  a  heart  attack  on  April  28  in  Dallas 
at  the  age  of  60. 

Com,  a  Dallas  industrialist,  organized 
and  financed  the  first  full-time  pro¬ 
fessional  bridge  team,  the  Aces,  in  1968 
and  began  writing  the  column  in  1970. 

Bobby  Wolff,  a  charter  member  of  the 
Aces  team  and  Corn’s  collaborator,  will 
take  over  the  column  immediately  with 
his  byline  to  appear  June  7. 
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Film/martial  arts  hero  star  of  new  strip 


The  president  of  the  Los  Angeles 
Times  Syndicate,  J.  Willard  Colston,  is 
heralding  a  new  comic  strip  being 
introduced  May  23  as  “probably  the 
world’s  first  adventure  strip  deliberately 
aimed  at  downscale  and  very  young  read¬ 
ers.” 

“The  Legend  of  Bruce  Lee”,  Colston 
said  in  a  sales  letter  to  editors,  “is  not 
sophisticated  and  definitely  not  aimed  at 
an  upscale,  adult  audience.” 

The  new  strip  is  based  on  the  legandary 
martial  arts  master  and  actor  whose  mov¬ 
ies  are  now  in  re-runs  nine  years  after  his 
death.  The  adventures  are  drawn  by  Fran 
Materia,  who  has  been  a  ghost  writer  for 
several  comic  strips  and  as  an  artist  mas¬ 
tered  a  variety  of  styles  and  techniques. 
He  lives  in  Florida. 


Ranan 

Lurie 


Ranan  Lurie,  the  first  editorial  cartoon¬ 
ist  to  join  the  staff  of  London  Times  in  the 
newspaper’s  long  history,  expanded  his 
syndicated  newspaper  package  to  three 
caricatures  and  five  cartoons  a  week 
when  he  moved  to  Universal  Press  Syn¬ 
dicate  on  May  3. 

Lurie’s  work  previously  had  been  syn¬ 
dicated  in  North  America  by  King  Fea¬ 
tures.  According  to  the  Guinness  Book  of 
Records,  Lurie  is  the  most  widely  syndi¬ 
cated  op-ed  cartonist  in  the  world  with  his 
work  appearing  in  45  countries. 

The  syndicate’s  president,  John  P. 
McMeel,  said  new  subscribers  will 
receive  a  Lurie  portrait  library  of  150 
caricatures  of  people  in  the  news. 

Lurie  was  chief  political  cartoonist  for 
Newsweek' s  international  edition  from 
1974  and  1977  and  earlier  Life  magazine’s 
first  and  only  cartoonist  for  five  years. 
His  work  has  appeared  in  the  New  York 
Times  since  1%8  and  is  now  in  syndicat¬ 
ion  to  more  than  100  U.S.  papers. 


Early  excerpt 
from  "Bruce  Lee" 
adventure  strip 


Sharman  DiVono,  who  writes  the 
“Star  Trek”  comic  strip  for  the  syndicate 
and  is  a  student  of  Tae  Kwon  Do,  a  Ko¬ 
rean  form  of  martial  arts,  is  also  writing 
“The  Legend  of  Bruce  Lee.”  She  is  the 
author  of  several  books  in  the  Tom  Swift 
science  fiction  series  for  Simon  and 
Schuster. 

Colston  says  the  strip  was  developed 
for  the  millions  of  young  people,  affluent 
or  otherwise,  who  are  just  beginning  to 
develop  the  newspaper  readership  habit. 
He  adds  a  postscript:  “Come  to  think 
about  it,  maybe  this  strip’s  concept  isn’t 
so  novel.  After  all,  weren’t  the  very  first 
strips  developed  pretty  much  along  the 
same  principles  of  mass  appeal,  high 
impact  and  easy  readership — in  other 
words,  to  appeal  to  persons  not  reading 
text?” 


Pulitzer  Prize  editorial  cartoonist  Tom 
Darcy  of  Newsday  is  now  being  syndi¬ 
cated  by  King  Features.  He  becomes  the 
third  nationally  known  cartoonist  at 
King,  teaming  with  Doug  Marlette  of  the 
Charlotte  Observer  and  Jim  Borgman  of 
the  Cincinnati  Enquirer. 

Jim  Head,  King’s  executive  editor, 
says  Darcy  is  “independent  politically 
and  always  understands  the  use  of  the 
cartoonist’s  best  weapons,  wry  wit.” 

The  cartoonist  won  the  Pulitzer  in  1970 
for  drawings  on  the  Vietnam  War  and 


domestic  racial  discrimination  and  has 
won  an  Overseas  Press  Club  award  twice, 
and  the  International  Salon  of  Cartoons 
and  the  Meeman  Conservation  awards. 

*  *  ♦ 

The  Gallup  Poll  will  be  syndicated  by 
the  Los  Angeles  Times  Syndicate 
beginning  July  1,  according  to  Leonard 
A.  Wood,  vicechairman  of  the  Gallup 
Organization. 

The  syndicate  will  consult  periodically 
with  editors  to  determine  what  areas  they 
would  like  to  see  covered  in  Gallup  sur¬ 
veys. 

Field  Newspaper  Syndicate 
announced  May  10  that  it  would  end  syn¬ 
dication  of  the  polls  with  three  releases 
the  week  of  June  21  because  negotiations 
for  contract  renewal  failed.  Field  and  Gal¬ 
lup  have  been  associated  in  distribution 
of  the  polls  for  27  years. 

*  *  « 

Betty  Debnam’s  illustrated  article  on 
“The  Fast  Food  Business”  for  her  syndi¬ 
cated  feature  “The  Mini  Page”  has  won 
the  feature  category  in  the  1982  Edpress 
Awards  given  by  the  Educational  Press 
Association  of  America,  Glassboro,  N.J. 
This  marks  the  fourth  time  Debnam  has 
captured  the  top  award  in  the  commercial 
features  category. 

Judges  in  the  feature  division  included 
John  Merrow,  National  Public  Radio; 
Cindy  Turner,  America  Association  of 
School  Administrators,  and  Ross  Bank- 
son,  National  Geographic  Society. 

President  John  P.  McMeel  of  Universal 
Press  Syndicate,  which  distributes  “The 
Mini  Page”  to  newspapers,  says  the 
award  “again  calls  attention  to  Betty’s 
writing  style  and  handling  of  information 
to  young  readers.” 


Meg  Whitcomb’s  advice  column  helps 
today’s  readers  solve  today’s  problems 

"Dear  Meg" 

is  now  reaching  1 5  million  newspaper 
readers,  who  keep  her  ‘in’  box  over¬ 
flowing  with  mail. 

Contemporary,  sane,  sympathetic, 

“Dear  Meg”  is  ready  to  attract— and 
hold — a  large,  loyal  audience  in  your 
newspaper.  For  information,  your  rate, 
or  a  free  trial  sample,  call  or  write: 

Chris  Leamon 

NEW  YORK  FEATURES  SYNDICATE 

850  Third  Avenue,  New  York,  N.Y.  10022  (212)  593-2100 
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CONPT-JAPAN  members  plan  tour 
of  DRUPA  and  ANPA/RI  meetings 


The  general  manager  of  CONPT- 
JAPAN  (Conference  for  Newspaper  Pro¬ 
duction  Technique-Japan),  Toshiro  Any- 
oji,  has  reported  that  33  executives  from 
leading  newspapers  in  Japan  and  41  addi¬ 
tional  members  of  CONPT-JAPAN 
(Manufacturers  and  Suppliers)  will  com¬ 
bine  a  tour  to  DRUPA  and  the  ANPA/RI 
conference.  The  tour  starts  June  9,  and 
ends  June  25,  after  a  visit  to  the  new  Chi¬ 
cago  Tribune  plant. 

The  list  that  follows  includes  the  Group 
Leader,  the  Assistant  Group  Leader,  the 
Coordinator,  the  Organizer,  Group 
Chiefs  and  newspaper  executives. 

Yuichi  Okamura,  Chairman  of  Conpt- 
Japan,  Executive  Managing  Director, 
Tokyo  Kikai  Seisakusho,  Ltd.;  Hajime 
Yamaura,  Director,  P.D.I.;  Chujo  Wata- 
nabe.  Staff  Japan  Newspaper  Publishers 
&  Editors  Association;  Masakuni  Hashi- 
moto.  Staff,  Japan  Newspaper  Publishers 
&  Editors  Association;  Akinari  Shimizu, 
Managing  Director,  Shimizu  Mfg.  Co. 
Ltd.;  Hajime  Shibanuma,  Director, 
Hamada  Printing  Press  Mfg.  Co.  Ltd.; 
Reizo  Inoue,  Executive  Vicepresident, 
Yotsuwa  Sangyo  &  Co.  Ltd.;  Shuzo  Fu- 
jima.  President,  Towa  Electric  Industries 
Ltd.;  Toshiro  Anyoji,  Manager,  Conpt- 
Japan. 

From  the  newspapers:  Asahi  Shimhun, 
Seitoku  Ohno,  Production  Bureau, 
Tsunezo  Hayashi,  Engineering  Dept., 
Hiroyoshi  Komura,  Engineering  Bureau; 
Mainichi  Shimbun,  Hiroaki  Tsurukawa, 
New  Bldg.  Construction  Committee, 
Shigeru  Aoki,  Technical  Research 
Division;  Yomiuri  Shimbun,  Hisao  Oka, 
Managing  Director,  Hiroshi  Satoh, 
Director,  Production  Manager;  Nihon 
Keizai  Shimbun,  Minoru  Mori,  Director, 
Production  Manager,  Yutaka  Sakai, 
Chief  Engineer;  Tokyo  Times,  Teizo 
Takano,  Managing  Director;  Nikkan 

Rl  Exhibitor 
Addendum 

Booth  2627 

EPIC  TECHNOLOGY 

Exhibiting:  Port  expander  that  allows  two 
incoming  data  lines  to  use  one  common 
CPU  port;  Bi-directional  communicator, 
2400  baud,  half-duplex  unit  with  bi-sync 
error  checking  over  voice  grade  tele¬ 
phone  lines;  Typesetter  interface,  2400 
baud,  bi-sync  with  error  checking  over 
voice  grade  line,  drives  remote  typeset¬ 
ter. 

Booth  2527 

GENERAL  PHOTO  PRODUCTS 

Exhibiting:  Phototypesetting  paper;  Day¬ 
light  rapid-access  proofing  papers. 


Sports  Shimbun,  Hirohiko  Tano, 
Makeup  Dept.;  Osaka  Nikkan  Printing 
Co.  Ltd.,  Hiroshi  Miyata,  Managing 
Director,  Narie  Ohya,  Plant  Manager; 
Tokyo  News  Service  Ltd.,  Kohzoh  Tana¬ 
ka,  Managing  Director,  Katsuyuki 
Kimura,  Production  Dept.,  Takashi 
Inoue,  Sales  Dept.;  Hokkaido  Shimbun, 
Yoshiaki  Ogawa,  Chief,  Data  Processing 
Section,  Hidekuni  Amiya,  Chief,  Printing 
Dept.;  Kahoku  Shimpo  Press,  Saburo 
Shoji,  Vice  Chief,  Production  Bureau; 
Ibaragi  Shimbun;  Hiroshi  Saito,  Stand¬ 
ing  Director,  Yoshiro  Koguchi,  Director, 
Production  Manager;  Shizuoka  Shimbun, 
Kojiro  Nakamura,  Technical  Director; 
Chunichi  Shimbun,  Hiroshi  Fujisawa, 
Printing  Dept.,  Yasushi  Takano,  Printing 
Dept.;  Chugoku  Shimbun,  Yukio  Ogata, 
Director,  Managing  Editor;  Tokushima 
Shimbun,  Hiroshi  Nishi,  Section  of 
Sports,  Shizuo  Matsue,  Engineer;  Shiko¬ 
ku  Shimbun,  Yasuo  Murai,  Standing 
Director;  Minami  Nihon  Shimbun,  Taka- 
haru  Wakizono,  Chief,  Composing 
Dept.;  Ryukyu  Shimpo  Newspaper, 
Genichi  Izumi,  President,  Yoshihiro  Shi- 
mada.  Director;  Seikyo  Shimhun,  Kohshi 
Numamoto,  Director,  Production  Man¬ 
ager;  Japan  Newspaper  Publishers  &  Edi¬ 
tors  Association,  Dai  Taguchi,  Consul¬ 
tant. 

CPU  set  to  vote 
on  Abitibi  offer 

Contract  talks  between  the  Canadian 
Paperworkers  Union  (CPU)  and  Abitibi- 
Price  broke  off  on  Sunday,  May  16,  wit¬ 
hout  an  agreement  on  wages. 

The  CPU  members,  5600  at  Abitibi- 
Price  mills  in  Ontario,  Newfoundland  and 
Quebec,  will  vote  on  the  last  contract 
offer  from  Abitibi  during  the  next  two 
weeks.  Results  of  this  vote  are  to  be 
announced  May  27. 

CPU  president,  James  Buchanan,  said 
the  leadership  was  recommending  the 
members  reject  the  wage  offer.  Just  re¬ 
cently  the  same  5600  CPU  members 
voted  about  75%  in  favor  of  a  strike  action 
to  backup  their  wage  demands.  The  union 
is  said  to  be  asking  for  parity  with  western 
Canadian  paperworkers.  The  average 
hourly  wage  for  western  paperworkers  is 
$13.40  compared  to  $11.40  for  eastern 
CPU  members. 

Abitibi  said  its  final  offer  included  a 
12%  wage  increase  in  the  first  year  of  a 
two-year  contract  and  10%  in  the  second 
year.  An  Abitibi  spokesman  said  the  CPU 
was  seeking  1 3%  in  each  of  the  two  years. 

The  CPU  members  may  elect  to  accept 
the  offer  in  light  of  present  day  economic 
conditions,  resume  contract  talks  or  set  a 
strike  date. 


Fla.  daily  blocks 
two  gag  orders 

Two  recent  attempts  to  prevent  the 
press  from  covering  important  multiple- 
murder  cases  in  central  Florida  have  been 
successfully  challenged  by  the  Tampa 
Tribune. 

The  more  recent  case  involves  Billy 
Mansfield,  who  has  been  convicted  of  a 
murder  in  California  and  who  faces  four 
more  murder  charges  in  Brooksville, 
Florida,  a  town  about  50  miles  north  of 
Tampa. 

Mansfield’s  public  defender  asked  a 
circuit  judge  to  order  court  and  law 
enforcement  officials  not  to  talk  about  the 
case  to  the  media  until  after  the  trial, 
scheduled  for  September.  The  Tribine 
asked  to  be  heard. 

After  reviewing  the  Tribune’s  legal 
briefs  and  hearing  arguments  by  Tribune 
attorney  C.  Steven  Yerrid  and  the  public 
defender.  Circuit  Judge  L.R.  Huffstetler 
denied  the  motion  to  cut  off  information. 

“Obviously,”  Yerrid  said  after  the 
hearing,  “we’re  pleased  that  the  judge 
saw  the  importance  of  First  Amendment 
protection  and  the  dissemination  of 
information  which  we  deemed  to  be  the 
property  of  the  public.” 

It  was  Judge  Huffstetler  who,  in 
February,  entered  his  own  gag  order  in 
the  case  of  Robert  Dale  Henderson,  who 
turned  himself  in  to  authorities  with  the 
claim  that  “I’m  wanted  for  homicide  in 
several  states.” 

In  that  case,  too,  the  Tribune  fought  the 
gag  order,  this  time  in  a  motion  before  a 
state  appellate  court. 

After  the  appellate  court  told  Huffstet¬ 
ler  to  show  cause  why  the  order  shouldn’t 
be  overturned,  Huffstetler  rescinded  it. 

Although  the  appellate  court  didn’t 
directly  rule  on  the  Tribine  motion.  Tri¬ 
bune  attorney  Preston  Moore  said 
Huffstetler’s  decision  to  withdraw  the 
order  “is  an  acknowledgement  of  our 
argument.” 


News  thief 
fined  $50 

A  Harrisburg,  Pa.,  district  justice  has 
fined  a  newspaper  thief  $50  plus  $28  court 
costs  on  each  of  two  county  of  stealing 
copies  of  the  Harrisburg  Patriot  from  a 
vending  machine  in  the  state  capitol  com¬ 
plex. 

Justice  Joseph  S.  Pinamonti,  Jr., 
imposed  the  $156  penalty  on  Alan  A. 
Stine,  52,  of  Shamokin,  Pa.,  when  the 
capitol  police  brought  the  charges  after 
being  tipped  on  the  thefts  and  observing 
them  on  two  occassions. 

Police  said  Stine  opened  the  coin- 
operated  machine  and  took  several  pap¬ 
ers  in  addition  to  the  one  he  paid  for. 
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star  &  Tribune  Co. 
annual  earnings 
decline  by  89% 

Minneapolis  Star  &  Tribune  Co.  has 
announced  a  89%  drop  in  earnings  for  its 
fiscal  year  ending  Feb.  27,  1982. 

It  also  said  it  will  recommend  to 
shareholders  next  week  the  issuance  of 
preferred  shares  to  certain  shareholders 
“to  reduce  the  uncertainty  of  price  and 
timing  relative  to  certain  employee  share¬ 
holder  contracts  under  which  some 
shareholders  are  entitled  to  sell  certain 
shares  back  to  the  Company.” 

Except  for  such  contractual  obliga¬ 
tions,  MS&T  has  discontinued  the  prac¬ 
tice  of  purchasing  its  own  shares,  a  news 
release  said.  A  majority  of  the  voting 
common  stock  currently  is  controlled  by 
members  of  the  Cowles  and  Murphy 
families.  The  Des  Moines  Register  and 
Tribune  Co.  owns  an  additional  13%. 

In  a  prepared  release,  MS&T  said  its 
revenue  drop  resulted  from  operating 
revenue  shortfalls  and  accounting  pro¬ 
cedures  for  several  “one-time  events.” 

Operating  revenues  totaled  $238  mil¬ 
lion  in  1982,  up  only  11%  from  those  of 
1981  which  were  depressed  by  a  27-day 
strike  at  the  Minneapolis  Star  and  Tri¬ 
bune. 

1982  net  earnings  were  $747,000  com¬ 
pared  with  $7  million  in  1981  and  $7.7 
million  in  1980. 


Moon  daily 

(Continued  from  page  15) 


grandfather  had  been  editors  of  the  Star. 

The  list  of  former  Star  employees  also 
included:  Jeremiah  O’Leary,  Star  White 
House  reporter,  and  until  a  week  ago, 
press  assistant  to  President  Reagan’s 
National  Security  Advisor  William  Clark; 
Anne  Crutcher,  editorial  and  op-ed  edi¬ 
tor;  and  Phillip  M.  Evans,  assistant  man¬ 
aging  editor.  Crutcher  was  a  Star  editorial 
writer,  and  Evans  once  was  managing 
editor. 

Others  named  to  editorial  posts  at  the 
Times  in  recent  weeks  are  managing  edi¬ 
tor  Hendley  ;  and  assistant  managing  edi¬ 
tors  Lee  Lapensohn,  the  former  assistant 
to  the  editor  and  executive  vicepresident 
of  the  Dallas  Times  Herald',  and  Ted 
Agres,  the  former  Washington  bureau 
chief  of  Moon’s  New  York  News  World', 
Horst  Buchholz,  a  long-time  Associated 
Press  correspondent  who  came  to  the 
Times  from  the  Albuquerque  Tribune, 
was  named  national-international  editor. 

Donald  Jochens,  former  Sacramento 
Bee  production  manager,  has  taken  the 
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Earnings  from  continuing  operations 
(before  accounting  changes  and  discon¬ 
tinued  operations)  were  $1.4  million, 
compared  to  $1.2  million  in  1981 
(adversely  affected  by  the  newspaper 
strike)  and  $7.1  million  in  1980. 

MS&T  said  the  principal  one-time 
events  in  its  past  fiscal  year  were:  a  $2.3 
million  pre-tax  charge  against  earnings 
for  accounting  purposes  related  to  a 
voluntary  retirement  plan  at  the  Min¬ 
neapolis  papers,  which  resulted  in  the 
early  retirement  of  125  employees;  and 
the  accounting  result  of  the  sale,  for  $20.4 
million,  of  MS&T’s  33%  ownership  in 
Harper  &  Row  Publishers,  Inc.,  which 
resulted  in  an  accounting  loss  of  $647,000 
compared  to  a  net  earnings  contribution 
the  prior  year  of  $2. 1  million — an  after¬ 
tax  swing  of  $2.7  million. 

1981  net  earnings  included  a  $2.4  mil¬ 
lion  positive  accounting  adjustment 
reflecting  a  change  from  the  accelerated 
to  straight  line  method  of  depreciation. 

MS&T’s  balance  sheet  was  streng¬ 
thened  by  a  $17.4  million  reduction  in 
long-term  debt  compared  with  the  prior 
year.  Long-term  debt  as  a  percentage  of 
shareholder  equity  was  27.7%  at  the  end 
of  February  1982,  compared  with  the 
previous  year’s  49.2%. 

In  addition,  MS&T  made  record  capital 
expenditures  of  $16.3  million  during  1982, 

up  from  $8.2  million  in  1981.  The  largest 
project  was  construction  of  the  Gale  W. 
Freeman  building  in  Minneapolis  to 
house  circulation  and  other  functions  of 
the  Star  and  Tribune.  Significant  plant 
and  equipment  investments  were  also 


same  job  with  the  Times.  Jeffrey  P. 
Green,  former  promotion  manager  of 
Madison  (Wis.)  Newspapers  Inc.,  was 
named  marketing  department  head. 
Timothy  Whiting,  most  recently  em¬ 
ployed  by  the  Anchorage  Daily  News, 
was  named  circulation  director. 

Other  highly  recognizable  Times  news 
staffers  include:  Clark  R.  Mollenhoff, 
Pulitzer-winning  investigative  reporter 
and  Washington  and  Lee  University  jour¬ 
nalism  professor,  who  will  be  “interim 
White  House  correspondent”  for  the 
Times  this  summer.  Also  on  the  national 
staff  is  Clay  Blair,  former  senior  editor  of 
the  Saturday  Evening  Post  and  all  Curtis 
Publishing  Co.  publications,  former  Time 
Inc.  senior  correspondent,  and,  in  recent 
years,  the  author  of  15  books  including  a 
soon-to-be-published  biography  of  Gen. 
Omar  Bradley. 

Asked  about  the  salaries  paid  by  the 
Times,  managing  editor  Hendley  avoided 
specific  figures.  He  said  a  beginning 
reporter  with  no  experience  would  be 
paid  a  minimum  of  $250  a  week  and  that  a 
five-year  experience  scale  applied  after 
that — although  the  Times  has  no  “top” 
salaries. 

Initially,  the  Times  is  being  produced 
with  a  hastily  contrived  typesetting  and 


made  in  the  Company’s  cable  television 
system  in  Buffalo,  N.Y.,  and  at  its  com¬ 
mercial  printing  subsidiary  in  Edina, 
Minn. 

In  the  annual  report  to  shareholders, 
chairman  Otto  A.  Silha.  and  president 
John  Cowles,  Jr.,  said  that  “In  spite  of 
continued  economic  uncertainty,  we  fully 
expect  a  strong  rebound  in  earnings  for 
fiscal  1983  and  thereafter  as  a  result  of 
actions  we  are  taking.” 

“We  intend  the  Company  to  achieve 
and  maintain  strongly  improved  earnings 
in  the  next  several  years  even  without  any 
particular  improvement  in  economic  con¬ 
ditions  in  our  markets,”  they  said.  “Even 
so,  the  economy  is  terribly  important  to 
our  business.  In  Buffalo,  despite  both  a 
depressed  economy  and  strong  competi¬ 
tion  from  the  Buffalo  Evening  News,  the 
Courier-Express  was  able  to  increase 
advertising  market  share  moderately  and 
to  maintain  circulation  penetration 
despite  substantial  price  increases.  This 
meant  the  Courier-Express  performed 
within  budget  and  reduced  its  operating 
loss  from  the  previous  year.” 

The  report  did  not  provide  financial 
information  for  individual  operating 
units,  but  did  describe  the  company’s 
cable  television  system  in  Buffalo  as 
“one  of  our  most  rapidly  growing  and 
profitable  operations.” 

The  new  directors  proposed  for  elec¬ 
tion  at  the  annual  meeting  next  week  are 
Morley  Cowles  Ballantine,  publisher  and 
editor  of  the  Durango  (Colo.)  Herald  and 
sister  of  John  Cowles,  Jr.,  and  David  C. 
Cox,  executive  vicepresident  of  the  Com¬ 
pany. 


press  system,  while  awaiting  the  hoped- 
for  installation  this  summer  of  both  a  new 
eight-unit  Goss  Urbanite  press  and  Logi- 
con  computer  equipment  and  Harris 
editorial  terminals  acquired  from  the  old 
Washington  Star  plant. 

The  Times  said  Time  Inc.  had  offered 
the  Logicon  computer  and  terminal  sys¬ 
tem  for  $1.6  million  and  that  part  had  been 
bought  by  the  Central  Intelligence  Agen¬ 
cy.  The  Times  said  its  computer  and  ter¬ 
minals  cost  $400,000,  “a  surprisingly  rea¬ 
sonable  price.” 

According  to  Whelan,  the  com¬ 
puterized  editing  system  now  is  “on  the 
West  Coast  somewhere”  being  checked 
out  and  refurbished  for  the  Times. 

Meanwhile,  Times  reporters  are  using 
typewriters,  and  copy  is  edited  on  a  few 
terminals  linked  by  jury-rigged  telecom¬ 
munications  interfaces  and  telephone 
lines  to  computers  in  New  York  at  the 
Moon-owned  News  World. 

Copy  then  is  retransmitted  by  phone  to 
Compugraphic  typesetters  at  the  Times 
plant  in  an  industrial  area  in  far  northeast 
Washington.  Pasted-up  flats  are  shot,  and 
page  negatives  are  delivered  to  suburban 
printing  plants  in  Virginia  (the  Alexandria 
Gazette)  and  Maryland  (Comprint,  a 
commercial  shop  in  Gaithersburg). 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_ AUTOMOTIVE _ 

DO-IT-YOURSELF  AUTO  CARE,  weekly,  time¬ 
ly,  understandable;  running  3  years:  a  circula¬ 
tion,  lineage  plus;  samples,  information:  Bill’s 
Car  Care,  27/6  Topic  Hills  Dr,  Cincinnati  OH 
45211;  (513)  922-2409 


CASINO  GAMBLING  IN  YOUR  STATE?  Prize¬ 
winning  Atlantic  City  reporter  (30  years)  offers 
weekly  letter,  "Casino  Impact,  Good  or  Bad," 
No  punches  pulled,  no  sugar  coat.  Free  sample 
and  rates.  Casino  Ambling,  Box  2032,  Vent- 
nor  NJ  084()6. 


"MORE  FOR  YOUR  MONEY” -A  proven  weekly 
.  column  to  meet  your  need  for  money  saving 
i  consumer  news.  Samples.  Mike  LeFan,  1802  S 
j  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEVKS  (Cartoon  illustrated).  Great  for 
I  weekend  section  or  entertainment  pages. 

I  Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
'  man  Syndicate,  7  (Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

I _ 

'  MOVIE  REVIEWS,  interviews  with  photos  of 
;  celebraties  and  national  political  figures. 
International  Photo  News.  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


FOR  THE  ONE  publisher  in  10  really  serious  [ 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278.  Bruce  MS  38915.  I 

SYMM's  SYNDICATED  FEATURES  MAKE  ! 

FOR  A  GREEN  "FIELD  "  ! 

Editorsare  finding  our  grass  greener.  Romance  ; 
Books  in  Review;  The  Futurists;  Survey  Americ- 
a;  Fireside  Mystery  Serials;  The  CriticTV;  The  , 
Critic  Movies:  Auto  Business;  More! 

SYMM’s  Communications.  3744  Charle-  ! 
magne.  Long  Beach  CA  90808;  (213)  420-  I 
9201.  ! 

TWENTY-FIVE  (25)  camera-ready  features  j 
package,  ideal  daily  weekly  filler  for  special  { 
weekly  magazine  section.  Household  hints,  | 
gardening,  puzzles,  kid  features,  cartoon  fea- , 
tures  and  quizes  Weekly  or  monthly  package 
available  R-GABS.  Box  265,  St  Joseph  MO  ’ 
64501.  ; 

THE  HOUSEHUSBAND:  Everyone  enjoys  Hard- ' 
wick  s  literate,  humorous  report  on  a  parental 
role-switch.  DBI.  17700  Western  69e,  Garde¬ 
na  CA  90248. 


HUMOR  COLUMN.  Buy  pieces.  Sponsors  con- 1 
tests  Camera  ready.  8  weeklies.  Kay  Ratts. ! 
(217)  235-0424;  900  S  33.  Mattoon  ILi 
61938. 


_ REAL  ESTATE _ 

HOUSE  CALLS— Miami  Herald.  Dallas  News. 
Buffalo.  Rochester.  Des  Moines,  etc.  800-word 
column,  7th  year.  National  award  says  "con¬ 
cise.  entertaining,  wealth  of  real  estate  knowl¬ 
edge,  solid  writing  skills”  Edith  Lank.  240 
Hemingway.  Rochester  NY  14620;  (716)  271- 
6230. 


“KISSING  COUSINS:  How  about  the  word 
"junta”  you  read  in  the  news,  usually  after 
another  Central  America  revolutionary  coup? 
How  do  you  pronounce  it,  and  is  it  related  to 
"junto?  By  origin,  the  two  words  are  the  same. 
Both  mean  a  committee  or  group  set  up  for  a 
specific  purpose-’junta’  ordinarily  with  a  poli¬ 
tical  adjective,  and  ’junto’  for  almost  any  com¬ 
mon  purpose,  sometimes  secret..."  From 
WORD  WATCH  by  Howard  Dana  Shaw,  avail¬ 
able  on  a  weekly  basis  from  Feature  Associates, 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 

2  MOVIE  REVIEWS.  2  book  reviews,  1 
humorous  column  of  general  interest.  Available 
weekly  in  package  or  seperately.  For 
information'samples  write  Postnews  Service. 
Box  2833,  Paducha  KY  42001. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line 

2  weeks — $4  00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 

4  weeks— S2  80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
1  week  —$3.00  per  line 

.  per  issue  2  weeks — $2  50  per  line,  per  issue 

.  per  issue  3  weeks— S2  25  per  line,  per  issue 

.  per  issue  4  weeks — $2  00  per  line,  per  issue 


Add  $4  50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiable  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-S70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

ESTABLISHED  PUBLISHER  wishes  to  acquire 
trade  magazine,  newspaper,  or  newsletter.  Will 
consider  publishing  venture.  Write  in  confi¬ 
dence  to  Box  4198,  Editor  &  Publisher. 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109  McMinnville  IN  37110 

EXCELLENT  OPPORTUNITY  in  northern  Cali¬ 
fornia.  Publications  and  supplement  plant 
grossing  $1,500,000.  Profitable.  Box  4200. 
Editor  &  Publisher. 

(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for  sale  and 

OFFER  equity  particiration  in  continuing  pro-  ] 
fitable  development  of  small  communications  | 
complex  in  Europe.  Includes  two  dailies,  one 
37  years  old.  Radio  and  tv.  English  language  | 
oriented.  Many  cultural,  travel  and  tax  advan-  { 
tages.  Serious  inquiries  to  Box  4243.  Editor  &  { 

newspapers  in  the  country,  before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daWime:  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 

33515.  No  obligation,  of  course. 

Publisher.  i 

Brokers  You  (^n  Trust 

NEWSPAPER  APPRAISERS 

WAYNE  CHANCEY 

APPRAISALS  FOR  ESTATE  TAX.  partnership,  i 
loan,  depreciation  and  insurance  purposes.  ! 
Sensible  fees.  Brochure.  Marion  R  Krehbiel.  I 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 

CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

Box  7133.  Shawnee  Mission  KS  66207. 

BROKERS  and  CONSULTANTS 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 

for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1  1511KSt.  NW 

'  Washington  DC  20005 

!  (202)  NAtional  8-1133 

JOIN 

OUR 

!  ED  0  MEYER.  Licensed  Broker-Appraisals- 
1  Consultation-Sales.  Suite  101-E.  300  W 

1  Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

CONTRACT 

CREW! 

JIMMY  CROWE 

1  CONFIDENTIAL  NEGOTIATIONS 

1  Specializing  in  the  best  Southern  markets.  114 
;  Wickersham  Dr.  Savannah  GA  31411;  (912) 
i  598-0931,  day  or  night. 

individuals,  com¬ 
panies,  syndicates 
that  know  the  value 
of  an  E&Pad  and  run 
with  us  on  a  regular 
basis. 

Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
and  profit  for  these 
people.  We  offer  you 
freedom  to  rotate 
your  copy  with¬ 
in  our  regular 
deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 

E&P 

CLASSIFIEDS 

Rates  on  Request 

(212)  752-7050 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office,’ 
PO  Box  7133.  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
I  Box  212,  Galva  IL  61434 

Phone  (309)  932-2270  or  879-2412 
,  Midwest  newspapers-Our  only  business 

1  NEWSPAPER  CONSULTANTS 

■  JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
!  all  consultant  services  and  special  advertising 
'  and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 

i  WE  GUIDE  YOU  to  practical  management  solu- 
'  tions  for  higher  productivty,  revenues,  profits. 

33  years  in  group  newspaper  management, 
j  Contact;  ROBERT  J  ROSSI 

Management  Consultant  for  Newspapers 
I  227B.  RRl,  Brookneal  VA;  (804)  376-3021 

!  WHAT’S  the  problem?  Free  analysis  by  suc- 
!  cessful  publisher-editor-advertising  director, 
j  Send  details  and  3  recent  issues.  Quick  reply. 
Stanley  Moss,  Box  312,  Gardena  CA  90247. 


eSt  j  NEWSPAPERS  FOR  SALE 

tn  i  NATIONALLY  DISTRIBUTED  monthly  rodeo 
I  publication  with  a  1981  gross  of  $160,000. 
_____  Box  4299,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  22,  1982 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 


AWARD-WINNING  county  seat  weekly.  No  i  WEEKLY  AND  BUILDING.  Only  newspaper  in  ' 
competition.  4800  paid.  $260,000  gross  plus  Carolina  county.  Profitable.  $90,000  plus  , 
planning  building  with  rental.  Rated  one  of  top  I  gross.  $135,000.  $55,000  down.  Good  Ter-  j 
ten  weeklies  in  state.  Recreational,  industrial  |  ms.  Bo«  4307,  Editor  &  Publisher.  I 

agricultural  area,  ^uth  central  Wisconsin.  -  , 


CAMERA  &  DARKROOM 


COMPUTER  SOFTWARE 


NEWSPAPERS  WANTED 


CUSTOMIZED  BUSINESS  SYSTEMS 
IBM  S/34-S/38 


Ffexible  terms  available  to  financially  qualified  CHEMCO  ROLL  FILM  CAMERA,  $2900;  Brown  CUSTOMIZED  BUSINESS  SYSTEMS 

buyer.  Write  Box  4266,  Editor  &  Publisher.  '  NtW^PAPtHS  WANTtD  18x23  camera,  $2500;  Goodkin  16x20  ver-  IBM  S/34-S/38 

tical,  new,  $2100;  Beach  32"  plate  processor,  Eookingforsophisticatedbusinessandcircula- 
IF  YOU  ARE  without  competition  in  your  home  |  1978,  $3900;  CG  RC  processor,  new,  $2750;  i  tkxi  systems  tailored  tor  your  newspaper?  COS, 

COLORADO  MOUNTAIN  resort  publishing  i  base,  do  not  have  a  central  printing  plant,  and  i  LogE  24"  processor,  $6900.  Call  Frank,  (602)  Ihc  offers  proven  systems  in  circulation] 

business  includes  county  news  publication,  2  have  at  least  4500  paid  circulation,  our  widely-  267-9481.  accounts  receivable,  payable,  payroll,  and 

timesamonth;touristmagazine,6timesayear  respected  group  of  community  newspapers  _ _  !  general  ledger.  We  haw  installed  and  modified 

and  small-scale  ad  agency.  Has  shown  steady  I  would  like  to  discuss  purchasing  your  non-daily  KAMERAK  SQUEEZE  LENSES  1  systems  for  newspapers  with  circulations  vary- 

growth  for  3  years  and  has  great  potential  for  '  publication.  Flexible  arrangements  to  meet  ;  Variable  lenses  0  to  8%.  Fixed  lenses  up  to  |  '>'8  *rom  10,000  to  3(X),()00.  Call  collect  for 

expansion.  Qualified  people  available  for  hire,  your  needs,  including  your  remaining  with  the  |  12%.  Compare  our  quality  and  service.  I  information  (913)  381-1109.  or  write 


PO  Box  3357,  Copper  Mountain  CO  80443.  newspaper.  No  paper  too  large  for  us  to  consid- !  KAMERAK  (213)437-2' 

_  er.  Pleasesend  informationtoBox31752.  Edi- I  Box  2798  Long  Beach  CA  901 

FOR  SALE:  Vermont  weekly  newspaper.  '  tor  &  Publisher.  All  replies  kept  strictly  con-  i  _ _ 

Circulation  6000.  1981  gross  $173,000.  ;  fidential.  '■  SQUeeze  Lenses,  new  and  trade  ms.  . 

growing  area.  $150,000  sale  price.  $50,000  |  Manufacturer/Specialists  since  19^ 

down,  balance  owner  financed.  Reply  to  Coun-  {  ococoajai  c  ^oper  designs  surpass  all 

try  8usiness Services,  Box824,  Brattleboro  VT;  ;  rcnownAl.^  VARIABLE  OR  FIXED,  2  to  25% 

(802)254-4504.  I  .  -  - 

_ ;  FORALITERARY JOURNALISM studylwantto 

IOWA  NEWSPAPERS.  Eastern  Iowa  weekly,  1  talk  with  editors  who  have  used  footnotes  in  | 

$65,000;  Northeast  Iowa  Weekly.  $50,000;  newspapers.  RT  8erner.  1 18  Carnegie,  Univer-  j 
Northeast  Iowa  County  Official  Weekly,  '  sity  Park  PA  16082. 

$225,000;  West  Central  Iowa  Weekly  Djunty  I  '  ; 

Official,  $155,000;  Western  lowaCountySeat  DIIOI  If'ATinu^  lAfAUTPn 
Weekly,  $335,000;  Iowa  County  Seat  Weekly  :  _ nMniCU 


_  !  general  ledger.  We  have  installed  and  modified 

JEEZE  LENSES  1  systems  for  newspapers  with  circulations  vary- 
1%.  Fixed  lenses  up  to  |  'og  *roni  10,000  to  300.000.  Call  collect  tor 
ality  and  service.  I  ''kxe  information  (913)  381-1109,  or  write 
(213)  437-2779  CDS.  Inc.  c/oSun  Publications,  Interstate  435 
Long  Beach  CA  90801  |  at  Metcalf  Av.  Overland  Park  KS  66212. 


'ade  ms.  .  .  1  NEWSPAPER  COMMERCIAL 

i  since  1968  ,  PRINTING  OFFICE  SUPPLY 

urpassall  ;  ACCOUNTSRECEIVABLEsystemdevelopedby 
2  to  25%  I  a  multi-faceted  publisher  to  handle  all  types  of 

(213)372-0372  |  receivablesfrominvoicingtostatement^nera- 


Box  1067,  Redondo  Beach  CA  90278  !  tion.  Fully  capable  with  our  general  ledger. 

i  payroll  and  accounts  payable  programs.  Sales 
rnuon^iur  onnu  I  ^'"8  and  service.  Charge  calcula- 

HUUIW  1  tions  are  alT  supported.  Requires  Radio  Shack 

I  Model  II.  Programs  can  be  modified  to  meet 
MODEL  4572  basealignmg  VIP  SN  912.  3  tur-  '  your  needs  and  size  requirements.  For  further 


COMPOSING  ROOM 


Official,  $155,000;  Western  lowaCountySeat  PUBLICATIONS  WAUTFD  ‘  MODEL  4572  basealignmg  VIP  SN  912.  3  tur-  '  your  needs  and  size  requirements.  For  further 
Weekly,  $335,000;  Iowa  Ckiunty  Seat  Weekly  !  t-c/uuvrwiivruj  measure-matic,  18  fonts,  spare  reader,  i  information  contact  Richard  Tidwell.  Critten- 

with  central  plant.  Also  weeklies  in  southvrest  i  u)ir>ri  u  ocoomTcr.  ui  u  .  .  j  I  spare  parts  in  top  condition.  (309)-343-7181.  1  den  Publishing  Co.  PO  Box  459,  W  Memphis 

Minnesota,  northeast  Florida,  south  central  WIOELY-RESPEtlTED  publisher  is  interested  '  Lyle  Fawer.  !  AR  72301;  (S)l)  735-1010. 

(irolina.  southeast  New  Mexico.  John  E  van  1  |n  acquiring  profitable  rion-newspaperpublica-  ,  i  _ 

der  Linden,  broker,  PO  Box  275,  Spirit  Lake  lA  tions  (newspaper  fwntat)  with  gross  or  potential  *  We  mov*  iMChiMry! 


LARGE,  century-old  West  Coast  weekly  m  fast- 


in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 


COMPUTER  SOFTWARE  j 

IF  YOU’VE  WANTED  to  get  into  computerized  I 


growing,  completely  isolated  area.  $420,000  i  bookkeeping,  here's  the  way  to  do  it  easily  and 

gross,  5000  paid,  unopposed.  Retirement-age.  ;  I'epi  siriciiy  conrioenriai.  inexpensively.  We  have  an  accounts  receivable 


long-timeownerhangsitup, infaceofburgeon-  '  1  program  designed  for  weekly  newspaper  or  COMPUTERS 

mg  shopping  complexes  in  community.  Abso-  SHOPPING  GUIDES  shopper  operations  which  runs  on  Radio  Shack  1 

lutely  excellent  property.  Gross  plus.  Qualified  i  -  Model  II  microcomputer.  It  has  nine  posting  compiitfr  qvcTFU 

buyers  only.  Box  4268,  Editor  &  Publisher.  ,  SEND  THE  KIDS  TO  DISNEYWORLD  !  categories  including,  display  classified  dis-  COMPUTERIZE  your  accwb™.  Control  your 

NATIONAL  BLUE  RIBBON  WEEKLY  News  i  spend  the  afternoon  m  my  workshop.  I  will  :  accounts  receivable.  Take  the  hassle  out  of  your 

NAMUNAL  bLUt  KibBUiN  WttKLY  News-  show  YOU  new  wavs  to  make  more  monev  Estil  ,  receipts.  The  program  is  Dayton  a  newsoaoer  tested  eenerai  itJeZ 

paper  in  Mid-Atlantic  boom  area.  Doing  more  I  very  “userfnendly.”  Youdon’tneedadegreein  8®^^ 


SHOPPING  GUIDES 

SEND  THE  KIDS  TO  DISNEYWORLD 


We  move  machinery! 
EftP  CLASSIFIEDS 
(212)  752-7053 


COMPUTERS 


COUNTY  SEAT  WEEKLY  m  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for 
development. 

REGIONAL  JEWISH  WEEKLY,  long 
established,  many  repeat  advertisers,  owner 
will  train  staff.  $150,000  gross. 

WEST  VIRGINIA  COALFIELD  WEEKLY  in  larg¬ 
est  captive  coalmine  area.  $80,000  gross. 
VIRGINIA  WEEKLY  without  competition  in  two 
counties.  Modern  offset  equipment  and  good 
commercial  printing  business. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer,  Licensed  Broker,  Suite  101-E, 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 


ments  for  end  of  month  billing,  including 
individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a  bro- 
cure  describing  the  program  in  detail,  write: 
The  Chiefland  Citizen.  [Jrawer  980,  Chiefland 
FL  32626,  or  call  Walter  H  Wilson  at  (904) 
493-47%. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 


300  W  Franklin  Richmond  VA  23220-  (804)  ATTENTION  CIRCULATORS  OR  PUBLISHERS  Many  months  of  previous  detail  of  activity  on-  Henry  Savino 
643-7816  '  newspaper  is  too  large  or  too  small  for  our  |  (me.  Designed  by  a  publisher  for  use  in  his  [ 

I  organization  to  give  your  circulation  figures  a  i  office  by  totally  non-computer  personnel.  Runs  - 

_ !  boost.  Telephone  marketing  experts.  Use  the  i  on  Radio  Shack  Model  II  or  16  -  hard  disk 

PACKAGE  OF  THREE  NEWSPAPERS  offers  I  BEST  and  it  will  cost  you  LESS.  Write  or  call  |  version  will  hold  "years"  of  detail.  Softwarecan 


tions  is  available  from  the  Computer  Systems 
Store,  Hwy  63  South  &  Lanning  Lane.  Rolla  MO 
65401.  Write  for  further  details. 

FOR  SALE — Complete  editorial,  classified  and 
production  computer  system  for  sale.  System 
consists  of  16  on-line  terminals,  2  Com- 
pugraphic  video  setter  typesetters.  Versatic 
printer,  on-line  Alpha  Scanner,  2  disk  drives  all 
based  around  a  Logigraphir  hardware-software 
configuration.  All  components  can  be  seen  in 
operation.  Ideal  for  SMALL  daily.  No  reason¬ 
able  offer  refused. 

Call  (312)  755-6161  any  week  day.  Ask  for 


ENGRAVING 


deep  South  county  exclusive.  Pay  $200,000  ;  Campbell  and  Associates,  3864  Center  Rd,  #  ;  pe  leased  tor  under  $150  pe 

down  and  owner  will  finance  remaining  IX,  Brunswick  OH  44212;  (216)225-7440.  ,  write  for  sample  reports.  Pi 

$325,X0.  Payout  in  seven  years  easy  with  -  :  Systems.  Steve  Kuckuk,  PO  Bi 

good  management.  Capable  staff  in  place  and  :  DICK  LEVIS  provides  the  finest  telephone  sales  ‘  Wl  54166;  (715)  526-6188 

anxious  to  stay.  Wayne  Chancey  Consultants,  i  and  paid  in  advance  crew  orders  in  the  industry!  I 

PO  Box  86,  Headland  AL  36345;  (205)  693-  Call  me  at  (201)  772-7002  for  action!  .  - 


be  leased  tor  under  $150  per  month,  (tall  or  i  USED  PROOF-PRESSES  Vandercook  32-28  2- 
write  for  sample  reports.  Publisher,  Control  i  color  process  and  Vandercook  604  high  speed 
Systems.  Steve  Kuckuk,  PO  Box  476,  Shawano  4-color  process.  Best  offer.  For  more 
Wl  54166:  (715)  526-6188.  I  information  call  (202)  334-7111. 


PROFITABLE,  well  established,  fast  growing  -  ___^D/TORML_S£ftWC£S___ 
New  York  state  group  in  attractive  area  easily  I 

accessibletomajorcities.  Well  equipped  plant,  j  NEW  YORK  CITY-BASED  JOURNALIST  avail- 
Priced  realistically,  with  $125,00(5  down.  '  able.  Local  interviews,  press  conference  cover- 

WB  GRIMES  &  CO,  INC  !  age,  hard,  soft  news  and  features.  Extensive 

1511  K  St,  NW  '  experience.  Robert  Hausman,  (212)  998- 

Washington  X  20005  !  1330. 

(202)  NAtional  8-1133  |  _ 

SIERRA  FXTHILLS  WEEKLY.  Area  about  to  1  MARKETING  & 

boom.0wnerswanttotravel.Gross$65.0Xin  1  BPAnPOSUID  BPSPAPCH 
1981.  $45,000,  terms.  (209)  539-3200.  I  HtAUtHPnll'  HCaCAKUn - 


THREE  WEEKLIES  in  Zone  3;  "grass  roots"  ' 
communities.  Over  150  years  of  publication;  i 
grossing  over  $800, XO.  Box  3957,  Editor  & 
Publisher.  i 

TWO  PAPERS  on  (talifornia  coast.  $115,000  i 
and  $170,0X  gross.  Buy  either  or  both.  Very 
profitable,  terrific  terms.  Publisher,  PO  Box  ■ 
327,  Aptos  CA  95003. 

_ I 

THIRTY-YEAR-OLD  North  Central  Florida 
weekly.  Beautiful  building.  Compugraphic  | 
typesetters,  modern  darkroom  with  camera.  i 
Includes  established  area  shopper.  6000 
circulation.  $130,0X  gross  in  booming  area. 
Write  Box  4232,  Editor  &  Publisher. 


MARKETING  & 
READERSHIP  RESEARCH 

INCREASE  LINEAGE  REVENUE!  ! 
Newspaper  Research-Cost  Effective  Prices,  i 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  U.S.  and  (tanadian  markets.  I 
References  and  brochure  upon  request.  CON-  | 
SUMER  DATA,  319  Clematis,  West  Palm  , 
Beach  FL  33401.  Call  collect.  (305)  655- 
0926. 

MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar-  | 
ket  with  Mediamax.  Cost  effective  telephone  | 
and  crew  sales  programs.  National  references  i 
upon  request.  Cion  White  (716)  631-8220. 


VIRGINIA  COASTAL  WEEKLY— Package  of  2  i 
community  newspapers,  circulation  45.0X  i 
households;  direct  mail,  second  class,  con-  I 
trolled  circulation.  Outstanding  market  in  j  LAWRENCE 
explosive  growth  area.  Gross  in  excess  of 
$400,000  with  the  potential  to  double.  I  m 

Established  marriage  mail  program.  Very  profit- 1  '’“Y; 

able.  Serious  qualified  inquiries  only.  iTJ  BOX  lUl, 

Box  4306,  Editor  &  Publisher  (' 


MICROFILM 


Microfilming 
Newspapers  MicrofilmecJ 
POBox  1015,  Fuquay-VarinaNC  27526 
(919)  552-5178 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 


EDITOR  &  PUBLISHER  for  May  22,  1982 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


niTIFR  HAMMFRrnnuounrcanri^iurpiurtc  TWO  CG  Videosetter  I's,  including  spare  parts  I  MARTIN  FLYING  PASTERS  new  1979,  runn- 
A^  ne*  QabtrM  c^v^an^^  a"'*  *  '“"‘s  (News  #4  and  Sans  #2)  S/N  on  Urbanite,  will  sell  all  6  or  individual. 

RXrtmSi^^^n^Ps  ^  037315  and  A47319.  October  1973.  $1500  1  WEB  SPECIALISTS.  3  web  angle  bar  nests-12 


Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST()RAGE  &  INDUSTRIES 
(213)  257-7557 

CHESHIRE  500/PM 

Cheshire  Publication  Mailer  Labeling  Machine. 
Model  544-010.  Serial  013.  Single  Head. 
North-South.  #  531i  Base  #  544.  sp^supto 
10.000/hour.  In  excellent  condition.  Suc¬ 
cessfully  used  by  newspaper  printer  but  suit¬ 
able  for  general  publications.  Now  available, 
price  negotiable.  Write  TCC  Printery,  Box  39, 
Orleans  MA  02653  or  call  (617)  255-2121. 


each.  Call  Mr  dePascale,  (201)  347-5400.  | 

TWO  COMPUGRAPHIC  2750s  and  an  ADvan-  ! 
tage.  Takeover  payments.  Call  John  Kadisak.  I 
(813)  753-3904. 


page  tabs,  collect  per  web.  running  on  Ur- 

IPEC,  INC 


UNISETTER  LR,  $6500;  Unified  Composer,  (312)459-9700 

$3500;  Uniterm  H4J,  $2000;  ACM  9000  HR,  _ 

$2500;  Computape  II.  $1500;  Unisetter  |  MODERN  PR 
Strips,  $125  each.  Bob  Weber.  (216)  729-  |  Available 

28^.  I  double- 


97  Marquardt  Dr 
Wheeling  IL  60090 
700  Telex  20-6766 


UNISETTER  HR  with  format.  $7000.  Unisetter 
HR,  1  year  old.  used  30  hours,  $8750.  Bob  | 
Weber,  (216)  729-2858.  I 


MODERN  PRESS  DRIVE  CONTROLS 
Available  for  6-Unit.  1-Folder 
double-width  new  or  used 
Offset  or  Letterpress,  factory 
modified-reconditioned  with 
factory  WARRANTY  one  (1)  year 
from  startup  or  eighteen  (18) 
months  of  delivery.  Save  40-50% 
of  new  price  press  controls.  Write 
Post  Office  Box  5258,  San  Mateo, 
California  94402. 


_ _ 1  EDIT  7500  HR  with  MCPO.  11  strips,  i  of  new  price  press  controls.  Write 

GOOD  RECONDITIONED  Cheshire  and  Mae  !  5T(T.000;  Edit  7500  LR  RevC,  $5500;  Comp  ;  Post  Office  Box  5258,  San  Mateo, 

hwirip  lahpi  hp»ri<  and  niiartor  fnirterc  m/vIai  '  IBM  ESC,  $4500;  Execuwfiter  Text  Spare  parts  - 

227E-27%u^lter^t^^^^^  1  $1950;  Execuwriter  Display  spare  NORTHEASTINDUSTRtESisoffenng 36 units 

ley;  (800)  527-1668  or  (214)  357-0196.  1  each.  Bob  Weber.  (216)  729-2858.  i  plete  presses  or  parts^ - 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Hams  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  Vx  and  VS  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  T/x  ",  45  */5". 

Fincor  motor  and  controls. 

Harris  845,  22T/x,  8  units.  1973. 

Harris  845,  6  units,  22T/x '. 

Harris  V-25,  8  units.  1978. 

Color  King  presses  and  units. 

Fairchild  Newsking.  4  units,  KJ8  folder,  1978. 
Harris  V-25,  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


plete  presses  or  parts. 

(213)  257-7557 


MULLER  Model  259  high  speed  counter¬ 
stacker.  new  1979. 

Ferag  conveying  systems,  2  forwarding  sta-  qcdvcu  a 
tions,  2  delivery  stations,  like  new.  We  will  BERKEY  A 
sell  part  or  all.  i  light  soufCi 

Count-O-Veyors  Model  106,  right  angle  turn  plate  coate 
available.  i  Gam  densr 

Signode  strapping  machines.  Bunn  Tying  ma-  :  493-2291 

chines.  j - 

IPEC  !  new  twin 


_ PLATEMAKING _ 

!  BERKEY  Ascor  33x43  vacuum  frame  with  5kw  I  PLANT  LIQUIDATION 
I  light  source.  Iconics  plate  processor.  Western  i 

'  platecoater.  Gam  III  exposurecontrol  unit,  and  !  Harris845  4-units,  new  1975, 3  Butlers.  RBC-  I 
1  Gam  densitometer,  $4500  or  best  offer.  (608)  |  2  folder,  with  '/S  told,  run  only  200,000  IMP  ] 
!  493-2291.  per  month,  like  new.  I 

i - ^ - !  Harris  V-25,  7-units,  new  1975  JF-10,  t/x,  t/S,  I 

'  NEW  TWIN  STAR  washout  unit  Napp  system  j  pp  cross  pert,  4  Butler  Flying  Pasters.  Martin  ! 


NEW  TWIN  STAR  washout  unit  Napp  system 


irtla  :  unrs  iiukk  L.IOSS  pcri.  H  Duiici  riyiiig  rasicis,  mafiin  I 

97  Marquardt  Dr.  Wheeling  IL  60090  i  (USA)  tor  Twin  Star  plate  processor.  Never  |  Infeed,  numbering.  Tec4  pass  8"  dryer  with  I 

(312)459-9700  Telex  20-6766  I  used-  For  more  details  call  J  Joiner,  Best  chills  and  circulating  water.  ! 


2  PAPERMAN  MACHINES; 

(1)  Model  #8208  Serial  #1847 

(2)  Model  #PM2FT  Serial  #1853 

First  class  condition 

2  FEEDER  MACHINES  from  Cutler  Hammer/ 
Miner  Denver,  used  in  line  with  tyers: 

(1)  Serial  #520482-70TF  1 

(2)  Serial  #520482-70TF  2 

Call  KEN  KNICELEY  (304)  348-51 18  or  KEN 
ADKINS  (304)  348-791 16. 

SIGNODE  MLN2A  tying  machine  in  good  con¬ 
dition.  Available  immediately.  Please  contact 
Graphic  Management  Assoc.  Inc.  (617)  482- 
8562 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017 


PHOTOTYPESETTING 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  Videosetter  Universal  Model 
01210-501.  16  One  Systems  terminals. 


I  Publishing  Co,  (213)  548-4545.  j 

i  PRESS  CONVERSIONS  \ 

\  1 

TOP  PERSONNEL  and  parts  for  web  width  re-  i 
ductions  where  time,  price  and  quality  are  of  ! 

most  importance.  j 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


Custom  Bilt  Rotary  3  knife  trimmer,  new  1975. 
Two  Ferrag  conveying  systems,  baler, 
platemaking,  etc. 

WE  WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

IPEC, INC 

97  Marquardt  Dr 
Wheeling  IL  60090 


GOSS  MARK  I 

21  units,  A82.  digital  pasters.  239/16 
4  double  half  decks 
4  single  half  decks 

4  double  3:2  folders  -  balloon  formers 

30  units,  A88,  digital  pasters.  239/16 

5  Wolf  color  cylinders 

5  double  2:1  folders,  balloon  formers 

10  units,  A80,  22Vx,  digital  pasters 

6  half  decks 

2  double  2:1  folders,  balloon  formers 

GOSS  UNIVERSAL.  223/x 
6  units  with  roll  stands 

2  color  humps 

1  folder  with  balloon  former 
G.E.  drive 

HOE  COLORMATIC 
8  units 

3  color  humps 

1  double  3:2  folder  with  balloon  formers 


I  (312)  459-9700  Telex  20-6766 

;  HARRIS  V15-A-1973-5  units  with  heavy  duty 
:  folder,  big  motor,  many  spare  parts,  including  ' 
'  extra  motor,  3000  gallon  pressure  ink  system. 

:  plus  all  ancillary  equipment.  All  in  excellent 
condition.  Runningon  small  weekly.  Call  (305)  I 
I  847-8878.  | 

1  MERGANTHALER  PACER  36"  web  offset  j 
'  press,  serial  #225.  with  2  units,  Mogul  folder,  : 
I  and  Stobb  stacker.  (415)  873-2640.  1 


!  GOSS  URBANITE  PRESSES  | 
AND  COMPONENTS  1 

I  ! 

I  6-14  units,  two  folders,  approximately  1972.  | 
Roll  stands,  motor  drives  and  miscellaneous  I 
.  accessories.  We  will  sell  complete  presses  or  ; 
i  components.  j 

IPEC,  INC.  j 

97  Marquardt  Drive,  Wheeling  IL  60090  ! 

(312)459-9700  Telex  20-6766 


IDAB  330  STACKER 


including  two  remotes.  Two  computer  Automa-  reader  and  programmer) 

tionunitsserial#PS1882withtv«)Controldata  wc«,cdxdcd  uiruiwcov  rnoo 

9760  storage  modules  used  1  year.  Best  offer,  n 

must  sell.  Call  Shirley,  (513)  435-5000.  '°5th  &  Santa  Fe  Dr,  PO  Box  1599 

_ _ _  Lenexa,  Kansas  66215 

CGCOMPUWRITERiuniorTGforsale,only4>/5  (913)492-9050  Telex  4-236; 


years  old.  mint  condition,  includes  7  fonts, 
spare  parts,  gears,  only  $2500.  Call  (603) 
464-5588. 


GOSS  URBANITE  PRESS 


5  UNIT  HARRIS  V-15C.  like  new.  installed 
October,  1979,  must  sell  immediately, 
save  $100,00(). 


GOSS  SC  FOLDER 
Cktmmunity,  5  units,  1966-69 
Suburban  1500  units.  1972 
KicDu  rcDD  1  SU  folder,  1972 
NEnY,  CORP  I  Urbanite  folder,  remanufactured 
3ox  1599  HARRIS  V-22  5  units,  remanufactured 
i  .  .  V-25,  6  units,  2  folders.  1977 

Telex  4-2362  |  345^  4  and  6  unit  presses 

— -  I  JFl,  JF4,  JFIO,  JF25  folders 

ESS  ONE  Corporation 

I  1820  Briarwood  Industrial  Ct.  NE 
w,  installed  Atlanta  GA  30329 


FOR  SALE;  ACM9000.  Serial  #1619  with  6  ,  save  $100,000. 
film  strips,  direct  entry  keyboard,  extra  reader 

and  spare  parts.  Call  or  contact  Jess  Hillman  or  ;  7  unit  Goss  Urbanite  press  with  two  folders. 


Davis  Basinger  at  the  Commercial  Dispatch. 
Columbus.  Mississippi,  (601)  328-2424. 


recently  reconditioned,  available  for 
immediate  delivery. 


7200  HIGH  RANGE-late  Model  all  fonts  and  |  Urbanite  units  available  which  can  be  offered  I 


extras.  First  $2000  takes  all.  Good  condition.  ‘  stacked  or  floor  position,  complete  with  roll 
(609)  235-7614.  |  arms. 

-  !  Urbanite  folders  complete  with  upper  former 

PACESETTER  MARK  IV,  4  years  with  Quidex  and  drive. 


dataport,  $8000,  Autotape  9100  keyboards. 
$400  each.  Bob  Weber  (216)  729-2858. 

SPARE  PARTS  KIT  for  Mergenthaler  V-l-P, 
model  7245-3A/B.  Asking  $500.  Call  Mr 
dePascale,  (201)  347-5400. 


Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


TYPESEHING,  PRINTING  EQUIPMENT.  Buy  |  GOSS  COMMUNITY  1975  unit,  oil,  42  "  roll 
and  sell.  10%  commission.  Financing  avail-  I  stand,  $30,000.  Custom-Bilt  2  knife  trimmer, 
able.  Bob  Weber,  (216)  729-2858.  $7500.  (312)  975-0400. 


(404)321-3992  Telex  700563 

2  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa¬ 
ble  May.  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr  TO  Box  15999 
Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^/®  "x24*/|2"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter.  $34,500.  (415)  873-2640. 

6-UNIT  Daily  King  1,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

7  UNIT  Community,  2  folders,  1975 
5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 

2  units  Community 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units,  22Vx  ",4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  tor  the  sum  of  $850,000. 

Northeast  Industries.  (213)  257-7557 

12  UNITS  WEB  OFFSET  PRESS.  Hoe-Aller 
Lithomaster.  2  folders,  reel  stands.  4  motors.  2 
controllers.  Can  be  seen  in  operation  at  Poto¬ 
mac  News,  Woodbridge,  Virginia.  Contact 
Glenn  lessee,  (703)  670-8151. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
tor  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

I  (213)  257-7557 

I  - 

i  WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
CallcollectHerb(201)289-7900  AMS,  1290 
j  Central  Av.  Hillside  NJ  07205. 

I  GOSS  COMMUNITY  OIL  BATH, 

with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

i  LATE  STYLE 

I  COHRELL  V22/25  AND  845 

1  BOX  273,  EDITOR  &  PUBLISHER. 

I  - 

MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc,  1 1  Mam  St,  PO  Box  55,  South- 
boro  MA  01772;  (617)  481-8562. 

1  NEED  1500  SERIES  GOSS  SUBURBAN 
i  4  to  6  units 

I  BOX  200.  EDITOR  4  PUBLISHER. 

I  WE  WILL  CONSIDER  all  newspaper  presses, 
j  Several  presses  for  different  production  needs 
I  are  required.  Box  3564,  Editor  4  Publisher. 


EDITOR  &  PUBLISHER  for  May  22,  1982 


HELP  WANTED 


ASSISTANT  PROFESSOR  OF  JOURNALISM 

The  Texas  Woman's  University  invites  applica  _  ,  ,  _ _  ,  _ 

tionsforappointmentas  Assistant  Professor  of  nity  for  an  aggressive  self-starting  business  i  charge  person  to  head  rural  weekly  newspaper.  co"*  P  six-day  morning  daily  and 

Journalism.  PhD  required.  Experience  in  both  manager.  Ideal  candidate  will  have  a  proven  '  Candidates  should  have  thorough  knowledgeof  accompanying  shopper.  Complete  benefit 

teaching  and  the  profession  desired.  Some  |  record  of  sales  management  in  a  competitive  i  newspaper  operations  and  be  community-  package  and  compensation  in  ^us.  this 

knowledge  of  photography  would  be  particular-  !  market,  the  ability  to  sell,  meet  goals  and  to  I  oriented.  Zone  5.  Box  4267,  Editor  &  Pub-  po^kxn  will  leamo  cordate  res^sibility  fw 


ADMINISTRATIVE 


BUSINESS  MANAGER 

Tri-weekly  newspaper.  Zone  3,  has  an  opportu- 


ADMINISTRATIVE 


GENERAL  MANAGER 

Outstanding  opportunity  for  a  dynamic  take- 


ADVERTISING 


ADVERTISING  DIRECTOR  for  10,000  circula¬ 
tion  Zone  5  six-day  morning  daily  and 
accompanying  shopper.  Complete  benefit 


knowledge  of  photography  would  be  particular-  !  market,  the  ability  to  sell,  meet  goals  and  to  j  oriente 
ly  helpful.  Teaching  load  is  12  hours  of  '  motivate  and  lead  others.  A  good  lisher. 

undergraduate  courses  in  print  newswriting.  i  understanding  of  community  newspapers  is  _ 

Contract  IS  for  9  months  with  possible  summer  ,  essential.  Excellent  starting  salary  with  maior 
employment.  Salary:  competitive  and  com-  company  benefits.  Send  resume,  references  I  Progre 
mensurate  with  qualifications  and  experience,  and  salary  requirements  to  Box  4276,  Editor  &  '  locatei 


marketing,  promotion  and  sales  of  several  pub¬ 
lications.  First,  sell  yourself  and  then  we'll  visit. 
Replies  to  Box  4255.  Editw  &  Publisher. 


Date  of  appointment:  second  summer  term  in  ;  Publisher. 

July,  1982,  or  Fall  semester  in  August,  1982.  _ 

Please  send  letter  of  application,  curriculum  i  BUSINESS  MANAGER 

vitae,  transcripts,  and  three  recent  letter  of  i  For  Zone  5.  50,000  circulation  weekly  group. 

recommendation  by  June  7,  1982tO:  DrWilkes  '  Growth  publisher.  Excellent  product.  Account- 


Berry,  Dean,  College  of  Humanities  and  Fine  '  mg.  budget  background  essential.  Must  be 
Arts,  PO  Box  24132,  TWU  Station,  Denton  TX  I  familiar  with  all  newspaper  departments. 
76204.  TWU  is  an  equal  opportunity,  affirma-  Resume  to  Oakland  Community  Newspapers, 
tive  action  employer.  Box  232,  Unon  Lake  Ml  48075. 


essential.  Excellent  starting  salary  with  major  PUBLISHER  -r..,,,,,,  tunv/.  o 

andMl7rv^lSmlem^s?oB^x42'76*M!t«A  i  Propessive group o^ewspapers and  shoppers  |  ADVERTISING  DIRECTOR  for  large  saturation 
ano  salary  requirements  to  BOX  Lditor&  located  in  Zone  1  seeks  an  experienced  mana-  '  newsnaner  amm  m  Tnn»  9  f<Aii«i«  oaiarv 
ser.^Must  be  able  to  produceTgood  editorial  j  Sn'ffitfTso'o,S::^g"for^’^'^^ 

.  .  .BUSINESS  MANAGER -  i  ^rd^^  st^on^^lSS  ^  Inquire  Box  Az'ST Editor  i^ublisher. 

For  Zone  5.  50,000  circulation  weekly  group.  }  Excellent  benefits  and  compensation.  Send  AnvFRTi^iNr^  UANAf^PR 


tive  action  employer. 

ENGLISH:  Assistant  Professor  to  teach  basic 
and  advanced  journalism  as  well  as  pro¬ 
fessional  writing  courses  on  the  undergraduate 
and  graduate  levels.  Newsroom  or  media 
experience  required:  advanced  degree  in  jour¬ 
nalism  also  required.  Send  credentials  by  June 
30  to  Clare  Goldfarb,  Chair,  English 
Department.  Western  Michigan  University. 
Kalamazoo  Ml  49008;  (616)  383-1627.  AA. 
EOE. 

SYRACUSE  UNIVERSITY  Newspaper 


Box  232,  Unon  Lake  Ml  48075. 

Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own 


cxceiieni  oeneriis  ana  compensation,  seno  ADVERTISING  MANAGER 

c^lete  resume  to  Box  4238,  Editor  4  Pub-  ,  Growing  Zone  5. 20.000dailywillingtopaytop 
'**’*'■  dollar  for  person  who  can  plan,  promote,  cre- 

cAi  I  . - Z — : - Z — rr  ate.  ssl'  ahd  motivate  a  small  but  excellent 

SMALL  AR^A  town  needs  its  own  identity  staff.  Market  a  dynamite  potential.  Send 
through  a  we^ly  newspaper  Local  business  resume  and  salary  requirements  to  Box  4291. 
people  willing  to  guarantee  advertising  income  gpitor  4  Publish^ 


for  a  period  of  time  to  be  negotiated.  Contract 
printing  facilities  available.  Good  opportunity 


AD  SERVICE  SUPERVISOR 


for  hard  working  individual  with  full  range  Experienced  supervisor  to  direct  effort  of  8-12 
nei^paper  CTpwiCTce.  and  references  people.  Responsible  for  the  advwtismg  flow  to 

to  Box  4310,  Editor  4  Publisher.  ;  productKxi.  The  individual  needed 


hair  Enoiich  '  -r'.in  ah-waiaa  imrriri  ii-r- - tias  thcse  skills:  Highly  developed  oral/WTitten 

ran  ilnive^sitv  CREDIT  MANAGER  '  j  communications  skills,  and  a  proven  record  of 

*383-1627  AA,'  i  Aggressive,  experienced  manager  needed  to  !  ;  leadershipand  organizational  ability.  Attractive 

!  manage  credit  function  for  large  local  company  '  ,  oo  o'?*  •  ^  '  compensation  and  fringe  beneits  package  plus 

i  (Zone  4).  Ideal  candidate  should  possess  7^10  I  1^!??.®?.*.,^°®'  P^hrump  NV  89041.  Start  excellent  working  conditions.  Salary  is 
J  Ai _ !  yearsexperienceinallphasesofcreditmanage-  i  immediately.  dependent  on  exoerieiKe.  Please  send  resume 


Department  has  tenure-track  opening  tor  assis-  !  '’'®tit  in  a  high  volume  environnient  plus  have 
tant  or  associate  professor  as  of  September.  supervisory 

Required;  Minimum  3  years  newspaper  I  *®''^ 

experience,  appropriate  advanced  degree,  '  assume  to  Box  4265,  Editor  4  Publisher, 
mass  communication  and  society  teaching  i  -cAirpAi  .'.aaiae-cp — — 7~rr 
capability,  ciesired;  PhD.  teaching  experience,  i  GENERAL  MANAGER— Direct  growth  of  14- 


_ ADVERTISING _ 

AD  SALESPERSON  with  heavy  cold  call  selling 
experience.  Music  paper.  $3(X)'week  salary. 
Good  Times,  Box  303,  Roslyn  NY  11576. 


compensation  and  fringe  beneits  pxkage  plus 
excellent  working  conditions.  Salary  is 
dependent  on  experience.  Please  send  resume 
to  Anchorage  Daily  News.  200  Potter  Dr.  Pouch 
6616,  Anchorage  AK  99502.  Attn:  Suzanne 
Burdick.  The  Anchwage  Daily  News  is  an  EOE. 


mass  communication  and  society  teaching  ;  rrnirDAi  'uAwir-cD — rwZTTTZJiTZrTT  i  experience.  Music  paper.  $300'week  salary.  ADVERTISING  SALES  MANAGER;  Weekly, 
capability.  Desired;  PhD.  teaching  experience,  i  utnitKAL  manauilk  Direct  growtn  ot  14-  i  7,^105  gox  303  Rosjyn  ny  11576.  tree  circulation  shopping  guide  in  Henderson- 

Apply  to:  Chairman,  Newspaper  Department,  i  Yeff-o|d  music  and  antiques  papers^  Hwvy  ,  _  ,  ^orth  Carolina  seeks  Sales  Manager  tor 

SI  Newhouse  School  of  Public  (iom-  ;  1  ADVERTISING  MANAGER— Twice  weekly  ,  five  Advertising  Representatives.  Complete 

munications,  215  Univesity  Place,  Syracuse  limes,  '  newspaper  group  in  New  Jersey  seeks  an  '  responsibility  for  the  Display  Sales  Department 

NY  13210  by  June  15.  SU  is  an  Affirmative  !  noslyn  Nr  ttb/b.  '  aggressive,  goal-oriented  individual  with  a  solid  j  with  strengths  in  hiring,  training,  and  motiva- 

Action/Equal  Opportunity  employer.  I  ..AiMciAirrvi  v  _ _  ,,^1. _ 1  i  ad  sales  background  who  can  manage  and  moti-  !  tion.  This  young,  aggressive  company  in  one  of 

_  ,  MAINE  WEEKLY,  part  Ota  group,  seeksgener^  j  y,3te  a  department  in  a  highly  competitive  mar-  1  the  fastest  growing  areas  of  North  Carolina  has 

SOUTHERN  METHODIST  UNIVERSITY,  Dal-  manager  imth  sfmng  sales  backgrond.  Send  :  Applicant  should  be  innovative,  creative.  :  future  opportunities  for  harding-working  per- 

las,  is  seeking  an  experienced  advisor-director  1  “  Howard  James,  jamK  Newspap^,  possess  the  ability  to  teach  and  plan  ahead.  '  son.  Low  $20's  plus  benefits.  Send  resume  to; 

for  its  student  publications,  which  include  '  Norway  me  U4,!b8;  (4U/)  j  Excellent  benefits,  ^nd  resume  and  salary  re-  1  Publisher.  Shoppers  Guide,  PO  Box  2596, 

newspapers,  yearbook,  literary  magazine.  |  '4J-/U11.  ;  quirements  to  Box  4247,  Editor  4  Publisher.  Hendersonville  NC  28793. 

directory  and  radio  station.  Master's  degree  re-  1  mem  nr.ciTir.M — /'nucr.Ai  ^  _  ' - 

quired.  PhDandprofessionalmediaexperience  !  n  j* aT  h  v  ^17  wrnn  3  11  I  ADVERTISING  SALES  ADVERTISING  MANAGER  to  lead  strong  staff 

preferred.  Salary  negotiable.  Application  must  uany Nebraskan  i/.botjoaiiycoiiegepubiica-  Manager— Excellent  salary  for  top-flight  ad  !  on  Michigan  group  of  award-winning  news- 

besubmittedbySeptember  15.  1982.tO:  Jiles  |  tion.  Responsible  for  budget  and  financial  and  ;  manger  on  small.  Zone  4  paper.  Were  looking  weeklies  ^,000).  Growth  publisher.  Domi- 

Hudson,  Chairman,  SMU  Student's  Publishing  statistical  analysis  in  addition  to  overseeing  for  an  energetic  salf-starter  with  experience  in  nant  product  in  market.  Send  resume  to  David 

Co,  SMU  Box  456,  Dallas  TX  75275.  Southern  j  Ptoduction  aito  advertising  national,  retail,  co-op.  special  projects.  Send  .  Hohendorf,  Oakland  Community  Newspapers. 

Methodist  University  is  an  equal  opportunity  .  uepsrtments.  Degree  required,  preferably  in  |  resjme  plus  salary  history  to  Box  4272,  Editor  Eiox  14.  Union  Lake  Ml  48085. 
emolover.  '  busmen  or  journalism,  and  1-3  years_news-  1  .  p„bli5ier  ' _ 


Action/Equal  Opportunity  employer.  |  „;,|NEvygEKLY.  of  a  group,  seeksgeneral 

SOUTHERN  METHODIST  UNIVERSITY,  Dal-  i  manager  with  strong  sales  backgrond.  Send 
las,  is  seeking  an  experienced  advisor-director  1  Howard  James, 

for  its  student  publications,  which  include  '  Square,  Norway  ME  04268;  (207) 

newspapers,  yearbook,  literary  magazine,  j  '43-/011. 

directory  and  radio  station.  Master's  degree  re-  i  Dr.ciTir.Ai — .aaaia^'cd 

quired.  PhDandprofessionalmediaexperience  ! 

preferred.  Salary  negotiable.  Application  must  Daily  Nebraskan  17,500dailycollegepublica- 


paper  business  experience  preferred.  Should 


CLASSIFIED  LINE  MANAGER 


TENURE-TRACK  POSITION  for  assistant  I  be  familiar  with  all  as^pects  of  news^^r  ADVERTISING  DIRECTOR  for  Zone  1  weekly  Southeast  leading  suburban  newspaper  seeks 

associate  professor  to  teach  undergraduate  ^  operation  ana  comtoraoie  working  witn  stu-  group.  We  expect  to  move  fast  in  the  next  few  .  strong  manager  for  classified  line  department 

courses  in  print  and  broadcast  journalism.  |  b®®*^.  salary  t4U.uut)-pius  ae^naing  on  years  and  need  an  aggressive,  energetic  leader  I  Send  resume  and  income  history  in  strictest 

August  16,  1982.  ^lary  negotiable,  $18,000  |  e*Pene®bJ4®b  qualification^ Send  r^me  to  ,  jbe  pace.  Opportunity  tor  personal  confidence  to  Elox  4190.  Editor  4  Publisher. 

mmimum  for  nine  months.  W  required,  PhD  |  i  I  advancement  is  completely  in  this  person's  - 

preferred.  Publications  in  scholarly  journals  ;  k  ,  k  '  »  ‘  hands.  Reply  with  resume,  salary  requirements  CLASSIFIED  CHALLENGE 

and  college  teaching  experience  desirable.  !  “Y  m®)i  4o.  Must  be  avaiiame  to  |  andreferencestoBobBarraclough.Housatonic  Supportive  management  at  80,000  Mid- 

Apply  by  June  15.  1982  to  Voncile  Smith,  i  mt^ie*  *eek  ot  June /-1 1  and  available  to  Valley  Publishing  Co,  Box  1139,  New  Milford  western  daily  will  give  aggressive  classified 

Department  of  Communication,  Florida  Atlan-  no  later  tnan  July  iv.  q7  06776.  advertising  manager  free  hand  to  turn  around 

tic  University,  Boca  Raton  FL  33431.  I  _  ailing  department.  Youngstaff  needsdirection. 

affirmative  action/equal  opportunity  employer  j  ||  ADVERTISING  MANAGER — Southeast  Wyom-  '  Phoneroom  and  promotions  need  overhaul. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


ASSISTANT  DIRECTOR 
UNIVERSITY  RELATIONS  I 
EXTENSION  INFORMATION 
OFFICER 

The  University  of  Missouri-Central 
Administration  seeks  an  experienced 
public  relations  individual  to  assist  in 
the  operational,  financial  and  per¬ 
sonnel  activities  of  the  Office  of  Uni¬ 
versity  Relations.  Duties  include;  Writ¬ 
ing,  editing,  media  relations,  and 
assisting  in  budget  development. 
Supervision  is  exercised. ..over  pro¬ 
fessional  and  support  staff.  Bachelor's 
degree  in  journalism  or  a  related  area 
or  an  equivalent  combination  of  educa¬ 
tion  and  experience  is  necessary.  6-8 
years  experience  in  news  media  or 
public  relations  work  is  necessary.  Sal¬ 
ary  commensurate  with  experience. 
Please  submit  resume  byJune  15, 1982 

tO: 

UNIVERSITY  OF  MISSOURI-COLUMBIA 
PERSONNEL  SERVICES 
309  Hitt  St 
Columbia  MO  65211 

An  Affirmative  Actioni[qual  Opportunity  Emptayer 


advertising  manager  free  hand  to  turn  around 
ailing  department.  Youngstaff  needsdirection. 
Phoneroom  and  promotions  need  overhaul. 


ing  weekly  seeks  salesperson  to  take  charge  of  .  Potential  for  fast  advancement  within  our 
advertising  in  scenic  mountain  area.  Reply  to  group.  Sendsalaryrequirementsandresumeto 
Saratoga  Sun.  Box  489,  Saratoga  WY  82331.  '  Box  4226,  Editor  4  Publisher. 


EDITOR  &  PUBLISHER  for  May  22,  1982 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CUSSIFIED  ADVERTISING  DIRECTOR  for  I 
medium  size  suburban  daily  and  Sunday  news-  { 
paper  in  Zone  2.  Candidate  should  be  highly  I 
motivated  with  experience  in  all  phases  of  clas¬ 
sified.  Excellent  opportunity  to  join  a  pro-  | 
gressive  corporation  with  opportunity  for  i 
advancement.  Salary,  M60  and  commission.  | 
Excellent  company  benefits.  Equal  Opportunity 
Employer.  Send  resume  to  Box  4289.  Editor  &  ! 
Publisher.  , 


IMMEDIATE  OPENING — Retail  advertising  i 
manager.  80.000  daily.  Please  send  resume  to  I 
Charles  Bordelon.  Advertising  Director,  | 
Beaumont  Enterprise  &  Journal.  POBox3071.  i 
Beaumont  TX  77704. 


LARGE  MIDWEST  SUBURBAN  seeks  i 
salesperson/manager.  Chance  for  equity.  If  you  | 
have  thedrive  and  ability  to  "make  things  hap-  \ 
pen.”  this  may  be  the  opportunity  you  have  ; 
been  seeking.  Send  detailed  letter  and  resume  i 
to  Box  4302,  Editor  &  Publisher.  Also,  tell  us  ; 
what  you  are  currently  earning.  Replies  held  i 
confidential.  I 


NEW  POSITION— Created  by  sales  staff  to 
seven  people.  Sales  management  for  suburban 
weeklies,  full-time,  experience  necessary.  Pre¬ 
fer  background  in  suburban  newspaper 
advertising  sales.  Send  resumes  to:  Press  Pub¬ 
lications.  409  Bloom  Av.  White  Bear  Lake  MN 
55110. 


WE'RE  LOOKING  for  new  ad  salespeople  to  I 
help  us  expand  the  biggest  and  best-read  news¬ 
paper  in  the  fastest-growing  county  in  scenic 
western  Colorado.  Sales  experience  is  helpful;  ‘ 
advertising  sales  experience  not  necessary-  j 
desire  is  imperative.  Professional  training  will  ! 
be  provided.  Send  resume  toTindall  Marketing, 
Box  2014,  Glenwood  Springs  CO  81602. 


ARTIGRAPHICS 


CREATIVE  SERVICES  MANAGER— Major  daily  i 
in  Zone  3  has  need  for  professional  to  manage  i 
staff  of  1  art  director.  9  artists  and  3  copy  I 
writers.  You  must  possess  exceptional  creative  i 
skills,  both  in  original  thought  and  layout.  A  ^ 
minimum  of  5  years  creative  experience  is  also  i 
required.  Salary  commensurate  with  abilities. 
Benefits  package.  Box  4298.  Editor  &  Pub-  ; 
lisher. 


ASSISTANT  CITY  EDITOR.  Two  years  reporting  i 
or  editing  experience  required.  Familiarity  with 
Texas-Arkansas  preferred.  No  phone  calls. 
Send  resume,  clips  to:  BobLudgen.  City  Editor, 
Texarkana  Gazette.  PO  Box  621.  Texarkana  TX  I 
75504. 


BUREAU  REPORTER  I 

Skilled  reporter  with  3-5  years  professional  i 
experience  to  staff  a  new  full-time  bureau 
covering  eastern  Montana. 

We  need  an  energetic,  versatile  self-starter  who 
can  organize  his'her  time  to  provide  maximum 
coverage  of  the  assigned  area  and  produce  ' 
news  stories,  features  and  photo  coverage.  j 

Send  recent  non-returnable  clips  demonstra-  ' 
ting  ability  to  find  and  develop  the  serious  news  ' 
story,  as  well  as  the  humorous  or  off-beat  | 
human  interest  story,  to  Personnel  Manager,  j 
The  Billings  Gazette,  PO  Box  2507,  Billings  MT  , 
59103. 

an  equal  opportunity  employer  m/f 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER  | 

Address  your  reply  to  the  box  number  given 
in  the  od,  do  Editor  &  Publisher,  575  Lex¬ 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  i 
submitted  in  response  to  on  od.  IrKlude  only 
moteriol  which  con  be  forwarded  in  o  large  j 
monilo  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  ony  material  ‘ 
suhimitted  to  its  advertisers.  I 


CITY  EDITOR  I 

Our  newspaper  ranks  first  among  AM's  in  the  j 
US  in  penetration  of  its  metro  market.  33.000  j 
AM  Kentucky  independent  daily  dedicated  to 
excellence  seeks  leader  who  can  inspire,  direct.  I 
teach  and  edit.  Five  years  in  journalism;  at  least  i 
two  in  reporting.  Some  management  , 
experience.  Pleasant  community.  Send  resume  ! 
and  work  samples  to  Box  4264,  Editor  &  Pub-  | 
lisher.  ! 

CENTRAL  FLORIDA  daily  is  looking  for  an  j 
aggressive  county  government  reporter  to  com-  i 
plement  our  professional  news  staff.  Minimum  I 
3yearsdailyexperience.Sendresumeandnon-  , 
returnable  clips  to  Box  4269,  Editor  &  Pub-  ; 
lisher. 


CIRCULATION 


AGGRESSIVE,  circulation  manager  for  large 
Zone  5  weekly  group  (50,000).  Must  have  abil-  ! 
ity  to  see  new  opportunities.  Innovative  hands-  I 
on  circulator  to  build  with  growth  organization. 
TMC.  conversion  experience  helpful.  Resume 
in  confidence  to  Box  4304.  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Daily  newspaper  in  Zone  6  has  opening  for  a 
circulation  manager  with  a  minimum  of  5  years 
of  experience.  Must  have  excellent  organiza¬ 
tional.  communications  and  planning  skills. 
Send  resume  including  pay  history  to  Box 
4305,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR— Immediate  j 
opening  on  southern  California  PM  daily  with  \ 
weekly  voluntary  paid  and  TMC  shoppers.  . 
Candidate  must  be  strong  on  administration 
and  a  shirt-sleeve  manager.  Excellent  com-  I 
pensation  package  and  advancement  oppor¬ 
tunities.  Call  (213)  244-1130. 


WANTED — State  Circulation  Manager  for  ' 
Amarillo  Globe-News  in  Amarillo.  Texas.  Must  ' 
be  able  to  supervise  four  roadpeople  and  be  out  | 
of  town  an  average  of  three  nights  per  week. 
Salary.  $340  per  week,  plus  mileage,  meals, 
motel  bills.  Interested  parties  send  resume  to  . 
F^ul  Haygood.  Circulation  Director,  Amarillo  i 
Globe-News,  Box  2091,  Amarillo  TX  79166. 


CIRCULATION  DIRECTOR 
Top-notch,  medium-sized  Midwest  daily  has 
immediate  opening  for  an  experienced  person 
to  direct  circulation  sales  and  service  func¬ 
tions.  Circulation  management  experience 
should  include  structural  planning,  budget  and 
participation  in  development  and 
implementation  of  an  overall  marketing  strat¬ 
egy.  Demonstrated  knowledge  and  skills  in 
managing  people  is  a  definite  requirement  { 
including  performance  appraisal,  training  and 
developing  subordinates.  The  person  hired  will  | 
be  a  member  of  top  management  committee 
responsible  for  marketing,  policy  making  and  ' 
planning.  Three  people  from  this  committee 
have  moved  into  publisher's  positions,  | 
including  our  past  circulation  director. 

College  degree  or  evidence  of  a  proactive  per¬ 
sonal  development  program  required.  I 

Send  resume  and  cover  letter  to:  Telegraph  ' 
Herald,  in  care  of  Corporate  Director  of  Human  I 
Resources.  PO  Box  6^.  Dubuque  I A  52001.  I 
Equal  Opportunity  Employer  ' 


CITY  EDITOR— 25,000  circulation.  Zone  2  PM  : 
is  looking  for  a  city  editor.  We  need  a  strong  and 
dedicate  person  able  to  guide  a  young  staff  I 
and  who  thrives  on  pressure  and  competition.  | 
Box  4317.  Editor  &  Publisher. 


EDITORIAL  PRODUCTION  MANAGER  needed  ! 
j  for  The  New  Republic,  Washington  IXI-based  j 
national  weekly  political/literary  magazine.  I 
Must  have  at  least  2  years  experience,  strong  | 
'  managerial  and  editorial  skills,  and  knowledge  , 
of  printing  procedures,  layout,  and  design.  ! 
j  Please  send  cover  letter,  resume,  and  refer-  ! 
'  ences  to  Jennifer  Sour,  TNR,  1220  19th  St,  ! 
NW,  Washington  DC  20036. 


EDITOR  j 

Top  editorial  position  for  Chicago  Market  Multi-  | 
Edition  Weekly.  Responsibilities  include  full 
range  news  gathering,  budgeting,  manage¬ 
ment.  etc.  Established  publication,  new 
position.  Requires  previous  supervisory  plus 
reporting  or  editing  experience.  Salary  mid- 
$20's.  Apply  in  confidence  to  Box  4294,  Editor 
&  Publisher. 


MANAGING 

EDITOR 

Quality,  daily  has 
unusual  opportunity 
for  managing  editor. 
Must  nave  strong 
management  style 
and  good  writing 
skills.  Zone  6.  32-40K 
salary.  Send  resume 
and  salary  history  to: 
BOX  4301 

Editor  &  Publisher 


DYNAMIC,  aggressive  managing  editor  needed 
tor  10,000  circulation  Zone  4  daily.  We  re  look¬ 
ing  for  a  talented,  experienced  person  looking 
to  move  up  to  assume  complete  direction  of  our 
newsroom. 

Job  entails  staff  direction,  copy  editing,  layout, 
some  news  and  editorial  writing  work.  Good 
benefits,  great  place  to  live,  salary  based  on 
past  track  record.  Send  resme.  clips  and  salary 
requirements  to  Box  4221.  Editor  4  Publisher. 


EDITOR/WRITER 

Ground-floor  opportunity  to  launch  weekly 
newspaper  in  thriving  Zone  2  suburban  area. 
Candidate  should  have  1-2  years,  hands-on  j 
experience  in  community  journalism,  including 
reporting,  editing  and  makeup.  Computer 
experience  helpful.  New  publisher  is  business¬ 
man  committed  to  free  enterprise  system  and 
responsible  local  journalism.  Above-average 
salary  and  benefits  for  right  person.  Reply  with 
resume,  three  clips  and  tearsheets  to  Mrs  G 
Schroeder,  (lazelle,  Inc.  One  Ararat  Blvd,  Har¬ 
risburg  PA  17110. 


EXPERIENCED  EDITORIAL  WRITER.  Also 
resDonsible  for  editing  columns  and  letters  and 
page  niake-up.  $20,000  plus  excellent  fringe  j 
benefits.  Send  three  samples  of  editorials  with  ' 
resume  to  Sherman  London,  Republican-  | 
American,  PO  Box  2090.  Waterbury  CT  | 


FEATURES/SPECIAL  PROJECTS  editor 
wanted  by  small  but  nationally  respected  daily. 
Must  be  great  with  copy,  ideas,  people.  Work 
with  quality-conscious  staff  in  producing  well- 
crafted,  in-depth  stories  and  series.  Write  Lee 
{  Strobel,  Managing  Editor,  Columbia  Daily  Tri- 
!  bune,  ("0  Box  798,  Columbia  MO  65205. 


HOME  MAGAZINE  EDITOR.  Major  metropoli- 
I  tan  daily.  Zone  9,  seeks  editor  for  expanded 
:  weekend  tabloid  focusing  on  gardening  and 
I  home  improvement.  Applicants  should  have 
story  development,  makeup,  writing  skills, 
along  with  strong  interests  in  magazine  themes. 
Send  resume  to  Box  4219,  Editor  4  Publisher. 


30,000-PLUS  DAILY  in  California  seeks  man- 
I  aging  editor  candidate  who  is  an  experienced 
'  journalist  and  who  possesses  organizational 
I  and  management  skills.  Entire  news  operation 
I  is  in  need  of  relook  and  potential  overhaul.  Our 
desired  candidate  will  have  strong  direction 
I  and  leadership  abilities.  We  serve  a  dynamic 
!  and  growing  area.  We  have  been  asleep  at  the 
1  wheel  and  it's  time  to  reflect  the  dynamism  of 
;  our  community.  This  is  a  once-in-a-lifetime 
opportunity  for  a  talented  and  results-oriented 
journalist.  Are  you  up  to  it?  If  so,  send  resume  in 
complete  confidence  to  Box  4303,  Editor  4 
Publisher. 


06722. 


ENERGY,  ACCURACY,  CREATIVITY— Zone  2, 
14,000  PM  needs  reporter,  state/regional  edi¬ 
tor  to  put  punch  in  local  covera^.  Send  clips, 
resume  to  Box  4194,  Editor  4  Publisher. 

EDITOR— Nationally  recognized  outdoor 
magazine,  minimum  4  years  experience. 
Interest  in  hunting,  fishing,  trapping,  conserva¬ 
tion,  camping.  Send  resume  to  Kirn.  2552 
Brentwood,  Columbus  OH  43209. 


;  RESEARCHER  TO  2  PRODUCERS  on  well- 
I  known  tv  news  show.  Must  have  ability  to  recog- 
nize  a  news  story,  experience  in  news 
i  researching,  knowledge  of  film  and  background 
I  information  sources  and  good  judgment  of  peo- 

Ple.  Please  send  resume  to  Box  4311,  Editor  4 
ubiisher. 

!  _ 

SPORTS,  GENERAL  reporter  for  Montana 
I  semi-weekly.  Beautiful  area,  excellent 
I  benefits.  Super  entry  level  job.  Send  clips, 
resume  to  Dave  Byerly,  News-Argus,  Box  9(J0. 
Lewiston  MT  59457. 


MANAGING  MEDICAL  EDITOR 


Southern  California  professional  audio-tape 
publication  seeks  knowledgeable,  experienced 
layperson  to  direct  condensation  and  produc¬ 
tion  of  direct  medical  convention  recordings 
into  bi-weekly  subscription  cassettes  for 
international  physician  and  hospital  audience. 
Send  CV  and  salary  range  to  CL  Oakley,  1 577  E 
Chevy  Chase  Or,  Glendale  CA  91206. 

NEWS  EDITOR  for  6500  daily  in  Zone  7.  Staff 
of  three.  Must  know  camera,  wire  and  have 
news  sense.  Salary  open.  Job  open  May  15. 
Write  Box  4213,  Editor  4  Publisher. 

NEWS  EDITOR 

Top-notch  reporter  with  3-4  years'  experience, 
who  has  taken  every  opportunity  to  work  on  copy 
editing  and  layout  skills,  and  is  ready  to  handle 
wire,  page  layout  and  work  with  reporters  and 
photographer,  to  keep  1 1,500  daily  the  best  in 
Zone  5.  We  want  ability  to  work  with  others, 
accuracy,  speed,  excellent  news  judgment, 
maturity,  VDT  experience  and  reliability.  Send 
resume  and  letter  explaining  career  goals,  sal¬ 
ary  requirements  and  your  view  of  what  a  news¬ 
paper  should  provide  its  community  to  Box 
4287,  Editor  4  Publisher. 


SPORTS  EDITOR  for  small  town  daily.  Cover  5 
I  high  schools.  Major  softball  area.  Good  town  for 
{  young  family.  Modern  plant.  Salary  $200  to 
I  $250/week  depending  on  experience.  Ron 
I  Isbell,  The  Daily  Reporter.  PO  Box  158,  Casey 
j  IL  62420. 

;  SUNBELT — Regional  business  publication 
needs  experienced  editor.  Must  turn  out  signi- 
j  gicant  amount  of  copy,  both  analytical  and  fea- 
I  ture,  as  well  as  organize  total  news  product. 

'  Knowledge  of  design  and  photography 
I  essential.  Send  resume  and  5  clips  to  Box 
i  4296,  Editor  4  Publisher. 

j  THE  LOS  ANGELES  DAILY  JOURNAL  needs 
reporter  with  solid  background  in  law  and  jour¬ 
nalism.  VDT  experience  helpful.  Resume  and 
clips  to:  Editorial  Dept,  Box  54026,  Los 
I  Angeles  CA  90054. 

I  _ 

I  WORKING  FEATURES  EDITOR— To  design, 

,  executeand  lead  freestanding  features/lifestyle 
!  section.  Must  be  strong  on  writing,  layout,  art 
,  and  wire  usage.  To  work  with  staff  of  one. 

:  Responsible  tor  daily  section  plus  weekend 
package.  Small  Zone  2  PM.  Box  4279,  Editor  4 
!  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  information,  write:  Northwest  Marketing  ' 
Limited,  Box  3658-J,  Lacey  WA  98503. 

IF  YOU  HAVE  AT  LEAST  two  years  experience,  ! 
can  cover  anything  from  routine  meetings  to  ! 
in-depth  series  and  can  write  clearly,  we  have  a  I 
spot  for  you.  Send  resume,  clipsand  references  , 
to  Dal  Duncan.  City  Editor.  The  Times  Leader,  i 
15  N  Mam  St.  Wilkes-Barre  PA  1871 1.  ; 


MASSACHUSETTS  DAILY,  circulation 
23,500,  needs  an  editorial  page  editor  and 
writer,  one  who  can  convey  the  newspaper's 
stand  with  flair  and  accuracy,  be  hard  hitting 
when  necessary.  Mail  us  your  resume  along 
with,  in  editorial  style,  youropinion  as  to  why  we 
sould  consider  you  for  the  jtosition.  We  would 
also  like  to  know  your  salary  expectations.  Box 
4210,  Editor  4  F’ublisher. 


MORNING  DAILY  in  large  Southwestern  city 
has  opening  for  assistant  editor.  Looking  for 
I  assertive  person  with  strong  news  and  feature 
I  writing  background.  Send  resume  including 
I  work  experience  and  salary  history  to  Box 
I  4284,  Editor  4  Publisher. 


MANAGING  EDITOR 

'  Growing  national  financial  daily.  New  York- 
I  based,  wants  experienced  journalist  to  manage 
I  day-to-day  news  operation,  direct  editorial  staff 
j  of  50,  coordinate  bureaus  and  coorespondent 
network.  Demonstrated  interest  in  financial 
and  banking  journalism  and  strong  editing- 
I  teaching  skills  required.  Management 
I  experience  decidedly  a  plus.  Send  relevant 
i  information,  including  salary  goals,  and  non- 
i  returnable  samples  to:  Box  4286.  Editor  4 
!  Publisher. 


WEEKLY,  part  of  a  group,  seeks  experienced 
reporter.  Send  resume  to  Howard  James,  James 
Newspapers,  Advertiser  Square.  Norway  ME 
04268;  (207)  743-7011. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


PRESSROOM 


PRESSROOM  NIGHT  FOREMAN  for  a  large 
metropolitan  newspaper.  Primary  responsibilit¬ 
ies  include: 

•Overseeing  pressroom,  platemaking. 

and  news  print  operation. 

•Supervising  operating  personnel. 

Must  have  4-5  years  experience  with  Goss  Met¬ 
ro  equipment,  including  2  years  supervision. 
Salary  up  to  $27,300,  contingent  upon 
experience:  excellent  company  benefits;  5-day 
week;  Zone  3.  Submit  resume  to  Box  4037, 
Editor  4  Publisher. 


PRODUCTION 


\  ACCURATE  AND  FAST  PERSON  for  page  and 
;  ad  make-up.  One  who  can  accept  responsibility 
I  and  take  charge  of  5-person  shop.  Union  or 
eligible.  All  new  cold  type  equipment.  Com- 
.  pugraphic  experience  helpful.  San  Francisco. 
I  California  area.  Box  4297,  Editor  4  Publisher. 
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HELP  WANTED 


PRODUCTION 


POSITIONS  WANTED 


ADMINISTRATIVE 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL 


rOMPn^lNR  ROOM  '  Control  ler-M  80  achiever-16  years  |  EDITOR  of  one  of  state's  best  weeklies,  with  25  :  EXPERIENCED,  daily  feature  writer  editor 

management  experience  and  profit  and  loss  '  years'  daily,  wire  service  background  in  large  |  seekssimilarpositionondaily.Creative.award- 
SUPERINTENDENT  :  responsibility  on  SSOO  to  50M  circulation  dail-  i  and  small  cities,  seeks  editorship  of  larger  i  winner.  Zones  7.  8.  Box  4881.  Editor  &  Pub- 

!  les  in  four  states-both  union  and  non-union  !  weekly  or  news  executive  slot  on  daily  desiring  '  hsher. 

properties-strong  organizer,  motivator,  leader,  i  quality  product  Community-minded  and  a  _ _ 

EVENING  SHIFT  a  tactful  repairman  with  your  people  or  find  and  |  strongwriter.Highestpersonal.professionalre- 

Sun  Newspapers  of  Omaha  seeks  a  composing  I  develop  my  own  department  managers-proven  ferences.  Mid-fitties.  Box  4235.  Editor  4  Pub-  I  MCIA/C  CniTOD  riD 

room  superintendent  to  oversee  the  production  I  record  with  excellent  references-community  lisher.  !  rNtWo  tUI  I  UK  UK 


of  15  weekly  newspapers  including  offset  type-  leader,  family  man-available  now-all  locations  < 
setting,  pasteup  and  camera  room.  Supervise  .  considered,  now  in  Zone  1.  Call  (617)  672- 
more  than  30  hourly  staft.  Familiarity  with  |  7974. 

offset  techniques  and  supen/isory  experience  a  1  _ 


EDITOR.  EXPERIENCED— Across-the-board  ! 
credentials  in  writing,  editing  and  producing  | 
superior  weekly  and  nxKithly  publications.  BoS' 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 


must.  Competitive  pay  and  benefits.  Send  |  GENERAL  MANAGER  AGGRESSIVE.  |  ton  area.  Box  4295.  Editor  &  Publisher 
resume  to  Sun  NewspapWs.  4875  F  St.  Omaha  ■  knowledgable  all  phases  newspaper  i  _ 


NE  68117.  Attn:  R  Kreuz. 

PUBUC  RELATIONS 

BRILLIANT?  UNDERPAID?  How  would  you  like 
a  pr  position  with  top  potential  in  Los  Angeles? 
PR  chief  executive  required  assistant  who  is 
hungry  for  success;  who  is  a  heavy,  avid,  obses- 


Skilled.  experienced  professional  with  top  track 
record.  VDT  expeience.  good  teacher,  now  in 
South,  wants  to  return  Zones  1 .  2  only.  Prefer 


operations.  Profit  and  people  oriented,  with  '  EDITOR  WRITER.  20-plus  years  experience  news  ^itor  daily  25M  up  copy  desk  chief  50M 
solid  record  of  substantially  lowering  operating  write,  copy  desks,  sports,  features,  outdoors,  i  up.  possible  managing  editor  lOM  up  Asking 
costs.  Proven  record.  Highest  references.  Box  Award  sports,  conservation  writing.  Zones  1 .  2.  i  $25M  Box  4292  Editor  4  Publisher 
4231.  Editor  4  Publisher.  '  3.  Box  43(X).  Editor  4  Publisher.  1 _ | 


4231.  Editor  4  Publisher. 


$25M.  Box  4292.  Editor  4  Publisher 


CIRCULATION 


cAiTCDDDiciAir^  . , - .  . — - —  NEWS  EDITOR.  29,  seeks  similar  position  or 

ENTERPRISING,  diligent  rep^^  editor  with  5  columnist  spot  on  aggressive  medium  metro 
^rs  experience  on  large  suburban  New  York  <jaily.  Layouts  win  awards;  writing  applauded, 
daily  seeks  challenang  writers  slot  on  large  rm  a  pro.  all-VOT  experience:  unemployed 
metro  paper.  SDX  award  winner  for  after  spending  cuts.  Prefer  Zones  2.  5.  7.  8. 


sive  reader;  who  has  the  ability  to  write  a  lively  ^  imp  -  investigative  work;  covered  county  courts.  ^iTtlw  3^2-7557 

news  story  on  business  subjects.  If  you  are  this  ^  public  Igencies;  background  strong  bn  pieces  ^ 


strongly  motivated,  energetic,  brilliant, 
underpaid  individual,  write  a  long,  long  letter 
about  yourself  to  Ron  T  Smith.  547  Mission 
Vinyard  Rd.  San  Juan  Bautista  CA  95045. 


KT^^'^tr4pTblrs;i°"“''"'"“:  ^RTS  EDITOR-WRITER.  12 


4263.  Editor  4  Publisher.  experience  looking  for  a  challenge  in  Zone  2. 

...ITU  - T  Coverage  OT  dcsk.  Happiest  when  working  hard 

EDITOR  WITH  NEWSPAPER,  wire  service,  and  Box  4222.  Editor  4  Publisher. 


AGGRESSIVE.  EXPERIENCED  sportswriter. 


business  publication  background  can  offer  top 
rewrite,  editing,  headline,  layout,  and  produc- 


SPORTS  AWARD-WINNER 


-  27.  looking  for' new  challengesoniriajormetro^  tion  skills.  Thoroughly  wperienced  in  handling  Spem  15  yeare  as  a  featured  sportswriter  on 

SAI  FS  MANAGFR  politan  daily,  staff  writer  for  New  York  area  complex  copy.  Box  4313.  Editor  4  Publisher.  85.(XX)-plus  Zone  9  daily,  regularly  covering 

Pwition  open  for  aggressive  sales  manager  fw  fger.^vSr  an^d°  ^hSaT  ;  EDITORIAL  WRITER:  fiscal  conservative,  civil  StrtSig'^ f^urS,” a?S^^  Sirl2^- 

Cliosand^resumeonreouest.  Box  4259.  Editor  i  libertarian,  human  rights  advocate,  anti-  sure.  Have  VDT.  desk,  management,  magazine 


w  VII  laiec  nccrsij  wwriij  piirs* anH rAc. ima «« Q/x«ii9(;o  PHit/v  iioeriarian.  Ruman  rignis  aavocaie.  anii- 

rapidly  growing  monthly  specialty  horse  paper  ?  °  request.  Box  4259.  Editor  anti-authoritarian.  pro-tree  enter 

for  two  states,  salary  open.  Commission,  vaca-  prise,  anti-protectionist  and  a  vigorous  environ 

atm(kDhlrew"lth■h^n^me°^^  i  AFTER  1 1  YEARS  on  copydesks.  I  offer  dedica-  '  mental^t.  I  prefersoccertotootballandwritinf 

atmosphere  with  hunting,  tishmg  and  ciOM  to  exocnence  and  concern  for  stvle  if  vou  toanything.  lhaveasenseofhumor.arespons 

winter  sports.  Send  resume  only.  No  phone  .  experience  ana  concern  tot  s^ie  it  you  jhieiobandaventomovetoabiccerDauer  Boj 
calls.  GO  Glasmann.  Box  468  Jerome  ID  |  Strong  background  in  , 

g333g  editing,  heads  and  layout,  with  some  writing.  tuinA  a  ruuii:>ii«T. 


sure.  Have  vDT,  desk,  management,  magazine 
and  wire  service  background.  Want  to  relocate 
ar>d  stay  put  to  a  nice  family  area  on  a  medium* 


prise. anti-protectionistandavigofousenviron-  and  stay  put  to  a  nice  family  area  on  a  medium* 
mentalist.  I  prefersoccertofootballandwriting  sized  daily.  Box  4249.  Editor  &  Publisher. 

toanything.  lhaveasenseofhumor.arespons* _ _ 

ible  job  and  a  yen  to  move  to  a  bigger  paper.  Box  SHARP  HALF-TIME  cop  reporter  on  large  daily- 


*BA  1981.  year  expeience  on  vbf.  news 


}  Day  work  and  travel  would  be  nice.  too.  If  that’s  i  rnotjco  AuuAQn  uuimiuiiup  '  fMtur«  i^iting  and  ^iting-se^ 

‘  not  too  far-fetched.  I’d  like  to  hear  about  the  FORMER  AWARD-WINNING  sports  columnist  classy  daily  weekly  in  Zone  3.  4.  6  or  8.  Write: 


<;ai  f<;  FXFPUTIVF  tn  ^\i  and  ‘  not  too  far-fetched.  I’d  like  to  hear  about  the  .  ru^iyicn  MWMr^u-winiviriu  j^pons  coiummsi  ciassy  oaiiyweewy  in  £one  t><y  d.  Write: 

SALES  txtcuiivt  to  sell  and  service  oooortunitv  Prefer  Zones  1  2  wilt  consider  ‘^^8®  Midwest  daily.  11  years  experience.  Robin  Suits.  600  Kennilworth  Av.  Dayton  OH 

paper  accounts  in  he  midwest.  Establish^  ^  I  seeksreturntowritingpositiontromnightcopy-  45405. 

territory.  Salary  to  commensurate  with  j  •  .  editing  slot.  Interested  in  preps,  college,  pros. 

PeSe?DeMrtrent''pO&02^‘charloT  ASSISTANT  CITY  EDITOR  seeks  advancement,  sports  features  or  ^nwal  features  j^tion  on  SPORTSWRITER-seeks  publication  I  can  call 
Kersonnei  uepanmenx.  KU  BOX  au^:4.  Lnarioi-  ^ _ _ _ i  _ orocressive  mid-sized  dai  v.  Box  4256.  Editor  mv  home  ’R1  .orad  Two  wearc  hioh  erh/vu 


SALES 

REPRESENTATIVES 

National  daily  newspaper 
seeks  experienced  sales  reps 
to  develop,  recruit,  and  train 
wholesalers/distributors.  Will 
supervise  single  copy  sales, 
home  and  office  delivery,  dis¬ 
tribution.  Responsible  for  col¬ 
lection.  Will  be  located  in  ma¬ 
jor  cities  in  the  Midwest, 
Southwest,  Northwest  and 
West  Coast.  Extensive  travel 
required. 

College  degree  preferred, 
and  three  years  circulation 
experience  on  a  metropolitan 
daily  paper. 

Send  resume  and  salary  re¬ 
quirements  to  Box  4293,  Edi- 


POSITIONS 

WANTED 


PUBLISHED  WRITER,  columnist,  double- 
degreed  woman  with  premier  pr  and  editorial 
experience  wishes  to  explore  teaching  oppor¬ 
tunities.  Has  much  knowledge  to  impart  re 
public  relations,  business  communications,  fe¬ 
ature  and  creative  writing.  Box  4251 .  Editor  4 
Publisher. 


ADMINISTRATIVE 

NEWSPAPER  MANAGER  with  MBA  degree 
seeks  position  on  daily  or  weekly  newspaper 
Box  4282,  Editor  4  Publisher 


ASSISTANT  CITY  EDITOR  seeks  advancement,  ^pons  reaiures  or  ^nwa  learures  j^iiot  on 
Experience  includes  stints  as  news  editor,  :  biid-sized  daily.  Box  4256,  Editor 

sports  editor.  Some  photography.  Also  edito-  ,  “ 

rial  feature  cartoonist.  Resume  furnished  on  ..p.niixTc  cccirc  pronQTrp 
request.  Available  June  1.  Box  4290.  Editor  4  GRADUATE  SEEKS  REPCJRTER  ^sition. 
Pi7hi.ch»r  Experience  with  photography.  Solid  writing 

abilities  in  news,  sports.  Reed  Parsell.  2977  S 
A  YOUNG.  4  year  experienced  publisher  want-  Steele  St.  Denver  CO  80210. 
ing  to  relocate.  A  7  year  experienced  ad  mana- 


progressive  mid-sized  daily.  Box  4256,  Editor  my  home.  '81  J-grad.  Two  years  high  school 
4  Publisher.  reporting  with  Washington  Star.  SPORT 

-  I  Magazine  experience.  Will  relocate  anywhere. 

GRADUATE  SEEKS  REPORTER  position,  j  salary  open.  \fl3T  krxMi-how.  Accept  opening 
Experience  with  photography.  Solid  writing  with  any-sized  daily.  Write  to:  Arthur  Schech- 
abilitiesin  news,  sports.  Reed  Parsell.  2977  S  |  ter,  179  Okford  St.  Brooklyn  NY  11235. 

Steele  St.  Denver  CO  80210.  ! _ 

-  STAFF  WRITER,  news  sports  features,  at  major 


ger,  7  years  head  pressman  4  unit  King,  2  years  x  upsf^te  New  York  daily,  seeks  job  at  daily, 

in  editorial,  and  4  years  as  publisher  and  part  *''*>'  «'»•  "air  and  insight.  Award-  magazine  or  in  public  relations  in  Los  Angles 

owner  of  $450  00(5  gross  w^kly  Paper  is^n  “inning  journalist,  experienced  investigative  area.  J-school  grad.  Box  4312.  Editor  4  Pub- 
award-winning  in  layout,  photc^raphy,  and  ""ds  "u™"  ''Sher. 

community  service  I  know  all  phases  of  '  ^  rewarding  challenmng  - 

publishing  with  a  proven  past.  Box  4315,  Edi-  ^  PHOTOJOURNALISM 


i  DEDICATED  J-grad  with  experience  as  editor  of  ^  nuuoiuiv  uunncorunucivi  avaiiaoie:  o, 

I  10,500+  dairy  college  newspaper  and  sum-  '  ;S?«“™Xc'Me'\7"lT97T5^^^ 

i  met  reporting  seeks  reporter  layout  position  on  tor.  references.  Micneie,  (/ 13)  y/4  214^, 

^  any  size  newspaper.  Strong  layout,  award-  - ; — z — I - Z - Z — 4  ..  > 

I  winner.  Dick  CI^C 3930  NW  Witham.  #9B. 

i  Corvallis  OR  97330:  (503)  757-8494.  i  reporting  job,  any  Ziwe.CoiTimunity  new^^ 

experience.  Dave  Rowe.  (216)  521-6463: 
1311  Bunts  Rd.  Lakewood  OH  44107. 


«ii  EditoTpubi^  ■  PHOTOJOURNALISM 

HOUSTON  CORRESPONDENT  available:  daily  AWARD-WINNING  PHOTOGRAPHER  looking 
and  magazine  experience:  former  business  edi-  .  tomoveupfroma  15.(XX)dailytoyours.  Haifa 
tor;  references;  Michele,  (713)  974-2149.  i  decade  of  experiecKe.  Box  42^.  Editor4Put+ 
_  lisher. 


DALLAS-BASED  reporter  with  wire,  daily  and  ! 
trade  paper  experience  seeks  stringer  or  free-  j 
lance  work  in  Southwest  with  national  publica-  , 
tion.  #3  Bryn  MawrCr.  Richardson  TX  75081. 

EDITOR- PHOTOJOURNALIST  will  make  your  i 
newspaper  come  alive.  10  years  experience  in  j 
community  journalism.  Prefer  suburban  weekly  ; 
in  Zones  4.  6,  8,  9.  Richard  Krause,  12690  ' 
Goulburn,  Detroit  Ml  48205;  (313)  372-  : 
2390.  I 

ED.D.  JOURNALIST  PHOTOGRAPHER  travel-  j 
ing  through  Asia  and  Africa  seeks  negotiable  I 
assignments.  Write:  V  Castellarin.  425  E  51st  . 
St  New  York  NY  10022.  i 

MSJ  in  May  from  top  J-school  seeks  reporter  j 
position  with  daily  or  wire  service.  Some 
experience.  For  the  right  job  will  work  first  two  | 
weeks  without  pay  tp  prove  first  rate  skills.  All  I 
Zones.  Box  4273.  Editor  4  Publisher.  ' 

NY  TIMES  syndicated  feature  writer  (mid-50's)  I 
30  years  newspaper  and  PR  writing,  editing,  j 
pursues  Sunbelt.  CREATIVE  all  challenges!  ! 
Part-time  if  not  full;  money  secondary  reward,  i 
Box  4081,  Editor  4  Publisher.  | 

I  YOUR  MAN  IN  CHICAGO! 

20  years  copy.  2  business  books,  editor  of 
newsletters,  31  awards  lor  direct  mail  copy/ 
circulation  promotion  copy.  Marketing  col-  | 
umnist.  Can  handle  camera.  Own  b/w  dar-  ! 
kroom.  What  do  you  need  in  ILLINOIS,  WIS¬ 
CONSIN.  INDIANA  or  MICHIGAN?  Have  33' 
boat  and  motorhome  for  travel!  Retainer  or 
project  basis.  (312)  362-0016^ _ 


PRODUCTION 


- : - - - ^ -  PRODUCTION  MANAGER.  Knowledge,  frontto 

EDITOR:  COPY  NEWS  15  years  solid  back  Proven  record  increasing  p^uctivity 
experience-  slot,  nm.  wire,  makeup  with  top  while  lowering  operating  costs.  Highest  refer- 
Asian  dailies.  The  Wall  Street  Journal  and  wire  ences.  Box  4230,  Editor  4  Publisher. 

service-seeks  new  challenges.  Mr  Joe  Joshi.  I _ 

B-3  15  Floor.  Hay  Wah  Building,  72  Lockhart  SEASONED  PRODUCTION  Manager.  Heavy  in 
Rd.  Wanchai  Hongkong.  Telephone  (5)  cost  control,  systems  and  engineering.  Box 
283646.  4285.  Editor  4  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 


EDITOR  &  PUBLISHER  for  May  22.  1982 


IPI  unites  in  opposition 
to  iicensing  of  journaiists 


By  Robert  U.  Brown 

Three  hundred  and  twenty  delegates 
from  40  countries  at  the  31st  assembly  of 
the  International  Press  Institute  in  Mad¬ 
rid,  May  9-12,  united  in  the  opposition  to 
licensing  of  journalists  as  “detrimental  to 
the  free  flow  of  information”  and  warned 
that  “Commissions  of  Inquiry”  into  the 
press  amounted  to  a  “pretext  for 
imposing  restrictions  on  the  press.” 

King  Juan  Carlos  and  Queen  Sofia  wel¬ 
comed  the  IPI  group  of  450  members  and 
guests  at  the  opening  ceremony  held  in  El 
Escorial.  The  King  expressed  his  thanks 
to  IPI  for  its  gesture  of  friendship  in  meet¬ 
ing  there  and  pledged  continuing  freedom 
for  his  country.  Cushrow  Irani,  The 
Statesman,  India,  IPI  chairman;  Juan 
Luis  Cebrian,  editor  of  El  Pais,  Madrid,  a 
member  of  the  IPI  executive  committee; 
as  well  as  Peter  Galliner,  IPI  director, 
gave  credit  to  Juan  Carlos  for  playing  the 
key  role  in  restoring  freedom  and  democ¬ 
racy  to  Spain.  Antonio  Fontan,  president 
of  the  IPI  Spanish  Committee,  thanked 
IPI  for  its  help  to  the  press  during  Spain’s 
“difficult  days.” 

75  Americans 

Richard  Leonard,  Milwaukee  Journal, 
was  elected  vicechairman  of  the  IPI  exec¬ 
utive  board  succeeding  Howard  (Tim) 
Hays,  Jr.,  Riverside  (Calif.)  Press  Enter¬ 
prise.  Delegates  from  the  U.S.  numbered 
75  plus  guests. 

Max  Snijders,  Utrechts  Nieuwshlad, 
Netherlands,  was  elected  chairman  of  IPI 
to  succeed  Cushrow  Irani.  The  next 
assembly  will  meet  in  Amsterdam. 

Enrique  Zileri,  Caretas  Lima,  Peru, 
was  elected  to  the  executive  committee  to 
succeed  Alejandro  Miro  Quesada,  El 
Comercio,  Lima.  Hanna  Zemer,  Davar, 
succeeds  Ari  Rath,  Jerusalem  Post, 
Israel.  Trygve  Ramberg,  Aftenposten, 
Oslo,  succeeds  Olof  Wahlgren,  Syds- 
venska  Daghladet,  Malmo,  Sweden. 

In  a  session  on  licensing  of  journalists, 
Snijders  took  the  place  of  Sean  McBride, 
Dublin,  a  principal  advocate  of  licensing, 
who  was  unable  to  attend.  Playing  the 
“devil’s  advocate,”  Snijders  presented 
all  the  arguments  in  favor  of  licensing  and 
then  offered  his  own  rebuttal. 

He  stressed  that  the  attainment  of  pro¬ 
fessional  skills,  ethical  rules  and  stan¬ 
dards,  guaranteed  to  access  to  news,  and 
protection  of  journalists  can  all  be 
obtained  in  ways  other  than  licensing.  A 
license  can  be  withdrawn  in  order  to  pre¬ 
vent  publications  or  to  punish  a  jour¬ 
nalist,  he  said,  adding  he  is  also  opposed 
to  licensing  by  professional  groups. 

“Anyone  ought  to  be  able  to  practice 
journalism  as  a  human  right,”  he  said. 
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Juan  Luis  Cebrian  of  El  Pais  said  the 
freedom  of  expression  belongs  to  every 
citizen.  He  revealed  that  the  present  gov¬ 
ernment  has  inherited  statutes  from  the 
Franco  era  when  licensing  of  journalists 
was  required  and  that  the  press  is  now 
divided  in  a  controversy  over  it.  Editors 
are  opposed  to  it,  he  said,  but  some  jour¬ 
nalists  and  their  associations  are  in  favor 
of  it  as  a  job  protection. 

Cebrian  said  a  new  formula  was  needed 
to  allow  access  to  the  profession  which  no 
one  should  be  prevented  from  entering. 

Donald  Woods,  former  South  African 
editor  now  in  exile,  said  it  is  the  intention 
of  the  present  government  to  “register” 
or  license  journalists,  but  he  felt  this  is 
only  a  part  of  the  total  onslaught  against  a 
free  press  there.  He  said  the  South  Afri¬ 
can  press  is  not  free,  listing  the  con¬ 
straints  on  it,  particularly  the  law  banning 
all  criticism  of  the  police. 

“When  a  government  already  has  the 
power  to  close  down  a  newspaper,  by 
mere  signature  of  a  politician,  without 
explanation  or  justification,  or  to  ban  or 
jail  journalists  without  legal  process, 
what  extra  powers  does  it  need  against 
the  press?”  he  asked. 

Some  drama  was  injected  into  the  dis¬ 
cussion  when  a  Spanish  editor,  Juan 
Tomas  de  Salas,  challenged  the  panel 
moderator,  Luis  Anson  of  the  “Agency 
EFE,”  as  an  advocate  of  licensing  and 
questioned  the  propriety  of  his  chairman¬ 
ship. 

Defends  report 

In  a  long  and  tortured  response,  Anson 
said  50%  of  the  “McBride  Report”  is 
acceptable  and  defended  his  position. 
There  are  about  50  journalists  associa¬ 
tions  in  Spain,  he  said,  and  many  of  them 
feel  it  presents  a  serious  problem  if  all 
citizens  have  access  to  press  and  radio. 
He  felt  there  should  be  no  restrictions  on 
the  right  of  expression  but  that  a  univer¬ 
sity  degree  is  the  best  requirement  for 
practicing  journalism. 

During  a  panel  discussion  on  the  rela¬ 
tions  of  government  and  the  press  in  a 
free  society,  Richard  Francis  of  the  Brit¬ 
ish  Broadcasting  Corporation,  defended 
his  organization  against  criticism  for  its 
coverage  of  the  Falklands  conflict.  He 
said  the  BBC  “needs  no  lesson  in  patriot¬ 
ism.”  The  BBC’s  reputation  “does  not 
come  from  its  being  tied  to  the  British 
government’s  apron  strings  nor  from 
banging  a  jingoistic  drum  for  the  British 
task  force,”  he  said.  It  is  not  the  BBC’s 
role  to  promote  troop  morale  or  govern¬ 
ment  propaganda,  he  said,  but  to  report 
the  facts  and  tell  the  truth. 

The  Rt.  Hon.  Shirley  Williams,  a  leader 
of  the  British  Social  Democratic  party. 


said  that  commercial  media  concentra¬ 
tion  and  government  pressure  threaten 
press  freedom.  She  thought  the 
development  of  electronic  media  could 
bring  a  massive  increase  in  information 
and  education  but  could  also  bring  more 
extensive  government  controls  than  that 
over  print. 

It  might  divide  the  world  into  the 
“information  poor  and  the  information 
rich”  and  thus  be  misused  by  totalitarian 
regimes  for  effective  brainwashing. 

Prof.  Antonio  Fontan,  Madrid,  dis¬ 
cussed  the  technical  problems  forced  by 
Spain  in  rewriting  the  old  laws  that  could 
harm  the  press.  He  credited  the  press 
with  playing  a  major  role  in  discussing  the 
issues  and  setting  of  the  present  demo¬ 
cratic  regime. 

A  panel  discussion  “Ownership,  Man¬ 
agement  and  Editors”  revealed  some 
change  in  thought  from  the  belief  that  edi¬ 
tors  should  be  free  from  interference  by 
owners  and  management.  Donald  Trel- 
ford.  The  Observer,  London,  said  “news¬ 
papers  must  face  the  troubled  future — 
journalists,  managers,  owners — as  a  team 
with  shared  objectives  and  common 
ideals,  not  as  isolated,  mutually  hostile 
groups.” 

The  Kent  Commission  Report  in  Cana¬ 
da  and  the  Steyn  Commission  Report  in 
South  Africa  were  cited  by  speakers  from 
those  countries,  as  well  as  by  Galliner  of 
IPI,  as  two  examples  of  attempts  by  gov¬ 
ernments  to  limit  press  freedom.  A  recent 
similar  report  by  a  Press  Commission  in 
India  was  noted  by  Galliner. 

Sherman  said  the  Kent  Report  recom¬ 
mendations  were  “naive — a  solution 
looking  for  a  problem”  and  there  was  no 
evidence  in  the  study  to  back  them  up. 

Tyson  noted  “the  first  %5  pages  of  the 
Steyn  Report  do  not  deal  with  the  media 
at  all.  Instead,  it  pronounces  on  such  sub¬ 
jects  as  the  North-South  or  First  World- 
Third  World  conflict,  the  KGB,  the  global 
aspirations  of  Russia,  and  the 
international  conspiracy  involving  ele¬ 
ments  of  the  West  to  subvert  South  Africa 
and  world  democracy.” 

The  crux  of  the  Steyn  argument  is, 
Tyson  said;  “Restrictions  on  freedom  are 
necessary  in  order  to  protect  the  demo¬ 
cratic  process  itself.” 

Reports  like  these  are  inimical  to  the 
interests  of  a  free  press,  IPI  concluded. 
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HARP 


”Golor  flexibility  and  finished  product 
quality  were  just  two  of  the  reasons 
we  chose  the  Harris  V-15Dr 

Robert  M. Lyons,  Publisher,  Journal-Review,  Crawfordsville,  IN 


“We  had  confidence  in  Harris’ 
reputation  for  engineering  leadership  to 
begin  with.  But  there  were  a  lot  of 
other  things  about  the  Harris  V-15D  that 
helped  us  make  up  our  minds.  Like  the 
proven  brush  dampening,  roller  bear¬ 
ings,  automatic  oiling  and  swing-down 
ink  fountains,  for  example. 

“Harris’  service  really  impressed  us, 
too.  We  needed  a  total  conversion  and 
they  were  willing  to  meet  a  very  rigid 
two-phase  installation  schedule. 

“Now,  we’re  printing  faster  and  get¬ 
ting  better  quality  than  ever  before. 
Makeready,  running  time  and  cleanup 
are  a  snap.  With  8  units  we  can  print  a 


32-page  broadsheet  newspaper  at  speeds 
up  to  25,000  papers  per  hour.  But  we 
only  have  a  circulation  of  about  11,000 
so  we  can  use  this  new  press  for  com¬ 
mercial  jobs,  too.  Before,  the  poor  print 
quality  of  our  press  prevented  us  from 
doing  this. 

“Thanks  to  the  brush  dampening 


system  we  can  run  a  24-page  newspaper 
with  4  process-color  pages  and  great 
print  quality.  We  get  beautiful  open  dots 
and  can  put  color  wherever  we  want. 

“Another  thing— press  downtime 
used  to  be  one  of  our  worst  problems. 

But  we  can  really  depend  on  our  Harris 
V-15D,  no  matter  what  the  job  involves. 
And  that  feeling  alone  is  well  worth  the 
investment!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department,  Har¬ 
ris  Corporation,  Commercial  Press  Divi¬ 
sion,  P.O.Box  61485,  D/FW  Airport,  Dallas, 
TX  75261.  Telephone:  (817)481-5744. 
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Crittenden  \  MEMPHIS 


.  Of  adults  fn  tWe  MEM- 
}  and  PHfS  SM$A  who  are  em- 
ployediw  or  part  Wine  tn 
professional  and  manage- 

R  fidt  positions  read  one  or 
BOTH  of  our  nev^aperS^ 
fay.  on  an  average  weekdaiy. 
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mean 

in  the  Memphis  SMSA. 


The  Memphis  Standard  Metropolitan  Statistical  Area  is  an  integral  part  of  the  76-county 
Memphis  market  served  by  The  Commercial  Appeal  and  Memphis  Press-Scimitar.  It  includes 
the  counties  of  Shelby  and  Tipton  in  Tennessee;  Crittenden,  Arkansas  and  DeSoto, 
Mississippi.  Use  the  Memphis  newspapers  to  cover  the  SMSA  and  advertise  to  the  quality 
and  the  quantity  of  readership  we  deliver  every  day. 

For  demographics  and  target  marketing  information,  contact  Marketing 
Services  (901)  529-2226. 

/ f^Sdemptiis 
Ommieitial  /  Prtss- 
cAppeal  /  Scimitar^ 

Memphis  Publishing  Company,  495  Union,  Memphis,  Tn.  38101 
SCRIPPS-HOWARD  NEWSPAPERS  Represented  Nationally  by  Story  &  Kelly-Smith  Inc. 

Mid-South  Magazine  Represented  Nationally  by  Metropolitan  Sunday  Newspapers 
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